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Guild  Votes  to  Join  CIO,  Opens  Ranks 
to  Unorganized  Newspaper  Employes 

Reiterates  Determination  to  Engage  In  Political  Activity,  Backs  Loyalists 
In  Spain  and  Roosevelt  Court  Program — Broun^s  Re-election  Expected 


(By  telegraph  t,>  Kditor  &  1’i'blishp.r) 

ST,  LOUIS,  June  10 — The  American 
Newspaper  Guild,  in  its  fourth  an¬ 
nual  convention  here  this  week, 
■definitely  associated  itself  with  the 
Committee  for  Industrial  Organization, 
broadened  its  membership  qualifica- 
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tions  to  admit  to  guild  ranks  practic¬ 
ally  all  imorganized  newspaper  em¬ 
ployes,  and  reiterated  its  determina¬ 
tion  to  engage  in  political  activity 
independent  of  the  existing  parties 
and  sympathetic  with  labor  and  agri¬ 
culture,  It  also  demanded  the  in¬ 
dictment  of  Chicago  police  and  all 
others  concerned  in  the  “murder”  of 
seven  steel  strikers  in  the  Memorial 
Day  riot  at  the  Republic  Steel  plant. 
Another  resolution  denounced  Fascism 
in  Spain  and  extended  its  support  and 
encouragement  to  the  Spani^  people 
who  are  now  offering  their  lives  in 
die  defense  of  organized  labor  and 
democracy. 

Mooney’s  Release  Demanded 

Also,  the  guild  demanded  the  im¬ 
mediate  release  of  Tom  Mooney  and 
Warren  Billings,  asserting  the  organi- 
ration’s  conviction  of  their  innocence 
of  the  crime  for  which  they  have  been 
in  prison  more  than  20  years.  An 
omendment  to  this  resolution  directed 
die  international  officers  to  petition 
the  Governor  of  Maine  for  the  release 
oI  Powers  Hapgood,  recently  arrested 
with  14  others  for  CIO  organization 
octivities. 

President  Roosevelt’s  court  reform 
program  was  enthusiastically  en¬ 
dorsed  and  the  guild  urged  enactment 
of  a  constitutional  amendment  to  give 
Congress  specific  powers  to  enact 
•ocial  legislation. 

Another  resolution  demanded  an 
•PPropriation  of  three  billion  dollars 
b  ensure  the  continuance  of  WPA 
work  as  a  safeguard  against  the  slack 
market  which  would  result 
“om  the  sudden  dumping  of  WPA 
•mployes  upon  private  business.  This 
raolution  also  demanded  that  union 
*S8es,  hours  and  working  conditions 
Wevail  on  WPA  projects. 

A  group  of  Pacific  Coast  and  North- 
••rt  delegates  moved  a  resolution 
®^g  the  Federal  Government  not  to 
mscontinue  Resettlement  Administra¬ 


tion  activities,  which  were  character¬ 
ized  as  of  great  aid  to  Western  farm¬ 
ers.  It  was  unanimously  adopted. 

The  final  resolution  reiterated  the 
guild’s  views  on  journalistic  ethics, 
adopted  by  previous  conventions. 

Officers’  Reelection  Expected 

Election  of  officers  will  be  held  Fri¬ 
day  morning,  with  the  probability  that 
most  of  the  incumbents  will  be  re¬ 
turned  to  their  posts.  Corridor  talk 
and  some  of  the  debates  indicated  a 
resentment  in  the  conservative  middle 
v/estern  delegations  against  the  domi¬ 
nance  of  the’  New  York  group,  but  a 
check  of  the  several  roll  calls  indi¬ 
cated  that  New  York  was  assured  of 
at  least  a  two-thirds  vote.  Several 
middle  western  delegates  aligned  with 
Washington  and  some  southwestern 
guilds  in  opposing  the  more  radical 
moves  of  the  convention,  including 
the  shift  from  AFL  to  CIO  and  the 
motion  to  organize  white  collar  work¬ 
ers,  the  commitment  to  independent 
political  action,  and  the  pledge  of  sym¬ 
pathy  to  the  Spanish  loyalists.  A 
similar  alignment  seemed  to  prevail 
in  the  debates  on  constitutional 
amendments  which  was  still  in  pro¬ 
gress  late  Thursday  evening.  Up  to 
press  time  the  constitution  as  sub¬ 
mitted  by  the  lEB  to  the  convention 
received  support  against  changes  pro¬ 
posed  from  the  floor. 

The  resolution  on  the  guild’s  politics 
provoked  a  long  and  strenuous  debate 
today.  The  resolution  adopted  was 
proposed  by  the  resolutions  committee 
and  follows: 

“Whereas  the  American  Newspaper 
Guild  at  its  conventions  in  1935  an  ! 
1936  affirmed  and  reaffirmed  its  en¬ 
dorsement  of  independent  political 
action;  and 

Necessity  Dictates  Action 

“Whereas  the  experiences  of  the 
guild  in  common  with  the  rest  of  or¬ 
ganized  labor  have  brought  out  more 
sharply  than  ever  the  necessity  for 
combining  economic  action  with  in¬ 
dependent  political  action  in  the  strug¬ 
gle  for  better  working  conditions  and 
preservation  of  civil  liberties; 

“Therefore,  Be  It  Resolved  that  thLj 
fourth  annual  convention  of  the 
American  Newspaper  Guild  reaffirm 
its  declaration  of  support  of  independ¬ 
ent  political  action  in  the  fields  of 
labor  and  agriculture  to  the  end  that 
the  interests  of  labor  and  the  farmers 
may  be  advanced;  and 

“Be  It  Further  Resolved  that  the 
convention  urge  local  participation  by 
local  guilds  in  what  are  deemed  to  be 
genuine  expressions  of  the  movement 
for  independent  political  action 
throughout  the  nation.” 

A  minority  report  from  the  resolu¬ 


tions  committee  would  have  barred 
such  action  by  the  national  organiza¬ 
tion,  leaving  political  commitments  in 
the  hands  of  local  guilds,  to  be  gov- 
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erned  by  peculiar  local  necessities. 
It  was  lost  by  a  vote  of  89V2  to  43y2. 

Similar  was  the  alternative  raised 
by  the  Spanish  question.  The  resolu¬ 
tions  committee’s  ideas  prevailed,  but 
there  was  a  strong  minority  which 
felt  that  the  guild  had  no  business 
pledging  support  to  either  Spanish 
group.  By  a  vote  of  £9  to  44,  the 
minority  report  was  lost  and  the  fol¬ 
lowing  adopted: 

“Whereas,  the  forces  of  world 
Fascism,  having  wiped  out  the  trade 
unions  in  their  cwn  lands,  are  now  at¬ 
tacking  the  organized  workers  and  de¬ 
fenseless  people  of  Spain  and  have 
already  executed  all  known  trade 
union  members  in  Rebel-held  terri¬ 
tory; 

“Therefore,  Be  It  Resolved,  that  the 
American  Newspaper  Guild,  realizing 
that  Fascism  must  be  defeated  in 
Spain  to  halt  the  anti-labor  forces  in 
their  lawless  attacks  on  freedom  and 
Democracy,  hereby  registers  its  vigor¬ 
ous  protest  against  these  anti-labor, 
anti-democratic  forces  to  prevent  their 
ascendancy  here;  and  extends  its  sup¬ 
port  and  encouragement  to  the  heroic 
people  of  Spain,  who  are  now  offering 
their  lives  in  defense  of  organized 
labor  and  democracy.” 

The  convention  defeated,  113'/^  to 
21%,  a  resolution  to  change  the  guild 


headquarters  from  New  York  to 
Washington. 

It  also  defeated  after  considerable 
debate  an  amendment  to  the  consti¬ 
tution  calling  for  a  two-thirds  vote 
by  a  local  guild  on  the  question  of 
calling  a  strike.  The  constitution 
provides  a  majority  vote  on  all  ques¬ 
tions,  but  R.  W.  Buck  of  Washington, 
mover  of  the  amendment,  urged  that 
a  two- thirds  vote  would  be  a  much 
stronger  weapon  in  wage  negotiations. 
Others,  including  Carl  Randau  of  New 
York,  argued  that  no  stronger  weapon 
could  be  placed  in  the  hands  of  em¬ 
ployers  than  a  rule  which  permitted 
one-third  of  a  guild’s  membership  to 
block  strike  action  which  a  majority 
favored.  The  amendment  was  lost 
114  to  26. 

Wire  V.-P.  Office  Abolished 

Another  constitutional  change,  abol¬ 
ishing  the  office  of  vice-president  for 
wire  services,  was  upheld  despite  the 
protests  of  wire  service  delegates  that 
their  interests  had  not  been  adequate¬ 
ly  served  and  could  not  be  without  a 
member  of  the  International  Executive 
Board  in  direct  charge  of  wire  ser¬ 
vice  matters.  Morris  Watson,  formerly 
of  the  AP  and  the  present  wire  ser¬ 
vice  vice-president,  urged  the  aboli¬ 
tion  of  the  post  on  the  ground  that 
the  new  membership  set-up  was  in¬ 
imical  to  the  departmentalization  of 
the  guild.  The  wire  service  case  was 
supported  by  R.  P.  Overmyer  of 
Toledo,  declaring  their  problems  to  be 
of  a  special  nature  and  not  well  un¬ 
derstood  by  newspaper  men  without 
wire  service  experience.  The  consti¬ 
tution  as  submitted  was  upheld  by  a 
vet 3  of  91  to  46. 

Will  Repay  AFL  Loan 

Approval  was  given  to  a  decision  to 
repay  to  the  American  Federation  of 
Labor  as  promptly  as  possible  the 
$2,000  loan  received  last  summer.  It 
was  also  voted  to  raise  a  defense  fund 
of  $20,000.  Finances  of  the  organiza¬ 
tion  were  reported  to  be  in  compara¬ 
tively  flourishing  condition,  with  a 
balance  of  more  than  $10,000  in  con¬ 
trast  with  the  1936  showing  of  less 
than  $250.  Membership  is  said  to  be 
in  excess  of  11,000,  a  gain  of  more 
than  5,000  in  the  year. 

The  final  vote  on  affiliation  with  the 
CIO  and  broadening  the  scope  of  the 
guild  to  take  in  other  workers  came 
early  Tuesday  afternoon  after  three 
hours  of  heated  debate  on  two  amend¬ 
ments.  These  amendments  were  pro¬ 
posed  and  the  fight  for  them  led  by 
Robert  M.  Buck  of  Washington  ac¬ 
tively  supported  by  a  score  of 
guildsmen  from  widely  separated 
cities. 

As  made  by  Carl  Randau,  president 
of  the  New  York  guild,  the  motion 
read  that  the  convention  instruct  the 
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committee  on  labor  relations  and 
jurisdiction  “to  formulate  a  constitu¬ 
tional  provision  for  widening  guild 
jurisdiction  to  business,  circulation, 
advertising  and  other  imorganized 
new^aper  workers,  in  order  that  the 
American  Newspaper  Guild  may  make 
application  for  formal  affiliation  with 
the  committee  for  industrial  organ¬ 
ization.*' 

Buck  first  opposed  the  wording  of 
the  motion  on  the  groimd  that  it  did 
not  make  clear  what  the  guild  wanted 
to  do.  After  brief  debate  President 
Broun  ruled  Buck  out  of  order  and 
the  Washington  leader  then  proposed 
his  first  amendment,  which  was  for 
separation  of  the  questions  of  affilia¬ 
tion  and  of  taking  other  workers  into 
the  guild.  He  argued  that  the  one 
action  did  not  necessarily  follow  the 
other  and  that  although  the  guild  did 
vote  to  affiliate,  which  action  he  said 
he  and  the  Washington  Guild  favored, 
it  was  not  mandatory  that  office  work¬ 
ers  be  made  eligible. 

Broun  Reads  a  Letter 

Eldward  Levinson  of  New  York,  op¬ 
posing  the  amendment,  declared  the 
guild  could  not  accept  the  office  work¬ 
ers  and  remain  in  the  American  Fed- 
otttion  of  Labor.  Harold  Rossman  of 
Chicago,  and  Ray  Torr  of  New  York, 
also  spoke  against  the  amendment, 
Torr  asserting  that  the  questions  were 
so  boimd  up  together  that  the  gtiild 
could  not  take  one  step  without  the 
other.  Fred  O.  Bailey  and  Herbert 
Little,  both  of  Washin^on,  supported 
the  separation  proposal,  Little  declar¬ 
ing  that  the  CIO  does  not  require  a 
union  to  take  in  all  other  workers  in 
its  industry.  At  this  point  President 
Broun  read  a  letter  from  the  newly 
formed  United  Office  and  Professional 
Workers  of  America,  a  CIO  union  \xrg- 
ing  the  guild  to  broaden  its  scope  and 
promising  to  turn  over  at  once  to  the 
guild  a  large  number  of  newspaper 
office  workers  now  in  its  own  ratiks. 

K  Fehlhaber  of  Cleveland  moved 
to  table  the  Buck  amendment  and  his 
motion  carried  91%  to  49%. 

Hus  was  first  actiud  test  of  strength 
on  the  CIO  issue  in  the  convention. 
Buck  then  moved  to  amend  Randau’s 
motion  by  adding  a  provision  that  the 
proposals  be  submitted  to  a  referen¬ 
dum  of  the  ANG,  to  be  completed 
within  30  days. 

Referendum  Bitterly  Debated 

The  referendum  proposal  at  once 
brought  on  a  long  and  at  times  bitter 
debate.  Most  of  those  speaking  in 
favor  of  it  declared  they  were  in  favor 
of  CIO  affiliation  but  said  they  were 
backing  the  referendum  on  the  ground 
that  it  was  only  democratic  way  to 
decide  such  important  an  issue.  Those 
who  opposed  it  asserted  there  had 
been  ample  time  for  all  guilds  to  be¬ 
come  familiar  with  the  issue  and  in¬ 
struct  their  delegates,  and  a  number 
of  speakers  also  maintained  that  delay 
in  deciding  the  question  would  leave 
the  guild  completely  without  support 
from  organized  labor. 

Delegate  Frank  H.  Ragsdale  of  San 
Antonio,  speaking  for  the  amendment, 
cited  the  problems  of  small  guilds, 
especially  those  in  the  south  and 
southwest  where  there  is  little  CIO 
strength.  He  asserted  a  vote  for  affili¬ 
ation  without  a  referendum  would 
nullify  some  excellent  organization 
prospects  in  his  region.  Others  who 
spoke  for  the  referendum  included  A1 
Casse  of  Indianapolis,  who  insisted  he 
was  strongly  in  favor  of  CIO  but  felt 
every  guild  member  should  have  a 
vote  on  the  issue,  and  John  Herling 
of  Washington,  who  said  the  plan 
would  give  time  to  educate  more 
guildsmen  on  the  question. 

Among  those  speaking  in  opposition 
to  the  amendment  were  Julius  KJyman 


of  St.  Louis  and  Garland  Ashcraft  of 
Cleveland,  national  vice-presidents; 
H.  Richard  Seller  of  Seattle;  Paul 
French  of  Philadelphia;  C.  L.  Irvine 
of  Northern  California;  Harold  Ross¬ 
man  of  Chicago,  James  Kirby  of 
Cleveland  and  Harry  R.  Farmer  of 
Toronto. 

Mrs.  Armstrong  Speaks 

An  impressive  plea  that  the  conven¬ 
tion  not  delay  on  affiliation  was  made 
by  Mrs.  Everhardt  Armstrong  of 
Seattle,  widow  of  the  guildman  whose 
dismissal  precipitated  the  Seattle 
strike,  and  a  fraternal  delegate  to  the 
convention.  She  described  a  critical 
situation  existing  in  Seattle  and  as¬ 
serted  that  delay  in  joining  the  CIO 
might  result  in  bloody  jurisdictional 
disputes. 

The  convention  had  a  hearty  laugh 
at  the  expense  of  Buck  when  Randau, 
during  an  effective  speech  opposing 
the  referendum,  read  a  letter  Buck 
had  mailed  to  all  guild  presidents  last 
April  complaining  that  the  lEB  had 
bwn  dilatory  in  pushing  favorable  ac¬ 
tion  on  CIO  affiliation.  He  also  read 
from  a  story  in  the  Washington  guild 
paper  which  predicted  that  the  Wash¬ 
ington  delegation  would  “lead  the 
fireworks”  for  CIO  at  the  convention. 

So  many  guildsmen  clamored  for 
the  floor  to  express  their  views  that 
President  Broun  adopted  the  practice 
of  recognizing  them  in  serially  num¬ 
bered  groups,  one  of  these  groups 
reaching  the  number  of  17. 

Buck  Makes  Dramatic  Plea 

Buck  closed  the  debate  on  the 
amendment  with  a  dramatic  plea  that 
each  member  be  given  a  vote  on  the 
affiliation  issue  because  the  member¬ 
ship  “should  have  the  right  once  in 
a  while  to  feel  free  from  the  tight 
rein  held  by  New  York.” 

On  a  roll  call  vote  the  amendment 
last  49-1/3  to  93-2/3.  A  roll  call 
then  was  taken  on  the  original  Ran¬ 
dau  motion,  which  carried  118%  to 
18%.  Most  of  those  delegates  who  did 
not  switch  over  to  “yes”  on  the  final 
vote  explained  they  were  voting  on 
definite  instructions  of  their  guilds. 

Sustained  cheers  greeted  announce¬ 
ment  of  the  vote.  It  was  immediately 
moved  and  carried  that  President 
Broun  notify  John  L.  Lewis  of  the 
outcome  and  invite  him  to  address  the 
convention.  Under  another  motion 
representative  of  office  workers’  units 
in  New  York,  Cleveland  and  Phila¬ 
delphia  were  seated  in  the  conven¬ 
tion. 

Some  delegates  expressed  the  fear 
that  by  taking  into  the  guild  office 
workers  the  editorial  workers  soon 
would  be  so  far  outnumbered  that 
they  would  have  little  to  say  in  guild 
affairs.  Others  expressed  the  fear 


privately  that  reporters,  especially 
those  covering  labor,  will  face  some 
extremely  trying  times.  Guildsmen 
from  some  smaller  cities,  particularly 
those  in  the  south  and  southwest, 
pointed  out  that  if  they  now  are  sus¬ 
pended  from  the  AFL  they  will  have 
no  organized  labor  groups  to  turn  to, 
since  the  CIO  is  not  yet  organized  in 
their  localities. 

no  Delegates  Attend 

The  opening  session  got  imder  way 
Monday  morning  with  approximately 
110  delegates  seated.  There  also  was 
a  large  number  of  visitors  in  atten¬ 
dance  at  all  sessions.  President 
Thomas  B.  Sherman  of  the  St.  Louis 
gtiild  welcomed  the  delegates  and  in¬ 
troduced  William  Sentner,  member  of 
the  St.  Louis  joint  council  of  the  CIO, 
who  in  a  brief  talk  attacked  the  ac¬ 
tions  of  the  AFL  executive  coimcil  at 
the  Cincinnati  session  and  told  the 
guild  that  the  doors  of  CIO  were  open 
to  it.  Joseph  B.  Clark,  president  of 
the  St.  Louis  Central  Trades  and 
Labor  Coimcil  who  also  was  scheduled 
to  speak,  did  not  appear.  No  ex¬ 
planation  of  his  failure  to  arrive  was 
given. 

A  resolution  asking  the  convention 
to  protest  “the  murder  of  seven  strik¬ 
ers  by  Chicago  policemen”  in  the 
Memorial  Day  steel  strike  clash  was 
presented  by  Morris  Watson,  guild 
vice-president,  and  adopted.  In  his 
opening  speech  President  Broun  paid 
tribute  to  those  who  have  died  in  the 
labor  cause  and  at  his  request  the 
delegates  stood  for  a  moment  of  silent 
honor  to  them. 

Greeting  Telegrams  Read 

Broun  read  telegrams  of  greeting 
from  the  National  Lawyers’  Guild,  the 
National  Council  of  the  American 
Youth  Congress,  the  Montana  CIO 
Coimcil  and  from  Tom  Mooney. 

Philadelphia,  Chicago  and  Toronto 
asked  for  the  1938  convention  and 
San  Francisco  bid  for  the  1939  con¬ 
vention. 

A  diimer  dance  was  held  in  the 
Hotel  Statler  Wednesday  night.  On 
other  evenings  the  St.  Louis  guild 
held  open  house  in  the  Statler.  Tours 
of  the  city,  a  tea,  style  show  and 
other  events  were  provided  for  dele¬ 
gates’  wives  of  whom  there  were  more 
in  attendance  than  at  any  previous 
guild  convention. 


PICTURES  INCREASED  30% 

Carrying  an  increase  of  nearly  30 
per  cent  in  the  number  of  pictures 
used,  the  Saturday  issue  of  the  Los 
Angeles  Evening  Herald  and  Express 
has  been  named  the  “Saturday  Pic¬ 
torial.”  Eighty-five  photos,  ranging 
from  single  shots  to  full  page  layouts 
of  related  topics  were  used  in  last 
Saturday’s  30-page  paper. 
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$1,700,000  TRANSRADIO 
SUIT  IS  SETTLED 


Out  of  Court  Agreement  Made  Wit^ 
NBC  and  CBS — Details  Kept 
Secret — Press  Did  Not 
Participate 


’The  Transradio  Press  suit  aganw 
17  defendants  for  $1,700,000  charghg 
conspiracy  in  restraint  of  trade  «« 
settl^  out  of  court  Thursday  aftemom 
following  several  days  of  negotiatios 
between  attorneys  of  two  defendant 
the  Columbia  Broadcasting  Systtp 
and  the  National  Broadcasting  Coa. 
pany,  and  counsel  for  the  plaintis, 
Transradio  Press  Service  and  Radi) 
News  Service,  Inc. 

Transradio  announced  that  then 
had  been  a  “satisfactory  adjustmeof 
with  CBS  and  NBC.  Details  were  un- 
available.  Press  associations,  and  in. 
dividuals  were  mentioned  only  b; 
way  that  the  suit  against  them  had 
been  discontinued. 

Won’t  Divulge  Details 

Herbert  Moore,  president  of  Tram, 
radio,  said  that  by  mutual  arrange¬ 
ment  the  details  of  the  “adjustmenf 
would  not  be  divulged.  He  stated  that 
he  was  “glad  to  see  that  it  has  come 
to  a  satisfactory  conclusion.” 

The  Transradio  statement  follows; 

‘"niere  has  been  a  satisfactory  ad¬ 
justment  between  Transradio  Pres 
Service,  National  Broadcasting  Ctmi- 
pany  and  the  Columbia  Broadcasting 
System  of  the  controversy  groseing 
out  of  arrangements  for  broadcasting 
news  inaugurated  in  1934.  These  ar¬ 
rangements  and  subsequent  modifica¬ 
tions  will  be  continued  and  the  net¬ 
works  recognize  Transradio  as  a  reg¬ 
ularly  established  news  organization. 

‘"The  suit  instituted  by  Transradio 
against  the  broadcasters,  the  Asso¬ 
ciated  Press,  United  Press,  Interna¬ 
tional  News  Service  and  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  and  certain  individuals,  has  been 
discontinued.’’ 

Hugh  Baillie’s  Comment 

Hugh  Baillie,  president  of  the 
United  Press  and  one  of  the  individual 
defendants,  told  Editor  &  Pubushd: 

‘"The  discontinuance  was  the  result 
of  negotiations  conducted  by  the 
broadcasting  company  defendants.  Hie 
United  Press,  Associated  Press  and 
American  Newspaper  Publishers  Asso¬ 
ciation  declined  to  participate  be¬ 
cause  they  considered  the  charges 
made  in  the  suit  without  foundation.” 
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Other  defendants  in  the  suit  were: 
International  News  Service,  J.  V. 
Coimolly,  J.  D.  Gortatowsky,  E.  R 
Harris,  M.  H.  Aylesworth,  Frank  E. 
Mason,  Lloyd  Stratton,  William  S. 
Paley,  Paul  White,  Roy  Howard  and 
G.  B.  Parker. 

Several  weeks  ago  a  motion  by  the 
defendants  for  permision  to  take  de¬ 
positions  of  witnesses  who  live  at  a 
greater  distance  than  100  miles  fnm 
New  York  was  denied  in  U.  S.  District 
Court. 


LIBRARIANS  PROTEST  SCALE 

The  Cincinnati  Unit  of  the  Aman- 
can  Newspaper  Guild  has  received  a 
complaint  from  the  news  librarians  d 
that  city  concerning  the  estimated 
earning  capacity  placed  on  their  wori 
by  the  guild  unit.  It  is  their  conten¬ 
tion  that  the  $25  minimum  specified  ® 
the  guild  contract  with  the  Cinctn- 
Jiati  Post,  with  no  increases  for  ex¬ 
perience  or  seniority,  is  too  low,  and 
that  they  should  be  scaled  equally 
with  the  news  writers.  They  con¬ 
sider  $45  per  week  for  five  yea** 
experience  an  irreducible  minimum. 
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labor  boycott  on  paper  protested 

ICalifornia  Newspaper  Convention  Condemns  Drive  on  San  Pedro  Advertisers  and  Subscribers, 

Based  on  Story  of  Shooting  of  Longshoreman 


By  CAMPBELL  WATSON 


Oakland,  Cal.,  June  7— Resolu¬ 
tions  condenining  a  boycott  of 
ihe  Son  Pedro  (Cal.)  Neton-Pilot,  urg- 
tg  restoration  of  a  Pacific  Coast  office 
j[  the  American  Newspaper  Pub¬ 
lishers  Association  and  indorsing  a 
oanufacturers’  drive  on  double-bill- 
og  practices,  were  adopted  by  the 
California  Newspaper  Advertising 
ggnagers  Association  in  convention  at 
Oakland  June  4,  5  and  6. 

Delegates  were  cheered  by  enthusi- 
I  jstic  forecasts  for  advertising  as  pre¬ 
sented  by  William  A.  Thomson,  di- 
[jctor  of  the  Bureau  of  Advertising, 
\NPA,  and  by  Franklin  Wulff,  of 
iffulff  Hansen  &  Company,  brokers, 
i  They  were  stirred  by  the  presentation 
of  such  problems  as  that  of  a  newspa- 
I  oer  boycotted  by  subscribers  and  ad¬ 
vertisers  alike  and  that  of  the  Oak¬ 
land  newspaper  boys’  strike.  They 
^  became  intent  as  speaker  after  speaker 
in  a  discussion  period  gave  views  on 
jrate  problems,  with  a  definite  trend 
'  Mwaid  higher  advertising  rates  clear¬ 
ly  indicated. 

The  convention  heard  sales  prob¬ 
lems  answered  by  Elliott  Hensel,  ad- 
jvertising  director,  Oakland  Tribune, 
i  by  Pete  Richta,  Alhambra  Post-Advo- 
jtate,  and  others.  They  played  at  a 
dinner  dance  Saturday  ni^t  and  on  a 
sightseeing  trip  Sunday  that  included 
1  visit  to  the  (^hina  Clipper  Ship  base. 

Alternating  as  chairmen  of  the  ses¬ 
sions  were  Eugene  Bishop,  Pal  Alto 
Times,  president.  Northern  California 
unit,  and  E.  B.  Brown,  San  Pedro 
News-Pilot,  president.  Southern  Cali¬ 
fornia  unit 

The  convention  was  the  best-at¬ 
tended  in  the  group’s  history. 
Background  of  Boycott 
Declaring  the  San  Pedro  News-Pilot 
will  continue  to  print  “a  N-E-W-S- 
paper”  even  if  it  loses  every  line  of 
advertising,  Mr.  Brown,  advertising 
manager,  described  conditions  which 
have  resulted  in  the  boycott  which 
affects  both  advertising  and  circula¬ 
tion. 

In  the  background  was  the  fatal 
shooting  of  Norman  W.  Gregg,  San 
Pedro  longshoreman,  reportedly  by 
Policeman  W.  H.  Redding.  The  officer 
said  the  shooting  was  the  aftermath 
of  his  answering  a  woman’s  scream. 
Longshoremen  made  Gregg,  known 
as  “Big  Bill,”  a  martyr.  They  marked 
a  cross  on  the  pavement  where  he 
died,  halted  work  on  the  docks  for 
four  hours  and  made  demands  that 
the  officer  be  prosecuted  on  a  mur¬ 
der  charge. 

‘"nien,  almost  furiously,  the  mob 
filing  switched  to  the  News-Pilot,” 
sk.  Brown  declared.  The  wrath  was 
dkected  at  a  news  story  carried  the 
afternoon  of  the  shooting. 

The  group  “forced  merchants  to 
^cel  advertising,”  Mr.  Brown  said 
®  interview  supplementing  his 
to  the  convention.  The  paper,  he 
®id,  had  95  annual  contracts  with 
merchants  and  where  advertising  was 
cancelled  by  some  of  these,  the  paper 
®serted  instead  statements  to  the  ef- 
w  that  “This  space  was  contracted 
lor  by - 

Street  Sales  Rise 

In  the  interview,  Mr.  Brown  blamed 
fhe  trouble  on  “a  small  radical  minor- 
•|y  who  are  in  control  of  an  Interna¬ 
tional  Longshoremen’s  Union  com- 
P®®®d  of  2700  persons.”  He  said  that 
®  spite  of  $25  fines  for  imion  mem- 
ttCR  reading  the  News-Pilot,  there  is 
''ftdaice  that  a  great  many  longshore¬ 
men  are  still  reading  the  paper,  as 


street  sales  have  increased  even 
though  cancellations  of  subscriptions 
have  been  heavy. 

“It  is  important  to  note  that  we 
have  not  hit  back  editorially,”  he  told 
Editor  &  Publisher.  “The  better  ele¬ 


ment  is  tense  but  we  have  refrained 
from  editorial  comment  to  avoid  in¬ 
creasing  this  tensity.” 

The  situation  reached  a  head  in  the 
edition  of  Friday,  June  4,  Mr.  Brown 
stated,  after  several  days  of  whisper¬ 
ing  activity.  The  shooting  occurred 
Thursday,  May  27.  Mr.  Brown  flew  to 
the  convention  Friday. 

He  outlined  the  situation  in  a  speech 
before  the  convention.  This  was  in 
addition  to  his  scheduled  address,  and 
resulted  from  a  question  asked  in  a 
discussion  period. 

As  a  result,  Victor  Reich,  publisher. 
Merced  Express,  introduced  a  resolu¬ 
tion  on  the  floor.  It  was  referred  to 
officials  of  the  California  Newspaper 
Publishers  Association,  of  which  the 
CNAMA  is  an  affiliate,  who  were  at¬ 
tending  the  convention. 

Considered  by  CNPA  Board 

John  B.  Long,  manager,  CNPA. 
called  a  meeting  attended  by  five 
members  of  the  CNPA’s  executive 
board  of  nine.  George  F.  Morell, 
CNPA  president  and  head  of  Penin¬ 
sula  Newspapers,  Inc.,  was  consulted 
by  phone,  providing  a  total  of  six 
executive  committee  members  acting 
on  the  proposal. 

After  the  conference  late  Saturday 
afternoon,  Mr.  Reich  reintroduced  his 
resolution,  as  follows; 

“Whereas  a  boycott  of  advertisers  and 
readers  of  the  San  Pedro  News- Pilot  has  been 
put  into  effect  as  the  result  of  a  news  story 
published  in  that  newspaper  recording  the 
shooting  of  a  longshoreman  by  a  police  officer 
in  uniform  and  in  performance  of  his  duty, 
and 

“Whereas  investigation  reveals  that  such 
news  story  was  a  statement  of  fact,  uncoloreil. 
and  in  full  accord  with  recognized  newspa¬ 
per  ethics, 

“Now  therefore  he  it  resolved  by  the  Cali¬ 
fornia  Newspaper  Advertising  Managers  .\s- 
sociation  that  said  boycott  be  hereby  vigorous¬ 
ly  condemned  as  un-American  and  a  direct 
attack  upon  freedom  of  the  press.” 

The  resolution  was  adopted  without 
dissent.  At  that  time,  Eugene  Bishop, 
president  of  the  Northern  California 
unit  of  the  CNAMA  and  advertising 
mimager,  Palo  Alto  Times,  was  in  the 
chair. 

In  speaking  before  the  discussion 
session,  Mr.  Brown  had  previously- 
told  how  the  shooting  occurred  at 


2:30  p.m.,  just  a  half-hour  before 
press-time. 

“We  stopped  the  press  and  wrote 
only  the  facts  as  presented  on  the 
police  blotter  and  as  gathered  from  12 
witnesses,”  Mr.  Brown  said.  “The 


story  ran  ‘according  to  police’  or  ‘the 
witness  said.’  It  was  not  -written  edi¬ 
torially  but  factually.” 

Other  Papers  Not  Molested 

Mr.  Brown  said  that  similar  articles 
in  other  newspapers  had  not  brought 
retaliatory  action.  He  intimated  that 
a  labor  publication  stood  to  gain  com¬ 
petitive  advantages. 

“The  committee  of  strong-arms 
went  to  all  advertisers  and  said  that 
stores  and  merchandise  would  be  boy¬ 
cotted  and  the  stores  picketed  if  the 
merchants  continued  to  advertise  in 
the  paper,”  he  said.  “The  warnings 
indicated  violence  as  well  as  picket 
lines. 

“Any  longshoreman  who  did  not 
stop  his  subscription  to  the  paper  or 
who  was  foimd  to  have  the  paper  was 
fined  $25.  Carrier  boys  were  offered 
$1  for  each  stop  on  their  route.  Since 
many  of  the  boys  are  sons  of  long¬ 
shoremen,  they  managed  to  stop  many 
subscriptions.  The  boys  would  go  up 
to  the  door  and  say:  ‘Here  is  your 
paper.  Don’t  you  want  to  stop  the 
paper?’ 

"The  paper  has  an  A.B.C.  circulation 
of  10,000.  Of  that  the  estimated  loss  is 
about  1,100. 

"Most  of  the  merchants  were  scared 
to  death  and  said  they  would  pay  for 
the  space  but  not  to  print  their  ad¬ 
vertisements.  Only  one  paid  the  pen¬ 
alty  and  withdrew  entirely  from  his 
contract. 

“The  paper  wants  the  stores  to  feel 
this  thing  so  they  can  say  to  the 
longshoremen:  ‘You  are  not  hurting 
the  paper  one  bit.  but  you  are  hurting 
us.’  ” 

Tells  of  Glendale  Format 

The  regular  convention  sessions  got 
away  to  a  stream-lined  start  when  F. 
G.  Runyan,  Glendale  News-Press,  told 
of  the  success  obtained  in  changing 
the  type  faces  of  a  newspaper.  He  ad¬ 
vised  selling  readers  on  prospective 
changes  by  presenting  contrasts  of 
the  old  and  the  new  type  and  asking 
their  opinion. 

The  News-Press  was  prepared  to 
lose  subscribers  temporarily  on  the 
change  to  the  stream-lined  make-up, 
but  instead  the  gain  was  388  sub¬ 
scribers.  he  said.  The  new  appear¬ 


ance  appealed  to  advertisers,  also,  it 
was  foimd. 

The  transfer  was  tied  in  with  radio 
and  billboard  advertising  and  a  teaser 
mail  campaign  that  went  to  adver¬ 
tisers.  Total  cost  of  the  promotion 
was  $3,000. 

Queries  have  been  received  from 
forty-four  states,  Hawaii,  Meidco  and 
other  points. 

Small  newspapers  were  urged  to 
develop  small  advertisers  in  a  speech 
by  Mr.  Richta.  He  reported  his  pa¬ 
per  had  raised  the  average  net  rate 
two  cents  per  inch  with  small  adver¬ 
tising  during  the  past  year.  Confer¬ 
ences  are  held  weekly  on  small  ad¬ 
vertising  prospects  and  their  prob¬ 
lems,  he  said. 

Mr.  Brown  urged  advertising  de¬ 
partments  to  sell  results  and  not 
inches,  merchandise  and  not  space  and 
to  make  a  complete  change  from  a 
selling  to  a  service  organization.  He 
advocated  raising  of  the  local  adver¬ 
tising  rate  5  cents  an  inch  and  the 
expenditure  of  all  the  resultant  addi¬ 
tional  revenue  by  establishing  such  a 
new  service. 

Rate  Increases  Reported 

Advertising  rates  came  up  for  dis¬ 
cussion  imder  the  direction  of  I.  D. 
Putnam,  Berkeley  Gazette,  who  stated 
that  the  Gazette  had  introduced  a 
rate  advance  of  approximately  10% 
without  having  received  a  single  com¬ 
plaint  and  without  any  linage  being 
lost.  Mr.  Putnam  eiqiressed  the  be¬ 
lief  that  the  paper’s  ability  to  install 
higher  rates  was  largely  a  matter  of 
good  will. 

Ted  Marois  said  the  Napa  Ibzgister 
had  found  the  advertiser’s  chief  ques¬ 
tion  was;  “Will  my  competitor  have 
to  meet  the  same  rate  I  do?”  Napa 
losses  in  raising  rates  were  limited  to 
several  advertisements  contracted  for 
every  day  of  the  year,  with  this  elimi¬ 
nation  regarded  as  ^neficial  in  the 
long  run. 

Dutton  O’Brien,  San  Mateo  Times, 
said  if  the  newspaper  has  a  good  rea¬ 
son  for  raising  rates  the  boost  can  be 
made  and  advertising  schedules  re¬ 
tained. 

The  Red  Bluff  News  reported  a 
20%  increase  in  rates  and  no  com¬ 
plaints.  The  paper  waited  for  a  buy¬ 
ing  wave  in  the  community  and  then 
made  the  boost,  it  was  eiqilained. 

George  McQueen  reported  Redwood 
City  raised  its  rates  without  disturb¬ 
ance  in  the  depth  of  the  depression — 
1932.  William  A.  Brewer,  Brewer 
Weeks  Agency,  San  Francisco, 
asked  for  more  harmony  between 
local  and  national  rates.  No  objection 
can  be  given  to  a  justified  rate  rise, 
he  said,  adding  that  in  some  instances 
the  national  rate  has  been  in¬ 
creased  and  the  old  retail  quotations 
retained. 

John  B.  Long,  manager,  CNPA. 
called  attention  to  the  growing  threat 
to  newspaper  advertising  from  spe¬ 
cial  interests.  He  urged  greater  con¬ 
sciousness  of  efforts  by  more  pro¬ 
fessions  to  forbid  advertising  by  their 
members. 

Higher  Copy  Prices  Seen 

Phil  Knox,  circulation  manager, 
Oakland  Tribime,  urged  newspapers 
to  analyze  their  circulations  from  the 
standpoint  of  the  age  of  the  sub¬ 
scriber,  cost  of  the  subscriber  and  his 
ability  to  buy. 

“Don’t  underestimate  the  high  value 
of  any  paper  bought  voluntarily,”  Mr. 
Knox  said,  eiqilaining  he  does  not 
(Continued  on  page  35) 


California  Advertising  Managers  at  convention.  Left  to  right:  Frederick  Runyon, 
Glendale  News-Press,  a  speaker;  E.  B.  Brown,  San  Pedro  News-Pilot,  president 
southern  unit;  Eugene  Bishop,  Palo  Alto  Times,  president  northern  unit  and 
Pete  Richta.  Alhambra  Post-Advocate,  who  was  a  winner  of  two  iKtiiveniion 

awards. 
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“UNFAIR”  LISTING  IN  GUILD  STRIKE 
PRECIPITATES  CIO-AFL  CLASH 


Green’s  Adherents  Quit  Labor  Council  Meeting  as  Lewis  Men 
Blacklist  Bellingham  (Wash.)  News — Publisher  Won’t 
Resume  Publication  Until  ANG  Pickets  Are  Removed 


{By  telegraph  to  Editor  &  Publisher) 

Bellingham,  wash.,  June  lo— 

American  Federation  of  Labor 
delegates  walked  out  of  a  Central 
Labor  Council  meeting  here  last  night 
after  a  clash  over  placing  the  strike¬ 
bound  Bellingham  Evening  News  on 
the  unfair  list.  Thirty-nine  remaining 
delegates,  all  reputedly  pro-CIO  voted 
unnanimously  to  bla^list  the  News. 
Legality  of  this  action  was  questioned 
by  the  delegates  who  walked  out,  in¬ 
cluding  both  the  financial  and  record¬ 
ing  secretaries.  Typographical  and 
pressmen  union  members  of  the  AFL, 
they  pointed  ouL  are  under  contract 
with  publisher.  They  have  not  re¬ 
ceived  required  permission  from  inter¬ 
national  headquarters  to  declare  the 
News’  publisher  imfair. 

Ellen  McGrath,  Seattle,  American 
Newspaper  Guild  representative, 
planned  a  conference  today  with  Pub¬ 
lisher  S.  N.  Harrison  on  the  wage- 
hour  dilute. 

Meanwhile,  telegrams  were  sent  to 
AFL  President  William  Green  asking 
him  to  send  a  representative  here  to 
take  charge  of  the  labor  council. 

The  News,  forced  to  suspend  June  3 
by  a  strike  of  editorial  workers,  mem¬ 
bers  of  the  American  Newspaper 
Guild,  will  not  resume  so  long  as  the 
plant  is  picketed  and  until  other  con¬ 
ditions  are  met,  including  removal  of 
the  “unfair”  stigma  placed  on  it  by  the 
Central  Labor  Coimcil,  Publisher 
Harrison  declared  June  7.  At  that 
time  action  of  the  Labor  Council’s 
executive  committee  regarding  the 
placing  of  the  News  on  the  unfair  list 
was  awaited.  Harrison,  however,  de¬ 
clared  he  already  has  received  notice 
from  the  council  secretary  that  his 
plant  has  been  so  listed. 

The  committee  met  last  Friday 
with  Harrison,  E.  J.  Pelkey,  interna¬ 
tional  representative  of  the  Typo¬ 
graphical  Union,  and  Robert  Moimt, 
secretary  of  the  Pacific  Northwest 
Newspaper  Publishers'  Association,  of 
which  the  News  is  a  member.  .The 
committee  made  no  announcement, 
but  Harrison  declared; 

Daily  "Strictly  Union" 

“Just  so  long  as  the  News  is  under 
picket  and  so  long  as  it  is  declared 
unfair  to  organized  labor,  there  will 
be  no  attempt  to  resume  publication. 
The  News  has  been  strictly  union  in 
its  mechanical  department  since  1929, 
when  I  acquired  the  property. 

“The  introduction  of  the  Guild  is¬ 
sue,  supported  by  forces  hostile  to  the 
newspaper,  has  led  to  a  situation 
which  is  impossible  from  an  operation 
standpoint.  'When  negotiations  failed, 
I  proposed  that  the  differences  be  arbi¬ 
trated.  That  proposal  was  answered 
by  a  picket  line,  forcing  suspension.” 

"010  “hostile  forces”  referred  to  by 
Harrison  are  those  members  of  the 
Guild  who  are  employes  of  the  so- 
called  “newspaper  of  die  air”  broad¬ 
cast  over  radio  station  K'VOS. 

Four  Employes  Strike 
Two  men  and  two  women  em¬ 
ployes  struck  following  submission  to 
Harrison  on  May  12  of  a  proposed 
working  contract  which  called  for  $40 
a  week  for  experienced  reporters  and 
$32.50  a  week  for  reporters  with  less 
than  three  years’  and  more  than  one 
year’s  experience.  It  also  provided  a 
40-hour  week,  two  weeks’  vacation 
with  pay,  a  cash  bonus  in  case  of 
discharge  and  pay  while  sick. 

The  four  employes  on  strike  com¬ 


prise  all  but  one  member  of  the  News’ 
editorial  staff,  the  latter  being  the 
managing-city  editor,  William  Gardi¬ 
ner,  who  has  declined  to  join  the 
Guild.  The  others  are  William  Healy, 
courthouse  reporter;  Joe  Caraher,  city 
hall  reporter  and  sports  editor;  Mrs. 
S.  E.  Rugg,  society  editor  and  wife 
of  the  News’  advertising  solicitor,  and 
Mrs.  Hazel  Edwards,  copy  reader. 

George  A.  Hipkoe,  president  of  the 
local  Guild  chapter — who  is  now  a 
deputy  county  assessor — said  the 
Guild  had  agreed  to  accept  some 
changes  in  the  contract  as  proposed 
by  Publisher  Harrison,  but  would  not 
compromise  on  wages  and  hours. 
Even  though  Harrison  offered  to  sub¬ 
mit  remaining  issues  to  arbitration, 
the  strikers  refused  to  yield. 

Longshoremen  Pledge  Aid 


COCHRANE  TO  WASHINGTON 

Frank  C.  Cochrane,  circulation  man¬ 
ager  of  the  Peoria  (Ill.)  Star  has  been 
named  circulation  manager  of  the 
Washington  (D.  C.)  Post,  which  posi¬ 
tion  has  been  unfilled  since  the  resig¬ 
nation  of  Harold  Fenton  in  Sept., 
1936.  No  successor  has  been  ap¬ 
pointed  in  Peoria. 


DAIRY  COPY  TELLS 
WHERE  PROFIT  GOES 


Bureau  of  Advertiaing  Citea 
paign  by  Sheffield  Farma  ia 
Space  to  Meet  Public  Saa* 
picion  About  Pricea 


ZENITH 

PILES 


“We  have  been  accorded  a 


ADVERTISING  that  is  not  only  gratifying, 


UP  PROFITS 


Radio  Maker  Added  $900,000  to  Ad 
Budget  in  1936 — Got  It  All  Back, 
Plua  $700,000  of  Extra 
Eaminga 


Chicago,  June  8 — Aggressive  adver¬ 
tising  is  credited  “in  a  large  mea¬ 
sure”  for  the  all-time  high  earnings 
of  Zenith  Radio  Corporation,  E.  F. 
McDonald,  Jr.,  president  and  general 
manager,  announced  to  stockholders 
in  his  annual  report  this  week. 
Zenith  earnings  for  the  fiscal  year 
ended  April  ^  were  the  largest  on 
record,  even  exceeding  those  of  1929. 
In  his  report,  Mr.  McDonald  com¬ 
mented  on  the  importance  of  the  com- 


with  respect  for  Sheffield  Farnu.  h 
fact,  I  do  not  believe  we  have 
conducted  a  campaign  of  advertiiu 
which  has  given  us  so  spontaii^^ 
and  so  satisfactory  a  response  b  lo 
short  a  time  as  this  particular  eftn.’ 

Thus  L.  A.  'Van  Bomel,  presidg^^ 
Sheffield  Farms,  New  York,  deaoies 
his  company’s  current  newspapvsi. 
vertising  campaign  in  "The  MilkMn 
Has  His  Say,”  a  booklet  issued  $is 
week  by  the  Bureau  of  Adverlh^ 
American  Newspaper  Publishen  ii- 
sociation. 


Copy  Aptly  Illustrated 

The  campaign  is  aimed 
widespread  belief  that  city  dairies 
kept  milk  prices  high  to  make  hi^ 
profits  for  themselves.  One  advertBe- 


APPI 


Unanil 

CalHi 

Wa 


Members  of  the  Typographical  and  pany’s  $1,466,646  advertising  program  series,  prepared  by  N 
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Pressmen’s  Unions  have  not  passed 
the  picket  line,  although  there  is  still 
a  question  whether  they  are  required 
to  recognize  Guild  pickets. 

The  International  Longshoremen’s 
association  has  pledged  full  support 
of  the  News  strike  and  the  Guild’s 
national  headquarters  will  provide 
all  financial  aid  needed.  Guild  mem¬ 
bers  declared.  They  also  announced 
the  Bellingham  Firefighters’  Union 
had  offered  financial  help. 

Foiu-  members  of  the  Seattle  Guild 
conferred  with  strikers  here.  They 
were  headed  by  Frank  (Slim)  Lynch, 
whose  discharge  from  the  Seattle 
Post-Intelligencer  led  to  the  strike 
which  closed  down  that  Hearst  publi¬ 
cation  for  several  months  last  year, 
and  John  Weiss,  vice-president  of  the 
Seattle  chapter. 

Meanwhile  also.  Guild  strikers  have 
trained  their  sights  on  the  Bellingham 
Herald,  the  city’s  largest  newspaper. 
Only  one  member  of  that  paper’s  edi¬ 
torial  staff  of  twelve  is  a  member  of 
the  Guild,  and  all  efforts  to  organize 
the  other  eleven  have  failed.  One  of 
the  strikers  declared  the  Guild  mem¬ 
ber,  who  is  not  receiving  the  $40  a 
week  minimum  salary  set  by  the 
Guild,  would  be  “pulled  out”  and  a 
picket  line  thrown  around  the  Herald 
plant. 


M.  W.  FLYNN  LEAVES  HERALD 

(By  Iclriiiarli  Editor  &  Publisher) 

Washington.  D.  C.,  June  10 — Pub¬ 
lisher  Eleanor  M.  Patterson  who  re¬ 
cently  leased  the  Washington  Herald 
from  William  Randolph  Hearst  this 
week  purchased  the  contract  of 
Michael  W.  Flynn,  executive  editor, 
for  an  unannounced  sum  of  money  on 
terms  which  include  a  year’s  leave  of 
absence  with  pay  for  Flynn.  Flynn 
has  been  a  Washington  newspaper¬ 
man  for  more  than  25  years  and  had 
been  managing  editor  and  executive 
editor  since  Hearst  entered  the  Wash¬ 
ington  field.  He  was  news  editor 
under  Frank  A.  Munsey  ownership. 
Flynn  will  announce  a  new  connec¬ 
tion  which  is  expected  to  be  with  a 
Hearst  unit  in  about  a  week. 


as  follows: 

“In  the  past  the  company  has  de¬ 
pended  upon  merit  of  product  for  its 
success,  but  in  view  of  the  large  ex¬ 
penditure  made  by  competitors  for 
advertising  the  management  felt  that 
a  more  aggressive  campaign  should  be 
carried  on  to  stimulate  and  support 
our  product  and  our  dealer  enthu¬ 
siasm. 

■‘The  company’s  progress  during  the 
past  year  is,  in  a  large  measure,  at¬ 
tributable  to  the  constructive  adver¬ 
tising  campaign  carried  on  through¬ 
out  the  year.  This  involved  an  ex¬ 
penditure  of  nearly  a  million  dollars 
more  than  the  previous  year  and 
while  the  campaign  created  an  im¬ 
mediate  increase  in  sales  volume  and 
dealer  interest,  your  officers  feel  that 
its  effect  has  been  so  far-reaching  in 
promoting  good  will  that  the  expendi¬ 
ture  might  well  be  considered  as  an 
investment  that  will  insure  the  com¬ 
pany's  continued  progress.” 

The  Figures 

Zenith  spent  $1,465,646  on  advertis¬ 
ing  last  year,  as  compared  with  $524,- 
630  in  the  preceding  12-month  period. 
Consolidated  net  income  for  the  past 
year  totaled  $1,904,073,  equivalent  to 
$3.86  a  share  on  the  492,464  shares  of 
outstanding  stock.  This  compares 
with  $1,212,752  or  $2.46  a  share  for 
the  fiscal  year  ended  April  30,  1936. 

A  major  share  of  Zenith’s  newspa¬ 
per  advertising  is  placed  on  a  co¬ 
operative  basis  with  dealers  and  dis¬ 
tributors.  Figures  were  not  available, 
for  publication,  concerning  the  firm's 
1936  expenditures  in  newspapers. 

However,  measurements  of  general 
advertising  in  the  newspapers  of  103 
cities,  as  published  in  this  paper 
March  20,  credited  Zenith  with  422,- 
730  lines  of  newspaper  space,  prac¬ 
tically  even  with  Grunow  and  Gen¬ 
eral  Electric  radios,  outranked  by 
Philco  with  2,071,238,  and  RCA-Vic- 
tor  with  559,146  lines. 

Publishers  Information  Bureau 
credited  Zenith  with  $50,000  of  spot 
broadcasting  (no  network  time)  in 
1936. 


TO  VOTE  ON  BOND  ISSUE 
Neenah,  Wis.,  June  9 — A  special 
meeting  of  Kimberly-Clark  Corp. 
stockholders  has  been  called  for  Sat¬ 
urday,  June  19,  to  vote  upon  authori¬ 
zation  of  a  $20,000,000  bond  issue.  The 
corporation  proposes  to  issue  first 
mortgage  bonds  in  an  amount  not 
exce^ing  $20,000,000,  half  of  which 
would  be  sold  at  once. 


ENTERS  DAILY  FIELD 

The  Ironton  (O.)  News,  formerly 
published  twice-weekly,  made  its 
appearance  in  the  daily  morning  field, 
June  7.  The  newspaper  is  published 
daily  except  Sunday.  C.  L.  Collett 
is  publisher,  and  Harry  Blanchard  is 
business  manager.  It  it  represented 
nationally  by  A.  E.  Clayden,  Inc., 
New  York. 


W.  Ayer  &  Son,  pictured  half  a  milk 
bottle,  with  the  heading:  “Nearly  bali 
the  milk  dollar  goes  to  the  fanur” 
Another  showed  a  bottle  of  milk  with 
a  tag  reading  “To  mail  this  bottle 
from  the  farm  to  you  would  cost  Kt" 
Another,  headed  “Less  than  a  tabk- 
spoonful  for  profit,”  showed  the  last 
of  a  bottle  of  milk  being  poured  into 
a  tablespoon.  Still  another,  with  a 
picture  of  a  cheerful  milkman,  said. 

“A  brimming  cup  in  every  quart . . 
for  wages.” 

“Sheffield  Farms,”  remarks  Mr 
Van  Bomel  in  the  Bureau’s  booklet 
“is  using  newspaper  advertising  to 
solve  a  problem  that  confronts  ail 
American  business,  large  and  small 
“The  public  views  business  with  an 
attitude  of  inquiry  and  often  sus¬ 
picion.  There  is  an  insistent  demand 
to  know  how  business  uses  its  in 
come.  Whether  the  new  spirit  of  doubt 
is  right  or  wrong,  it  caimot  be  doiei 
The  problem  probably  will  beeooe 
more  acute  as  the  cost  of  living  mores 
upward. 

Using  233  Newspapers 

“To  answer  this  demand,  simply  and 
directly,  Sheffield  Farms  undert^ 
newspaper  advertising  campaign 
Newspapier  advertising  was 
sential  element  in  the  growth  whicl. 
has  made  New  York  City  the  world' 
best  market  for  milk.  With  a  long 
experience  in  advertising  through  the 
metropolitan  press,  we  adopted  it  a: 
the  medium  most  certain  to  reach  thej 
largest  audience  with  our  story  of  milk 
costs.  Our  copy  has  presented  to  tbej 
public  each  of  the  many  items  of  cat. 
not  separately,  but  integrated  with  a. 
the  other  costs.  The  public  was  giver, 
the  knowledge  by  which  it  could  judge| 
our  service. 

The  Bureau  of  Advertising  point; 
out  that  Sheffield’s  campaign  was 
job  for  newspaper  advertising  are] 
that  “it  should  be  noted  Sheffie;: 
Farms  did  not  turn  to  a  press  age 
to  get  its  story  before  the  public. 

It  chose  the  direct  and  businessliki 
method  of  speaking  through  the 
vertising  columns,  giving  the  facts 
its  own  position,  explaining  its  pr(^l|en» 
lems  and  furnishing  the  reasons 
its  policies.” 

TTie  campaign,  which  is  running 
233  daily  and  weekly  newspaptfs, 
the  Bureau’s  study  says,  “one  d  . 
number  of  current  efforts  to  empkf 
advertising  to  effect  public  undtf-  w  n^ 
standing  at  a  time  when  the  solu^ 
of  so  many  critical  problems  depew 
upon  the  ability  of  the  average  do- 
zen  to  think  straight.” 
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appeals  court  upholds  morrow  Proving  Their  FUh  Story  DAILY  PUBLISHES  IN 
IN  AKRON  CONTEMPT  CASE  | -  — n  STRIKE-BOUND  CITY 

UnMimouily  ReverM.  Fin.  Imposed  on  ■Times-Pres.  Editor,  j/,  jilL  o..  Ediiio.  „d  E.tr.  After  Co.. 

Oiling  Judges  Grand  Jury  Secrecy  Order  "Unlawful  —  ,  _J_liy’5rWTPi  ■  L.ber  Holidsr"  Autkeri- 

1  Wanamaker  to  Appeal  Ruling  to  State  Supreme  Court  ^  jA’i  ties  of  Necessity  for  News 


iM  i  4  kRON,  O.,  June  7 — Editor  Walter  “After  due  consideration  of  all  of 
eh  ]  i\  Morrow  of  the  Akron  Times- Press,  the  circumstances  shown  by  the  rec- 
Jn  J  a  smashing  victory  June  5  in  the  ord  and  of  other  authorities,  we  have 
Summit  Coimty  reached  the  conclusion  and  hold  that 
“freedom  of  the  said  judge  did  not  possess  the  power, 
press”  battle,  either  by  legislative  enactment  or  in- 
when  the  appel-  herently  by  virtue  of  his  office  to 
late  covu-t  in  a  make  said  order;  that  therefore  said 
unanimous  opin-  order  was  unlawful  and  that  the  vio- 
ion  reversed  the  lation  of  the  same  by  the  respondent 
finding  of  Com-  was  not  contempt  of  court, 
mon  Pleas  Judge  Matters  of  Record  Published 
Walter  Wana-  “The  matters  of  fact  thus  published 
maker  holding  respondent  were  all  matters 

Morrow  guilty  public  record,  kept  by  the  clerk  in 
of  contempt  of  ^  public  office  according  to  law  and 
court  were  available  to  any  member  of  the 

,,  After  first  an-  public  desiring  to  see  the  records. 

Waltei  .  o*Row  nouncing  that  he  publications  there  was  no 

iwa  would  fight  the  case  to  the  State  Su-  abuse  or  ridicule  of  the  court  or  of 


mon  Pleas  Judge 
Walter  Wana¬ 
maker  holding 


Lansing  (Mich.)  State  Journal  Issued 
*  One  Edition  and  Extra  After  Con* 

I  vincing  “Labor  Holiday”  Authori* 

I  ties  of  Necessity  for  News 

Lansing,  Mich.,  June  8 — The  State 
Journal,  Lansing’s  only  daily,  missed 
only  one  edition  as  the  result  of  the 
city- wide  “labor  holiday”  called  yes¬ 
terday  by  the  United  Automobile 
Workers  of  America  in  protest  at 
the  jailing  of  eight  pickets  arrested 
for  violation  of  a  circuit  court  in- 
I  junction  obtained  by  the  strike-boimd 
Capitol  City  Wrecking  company. 

i  After  imion  men  from  the  Olds  Mo¬ 
tor  Works,  Fisher  Body  company,  and 
other  plants  had  taken  possession  of 
the  downtown  district,  a  large,  but  ap¬ 
parently  imorganized  delegation, 
moved  on  the  Journals  plant  de- 
—  manding  that  publication  activities  be 
f  suspended.  The  newspaper  manage- 


AUiih;  UCOLiAllK  lU  see  Uie  leevivis.  .11  'll  11  1  r..  1  _ _ 

r.  Ki-  ctToE  sk;™  "S.e'T 


wuuiu  »*6***^  •  apuse  or  riaicuie  oi  uie  court  or  oi  i  V  PniKh  uatirkn  euiLiuu  leictLive  lu  uie  viiiuax 

preme  Court,  Judge  Wanamaker  sud-  of  the  grand  jurors  or  witnesses  ‘  WKY  Olcl-ihnmi  ritv  who  seizure  of  city  governmental  reins  for 

jj  denly  reversed  himself  Tuesday  and  or  of  anyone  connected  with  the  court  jogj  returned  from  a  Horida  fish-  inflaming  sentiment  but  all 

-  Bid  that  he  had  “lost  interest  in  the  or  of  anyone  whatsoever;  there  was  ,rin  nose  with  nart  of  their  sailfish  departments  were  preparing  to  send  in 


;  stands  complete. 


Thus  Morrow’s  victory  nothing  in  said  publications  except  the  catch.  Bell  and  Grubb  cruised  out  from  the  regular  noon  edition  a  half-hour 


information  as  to  the  facts  already 


.  Miami  in  a  4>foot  yacht  owned  by  early  when  the  UAWA  visitation  oc- 
In  a  comparatively  brief  opimon  public  which  in  the  slightest  degree  Harvey  P.  Everest,  president  of  the  curred.  Paul  A.  Martin,  publisher, 

imtten  by  Judge  C.  G.  Washburn,  could  possibly  hinder,  obstruct,  delay  Mid-(2ontinent  News  Go.  in  Oklahoma  met  several  of  the  union  men  at  the 

ind  concurred  in  by  Judges  Perry  or  influence  the  court  or  the  grand  City.  Their  catch  of  five  sailfish  is  door  and,  when  informed  of  their 

Stevens  and  Arthur  W.  Doyle,  the  ap-  jury  in  the  exercise  of  their  proper  being  mounted  by  local  taxidermists  demands  that  the  paper  suspend  for 


u  Stevens  and  Arthur  W.  Doyle,  the  ap-  jury  in  the  exercise  of  their  proper 
.  ^  peals  bench  ruled  that  “ Wanamaker ’s  functions,  or  which  in  any  manner 
.  ^  order  prohibited  the  exercise  of  right  cast  a  reflection  on  anyone.” 

T  freely  exercised  by  individuals  and  it  is  probable  that  the  appeal  to  be 

*  nev^pers  without  question  for  gen-  prepared  by  Assistant  Prosecutor 
(rations — rights  supposed  to  be  pro-  Glenn  A.  Peters,  who  argued  unsuc- 

•  tected  by  the  constitution  and  the  laws  cessfully  for  Wanamaker  before  the 

of  the  land.”  appellate  court,  will  go  before  the 

“SBre  Judge  Was  Offside" — Morrow  Ohio  supreme  court  in  Columbus  at 

,  tn  Morrow  had  this  comment  to  make:  term. 


for  display  purposes.  the  day,  agreed  to  halt  activities  at 

—  - noon  in  all  departments.  This  satis- 

DRIVE  FOR  MEMBERS  fled  the  group  and  they  withdrew. 

.  „  .  ,  .  Daily’s  Position  Explained 

American  Preas  Society  Launchee  ^  j  j- 

•  D  Journal  management  and  edi- 

Expansion  Pro^am  torial  department,  however,  were  far 

Members  of  the  American  Newspa-  from  satisfied  with  a  shutdown  on  a 
per  Guild  who  are  “disturbed  by  the  day  when  history-making  news  was 
plunging  of  the  Guild  into  an  inter-  being  recorded  in  the  community.  So 
necine  conflict  between  the  A.F.  of  L.  k.  C.  Park,  managing  editor,  and  Seth 


“My  only  word  is  that  I  went  into 
the  case  not  because  of  any  dis- 


TAX  PUBLICITY  BANNED 


h  ^  respect  for  the  court  or  its  personnel,  — -  a  •  .  according  to  Oliver  Holden,  of  the 

gj.  but  bwause  I  was  sure  that  the  judge  Committee  Rules  Against  concerning  prospec-  cApumicu  uie  uews- 

njjd  was  offside.  The  court  of  appeals  evi-  News  ot  Proposals  membership  in  the  American  paper’s  position  to  some  of  the  re- 

jj.  dently  sustains  that  belief.”  Washington,  D.  C.,  June  8 — Sub-  Press  Society.  Mr.  Holden  is  organi-  sponsible  leaders,  including  Lewis  M. 


ind  the  CIO,”  have  made  inquiries,  Whitmore,  who  has  covered  the  labor 
according  to  Oliver  Holden,  of  the  beat  for  the  paper,  went  to  labor 
New  York  Times,  concerning  prospec-  headquarters  and  explained  the  news- 
tive  membership  in  the  American  paper’s  position  to  some  of  the  re- 


Wanamaker  was  obviously  nettled  ject  to  later  consideration  by  the  ways  zation  chairman  of  the  new  group.  Thornton  of  Pontiac  international 

by  the  decision.  After  complaining  and  means  committee,  the  house  has  “The  American  Press  Society  is  UAWA  organizer  who  was  in  charge 

flat  the  court  refused  to  grant  his  agreed  no  publicity  shall  be  given  open  to  all  qualified  American  news  of  a  loud  speaker  system  by  which 

««  petition  to  shift  the  hearing  to  another  federal  tax  returns  examined  by  in-  and  editorial  workers,”  Holden  de-  the  crowd  in  the  street  was  being  ad- 


petition  to  shift  the  hearing  to  ano 

ippellate  division,  the  judge  said:  vestigators  probing  President  Roose-  dared  recently,  “regardless  of  their  dres^  R  w'm  ernnhasized^Th^  Ae 

"After  all  it  is  just  Ae  opinion  of  velt’s  charge  Aat  “some  very  rich  m-  personal  affiliaUons,  and  it  is  dedicated  paper  constituted  Aemly  loSirae- 

dividuals’  are  escapmg  Aeir  share  of  to  accomplishing  its  objectives  by  dium  for  Asseminatmg  prmted  news 

yAi  T  L  T  n-n  r  peaceful  meAods  and  is  barred  from  of  the  day’s  events,  tlmt  Ae  newspa- 

x*a  but  m  the  judgment  only.  If  you  ex-  Representative  John  J.  O  Connor  of  advocatmg  as  a  society  any  cause  ex-  per  had  three  “union”  deoartments 

'  '  nimwi  in  V.-  cw  UK  ij  I'Uii.’  •_*  V.  joumalists.  eAtorial  department,  stereotypers,  and 

(Washburns)  opimons  sisted  on  an  outri^t  bar  aga^  pub-  Holden  said  mquiries  are  bemg  pressmen,  Ind  that  Deteoit  newspa- 

0™-  He  contend  this  stand  is  sup-  answered  as  rapidly  as  possible,  but  ^rs  and  a  local  radio  staUon  would 

I,  f  ^  declared  policy  of  Congre^,  he  is  in  contact  wiA  approximately  ^  given  an  unfair  coSiSv^  ad- 

K  ^  reflected  in  action  a  few  months  qqqq  newspapermen  and  women,  re-  vantage  if  the  daily  had  to  close. 

1  tk  AVr  ^  ^  crwmnal  activities  m  ago  barring  publication  in  the  future  may  be  delayed  as  long  as  three  V  »  t  k 

f  '  anamaker  warned  the  ot  corporation  officials  salaries,  ^d  weeks.  An  appeal  is  being  rp.  *  j 

f  miif  MTon  newspapers  that  they  would  be  in  last  year  s  repeal  of  the  pink  slip  made  however  to  all  the  members  for  Thornton  and  other  leaders  agreed 
tofc  held  in  contempt  if  they  publi^d  law.  The  latter  statute  ordered  filmg  coope’ration  so’  that  the  organization  tjie  arguments  were  sound  and  it  was 
f  cc^'  toy  fact  about  its  activities.  The  of  duplicate  copies  of  tax  returns  on  can  be  speeded  up  decided  to  take  a  street  vote  among 

ith  i  lunes-Press  and  Aen  the  Akron  pink  forms,  to  be  made  available  to  Ae  millmg  union  members  within 

gi.5.  Beacon-Journal  ignored  his  “ulti-  anyone  who  wished  to  examine  Aem.  THE  NATION  IS  SOLD  sound  of  the  amplifier.  When  Ae 

judi.  Batum,”  boA  insistmg  that  Wana-  The  mvestigatory  resolution  as  fin-  _  situation  was  explamed,  this  “cross 


I  t,T  Akron.  Wanamaker  warned  the  of  corporation  officials’  salaries,  and 
mi!r  kkron  newspapers  that  they  would  be  in  last  year’s  repeal  of  the  “pink  slip” 


L.ij  •  .  ..»  .1^  1  I  J  ,  r-S  .  ,  .  iiiaue.  However,  lo  mi  uie 

Wd  in  contempt  if  they  publi^d  law.  The  latter  statute  ordered  filmg  cooperation  so  that  the 
»y  fact  about  its  activities.  The  of  duplicate  copies  of  tax  returns  on  ^ork  ran  -nrrHrri  un 
rimes-Press  and  Aen  the  Akron  pink  forms,  to  be  made  available  to  speeaea  up 

j  Beacon- Journal  ignored  his  “ulti-  anyone  who  wished  to  examine  Aem.  THE  NATION  IS 

Batum,”  bo  A  insistmg  that  Wana-  The  mvestigatory  resolution  as  fin-  _ 


or  four  weeks.  An  appeal  is  bemg 
made,  however,  to  all  the  members  for 


jud;J®8tum,”  boA  insistmg  that  Wana- 


THE  NATION  IS  SOLD 


Baker  was  takmg  a  Actatorial  step  ally  agreed  upon  provides  that  no  Mi»a  Freda  Kirchwey  Attumea  Con-  section”  of  Ae  UAWA  membership 


fliat  would  lead  to  censorship  of  Ae  publicity  Aall  be  given,  except  upon 
“ews.  Wanamaker  fined  Morrow  $50  vote  of  the  ways  and  means  commit- 
Bi  three  counts  of  contempt  and  Ae  tee  in  specific  instances. 

tditor  at  once  filed  an  appeal.  - 

Text  of  Decision  LABOR  LAWS  PASSED 

fke  appellate  Avision’s  decision  Harrisburg,  Pa.,  June  8 — WiA  Ae 
Bid  in  part:  sme  die  adjournment  of  Pennsylva- 


trol  of  Liberal  Weekly 

Control  of  The  Nation,  weekly 
magazine  published  in  New  York, 


voted  to  “let  Ae  local  paper  run.” 

New  instructions  accordmgly  were 
dispatched  to  Ae  management  and 


I^owix  ^^33  ^reda  Kirchwey,  one  of  its 

Harrisburg,  Pa.,  June  ^“MTith  the  senior  editors, 
sme  die  adjournment  of  Pennsylva-  Maurice  Wertheim,  investment 


passed  this  week  into  Ae  hemds  of  ®  stetement  dealing  Ae  JoumA  to 
Miss  Freda  Kirchwey,  one  of  its  ,  ^  ^  organized  labor”  was  re- 

semor  editors.  leased.  Copies  of  AJs  statement,  m 

Maurice  Wertheim,  investment  ^^8®  typ®t  were  immediately  posted 


Bid  m  part:  sme  die  adjournment  ot  Fennsylva-  Maurice  Wertheim,  investment  *"8®  type,  were  immediately  posted 

The  publications  (Ae  accounts  m  nia’s  Legislature,  publishers  through-  banker  who  bought  Ae  magazine  ^k®  newspaper  building’s  biAetin 
flic  Times-Press  of  Ae  jury  activities)  otit  the  state  are  faced  wiA  a  new  from  OswAd  Garrison  Villard  two  boufd  and  there  was  no  furAer  mo- 
flwmselves  m  no  wise  offended  the  set  of  labor  laws.  Just  prior  to  years  ago,  announced  the  sale  on  lestation  of  Ae  newspaper  organiza- 
i:gnity  of  the  court;  the  only  affront  adjournment  the  GenerA  Assembly  Friday,  June  4.  By  Ae  sAe  to  Miss 

if  Ae  dignity  of  the  court,  if  any,  passed  a  bill  establishmg  a  44-hour  Kirchwey,  the  announcement  said.  The  second  edition  of  the  day,  nor- 
*as  Ae  refusal  of  Ae  respondent  maximum  work  week,  for  all  em-  “centralized  control  by  an  active  hand  uially  distributed  m  Ae  smaller  towns 


I  Morrow)  to  submit  to  the  censor-  ployes,  exempting  only  agricAturA,  could  be  secured.” 


around  Lansmg,  was  skipped  and  all 
effort  was  pointed  to  Ae  city  edition. 
Two  hours  after  Ae  city  edition  was 


e  of  ■  «ip  of  the  judge  which  was  pro-  domestic  and  professional  workers  Previously,  ownerAip  had  been  A-  effort  was  pointed  to  Ae  city  edition, 

jiup'"'  ■'“iined  in  Ae  order,  and  if  the  i  jurt  earnmg  more  than  $25  a  week  in  vorced  from  management,  and  a  di-  Two  hours  after  Ae  city  edition  was 

uiidfi'  no  power  to  make  an  order  pro-  executive  positions;  outlawed  com-  vergence  of  opinion  between  Ae  eA-  issued,  riotmg  broke  out  near  Ae 

olulK'  “wiAig  .  .  .  the  publication  of  mere  pany  imions;  established  machinery  tors  and  the  owners  occurred  on  sev-  campus  at  Michigan  State  college. 

IcpcT"  "®'t®rs  of  fact  contAned  in  public  for  mediation  of  industrial  disputes,  er A  occasions,  particAarly,  accorAng  This  was  the  occasion  for  an  extra 
ciS'  -^^ments  and  filed  in  public  office,  and  passed  a  bill  creating  a  body  to  to  Ae  announcement,  m  reference  to  edition  includmg  news  of  Ae  release 
^  Ae  challenge  of  Ae  court’s  au-  regulate  fixed  maximum  wages  for  the  President’s  Supreme  Court  pro-  of  pickeA  whose  imprisonment  had 


l-cnty  was  justified. 


female  workers. 


precipitated  the  disturbance. 
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TIMES-UNION  QUITS 
PUBLICATION  JUNE  7 


Noted  Godparents  With  ^^Newspaper  Twins* 


Brooklyn  Eyening  Daily,  Bought  Last 
Year  by  Eagle,  Suspends — Founded 
in  1848,  Later  Combined 
Standard  and  Union 


The  Brooklyn  (N.  Y.)  Times-Union, 
which  has  changed  hands  four  times 
in  the  last  10  years,  suspended  pub¬ 
lication  June  7.  In  Dec.,  1936,  it  was 
bou^t  by  the  Brooklyn  Eagle  and 
since  February  has  been  published  in 
the  Elagle  plant 

M.  Preston  Goodfeilow,  publisher 
of  both  papers,  would  give  no  reason 
for  the  suspension  of  the  Times- 
Union.  llie  Eagle  appeared  Monday 
afternoon  with  a  front  page  box,  ex¬ 
plaining: 

“Effective  today  the  readers  of  the 
Brooklyn  Times-Union  will  find  all 
of  its  essential  features  in  this,  the 
enlarged  and  improved  Brooklyn 
Daily  Eagle. 

“For  almost  a  centiu^  the  Elagle 
has  carried  the  journalistic  standard 
of  progress  in  Brooklyn  and  Long 
Island.  Now  it  beccxnes  Brooklyn’s 
only  metropolitan  newspaper — an  ex¬ 
traordinary  wdl-rounded  publication 
second  to  none  in  the  United  States. 

‘“nie  Eagle  welcomes  the  readers  of 
the  Times-Union  and  looks  forward 
to  many  years  of  pleasant  association.” 

The  Times-Union  last  appeared 
Simday  morning  in  its  full  size.  Mon¬ 
day  jdtemoon  a  foiu'-page  limited 
edition  was  published  which  Mr. 
Goodfeilow  explained  was  to  carry 
legal  and  other  advertising  which  had 
been  contracted  for.  If  the  legal  ad¬ 
vertising  was  not  carried  it  would 
require  a  court  order  permitting  it 
to  be  published  elsewhere.  TTiis  small 
issue  will  appear  for  approximately 
two  weeks  imtil  all  the  contracted 
advertising  appears. 

The  Eagle,  which  had  approximately 
89,000  circiilation,  publi^ed  180,000 
copies  Monday.  This  was  to  take  care 
of  the  84,000  circulation  of  the  Times- 
Union. 

Mr.  Goodfeilow  stated  that  all 
Times-Union  subscribers  were  taken 
care  of  by  the  Eagle.  “As  the  Times- 
Union  had  about  50,000  home  deliv¬ 
ered  it  was  very  easy  to  acconunodate 
those  customers,”  he  said,  adding  that 
the  paper  had  been  sold  only  on  a 
weekly  basis.  The  Elagle  will  con¬ 
tinue  at  23  cents  per  week.  The 
Times-Union  sold  at  20  cents. 

Eagle  officials  are  now  working  on 
a  revised  advertising  rate  card  which 
will  not  be  ready  for  about  ^  /o  weeks. 
Mr.  Goodfeilow  explained  that  time 
must  be  allowed  for  tl  combined 
circulation  to  settle  before  rates  can 
be  determined. 

“Of  course,  any  contracts  we  now 
have  will  be  carried  out,”  he  said. 

Joseph  J.  Early,  editor,  I.  George 
Quint,  city  editor,  and  others  in  the 
effitorial  department  have  been  taken 
over  by  the  Eagle.  Mr.  Goodfeilow 
said  that  Mr.  Early  has  joined  the  ex¬ 
ecutive  news  staff  of  the  Eagle. 

Most  of  the  Times-Union  business 
office  staff  had  already  been  absorbed 
and  there  were  few  layoffs  in  that 
department  The  two  papers  had  sold 
advertising  in  combination  for  several 
months. 

When  the  Times-Union  moved  into 
the  Eagle  plant  in  February  the  Typo¬ 
graphical  Union  demanded  that  there 
should  be  no  reduction  of  staffs  (that 
there  should  be  complete  re-produc- 
tion  of  type  for  each  paper.  The 
management  opposed  this  view  and 
the  matter  was  referred  to  a  four- 
man  arbitration  board  consisting  of 
Martin  Kelly  of  the  publishers  asso¬ 
ciation,  J.  E.  Martin  of  the  Sun,  Wil¬ 
liam  Ward,  president  of  ITU  local 
No.  6,  and  Austin  Hewson,  business 


PAID  SPACE  FOR  BEER 
DRIVE  (IN  ONTARIO) 


MA^ 


Brewers  of  That  Province  Die't 
Think  Advertising  Is  “Agaiatt 
Best  Interests” — Using 
Weekly  Insertions 


New  F 
of  C 


JN  the  above  picture,  taken  June  1 


at  St.  John’s  Church,  16th  and  H 
Streets,  N.  W.,  Washington,  Eleanor 
Ruth  Armstrong  is  in  the  arms  of  Mrs. 
Franklin  D.  Roosevelt,  at  left;  and 
Robert  Furman  Armstrong  is  being 
held  by  Mrs.  Ruth  Bryan  Rohde,  at 
right.  Mrs.  John  N.  Gamer,  wife  of 
the  Vice-President,  is  in  the  center 
of  the  picture. 

The  babies  are  the  children  of  Mr. 
and  Mrs.  Robert  B.  Armstrong,  Jr., 
well-known  correspondents  in  Wash¬ 
ington.  Eleanor  Ruth  was  named  for 


both  the  First  Lady  and  the  former 
U.  S.  Minister  to  Denmark,  both  be¬ 
ing  godmothers  of  the  twin,  Eleanor 
Ruth. 

The  godfathers  of  Robert  Furman 
Armstrong  were  Dr.  Don  Furman,  of 
McCook,  Nebraska,  and  Cecil  Dick¬ 
son.  of  Universal  Service. 

The  twuis  are  grandchildren  of 
Robert  B.  Armstrong  who  represented 
Pacific  Coast  newspaj>ers  in  Washing¬ 
ton  for  many  years,  and  who  at  one 
time  was  an  assistant  secretary  of  the 
Treasury. 


representative  tor  the  Big  Six  and 
former  president. 

The  board  became  deadlocked  on 
April  24  and  as  provided  in  the  con¬ 
tract  a  fifth  man.  Dean  Clark  ol  the 
Yale  Law  School,  was  chosen  to  weigh 
the  problem.  As  yet  he  has  not  ren¬ 
dered  a  decision. 

The  Times-Union  is  the  descendant 
of  the  Brooklyn  Standard  Union  which 
was  bought  at  auction  in  May,  1927, 
by  Joseph  J.  Early,  then  managing 
editor,  together  with  a  group  of 
Brooklyn  citizens.  It  had  been  con¬ 
ducted  for  10  years  by  trustees  of  the 
estate  of  William  Berri  who  died  in 
1917.  TTie  Brooklyn  Union  was 
founded  in  1863,  and  absorbed  the 
Argus  in  1877.  The  Standard  was 
founded  in  1884  and  in  1887  bought 
the  Union. 

In  Aug.,  1928,  Paul  Block  bought 
the  Standard  Union  and  paid  “in  the 
neighborhood  of  $1,000,000.”  In  1927 
Early  had  bid  $1,000  more  than  Mr. 
Block  for  the  paper. 

In  March,  1932,  the  Standard  Union 
was  bought  by  the  Daily  Times  and 
was  originally  called  the  Daily  Times 
and  Standard  Union.  Mr.  Block  said 
he  sold  the  paper  only  after  negotia¬ 
tions  with  Fremont  C.  Peck,  publisher 
of  the  Times,  to  buy  the  Times  had 
failed.  It  had  been  established  in 
1848  as  the  Williamsburgh  Times. 

The  name  was  later  changed  to 
Times-Union  and  in  Dec.,  1936,  was 
sold  by  Mr.  Peck  to  the  Eagle.  The 
Eagle  was  founded  in  1841 


Toronto,  June  7 — The  readers  g 
the  daily  and  weekly  newspapa 
were  astounded  within  the  past  t«e 
weeks  by  the  appearance  in  pratp. 
cally  all  these  publications  of  a  dk 
play  advertisement  entitled  “Whm 
True  Temperance?”  despite  the 
that  liquor  advertising  is  illegil  ■  ' 
Ontario,  and  must  run  the  gamut  g  j 
the  Liquor  Control  Board  of  OotKie 
before  it  may  be  used.  Other  adscr. 
tisements  of  the  series  are  folloviti  I 
weekly  in  500-line  space. 

Publication  of  the  campaign  cm- 
trasts  with  refusal  of  ffie  UniW 
Brewers  Industrial  Foundation  iatiit 
United  States  to  use  paid  space  in  in 
effort  to  “interpret”  the  industry  to 
the  public.  As  told  in  this  paper  (Ifay 
15,  page  10),  the  U.B.I.F.  accepted^ 
viewpoint  that  imtil  grounded 
“through  other  than  paid  chanW 
has  been  laid,  a  joint  advertiiig 
campaign  would  be  “not  in  the  bat 
interests  of  the  industry.” 

This  extensive  campaign  in  Ontaio 
is  financed  by  the  brewing  induiby, 
as  a  footnote  carried  by  the  adotr. 
tisements  certifies.  The  sponsor  (rf  du 
advertising  is  the  Brewers’  Won- 
housing  Company,  Ltd.,  Toronto,  i 
coopterative  organization  representig 
all  brewers  whose  products  are  told 
in  Ontario.  Paid  space  is  to  be  mod 
in  Ontario  newspapers  in  an  endeavor 
to  build  up  an  unbiased  public  opin¬ 
ion,  a  representative  of  the  compmy 
said.  It  is  hoped  in  this  way,  he 


IT  i 


requi 
enun 
think 
Conn 
your 
iryin 
a  tel 
morr 
day’s 
Tb 
have 
have 


.M’ 


WINCH,  BIGGERS,  JOIN  added,  to  combat  the  one-sided  at- 

AD  BUREAU  BOARD 


Stahiman  Gives  Up  Membership — 
Reappoints  Other  Members — 
Friendly  Continues  as 
Chairman 


JIM  FARLEY  EDITED  DAILY 

Postmaster  General  James  J.  Far¬ 
ley  was  guest  editor  of  the  Wichita 
(Kan.)  Beacon,  May  26.  The  26-page 
edition  was  earmarked  ’Jim  Farley 
Special,”  and  its  editing  was  one  of 
Parley’s  first  official  duties  upon  his 
arrival  in  the  city  that  day,  to  meet 
postmasters  from  various  cities  of  the 
state.  The  lead  news  story  carried 
his  by-line  and  a  three-column  cut 
and  he  also  signed  the  lead  editorial. 


James  G.  Stahiman,  president  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  this  week  announced  ap¬ 
pointment  by  the  board  of  directors 
of  the  following  as  new  members  of 
the  Committee  in  Charge  of  the  Bu¬ 
reau  of  Advertising: 

S.  R.  Winch,  president  and  business 
manager,  Portland  Oregon  Journal. 

George  C.  Biggers,  business  man¬ 
ager,  Atlanta  Journal. 

Mr.  Stahiman  leaves  the  committee 
automatically  in  becoming  president 
of  the  association.  The  following 
members  of  the  committee  were  re¬ 
appointed; 

Col.  Julius  Ochs  Adler,  New  York 
Times;  H.  M.  Bitner,  Hearst  News¬ 
papers;  Frank  H.  Burgess,  La  Crosse 
Tribune;  Norman  Chandler,  Los  An¬ 
geles  Times;  William  G.  Chandler, 
Scripps-Howard  Newspapers;  Henry 
H  Cf'nland.  Hartinvl  Courant;  Ken¬ 
neth  C.  Hogate,  Wall  Street  Journal; 
Frank  G.  Huntress,  San  Antonio  Ex¬ 
press  and  News;  F.  I.  Ker,  Hamilton 
Sne'-tat'^r;  Col.  Frank  Knox.  Chienno 
Daily  News;  W.  E.  Macfarlane,  Chi¬ 
cago  Tribune;  Roy  D.  Moore,  Canton 
Repository;  Fleming  Newbold,  Wash¬ 
ington  Star;  David  B.  Plum,  Troy 
Record;  Fred  Schilplin,  St.  Cloud 
Times-Joumal;  S.  E.  ’Thomason,  Chi¬ 
cago  Daily  Times;  Frank  E.  Tripp, 
Gannett  Newspapers. 

Edwin  S.  Friendly,  business  man¬ 
ager,  New  York  Sun,  has  been  re¬ 
elected  chairman.  Howard  Davis, 
New  York  Herald  Tribune,  continues 
as  treasurer,  and  the  following  were 
renamed  to  the  finance  committee: 
David  B.  Plum  and  Kenneth  C. 
Hogate. 


brewers  the  past  few  years,  and  pre¬ 
sent  their  side  of  the  case. 

K  G.  Odette  of  the  Liquor  Control 
Board  of  Ontario,  when  asked  his 
opinion  on  this  class  of  advertianf, 
said  it  does  not  contravene  any  lav, 
order-in-coimcil  or  regulatioa  “It  is 
purely  institutional  matter  and  does 
not  offer  any  product  for  sale,”  he 
said.  “It  is  a  presentation  of  the 
brewers’  interest  in  temperance  and 
cannot  be  considered  as  advertisiiig 
in  the  general  sense  of  the  term.  Be¬ 
fore  any  of  this  advertising  appeared 
in  the  public  press,  it  was  sulxnitled 
to  the  Board  and  permission  for  it  to 
appear  was  granted.” 


PRINTERS’  STRIKE  ENDED 

After  almost  two  weeks’  suspenskt 
caused  by  a  printers’  strike,  the  Hud¬ 
son  (N.  Y.)  Daily  Star  and  Ere«i»il 
Register  Jime  4  resumed  publication 
with  the  signing  of  a  closed  shop  con¬ 
tract  with  the  typographical  union. 
Both  papers  had  been  open  shop.  TIr 
two-year  agreement  just  signed  pro¬ 
vides  for  a  closed  shop,  with  mini¬ 
mum  wage  of  86*4  cents  per  hour 
days,  and  nights  for  newspaper 

work;  75  cents  day  and  8IV4  cents 
night  for  job  work.  The  present  40- 
hour  week  is  continued.  It  also  pro¬ 
vides  for  an  immediate  increase  of 
per  cent  and  an  additional  5  per  cent 
June  1,  1938. 


LINDY  COOPERATES 

Colonel  Charles  A.  Lindbergh  co¬ 
operated  with  the  American  pr® 
this  week  when  he  sent  to  Harry 
Guggenheim,  chairman  of  the  Nev 
York  Crime  Control  Committee, 
letter  which  he  permitted  to  go 
the  newspapers.  The  letter  coo- 
mended  Mr.  Guggenheim  for  his  a^ 
crime  efforts  and  included  a  chea 
for  $250  for  the  continuance  of  hk 
work.  Several  items  were  deleted 
from  the  letter  before  its  release. 
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Chester  from  Washington  Times  & 
Herald,  where  he  was  advertising  di¬ 
rector  and  business  manager. 

Union  was  founded  74  years  ago; 
Leader  25  years  ago;  combined  circu¬ 
lation  35,000. 


MANCHESTER  UNION  &  LEADER  WIN 
A  “$5,000,000  POKER  GAME” 

li^ew  Hampshire  Dailies  Play  Leading  Role  in  Rejuvenation 
of  Gigantic  Amoskeag  Properties — Constructive  Jour¬ 
nalism  Rouses  Civic  Spirit,  Averts  Industrial  Collapse 
By  MAXWELL  FOX 

tliey  had  placed  an  ace  in  Jewell’s 
hand.  He  played  it.  “You  will  either 
retract  your  threat  to  boycott  or  I 
will  print  your  letter  and  show  you 
up  as  selfish  merchants  seeking  to 
milk  the  town  of  its  last  drop,"  was 
the  essence  of  the  counter  challenge — 
and  the  C.  of  C.  apologized. 

Citizens  Croup  Called  In 
Meanwhile, 


^  1  Pfoin  Dealer  News  Men 

y  Refuse  to  Join  Guild 

J  Cleveland,  June  9 — Editorial  em- 

d  ’  Cleveland  Plain  Dealer 

U  m--  have  again  rejected  a  proposal  to  join 

^  American  Newspaper  Guild. 

.  ^  By  a  vote  of  91  to  40,  they  have  de- 

cided  to  stay  out  of  the  movement 
which  has  almost  100  per  cent  enroll- 
ment  on  Cleveland’s  other  two  leading 
newspapers,  the  Press  and  the  Netos. 
1^^  Annoimcement  of  the  vote  was  made 

in  a  letter  this  week  to  I.  L.  Kenen, 
Edmund  F.  Jewell,  assistant  publisher,  president  of  the  Cleveland  Guild, 
Manchester  (N.  H.)  Union  &  Leader  from  Charles  W.  Lawrence  of  the 
(left)  and  Arthur  E.  Moreau,  president  Plain  Dealer  staff,  who  wrote: 

Amoskeag  Industries,  Inc.  _  “We  had  135  eli^ble  to  vote,  and  all 
^  ■  but  four  voted.  Two  of  these  wwe 

the  remaining  $4,^,000.  But  they  out  of  the  coimtry.  I  thinlr,  therefore, 
did — in  30  days,  with  the  help  of  all  that  it  may  be  considered  a  completely 
the  city’s  banks  who  could  participate  representative  expression  of  the  edi- 
in  the  mammoth  mortgage.  torial  employes’  opinion. 

That’s  how  Amoskeag  Industries,  “Naturally,  we  have  no  way  of 
Inc.,  w^as  bom.  Practically  pre-natal  knowing  definitely  how  the  opinion 
was  the  pron^  of  Public  Service  ^as  divided  as  to  departments. 
Company  of  New  Hampshire  to  buy  “n  is  personal  opinion  that  the 
the  power  righte  at  $2,2^,000,  when  ^ote  was  not  so  much  a  vote  against 

the  Guild  as  an  organization  as  it  was 
Works.  This  was  a  big  boost  to  the  expression  against  the  need  for  col- 
new  CIVIC  concern,  but  there  were  bargaining  with  the  Plain 

still  eight  million  ^uare  feet  of  floor  Dealer  management.” 
space  o  cope  wi  .  ^  ^  Efforts  to  organize  a  Guild  unit  have 

Debt  Two-Thirds  Paid  been  made  at  numerous  times  during 

To  date,  Amoskeag  Industries  have  the  last  three  years  at  the  Plain 
leased  or  sold  more  than  2,753,000  Dealer.  Late  this  spring,  a  new  cam- 
square  feet;  have  leased  all  the  mill  paign  was  launched. 


WHAT  IT  TAKES! 

IT  takes  gumption  to  sit  in  on 
a  $5,000,000  poker  game.  It 
requires  intelligence  to  save  a 
crumbling  city.  It  takes  clear 
thinking  to  soothe  a  Chamber  of 
Commerce  threatening  to  boycott 
your  business  because  you  are 
trying  to  boost  theirs.  A  man  with 
a  telescopic  mind  can  see  to¬ 
morrow’s  sunshine  through  to¬ 
day’s  fog. 

The  Manchester  Union  &  Leader 
have  what  it  takes.  They  also 
have  “Ned”  Jewell. 


Arthur  H.  Black  had 
been  appointed  referee  by  the  U.  S. 
District  court  at  Boston  and  after 
many  futile  conferences  with  the 
bond  and  stockholders’  committee  he 
called  in  the  Manchester  Citizens’ 
Committee,  formed  several  months 
previously  to  work  with  the  Amos¬ 
keag  management  in  their  attempt  to 

MANCHESTER,  N.  H.,  June  7 —  obtain  tax  and  labor  relief.  Consist- 
“We’U  caU  that  $5,000,(X)0  bet,” 
said  the  Manchester  Citizens’  Com- 
cooly  cards 

across  the  in 

any  poker  game — and  with  a  city’s 
industrial  backbone  stake,  what  a 

The  Manchester  Union  &  Leader 
sat  on  that  game  a  few  months 
ago  and  today  the  are 

h»ing  count^  out  astounding 


No  story  about  the  salvaging  of  the 
Amoskeag  properties  and  rejuvena¬ 
tion  of  business  along  the  Merrimack 
review 


River  is  complete  without 
of  the  leading  role  played  by  the 
Union  &  Leader.  As  a  matter  of  fact, 
these  papers  figuratively  built  the 
bandwagon  on  which  the  citizens  rode 
to  town. 

At  Rope’s  End  in  I93S 
Late  in  1935  Frederick  C.  Dumaine, 
late  of  Amoskeag  Manufacturing  Com¬ 
pany,  let  it  be  known  in  Manchester 
that  the  rope’s  end  was  in  view.  He 
obtained  tax  revision  promises  from 
the  local  tax  commission;  received  a 


their  principal.  It’s  that  kind  of  civic  tographers,  and  special  writers  who 
movement;  that  kind  of  spirit  aroused  ^re  covering  the  steel  strike  which 
by  constructive  journalism.  has  thrown  30,000  men  out  of  work 

Biggest  tenant  at  the  new  Amos-  in  the  Mahoning  Valley, 
keag  is  Pacific  Mills  (cotton  textiles)  Covering  for  the  New  York  Times 
with  1,200,000  square  feet  and  1,800  are  Louis  Stark,  specialist  on  labor, 
employes;  smallest  is  Home  Insula-  and  F.  Raymond  Daniell.  Edward 
tion  Company  of  N.  H.,  occupying  Angly  is  writing  for  the  New  York 
2,500  feet,  employing  15  workers.  Herald  Tribune,  while  William  S. 

— - „ - „ -  -  -  .  Others  include  Anchor  Manufac-  White  of  New  York  is  representing 

he  had  not  reopened  his  plant.  He  Arthur  E.  Moreau,  hardware  dealer  turing  Co.  (metal  stampings  and  elec-  the  Associated  Press  with  Joseph 
couldn’t.  There  was  a  staggering  and  former  mayor.  He  is  now  presi-  trical  wiring  devices);  Arms  Textile  Miller  of  the  Washington  AP. 

bonded  indebtedness  of  11  million  dent  of  Amoskeag  Industries,  Inc.  Manufacturing  Co.  (interlining  cloth);  The  United  Press  sent  John  Doyle 

doU^  staring  him  in  the  face.  Moreau  and  Jewell,  informed  that  Bernard  Tire  Co.  (retreading  tires) ;  from  the  Cleveland  office  with  Thomas 

Five  thousand  workers  were  still  Referee  Bla^  would  have  to  liqui-  Chicopee  Manufacturing  Co.  (John-  Devine  of  the  state  wire.  L.  A.  Doug- 
on  relief  instead  of  the  Amoskeag  date  Amoskeag  “unless  some  feasible  son  &  Johnson  gauze  and  cheese-  las  is  reporting  for  the  Cleveland 

payroll;  the  citizens  saw  ^  visions  of  plan  is  presented”  opened  the  poker  cloth) ;  Cohen  Machinery  Co.;  J.  F.  Press,  with  Tony  DeCola  doing  photo- 

^ost-like  empty  mills  lining ^  their  game  by  offering  to  raise  $3,500,000  to  McElwain  Co.  (Tom  McAn  shoes);  graphic  work.  He  was  in  the  plane 

river  banks,  higher  taxes,  shrinking  buy  the  assets  in  the  name  of  the  Felton  Brush  Co.;  Goodsell  Roll  Cov-  that  was  shot  at  by  pickets  recently, 

trade.  They  could  see  the  end  of  the  Citizens’  Committee.  The  referee  ering  Co.;  Hampshire  Worsted  Mills;  Universal  Service  has  sent  Johri 

rope.  too.  would  accept  nothing  less  than  Manchester  Worsted  Co.;  Namasket  Auble  from  the  Chicago  office  to  cover 
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New  High  Speed  Cathode  Ray  System 


ISew  Boston  Executive 


Sharply  Cuts  Wire  Picture  Time 


INVENTION  of  a  fundamentally  new 
telepicture  system  using  cathode 
ray  tubes  somewhat  similar  to  those 
employed  in  television  receiving  ap¬ 
paratus  and  a  method  for  high-spe^ 
recording  of  pictures  on  a  continuous 
roll  of  film  by  means  of  movements 
of  an  electron  beam  within  a  cathode 
ray  tube  is  disclosed  in  U.  S.  Patent 
2.082,692,  granted  this  week  to  W.  G. 


ing  purposes.  This  feature,  Mr.  Finch 
believes,  will  bring  to  a  telepicture 
technique  the  advantages  of  continu¬ 
ous  operation  in  a  manner  similar  to 
that  of  the  modem  printing  press, 
and  this,  together  with  high  speed 
operation,  will  eventually  lower  pic¬ 
ture  transmission  costs  on  high  speed 
communications  channels  to  a  point 
where  it  may  even  be  economically 


W.  G.  H.  Finch  shown  at  his  experimental  model  of  his  new  high  speed  cathode 
ray  telepicture  receiver.  Compartment  A  houses  the  special  cathode  ray  tube  and 
circuits;  B.  the  optical  compartment;  C,  the  film  or  photographic  compartment. 


H.  Finch,  president  of  the  Finch  Tele¬ 
communications  Laboratories,  Inc.,  37 
West  57th  Street,  New  York  City. 

Based  on  an  entirely  new  approach 
to  the  wire  picture  problem,  the  Finch 
patent  describes  a  novel  electronic 
scanning  method  which  it  is  claimed 
will  rascally  alter  present  concep¬ 
tions  of  existing  speed  limitations  and 
apparatus  design  in  the  picture  trans¬ 
mission  field  since  the  new  method 
requires  neither  conventional  scan¬ 
ning  machines  nor  elaborate  syn¬ 
chronizing  devices. 

Five-inch  by  seven-inch  pictures 
have  been  transmitted  in  one  minute 
by  the  new  system  and  with  further 
refinements  it  is  expected  8  by  10 
pictures  will  be  moved  at  the  same 
speed. 


Will  Ute  Coaxial  Cablet 


Mr.  Finch,  inventor  of  the  Finch 
Telepicture  System,  whose  natural 
color  Telechrome  wire  picture  trans¬ 
mission  process  was  described  last 
week  in  Editor  &  Publisher,  together 
with  the  first  printed  reproduction  of 
a  full-color  photograph  made  by  the 
Telechrome  process  for  that  publica¬ 
tion,  predicts  that  the  new  electronic 
telepicture  system,  which  is  under 
development  in  his  laboratory,  will  be 
especially  adaptable  for  use  in  the 
rapid  transmission  of  news  photo¬ 
graphs  over  coaxial  cables  and  ultra 
high  frequency  radio  channels  where 
high  spe^  operation  is  particularly 
desirable  in  order  to  obtain  economical 
and  efficient  use  of  such  circuits.  Ex¬ 
tension  of  wire  picture  transmission 
methods  to  other  fields  upon  the  in¬ 
troduction  of  the  invention  is  also 
foreseen  by  Mr.  Finch,  who  states 
that  by  means  of  the  unique  ability  of 
the  new  system  to  record  pictures  or 
other  copy  on  a  continuous  roll  of 
film  uninterrupted  transmission  and 
reproduction  of  large  quantities  of 
copy  can  be  effected  without  loss  of 
time  in  starting  and  stopping  for  load- 


WINDSOR  ASKS  PRE&s 
FOR  CONSIDERATIOIt 


Duke  and  Duchet*  Meet  Repret^^ 
tive*  After  Ceremony  in  Meate^ 
Assure  "Important  Infonaa. 
tion"  in  the  Future 


Powell  M.  Cabot,  who  became  vice- 
president  and  business  manager  of  the 
Boston  Evening  Transcript  May  24,  is 
a  member  of  the  well-known  Boston 
family.  He  has  had  editorial,  advertis¬ 
ing  and  circulation  experience  on  the 
New  York  Evening  Post  from  1920  to 
1924.  He  was  business  manager  of  the 
Independent,  published  in  Boston  until 
1927,  and  business  manager  and  later 
managing  editor  of  The  Sportsman. 


feasible  to  send  short  motion  picture 
news  reels  of  major  events  over 
coat'.ial  cable  or  radio  channels  for 
simultaneous  distribution  to  film  ex¬ 
changes  in  various  cities  in  lieu  of 
present  airplane  delivery  of  such  films. 

Special  Cathode  Ray  Tube 

The  heart  of  the  new  invention,  as 
disclosed  in  the  Finch  patent,  lies  in 
the  use  of  a  special  cathode  ray  tube 
and  an  associated  electronic  control 
circuit  at  both  transmitter  and  re¬ 
ceiver.  At  the  transmitter  this  tube 
and  its  control  circuit  scans  the  pic¬ 
ture  without  need  for  any  mechanical 
scanning  devices  such  as  rotary  cylin¬ 
ders,  synchronous  motors  or  gears 
and  silently  converts  the  photographic 
or  other  copy  into  an  electrical  sig¬ 
nal  which  may  be  transmitted  by  high 
speed  wire  or  radio  channels  to  the 
receiver  which  also  employs  a  cathode 
ray  tube  to  record  on  a  roll  of  film 
a  reproduction  of  the  picture  at  trans¬ 
mitting  device. 

A  beam  of  electrons,  termed  a 
cathode  ray,  as  in  television  work  is 
focused  by  purely  electrical  means 
into  a  small  spot  of  considerable  bril¬ 
liancy  on  a  special  fluorescent  screan 
disposed  at  the  end  of  the  trans¬ 
mitting  cathode  ray  tube  on  its  inner 
surface.  This  spot,  which  appears  to 
the  eye  as  a  bright  green  point  of 
light,  is  then  projected  by  means  of 
a  cylindrical  lens  to  a  photographic 
film  carrying  the  picture  to  be  trans¬ 
mitted.  The  light  passes  through  the 
film  and  enters  a  cylindrical  photo¬ 
electric  cell. 

By  electrical  means,  without  the 
use  of  any  form  of  mechanical  de¬ 
vice,  the  cathode  ray  is  swept  across 
the  end  of  the  tube  in  a  straight  line 
and  the  spot  of  light  produced  on  the 
fluorescent  screen  thereby  traces  a 
path  across  the  photographic  film  and 
produces  variations  in  electrical  cur¬ 
rent  in  the  photocell  circuit.  These 
variations  in  current  act  as  a  throttle 
on  a  frequency  generator  and  form  a 


telepicture  signal  which  rises  and  falls 
in  intensity  in  exact  accordance  with 
changes  in  the  density  of  the  photo¬ 
graphic  copy  at  different  points  in  the 
scanning  line.  When  the  point  of 
light  has  swept  across  the  picture  in 
a  line  and  reaches  the  edge  of  the 
film  the  marginal  strip  controls  actua¬ 
tion  of  a  second  photocell  element 
which  produces  a  marginal  signal  and 
energizes  an  electro-magnetic  line 
advance  device  to  move  the  film  up¬ 
wards  through  a  distance  equivalent 
to  the  width  of  a  single  scanning  line. 
Thus  the  entire  film  is  scanned. 

At  the  receiver  of  the  new  Finch 
telepicture  signal,  another  cathode  ray 
tube  is  employed.  There  a  similar 
spot  of  light  produced  by  a  cathode 
ray  impinging  on  a  special  fluorescent 
screen  having  what  is  termed  high 
persistence,  traces  a  longitudinal  wave 
pattern  across  the  end  of  the  tube. 
The  wave  pattern  contains  an  exact 
electrical  representation  of  every 
shade  of  white  cuid  black  appearing 
in  a  single  scanning  line  on  the  film 
at  the  transmitter,  high  and  low  points 
of  the  wave  pattern  representing 
white  and  black  areas  of  the  pic  lure. 

Pattern  Called  Wave  Envelope 

The  pattern,  which  is  technically 
termed  a  wave  envelope,  is  clearly 
visible  to  the  eye  of  an  observer  since 
it  is  stationary  for  a  time  interval 
equivalent  to  that  of  a  single  line 
scanning  operation  and  remains  on  the 
fluorescent  screen  during  the  time 
taken  for  the  scanning  of  one  line. 
By  means  of  a  lens  this  pattern  with 
its  high  and  low  points  corresponding 
to  black  and  white  areas  of  a  line  of 
the  picture  is  reduced  in  vertical 
dimension  and  is  projected  and  pho¬ 
tographed  on  the  light-sensitive  sur¬ 
face  of  a  film  which  in  roll  form  is 
employed  as  the  medium  on  which 
the  received  pictures  are  recorded.  At 
the  completion  of  each  scanning 
stroke  of  the  light  spot  at  the  trans¬ 
mitter  a  marginal  or  line  advance 
signal  is  transmitted  over  the  tele¬ 
picture  circuit  to  the  receiver  where 
by  means  of  a  wave  filter  or  signal 
selective  device  the  line  advance  sig¬ 
nal  selectively  actuates  an  electronic¬ 
ally  controlled  line  advance  device  of 
the  same  type  used  at  the  transmit¬ 
ter,  and  moves  the  film  up  one  line. 


Almost  immediately  after  the 
ding  ceremony  June  3  which  vn^ 
the  Duke  of  Windsor  and  Mrs. 
Warfield,  the  Duke  made  a  plea  to 
press  and  to  the  public  for  “peea^ 
privacy,”  saying  that  whereas  » 
news  of  importance  about  the 
and  himself  would  be  available  to  ^ 
press,  they  would  appreciate  te 
“consideration  and  privacy 
they  feel  is  now  their  due.” 

T^e  Duke  expressed  his  adini(|[|h 
for  the  evident  willingness  of 
press  to  contradict  the  inaccurate  af 
misleading  reports  which  have  bia 
unavoidable  during  the  past  wee^ 
Writers  Met  Duke  and  Ducted 
Twenty-two  press  reprcsentallj|  i 
which  made  up  the  corps  of  com.  ^ 
spondents  from  all  over  the  vaM  1 
assigned  to  cover  the  wedding  af  : 
pre- wedding  activities,  were  form^ 
introduced  to  the  Duke  and  Dudm 
at  the  Chateau  de  Cande,  Mask,  i 
France,  where  the  marriage  cat.  ; 
mony  was  performed.  P.  J.  Phi%if 
the  New  York  Times,  one  of  ta  ! 
newspapermen  dressed  formally  kt 
the  occasion,  made  a  short  congnte 
letory  speech  to  the  Duke  after 
line  of  newspapermen  and  woaa 
had  been  introduced  singly  to  tki 
Duke  and  Duchess  by  Hermaa  L 
Rogers,  their  close  personal  friend. 

Mr.  Philip  presented  the  congnte- 
lations  of  the  corps  of  correspondali 
and  wished  the  newlyweds  “a  laeg 
life  and  happiness.”  The  Duke  te-  ! 
knowledged  the  message  with  a  it-  | 
gret  that  more  newspapermoi  cooU  ' 
not  have  been  present  at  the  cot- 
mony. 

The  Duke’s  message  to  the  prm 
released  by  Mr.  Rogers,  follows: 

“The  Duke  and  Duchess  of  Windar 
wish  to  take  this  opportunity  of  ei- 
pressing  to  journalists  their  appredi- 
tion  of  the  courtesy  which  has,  for 
the  most  part,  been  shown  to  them 
under  unprecedented  circumstances. 

Inaccuracies  “Unavoidable" 
“They  would  like  it  to  be  on  the 
record  that,  although  inaccurate 
statements  and  reports  seem  to  have 
been  unavoidable  during  these  months 
which  have  been  trying  for  all  con¬ 
cerned,  there  has  been  an  evident 
willingness  to  contradict  them. 

“As  regards  the  future,  the  Duke 
realizes  that  any  atmosphere  of  se¬ 
crecy  would  be  unsatisfactory  and 
will  always  be  prepared  to  supply 
any  news  of  importance  about  the 
Duchess  and  himself. 

“At  the  same  time  the  Duke  ^d 
Duchess,  while  fully  understanding 
the  difficulties,  want  this  day  to  ap¬ 
peal  to  the  press  of  the  world  to  give 
them  that  measure  of  consideration 
and  privacy  which  they  feel  now  is 
their  due.” 

Privacy  Plea  Heeded 

The  three  American  press  associa¬ 
tions  appear  to  have  taken  heed  of 
the  Duke’s  plea. 

Universal  Service  and  International 
News  Service  report  they  are  *'*^^*^ 
ing  their  diligence”  and  have  called 
back  William  Reed  and  Kenneth 
Downes  to  Paris,  being  covered  omy 
by  local  correspondents.  A.  D.  St«- 
ferud,  of  the  Vienna  AP  staff,  is  t» 
association’s  only  man  there  and  toe 
Duke  is  reported  as  “getting  the  p^ 
vacy  he  requested.”  The  United 
Press  states  that  it  will 
news  as  long  as  the  story  is  good 
and  has  withdrawn  its  specially  ^ 
signed  men,  being  covered  by  Kir* 
Dosmar  of  the  Vienna  bureau. 
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Romance  m  Philadelphia  is  of  the  same 
lelightful  pattern  as  in  anv  other  metropolis. 
Boy  meets  girl  .  .  .  courtship  .  .  .  marriage  .  •  . 
ficf  and  old  shoes. 

But  Philadelphia  here  presents  a  striking 
contrast  to  other  great  cities.  Back  from  the 
lionevmoon,  most  newlyweds  take  up  life,  not 
“>  an  apartment,  hotel  or  multi-family  dwell¬ 
ing,  but  in  .1  single-family  home. 

For  Philadelphians  are  born  to  uphold  a 
iiappy  tradition  .  .  .  the  tradition  of  individual 
iiooic  life.  They  plan  a  single-family  home 
iwg  before  romance  begins. 

It  is  this  mode  of  living,  decreed  for  gener- 
■'onN,  that  has  made  Philadelphia  the  greatest 
of  individual  homes  in  the  Western 


Hemisphere  —  a  city  with  more  single-family 
dwellings  than  in  all  New  York  City  and 
Buffalo  combined ;  more  than  in  Chicago  and 
Cleveland  added  together. 

Love  of  individual  home  life  inspires 
Philadelphians  to  endless  buying  for  the 
comfort  and  beauty  of  their  homes  .  .  .  assures 
manufacturers  the  greatest  and  most  receptive 
home  market  in  the  nation. 

As  a  manufacturer,  have  you  planned  to  get 
your  share  of  the  profitable  business  that 
awaits  you  in  metropolitan  Philadelphia? 

You  can  reach  the  newly  married  and  most 
of  the  hundreds  of  thousands  of  other  Phila¬ 
delphia  single-family  home  dwellers  in  one 
newspaper  — The  Evening  Bulletin  —  read  in 


nearly  every  home  .  .  .  read  by  entire  families 
of  every  class  and  income. 

The  Bulletin’s  average  daily  circulation  — 
521,057  for  1936 — is  all  net  paid.  It  far  ex¬ 
ceeds  the  circulation  of  any  other  Philadelphia 
daily  newspaper  —  morning  or  evening  —  one 
of  the  largest  daily  circulations  in  America  .  .  . 

The  largest  daily  newspaper  circulation  in 
the  nation  obtained  without  prizes,  premiums 
or  subscriber  contests. 

Your  Advertising  Agency  will  tell  you 
about  Philadelphia  —  greatest  market  of  indi¬ 
vidual  homes.  Cultivate  this  vast  market 
through  The  Evening  Bulletin  at  one  of  the 
lowest  advertising  costs  per  reader  in  America. 

Copyright  19ST,  Bulletin  Co..  Philadelphia 
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Trend  to  Shorter  Hours  Shown 


in  Inland  Survey  of  82  Papers 


A  CROSS-SECTION  survey  of  edi¬ 
torial  department  hours  and 


•^~V  torial  department  hours  and 
working  conditions,  together  with 
those  of  business  office  employes, 
other  than  advertising  and  circula¬ 
tion  managers,  salesmen  and  outside 
workers,  was  recently  presented  by 
Floyd  J.  Miller,  Royal  Oak  (Mich.) 
Tribune,  chairman  of  the  Inland  Daily 
Press  Association  employe  relations 
committee.  Mr.  Miller’s  report  at  the 
Chicago  meeting  was  supplemented  by 
a  tabulation  of  salary  figures,  which 
are  to  appear  in  the  Inland  bulletin 
to  members.  The  sxirvey  gives  a  fair 
idee  of  working  conditions  on  the 
average  small  city  daily. 

Mr.  Miller  summarized  his  report, 
based  on  answers  received  from  82 
Inland  papers,  by  statii^  average  pay 
compares  favorably  with  other  lines 
of  work  and  “this  fact  is  even  more 
true  when  we  consider  the  regularity 
of  every  one  of  these  jobs.”  High- 
li^ts  of  his  report  follow: 

“The  total  reported  payrolls  for 
newspapers  tmder  5,000  circulation 
apparently  have  no  more  systematic 
relationship  than  have  WPA  allot¬ 
ments.  I  cannot  diagnose  a  situation 
that  gives  one  paper  a  total  payroll 
of  $520  a  week,  and  another  of  the 
same  circulation  an  expense  of  $186  a 
week,  except  to  say  that  life  is  full 
of  strange  variations.  It  is  more  or 
less  of  a  surmise  on  my  part  that  the 
great  variation  among  smaller  papers 
is  due  to  a  difference  in  salary  allot¬ 
ments  to  various  owners  who  are 
actively  engaged  in  full  time  work  for 
the  publication. 

Editoritd  W  or  ken  Better  Paid 

“One  thing  seems  clear — ^that  edi¬ 
torial  department  workers  who  are 
out  of  the  cub  class  are  better  paid 
and  have  better  horns  than  was  the 
case  a  decade  ago. 

“The  survey  indicates  that  there  are 
very  few  editorial  department  em¬ 
ployes  who  are  not  high  school  gradu¬ 
ates,  and  that  a  considerable  majority 
of  those  under  35  years  of  age  are 
college  graduates.  This  percentage 
increases  with  the  larger  papers. 

“Especially  cimong  dailies  under 
10,000  circulation  is  it  true  that  often 
the  senior  reporter  gets  more  pay  than 
his  city  editor  or  some  of  the  other 
desk  men.  That  is  a  recognition  of 
the  value  of  a  mature  man  who  knows 
his  community  and  its  people.  In 
some  instances,  a  man  who  has  been 
made  city  editor  or  managing  editor 
is  still  covering  a  number  of  assign¬ 
ments,  because  of  his  greater  value  in 
this  capacity.  In  the  larger  field, 
msmy  good  reporters  are  promoted  to 
become  mediocre  desk  men. 

Reporter*  Work  Fewer  Hour* 

“While  reporters  work  fewer  hours 
than  they  used  to,  the  smaller  papers 
find  it  necessary  to  call  on  them  for 
an  average  of  two  evening  assign¬ 
ments  a  week.  No  publication  re¬ 
ports  a  definite  system  of  allowance 
for  this  time,  but  most  of  them  are 
very  reasonable  in  permitting  early 
quitting  or  allowing  time  off  for  sick¬ 
ness  or  emergencies. 

“Only  one  report  states  that  all  re¬ 
porters  and  correspondents  are  paid 
on  a  space  basis.  A  few  have  part 
time  space  writers.  Even  the  smallest 
papers  try  to  have  a  sports  editor. 
He  seems  to  be  next  in  line  of  im¬ 
portance  to  the  society  editor,  without 
which  no  daily  can  operate. 

“The  great  increase  in  the  impor¬ 
tance  of  pictures  is  disclosed  in  re¬ 
ports  on  the  number  of  men  serving 
as  photographers.  Generally,  on  In¬ 
land  papers,  they  are  reporters. 
Sometimes  they  are  men  employed 
in  the  circulation  or  other  d^>art- 
ments. 


“Inland  members  are  definitely  fol¬ 
lowing  the  trend  toward  better  hours. 
Two- thirds  of  those  reporting  have 
schedules  of  less  than  48  hours  per 
week  for  business  office  employes, 
while  only  two  show  more  than  48 
hours. 

“In  papers  imder  8,000,  we  find 
women  are  used  as  often  as  men  on 
collections.  On  larger  papers,  where 
larger  amounts  are  involved  and  cus¬ 
tomers  sometimes  get  ‘tough,’  men 
seem  to  handle  the  job  better.  Men 
are  also  given  preference  in  handling 
complaints. 

“liiose  who  prefer  unmarried 
women  as  office  employes  outnumber 
those  who  either  prefer  married 
women,  or  have  no  choice.’’ 


Court  Approves  Use  of 
Picture  Without  Consent 


llie  New  York  Daily  News  in 
Queens  County  Supreme  Court  re¬ 
cently  won  dismissal  of  a  suit  for 
violation  of  the  New  York  Civil  Rights 
Law  and  for  libel  which  was  brought 
by  a  girl  whose  picture  allegedly  had 
b^n  published  without  her  consent 
in  the  “Inquiring  Photographer”  col- 
unm  of  the  News. 


The  suit,  filed  by  Gloria  Middleton, 
was  based  on  statements  accompany¬ 
ing  her  picture  in  the  News,  Sept.  24, 
1936,  identifying  her  as  a  cigarette  girl 
in  the  Hotel  Commodore  and  concern¬ 
ing  things  said  to  her  by  patrons. 
Miss  Middleton  charged  that  she  was 
not  a  cigarette  girl  but  an  unemployed 
model. 


Minneapolis  Papers  Post 
Agreements  with  Guild 

Minneapolis,  Minn.,  June  9 — Joint 
negotiations  of  the  Newspaper  Guild 
units  of  all  three  Minneapolis  dailies 
with  the  publishers  came  to  an 
amicable  conclusion  today  with  the 
publishers  making  a  number  of  con¬ 
cessions,  Memorandums  of  the  agree¬ 
ment  reached,  signed  by  all  three  pub¬ 
lishers,  will  be  posted  upon  the  bulle¬ 
tin  boards  of  the  Journal,  the  Star  and 
the  Tribune. 

The  guild  refused  to  sign  a  contract 
omitting  reference  to  a  preferential 
shop  which  the  publishers  refused  to 
concede.  A  supplemental  agreement 
recognizing  the  guild  as  the  sole  bar¬ 
gaining  agent  of  the  editorial  staffs 
was  signed,  however. 

Monthly  Seale  $100  to  $200 

Under  terms  of  the  memorandum 
editorial  employes  were  granted  an 
eight-hour,  five-day  week  with  reser¬ 
vation;  a  pay  scale  from  $100  start¬ 
ing  to  $200  a  month  at  the  end  of 
four  years  for  r^orters,  photog¬ 
raphers,  etc.,  from  $87  to  $151  for 
artists  and  layout  men,  and  from  $87 
to  $173  for  social  and  club  employes; 
a  fiat  pay  rise  of  5  5per  cent  for  all; 
dismissal  notices  ranging  up  to  ten 
weeks  at  the  end  of  ten  years’  service; 
straight  time  for  overtime  except  for 
those  earning  $300  a  month  or  over, 
and  retention  of  the  present  policy 
regarding  sick  leave  and  vacations. 

llie  agreement  also  states  that  office 
boys  shall  be  given  preference  for 
editorial  jobs  where  qualifications  are 
equal.  'ITie  agreement  runs  for  one 
year. 


JOINS  AMERICAN  WEEKLY 


V,  H.  Polachek,  of  Heard 
ment.  Made  B.  M. — Harvey  Retii^ 

Victor  H.  Polachek,  supervisor  ti 
circulation  of  Hearst  Sunday  nevj. 
papers  and  with  the  Hearst  go. 
eral  manage- 


Justice  Kadien  in  his  decision 
stated:  “The  Civil  Rights  Law  pro¬ 
vides,  in  part,  that  ‘any  person  whose 
name,  portrait  or  picture  is  used 
within  this  state  for  advertising  pur¬ 
poses  or  for  the  purposes  of  trade 
without  the  written  consent  first  ob¬ 
tained’  may  sue  and  recover  dam¬ 
ages.  The  column  containing  the 
plaintiff’s  name  and  portrait  was  not 
intended  or  used  for  advertising  pur¬ 
poses  or  purposes  of  trade.  This 
cause  of  action  must  therefore  be  dis¬ 
missed. 


300,000 


NET  PAID  DAILY  CIRCULATION 

GUARANTEED 


NEW  YORK  POST 


GEORGE  A  McDEVITT  CO 
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ment  since  1929, 

May  31  became 
business  m  a  n  - 
ager  of  Ameri¬ 
can  Weekly,  Mr. 

Polachek  will 
continue  his  ac¬ 
tivity  in  the 
general  m  a  n  - 
agement  with 
regard  to  the 
Sunday  circula¬ 
tions,  it  was  an¬ 
nounced.  V.  H.  PoLAcsn 

W.  F.  Harvey, 

former  business  manager  who  has  r. 
signed,  told  Editor  &  Pubusbii  tiw 
he  expects  to  return  to  the  publidov 
field. 


S-DAY  WEEK  ADOPTED 

The  entire  editorial  department  of 
the  Indianapolis  News  was  put  on  the 
five-day,  40-hour  week  this  week. 


Formerly,  he  was  with  the  Boodi 
newspapers  in  Michigan  for  11 
years. 

Mr.  Polachek  began  his  new^paixr 
career  with  the  Chicago  Tima  b 
1893  later  becoming  telegraph  editcr 
of  the  Chicago  Inter-Ocean  befat 
joining  the  New  York  World.  Hea- 
tered  the  Hearst  service  in  1899  asdi; 
editor  of  the  New  York  America, 
He  was  made  managing  editor  of  tk 
Chicago  American  and  resigned  n 
1919  to  become  publisher  of  the  Hue 
York  Sun  until  1920  when  he  m 
vice-president  of  the  Aga-Ben»n 
Corporation,  a  paper  firm. 

In  1922  he  became  editor  of  the 
Hearst  newspapers  and  a  member  of 
the  executive  council  of  the  Heiiit 
newspapers  until  1928. 


"The  plaintiff  further  alleges  that 
she  was  held  up  to  public  contempt, 
ridicule  and  scorn  because  she  was 
erroneously  described  as  a  cigarette 
girl.  This  article  is  not  libelous  per 
se  in  itself  since  it  does  not  injure  the 
plaintiff’s  reputation,  nor  in  and 
or  itself  cause  her  pecuniary  dam¬ 
ages,” 

Plaintiff’s  attorney  was  Joseph 
Wynne,  of  63  Wall  street.  Represent¬ 
ing  the  News  was  James  Rogers  of  the 
News  legal  staff. 


A  Full  Page 

JoJlnUochlCA  Cl 

S<  SODA! 


MATURALLY  it  makei  ut  feel  pretty  good  when  a  Fort 
Wayne  deportment  store  thinks  enough  of  this  medium 
to  utilize  a  full  page  in  it  for  introducing  a  new  5c  soda. 
It  WAS  unusual  .  . .  but  then.  The  News-Sentinel  is  NOTED 
for  doing  the  unusual. 


Local  and  national  advertisers  will  tell  you  that 
this  newspaper,  with  its  98%  home  coverage  in  Fort 
Wayne,  brings  unusually  fine  RESULTS  .  .  .  regardless  of 
whether  your  product  is  a  5c  soda,  a  $3,000  automobile 
or  anything  in  between. 


Put  the  Fort  Wayne  News-Sentinel  on  your  next  list! 


dfhe  Nema -Sentinel 

FORT  WAYNEfIND. 


National  Representatives: 
New  York  Chicago 


Allen-Klapp-Frazier  Co. 
Detroit  St.  Louis 
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The  Buying  Strength  Of 
The  Washington  Market 

Figures  compiled  by  the  U.  S.  Census  of  Business  and  the  Washington  Board 
of  Trade,  based  on  the  latest  available  statistics,  show  that 

Washington,  with  .46%  of  the  population  did  1  %  of  all  retail  business  in  the 
United  States. 

Only  seven  cities  in  the  country  did  a  larger  volume  of  retail  business  than 
Washington — New  York,  Chicago,  Philadelphia,  Los  Angeles,  Detroit,  Cleve¬ 
land  and  Boston. 

Washington,  D.  C.,  is  truly  a  major  market — and  one  that  is  most  easily  and 
effectually  reached  with  ONE  newspaper  —  THE  STAR  —  Evening  and 
Sunday — going  as  it  does  regularly  and  directly  into  the  homes  of  the  National 
Capital  and  the  25-mile  shopping  area  into  Maryland  and  Virginia,  which  com¬ 
prise  the  Washington  Market. 


All  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  American  Newspaper  Alliance 


New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  Si. 


WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 


CLFVELANO 


NEW  YORK 


condition  and  as  far  as  they  know  will  Arizona  Cace 

several  weeks  the  Cleveland  “Pleas  return  the  rest  of  the  rool  pr^^*Co”rt^has'^ismiss^  for^'v^t 
t  Plain  Dealer  was  pre^ring  to  that  you  don^  u^. 

adopt  a  new  face  After  some  Hopmg  Ais  will  help  the  paper,  ^  ^  publishing  company  in- 

discussion,  Ewle  Ma^,  production  Youes  truely.  Arizona  tax  laws, 

manager,  and  Paul  Bellamy,  editor,  ,  ,  _ 

decided  that  Sunday  night.  May  23,  \  PRINTER  got  the  type  mixed  up  .  The  Petition  of  appeal  from  hn^ 

would  be  an  ideal  time  to  make  the  with  an  obituary,  to  begin  with,  judgment  of  Arizona  Supreme  Court 

change  and  they  ordered  the  compos-  And  Malcolm  W.  Bingay,  eagle-eye  was  filed  late  in  May  by  Columbus  P 

ing  room  to  stand  by,  of  the  Detroit  Free  Press,  spotted  it.  Giragi  and  George  A.  Giragi  of  Giragi 

On  that  night  came  the  story  of  the  So  the  Mt.  Clemens  (Mich.)  Leader  Brothers  publishers  and  Sout^ide 
death  of  John  D.  Rockefeller,  Sr.,  who  swallowed  the  pill  and  joined  in  on  Publishing  Company.  The  original 

hiade  his  start  in  Cleveland.  the  lau^  by  re-running  the  story,  action  was  instituted  to  secure  a 

In  anticipation  of  the  oil  magnate’s  along  with  Bingay’s  comment:  declaratory  judgment  to  establish  that 

death,  the  Plain  Dealer  had  prepared  “Washington — (AP) — Senator  Me-  neither  the  gross  proceeds  of  sale  nor 

an  “obituary”  of  about  six  columns,  Adoo  (D-Calif.)  suggested  to  the  gross  income  derived  from  advertise- 
together  with  many  other  miscel-  Senate  judiciary  committee  today  an  ments  and  notices  appearing  in  Ari- 
laneous  stories  concerning  his  life,  unconditional  increase  to  15  in  the  zona  newspapers  are  taxable.  Under 
The  type  had  been  carefully  brought  number  of  Supreme  Coiu-t  justices  Arizona  tax  provisions  a  one  per  cent 
up-to-date  from  time  to  time.  It  had  and  a  constitutional  amendment  fix-  tax  is  impost  upon  newspapers  pub- 
gathered  dust  in  the  composing  room,  ing  the  court  at  that  size  for  25  years,  fished  in  the  state, 
but  was  ready  to  go.  TTie  Californian  submitted  the  Reversal  of  the  judgment  of  the 

Tliat  is,  until  the  Plain  Dealer  proposal  as  a  compromise  for  Presi-  Arizona  court  was  asked  in  the  peti- 
changed  its  face  type.  Then  every  line  dent  Roosevelts  r^uest  for  authority  the  grounds  that  the  question 

had  to  be  reset  to  name  six  new  justices  unless  those  involved  in  the  case  was  substantially 

The  new  type  is  ^point  Excelsior  over  70  retire.  the  same  in  which  U.  S.  Supreme 

Funeral  a^angements  have  not  Court  held  that  a  state  statute  im- 

been  completed — Mt.  Clemens  Daily  ♦  u  j  _ 

Leader”  posing  a  licensing  tax  based  on  gross 

To  which  Bincav  added  the  tac-  the  privilege  of  engag- 

“But  th^Tprobably  wiU  be  as  soon  of  publkhing  ad- 

as  Mr.  Roosevelt  returns  from  his  '’^ft^sing  m  newspapers  and  penodi- 
fishing  trip  ”  abridges  freedom  of  the  press  in 


JAMES  O’CONNOR,  state  editor  of 
the  Ogden  (Utah)  Standard-Ex¬ 
aminer,  is  one-up  on  archie  the  cock¬ 
roach  by  don  marquis  who  wouldn’t 
punch  down  the  shift  key  and  wrote 
in  lower  case.  O’Connor  had  a  cor¬ 
respondent  who  wouldn’t  put  commas 
in  his  stories  that  came  over  the  state 
desk,  so  he  sat  down  and  wrote  a 
page  of  commas  and  sent  them  with 
instructions  to  paste  them  in  when 
needed. 

Now  the  commas  come  in  as  fre¬ 
quently  as  the  dot  over  the  “i”  on  the 
typewriter,  says  O’Connor. 


t«rial  features  of  the  NI* 
Service,  we  find  many  pc^ 
pared  article.^  that  are  of  grot 
value  to  the  advertising  dt- 
partment. 

Recently  we  promoted  i 
special  Home  Furnishings  Sec¬ 
tion  and  we  were  able  to 
utilize  the  news  articles  aad 
pictures  to  a  marked  advantige 
in  building  a  section  of  eight 
pages  with  about  500  incheid 
advertising. 

On  your  gardening  seriei 
this  spring,  of  which  you  re¬ 
leased  12  articles,  by  tying  in 
this  material  with  firms  adver¬ 
tising  garden  supplies,  we  wen 
able  to  realize  an  additkad 
250  inches. 

Just  last  week  we  used  yo» 
articles  on  new  straw  hats  aai 
convinced  several  accounts  to 
use  an  approximate  total  of  IS 
inches  the  day  we  released  the 
articles. 

I  have  found  that  by  keep¬ 
ing  in  close  touch  with  the 
various  style  releases  whkh 
your  organization  sends  out,  bg 
watching  the  release  dates  aad 
talking  with  our  advertidm 
accounts,  we  are  able  to  ob¬ 
tain  excellent  tie-in  copy. 

At  this  particular  time  we 
are  planning  a  June  Bride  S*^ 
tion  and  naturally  we  have  a^ 
cumulated  and  will  use  a  larft 
amount  of  material  which  your 
organization  prepares  as  part 
of  its  service. 

On  our  grocery  and  food 
pages  in  Friday’s  issue,  we  ai« 
to  use  as  many  of  the  NEk 
food  features  as  possible  and 
we  have  had  many  compH 
ments  from  grocery  accountlli 

Please  be  assured  that  it  ii 
a  pleasure  to  tell  you  ho* 
much  I  appreciate  your  fi* 
service. 

Because  NEA  feature 
have  such  great  editoritl 
appeal^  they  are  In  turn 
of 'great  value”  to  evert 
newspaper  department 


INGENUITY  of  Carl  Berry,  com¬ 
posing  room  foreman,  and  H.  M. 
Gortner,  veteran  printer  for  the 
Columbus  (O.)  Dispatch,  was  com¬ 
bined  to  produce  this  sign  for  the 
door  of  the  Dispatch’s  new  enclosed 
proofroom: 

Speech  is  Silver 
Silence  is  (Ik>LDEN 
This  Proofroom  is  Operated 
ON  the  Gold  Standard 


At  Commencement 

there’s  always  a 


Anew  high  for  low  in  spelling  ar¬ 
rived  at  the  Grand  Rapids  Herald 
this  week.  It  reads:  “Inclosed  please 
find  one  rool  of  undeveloped  ex- 
poshers  in  this  rool  you  will  find  8 
anaps  of  an  old  logsehoolhouse  Luther 
Dis.  No  7  Mecosta  County  Was  built 
(1882)  By  donation  worlk  The  loggs 
wer  hall^  by  ox  teams.  When  the 
schoolhous  was  finished  a  neighbor¬ 
hood  dance  was  held  in  its  honer. 

“Sdiool  let  out  May  24,  Eleven  diil- 
dren  atended  school  last  term.  Etta 


Housing  .... 

First  in  New  York  in 
the  advertising  of 
housing  equipment 
and  supplies — first  5 
months. 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

THE  OKLAHOMA  PUBLISHING  CO. 

THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 
RADIO  STATION  WKY 


NEW  YORK 


3{etalb^bune 


rirturr  ot  rrlebration  In 
front  of  Chleaco  TIMES 
iMilldinK,  May  S7. 


Chicagoans  in  the  neighborhood  of  The  TIMES  building  Thursday  noon,  May 
27th,  were  startled  by  the  sudden  shriek  of  sirens,  the  bursting  of  giant  crack¬ 
ers,  and  the  deluge  of  paper  emanating  from  our  shop. 

It  was  just  a  little  celebration  of  the  fact  that  the  day  before  we  passed  the 
100,000  mark  in  home-delivered  circulation.'*'  No  afternoon  paper  in  Chicago 
ever  achieved  this  figure  before. 

It  was  all  over  in  a  minute,  but  we  had  fun. 

•  Total  Avrraxe  llaily  f’Irrulatlon  for  M«y  wom  XW.tMfl. 
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CHICAGO’S 


URB  NEWSPAPER 


NATIONAL  REPRESENTATIVES 

SAWYER.-FERGUSON-WALKER  CO. 


NEW  YORK 


DETROIT 


CHICAGO 
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RADIO  STATION  WKY 

Representative;  E.  katz,  special  advertising  agency 


NEW  YORK 


CLEVELAND 


SAN  FRANCISCO 
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SCRIPPS-HOWARD  MIBS  FINALS 


94  City  Champions  to  Compete  in 
Wildwood,  N.  J. 

Champions  from  94  cities  will 
knuckle  down  in  the  sectional  finals 
of  the  16th  annual  National  Marbles 
Finals  late  this  month,  it  was  an¬ 
nounced  this  week  by  Paul  W.  Van 
Camp  of  the  Pittsburgh  Press,  na¬ 
tional  tournament  director.  The  an¬ 
nual  mibs  classic  is  sponsored  by 
Scripps-Howard,  with  other  newspa¬ 
pers  joining  them  in  the  promotion. 

As  in  the  past  four  years,  sectional 
tournaments  will  be  held  but  sites 
for  two  of  these  have  been  changed. 
The  Western  tournament  will  be  held 
at  Traverse  City,  Mich.,  Jime  20-25. 
Southern  champions  meet  the  same 
week  at  Gulfport,  Miss.,  scene  of  the 
last  three  southern  tournaments. 
Eastern,  Northern  and  Central  tour¬ 
naments  will  be  held  June  27- July 
2  at  Wildwood,  N.  J.,  which  also  will 
be  the  scene  July  2  of  the  grand 
finals,  to  be  broadcast  by  CBS. 

Mr.  Van  Camp  will  be  in  charge  of 
the  Gulfport  games.  Ralph  Shurtleff, 
of  the  Cleveland  Press,  associate  na¬ 
tional  director,  will  have  charge  at 
Traverse  City.  Both  will  be  at  the 
Wildwood  tournaments. 

The  94  city  champions  of  1937  will 
represent  the  greatest  number  ever  to 
compete  in  any  juvenile  promotion, 
according  to  tournament  officials. 


Chicago  Tribune  Celebrates 

90th  Anniversary  of  Founding 


resulted  in  America’s  first  shor*.|o. 
ship  wireless  message. 


Ninety  years  ago — June  10,  1847 — 
the  Chicago  Tribune  was  bom. 
This  week,  the  Tribune  observed  its 
anniversary  with  a  special  four-page 
rotogravure  section,  Simday,  June  6. 
In  addition,  the  front  page  of  the 
Graphic  section  was  devoted  to  a  com¬ 
prehensive  illustration  of  various  de¬ 
partments  in  Tribune  Tower,  together 
with  pictures  and  story  concerning 
how  the  Tribune  aids  and  protects  its 
employes. 

Color  Photograph  of  Tower 

No  advertising  was  solicited  for  the 
roto,  the  four  pages  being  devoted 
exclusively  to  historical  highlights. 
A  color  photograph  of  the  Tower 
dominated  the  front  page  and  the  two 
inside  pages  gave  34  milestones  in  the 
Tribune’s  career.  The  back  page  told 
how  the  paper  has  developed  its  own 
newsprint  and  outlined  the  essential 
steps  in  converting  news  and  photo¬ 
graphs  into  print. 

Although  founded  in  1847,  when 
Chicago  was  a  frontier  city  of  16,000 
people,  with  the  first  issue  consisting 


of  400  copies  pulled  on  a  Washington 
hand  press,  the  Tribune  really  began 
to  flourish  in  1855  when  Joseph  Medill, 
grandfather  of  Col.  Robert  R.  McCor¬ 
mick.  present  editor  and  publisher, 
and  Capt.  Joseph  Patterson,  New 
York  News  publisher,  purchased  a 
third  interest.  Within  a  few  years, 
the  Tribune  became  the  first  western 
newspaper  to  install  telegraphic  news 
service.  It  was  the  first  newspaper  in 
the  country  to  advocate  Lincoln  for 
President. 


Burned  Out  in  Great  Fire 
In  1871  the  Chicago  fire  burned  the 
Tribune’s  new  building  to  the  ground. 
Two  days  later  the  paper  carried  the 
message:  “Chicago  Shall  Rise  Again.” 
One  month  later,  its  editor,  Joseph 
Medill,  was  elected  Chicago’s  “recon¬ 
struction”  mayor,  and  the  following 
year  the  Tribune  built  a  larger  build¬ 
ing. 

The  Tribune  scooped  the  world  in 
1898  with  news  of  Admiral  Dewey’s 
victory  at  Manila  Bay.  The  following 
year  it  staged  the  experiment  which 


In  1919  the  paper  presented  to  \ 
U.  S.  Senate  the  first  copy  qJ 
Versailles  Peace  Treaty;  found 
New  York  Daily  News,  and  pr 
employes  with  pensions,  bonu 
surance  and  other  benefits. 
Tower  was  completed  in  1924, 
the  Illinois  Supreme  Court 
for  the  Tribune  in  $10,000,0 
suit  brought  by  city  of  Chic 
1921.  At  cost  of  $40,000,  it 
Chicago’s  first  police  radio  sys. 
1928.  Three  years  later  the 
Supreme  Court,  reviewing  the; 
fought  by  ’Tribune  through  state  i 
declared  imconstitutional  the 
sota  “gag”  law  which  had  sup 
a  small  weekly. 
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FCC  DENIES  APPLICATK 

Washington,  D.  C.,  June  7— ll_ 
Federal  Communications  Commi**) 
this  week  denied  the  applicatioo  of 
the  Niagara  Falls  (N.  Y.)  Guo, 
Publishing  Company  for  a  construc¬ 
tion  piermit  to  construct  a  radio  sb- 
tion  to  be  operated  on  a  frequcocv- 
of  630  kilocycles,  250  watts  powtr, 
daytime  operation. 


Coleman  and  Cameron 


Tops  in  Variety  Scores 


Robert  Coleman,  New  York  Mirror 
play-viewer,  and  Kate  Cameron,  Daily 
News  film  tabber,  topped  all  comers 
in  Variety’s  own  critic  sweepstakes. 
Successful  criticism  covering  city’s 
1936-37  show  season  just  ended  is 
basis  of  box  score  giving  Coleman 
.914,  or  five  wrong  guesses  in  82  tries 
at  prognosticating  box  office  successes. 

Coleman  toppled  Gilbert  Gabriel  of 
New  York  American,  last  year  first 
placer,  into  runner-up  for  legit-scan¬ 
ners  with  .898. 

Kate  Cameron,  former  champ  and 
runner-up  last  year  in  the  movie- 
lookers  class,  nosed  out  Bland  Johan- 
eson,  Daily  Mirror,  with  .743  box 
score.  Archer  Winsten,  Post,  was 
tabbed  third. 

John  Mason  Brown,  Post,  several 
time  firster  in  legit  class,  was  knocked 
to  third;  Brooks  Atkinson,  Times, 
fourth;  Sherwood  Anderson,  Journal, 
fifth;  Watts,  Tribune,  sixth;  Lockridge, 
Sun,  seventh;  Gilbert,  World-Tele¬ 
gram,  eighth;  Mantle,  News,  ninth. 

In  Chi  film  circles,  winner  of  box 
score  was  Doris  Arden  (Eleanor 
Keene)  of  the  Times  with  .740.  Sec¬ 
ond  place  to  Mae  Tinee  (Francis 
Kumer)  Tribune. 


THE  DALLAS  JOURNAL 

THE  SEMI. WEEKLY  FARM  NEWS 

THE  TEXAS  ALMANAC 


Oldest  Business  Instituti 


in  Texas  (1642). ..In  Dallas  Since  1865 
DALLAS.  TEXAS 


June  12,  19S7 


A  message  to  The  Nation's 
Forward-Looking  Business  Hen: 


Beginning  today,  Dallas  stands  at  the 
International  bridgehead  of  good  will,  entertainment  and 
commerce  of  the  Western  nations,  bidding  tdl  welcome. 

Attend  our  great  "All-American"  Show.  Be  prepared  to  enjoy 
breathtaking  color,  vivacity,  hospitality. 


The  Greater  Texas  and  Pan  American  Ex¬ 
position  Is  definitely  a  presentation  of  the  Southwest's 
present  progress  and  future  development,  linked  with 
the  color  and  warmth  of  our  Latln-Amerlcan  neighbors  of 
Central  and  South  America  and  the  good  Saxon  qualities 
of  our  cousins  to  the  North.  The  historical  episodes  of 
our  own  Texas  story  were  fittingly  told  last  year  at  the 
Texas  Centennial  Exposition  and  are  now  laid  aside.  Dallas 
lends  her  facilities  and  resoiirces.  Including  a  $25,000,000 
exposition  plant  to  the  broader  Good  Neighbor  concept  of 
the  Western  hemisphere. 


Six  and  one-third  million  persons  attended 
last  year.  The  EXTRA  market  which  these  newspapers 
afforded  their  advertisers  In  1936  will  be  duplicated  this 
summer.  It  will  be  pyramided  on  a  REGULAR  market  buying 
power  of  oil,  agriculture  and  general  business  In  the  Dallas 
trade  territory,  which  again  In  1937  is  outstanding  in  the 
Nation. 


Sell  this  market  throvigh  the  facilities 
of  Texas'  Leading  Advertising  Family. 


Yours  sincerely. 


THE  DALLAS  NEWS 
THE  DALLAS  JOURNAL 


Vice-President 
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RkUo  SUboa  WFAA  (50.000  Watte)  Owb«1  aad  Opwated  by 
The  Dallat  Momiag  N«wt 


Editor  Si  Publisher  for  June  12,  1937 


Eliminate  25%'^  of  your  errors 
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2()^-ADVERTISING 


Editor  &  Publisher  for  June  12,  1937 


How  Newspaper  Advertising  Works 

By  FRANK  E.  FEHLMAN 

Each  week  an  advertising  classification  will  be  analyzed  in  these  columns. 
Since  practically  all  advertising  finally  centers  on  a  retail  outlet,  these 
studies  should  be  of  equal  interest  to  national  as  well  as  local  advertisers. 

>o.  I».  >lon‘N  Wear 


IF  stores,  the  country  over,  de¬ 
pended  on  the  per  capita  expendi¬ 
tures  of  men  only,  about  one-third  of 
our  present  stores  would  close  their 
doors  within  60  days.  For  the  simple 
reason  that  men  are  not  shoppers, 
they  buy  from  hand  to  mouth,  they 
are  careless  about  their  personal  ap¬ 
pearance,  they  are  not  good  spenders, 
because  they  know  how  difficult  it  is 
to  accumulate  money. 

MenV  htore  .4dverti!<iiifC 

\N  examination  of  50  separate,  cur¬ 
rent  men’s  store  advertising  cam¬ 
paigns,  will  show  something  like  this. 
Few  run  more  than  one  ad  a  week, 
and  in  most  instances  this  ad  appears 
Thursday  or  Friday.  Bargains  are 
stressed  to  a  point  where  the  average 
man  doubts  the  sincerity  of  the  ad¬ 
vertiser.  Few  ads  describe  in  detail, 
and  truthfully,  the  exact  article  of¬ 
fered.  And  last  but  not  least,  most 
of  the  space  is  devoted  to  cuts  that 
are,  in  most  instances,  much  too  large. 

Will  Men's  Stores  Lise  Ideas 
A/|ANY  local  solicitors  tell  us  that 
1^1  the  successful  men’s  store  doesn’t 
want  new  ideas,  emd  as  a  result  the 
solicitor  is  content  with  the  Friday  ad 
and  an  occasional  sale  ad. 

Our  experience  with  this  classifica¬ 
tion  leads  to  a  contrary  conclusion. 
These  advertisers  not  only  seek  new 
ideas,  but  pay  out  of  town  services 
real  money  for  sales  and  advertising 
ideas.  They  will  use  anything,  if 
there  is  evidence  to  prove  its  value. 

An  Inexpensive  Research  Job 

SINCE  fully  half  of  every  newspaper 
personnel  are  men,  a  little  sur¬ 
vey  among  them  will  bring  to  light 
several  ideas  that  can  be  sold  to  one 
or  more  men’s  store  advertisers. 

Hals  First 

ON  a  plain  sheet  of  paper  list  some 
question  about  hats.  How  many 
have  you? — their  age,  color?  Price 
you  paid?  What  is  your  oldest  hat? 
— brand  name?  A  summary  of  100  to 
500  questionnaires  will  surprise  any 
hat  advertiser.  The  net  of  the  an¬ 
swers  will  be  foiuid  to  be  something 
like  this.  The  average  man  takes 
pride  in  an  old  hat — buys  infrequently 
— seldom  sees  hat  ads. 

Neckties 

Ask  a  few  questions  like  these. 

How  many  ties  have  you? — old¬ 
est? — newest?  Price  you  paid  for 
ties — color  preference?  Does  wife  buy 
them  or  you?  Do  you  pay  any  atten¬ 
tion  to  brand  names?  Do  you  shop 
around  for  a  tie  or  just  drop  in? 
Analyze  the  answers  and  you  have 
enough  ideas  for  several  stores. 

Shirts 

Questions  about  shirts  follow. 

What’s  your  idea  of  price?  What 
do  you  pay? — color  preference?  How 
many  have  you?  Do  you  pay  any  at¬ 
tention  to  trade-marked  shirts?  Do 
you  send  them  to  a  laundry  or  are 
they  done  at  home?  Does  wife  buy 
them,  or  you?  Here  again,  you  will 
find  plenty  of  ideas. 

Underwear 

During  the  past  lO  years,  men’s 
underwear  habits  have  changed 
a  lot  'Hie  old  union  suit  has  been 
dying  a  slow  death.  In  its  place  have 
come  shorts  of  every  conceivable  style, 
fabric  and  price.  Ask  your  men  a 
few  questions  like  these.  Wear  imion 


suits? — price  you  paid?  How  many 
suits  or  shorts  and  shirts  have  you? 
Does  wife  buy  underwear  or  you? 
Do  you  pay  any  attention  to  trade¬ 
marks? 

Clothing 

The  clothing  answers  to  questions 
like  these,  will  provide  more 
iaeas  and  ammunition.  What  colors 
do  you  buy  most  often?  How  many 
suits  a  year  are  bought?  What  price 
do  you  pay?  Do  you  watch  men’s 
clothing  ads? — what  for — style  ideas 
or  price?  Does  wife  O.  K.  your  selec¬ 
tion?  Have  you  any  favorite  trade 
name?  Do  you  shop  around  or  buy 
from  same  store? 

Some  (atiirlusionti 

A  SURVEY  of  your  own  men  is  all 
that  is  needed  to  build  three  or 
four  men’s  store  advertising  cam¬ 
paigns  that  carry  a  real  punch.  Wom¬ 
en  now  control  or  supervise  at  least 
80  per  cent  of  all  things  bought  in 
stores,  and  this  includes  the  things 
that  men  wear.  Therefore,  don’t  hesi¬ 
tate  to  direct  some  of  your  new  ideas 
and  ads  to  the  attention  of  women. 

The  average  male,  when  dressed  for 
a  dinner  party,  is  certainly  no  bar¬ 
gain  when  it  comes  to  looks.  Com- 
pcU«d  with  the  appearance  of  his  wife, 
he  is  never  much  more  than  a  60  per 
cent  bet,  if  that. 

Of  all  the  easy  spots  for  a  good 
solicitor  to  work,  we  know  of  noth¬ 
ing  quite  so  easy  as  the  men’s  store 
classification,  in  the  average  city. 

A  couple  of  success  stories,  placed 
in  the  hands  of  your  national  repre¬ 
sentatives,  would  help  them  when 
they  approach  the  nearly  extinct  na¬ 
tional  men’s  clothing  advertisers. 

Round  Head«  and  Ovals 
QUESTION — We’ve  had  very  little 
luck  in  advertising  our  line  of  men’s 
hats  in  the  newspapers.  Is  there  any 
special  appeal  we  might  use?  Bron¬ 
son  Hattery,  Columbus,  O. 

ANSWER — Offer  to  fit  men's  hats  to 
their  faces;  stress  individual  service. 
Run  three  short  ads  a  week,  making 
a  different  appeal  each  day.  Appeal 
No.  1  might  be:  “We  Fit  Men  with 
Long  Faces.’’  No.  2  would  be:  “We 
Fit  Square  Faced  Men  Perfectly.” 
No.  3  should  say:  “Average  Faces  Get 
the  Breaks — We  Can  Fit  Any  of  Them 
Better.”  These  ads  should  appear  on 
the  sports  page  because  most  men 
read  this  part  of  the  paper. 


Catching  Students 

QUESTION — My  drink  and  sand¬ 
wich  stand  is  five  blocks  from  the 
State  College.  Any  way  to  get  more 
students?  J.  L.  B.,  Bloomington,  Ind. 

ANSWER — Advertise  a  special  daily 
sandwich.  Sell  it  at  cost.  The  news 
will  get  around  the  campus  quickly. 
Get  the  students  coming — then  have 
but  three  specials  a  week. 

*  *  • 

Sweets  at  a  l»ss 

QUESTION — We  just  about  break 
even  on  our  home  made  candies. 
Business  is  good,  but  we  can’t  seem  to 
show  a  profit.  What’s  wrong?  T.  F. 
V.,  Canton,  O. 

ANSWER — Probably  two  things  are 
wrong.  Your  prices  are  too  low  and 
you  don’t  offer  a  popular  item  which 
carries  a  long  profit.  Try  “gums” — 
spiced  drops,  big  gum  drops  and  sliced 
goods.  Everyone  likes  them  and  you 
can  sell  them  with  a  good  mark-up. 
*  *  • 

(Questions  of  general  interest  to  advertisers 
will  lie  answered  in  this  column  each  week.  I 


30},«74 

was  the  average  net  paid  daily  cir¬ 
culation  of  The  Baltimore  Sun 
(Morning;  and  Evening  issues)  for 
the  month  of 

May,  193  7 

This  represents  a  gain  of  14.392  over 
May,  1936  .  .  .  The  Sunday  Sun  circula¬ 
tion  averaged  213,882  per  Sunday  lor 
the  month  of  May.  1937 — a  gain  of 
10.863  over  May,  1936. 


CvsTTlSing  in  Baltimorr 
Revolvm,  Around 


THE 

Morning 


SUN 


Evening 


Sunday 


AD  COMMITTEE  APPOINTED 


WHY  should  agencies, 

publishers  and  radio  stations 
advertise  in  The  Wall  Street 
Journal?  It  is  read  by  man¬ 
agement  in  over  70%  of  the 
companies  spending  the  larg¬ 
est  sums  for  national  adver¬ 
tising. 


Earle  Plana  Program  of  Publicity 
for  Pennsylvania 

A  new  state  commission  having  the 
power  to  plan  and  conduct  a  “pro¬ 
gram  of  information  advertising  and 
publicity  which  may  include  news¬ 
paper,  magazine,  outdoor  and  radio 
advertising”  both  within  and  without 
the  Commonwealth,  has  been  created 
by  Gov.  Elarle  of  Pennsylvania.  It 
“shall  encourage  and  coordinate  the 
activities  of  public  and  private  organ¬ 
izations  engaged  in  publicizing  the 
scenic  and  historic  attractions  and  the 
industrial,  educational  and  agricul¬ 
tural  interests  and  other  facilities,  ad¬ 
vantages  and  attractions  of  the  Com¬ 
monwealth  or  any  subdivision.” 

Warren  Van  Dyke,  secretary  of 
highways,  is  chairman  of  the  commis¬ 
sion.  The  Pennsylvania  Newspaper 
Publishers’  Association  has  appointed 
a  committee  to  advise  with  the  com¬ 
mission  on  the  expenditure  of  a  $500,- 
000  appropriation.  This  committee  is 
made  up  of:  Paul  Eyerly,  Bloomsberg 
Morning  Press;  R.  Kent  Hanson,  Pitts¬ 
burgh  Post-Gazette;  J.  E.  Keller, 
Reading  Eagle;  N.  A.  Frantz,  Strouds¬ 
burg  Record;  Millard  A.  Stofflet,  Ham¬ 
burg  Item;  Floyd  Chalfant,  Waynes¬ 
boro  Record  Herald,  president,  and 
William  N.  Hardy,  manager,  PNPA. 

Colonel  Ernest  G.  Smith,  publisher 
oi  the  Wilkes-Barre  Times-Leader,  is 
a  member  of  the  commission. 

NEWS  DIVIDEND  DECLARED 

Directors  of  the  Chicago  Daily  News 
late  last  week  declared  the  regular 
quarterly  dividend  of  $1.75  on  $7.00 
preferred  stock  and  the  regular  semi¬ 
annual  dividend  of  50  cents  plus  an 
extra  50  cents  on  common  stock. 


Dace’s  Orders  to  Preu  " 
Disclosed  in  ISetc  Yo, 

A  list  of  27  decrees  issued 
^e  first  of  the  year  by  Ministe'r 
Press  and  Propaganda  Alfieri  to  tl 
Italian  newspapers,  under  strict  ^ 
trol  by  the  Mussolini  government  K 
been  disclosed  by  Girolamo  Val« 
editor  of  La  Stampa  Liberg  -  , 
fascist  daily  published  in  New  ^ 
Many  of  the  orders  issued  to  X 
have  to  do  with  the  Spanish  cii 
war.  It  was  made  plain  that  no  me 
tion  is  to  be  made  of  the  part  phy, 
by  the  Italian  or  German  aviata 
The  coronation  of  King  Georit  ’ 
was  also  ignored,  although  the  p 
pers  were  not  restricted  in  their  trd 
ment  of  the  Windsor  wedding.  ^ 
The  press  is  ordered  to  be  raty 
favorable  to  Germany,”  but  in  .sm 
cases  no  mention  is  to  be  made  of  ii 
temational  relations  between  Id 
and  Germany,  Switzerland,  too,  is  i 
be  spared  “annoyance.”  ' 
Press  Service  Limited 
The  press  reports  from  other  m 
tions  were  confined  to  the  Stefa 
service,  by  the  Duce’s  order. 
on  the  Degrelle  “Rexist”  movem^ 
in  Belgimn  was  also  deleted. 

Excerpts  from  the  orders  appeard 
from  time  to  time  as  follows: 

“Jan.  11 — Don’t  reproduce  the  cw 
respondence  from  Rome  to  the  Ch^ 
tian  Science  Monitor  concerning  tl 
popularity  of  Minister  Ciano. 

“Jan.  19 — Don’t  reproduce  the  dd 
patch  by  the  United  Press  aboutd 
Italian  ship  having  been  stopped  ^ 
the  Reds  in  Spanish  waters. 

“Feb.  26 — Insist  on  the  eventual 
that  Eden  may  leave  the  foreign  oH 
post.  See  that  the  dispatches^ 
Eden’s  resignation  come  from  LundJ 
“March  18 — Don’t  reproduce  the^ 
terview  which  the  Duce  gave  to 
Ward  Price.” 

It  was  imderstood  that  the  urigj 
texts  of  these  orders  were  obtaij 
at  great  risk,  according  to  Mr.  Vale 
“They  are  an  example,”  he  said, 
what  could  happen  to  the  Ameri(| 
press  if  fascism  ever  succeeded 
destroying  democracy  in  America. 


Give  Yourself  a  Breali 
Mr.  Employer— 


The  next  time  you  start  fiihii 
through  that  stack  of  appbo 
tions  in  your  desk  to  fill  an  a  i 
expected  vacancy  on  your  itii 
take  it  easy  and  let  us  do  yoi 
worrying. 

We,  too,  have  applicatiom 
file — from  all  parts  of  the  coo^ 
try — and  through  investigation 
we  know  what  past  and  prow 
employers  think  of  the  woct 
our  registrants. 

Newspaper  man,  magazines 
advertising  man  or  pubHcil 
man — in  any  capacity  from  ttl 
on  down — The  Personnel 
reau  can  find  him  for  yea. 

So,  give  yourself  a  break  kj 
Employer,  call,  write  or  wirn 


The  Personnel  Bureq 

of  Sigma  Dtlfo  Chi 

Chicago— 35  E.  Waekaf  DHw 
Lot  Angalat — 2387  Taviot  SI. 
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FALL  RIVER,  MASS.,  HERALD  NEWS 
and  LONDON,  ONT.,  EREE  PRESS 

HAVE  ORDERED  THE  NEW 


WOOD 

ALL  STEEL  WIRE 
NEWSPAPER  CONVEYOR 


Write  for  Details 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD.  NEW  JERSEY 
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MAY  GIVE  FTC  FULL 
CONTROL  OF  ADS 

Brookings  Report  to  Senator  Byrd’s 
Committee  Would  Abolish  Alcohol 

Administration,  Transfer  Food 
and  Drug  Bureau 

Washington,  D.  C.,  June  7 — Impor- 
portant  changes  in  the  federal  system 
of  false  advertising  control  were  rec¬ 
ommended  to  Congress  this  week  by 
Brookings  Institution,  based  on  a  sur¬ 
vey  made  for  Senator  Harry  F.  Byrd’s 
special  committee  to  investigate  ex¬ 
ecutive  agencies  of  the  government. 

Dissolution  of  the  Federal  Alcohol 
Administration  and  shift  of  liquor  ad¬ 
vertising  regulation  to  the  Federal 
Trade  Commission  was  suggested. 
Transfer  of  the  Food  and  Drug  Ad¬ 
ministration  from  the  Department  of 
Agriculture  to  the  trade  commission, 
and  investing  of  the  latter  body  with 
exclusive  jurisdiction  over  food,  drug, 
and  cosmetic  advertising  also  was 
proposed. 

Court  with  Broad  Powers 

Most  important  of  the  changes  rec¬ 
ommended  in  the  Brookings  report, 
which  will  be  the  basis  of  legislation 
to  be  drafted  by  the  Byrd  committee, 
is  that  which  proposed  that  the  Fed¬ 
eral  Trade  Commission  be  consti¬ 
tuted  a  court  with  broad  punitive 
powers.  Constituted  a  “judicial  divi¬ 
sion,”  it  would  have  jurisdiction  as 
outlined  in  this  section  of  the  report: 

“The  judicial  division  would  be 
composed  of  the  members  of  the  com¬ 
mission  and  a  number  of  trial  ex¬ 
aminers.  Cases  of  a  routine  nature 
would  be  brought  and  tried  before 
the  trial  examiners  whose  determina¬ 
tion  would  be  final,  except  that  upon 
the  request  of  the  individual  con¬ 
cerned,  or  of  the  legal  division,  the 
case  would  be  tried  before  the  judi¬ 
cial  division.  Cases  which  the  com¬ 
mission  deemed  important  or  which 
involve  new  principles  or  policies  the 
judicial  division  would  try  de  novo. 
The  judicial  division  should  be  given 
the  power  of  levying  fines  and  pen¬ 
alties,  as  well  as  the  power,  through  a 
cease-and-desist  order,  to  enjoin  fur¬ 
ther  violation  of  law.  It  should  be 
given  authority  to  enforce  its  own 
orders  through  contempt  proceedings. 
As  a  Specisd  Court 

‘‘To  all  intents  and  purposes,  the 
judicial  branch  of  the  Federal  "lYade 
Commission  would  act  as  a  special 
court  trying  either  first  or  second  in¬ 
stance  cases  involving  unfair  methods 
of  competition,  discrimination,  monop¬ 
oly,  and  false  advertising  no  matter 
what  particular  commodity  or  busi¬ 
ness  was  involved.” 

Supporting  its  recommendation  that 
the  food  and  drug  administration  be 
made,  in  effect,  a  bureau  of  the  Fed¬ 
eral  Trade  Commission,  the  Institu¬ 
tion  said: 

“The  arguments  for  transferring  the 
functions  of  the  food  and  drug  ad¬ 
ministration  to  the  Federal  Trade 
Commission  are  largely  based  upon 
the  facts  that  the  composition  of  foods 
and  drugs,  as  well  as  their  labeling 
and  advertising,  may  constitute  un¬ 
fair  trade  practices;  that  mere  seizure 
and  destruction  of  impure  foods  smd 
drugs  are  not  enough,  but  that  per¬ 
sons  manufacturing  or  dealing  in  them 
should  be  forced  to  cease  and  desist 
from  their  practices;  that  the  food  and 
drug  administration  has  a  closer  or¬ 
ganic  relationship  to  the  Federal 
Trade  Commission  than  it  has  to  the 
Department  of  Agriculture;  and  that 
the  Federal  Trade  Commission  would 
be  enormously  strengthened  in  its 
work  if  it  had  the  investigational  staff 
and  the  laboratories  of  the  food  and 
drug  administration.” 

Brookings  Institution  found  no  jus¬ 
tification  for  continuing  the  Federal 


Alcohol  Administration  as  a  part  of 
the  federal  set-up,  and  recommended 
that  it  be  disbanded,  saying: 

“In  reviewing  the  work  which  Con¬ 
gress  has  given  to  the  Federal  Alcohol 
Administration,  we  find  that  the  un¬ 
fair  trade  practice  duties  are  really 
those  belonging  within  the  field  of 
the  Federal  Trade  Commission;  that 
the  testing  for  purity  and  content  of 
alcoholic  beverages,  as  well  as  label¬ 
ing,  is  rightly  a  function  of  the  pure 
food  and  drug  administration;  and 
that  the  function  of  granting  basic 
permits  may  properly  be  a  function 
of  the  treasury.  The  investigation  of 
the  effects  of  taxation,  state  regula¬ 
tions,  and  current  trade  practices 
within  the  liquor  business  might 
readily  become  a  function  of  either 
the  Federal  Trade  Commission  or  the 
treasury.  There  seems  to  be  no  par¬ 
ticular  point  in  having  a  separate 
agency  to  carry  on  this  work.” 

CIRCULATION  STAFFS 
GET  S.  F.  CONTRACT 

Four  Papers  Sign  Agreement  Cover¬ 
ing  Wages,  Hours  and  Conditions 
for  Newspaper  Distributors  and 
Miscellaneous  Employes 

San  Francisco,  June  7 — An  agree¬ 
ment  between  the  four  San  Francisco 
newspapers  and  the  Newspaper  Dis¬ 
tributors  and  Miscellaneous  Circula¬ 
tion  Employes,  Local  20,456,  American 
Federation  of  Labor,  was  signed  here 
today. 

Wages,  hours  and  conditions  of  em- 
loyment  are  stipulated,  the  agreement 
calling  for  a  50-hour  week,  $42.50 
weekly  for  all  full  time  employes 
except  verifiers,  plus  $15  weekly  when 
publishers  require  the  use  of  an  auto¬ 
mobile. 

Newspapers  signing  the  agreement 
are  the  Call- Bulletin,  Chronicle,  Ex¬ 
aminer  and  the  News. 

The  agreement  is  for  one  year.  It 
applies  to  “all  employes  employed 
within  the  cities  of  San  Francisco, 
Oakland,  Berkeley  and  Alameda — in¬ 
cluding  road-men  operating  within  a 
radius  of  50  miles  of  San  Francisco— 
whose  work  is  to  promote  the  sale  of. 
distribution  of  and  the  collection  for 
the  publisher’s  product  through  the 
medium  of  carrier  boys,  newsboys 
and  newsstands,  including  also  those 
full-time  employes  performing  dis¬ 
patching  and  verifying.” 

Union  Given  Preference 
Preferential  employment  is  given  to 
union  members,  reserves  for  the  pub¬ 
lishers  the  right  “to  change,  consoli¬ 
date,  transfer  or  eliminate  any  part 
of  the  existing  service”  covered  by 
the  agreement,  sets  up  rulings  for 
overtime  and  for  part-time  employes 
and  provides  for  a  joint  standing  com¬ 
mittee  to  adjust  questions  arising  from 
construction  of  the  terms. 

Signing  of  the  agreement  Monday 
followed  tabulation  of  a  vote  on  the 
proposed  terms.  Union  members 
voted  Friday  and  Saturday,  212  to  12. 
to  accept  the  publishers’  proposal. 

Representing  the  union  in  the  signed 
agreement  were  J.  Henry  Nedderman. 
president;  Peter  Batmale,  secretary; 
Burr  Fields,  O.  R.  Winchester,  J. 
Goldberger  and  A.  B.  Hart.  Signing 
for  the  newspapers  were  E.  F.  Bitler, 
manager,  San  Francisco  Newspaper 
Publishers’  Association;  Charles 
Mayer,  for  the  Examiner;  Paul  Smiih 
for  the  Chronicle;  Leo  Ihle  for  the 
Call-Bulletin  and  Paul  Stoore  for  the 
News. 

’The  preferential  closed  shop  con¬ 
tract  clause  provides  that  “in  the  fill¬ 
ing  of  vacancies  and  in  the  hiring  of 
new  employes,  the  publisher  agrees 
to  give  preference  of  employment  to 
members  of  the  imion  in  good  stand¬ 
ing.  Should  the  union  be  unable  to 


provide  help  which  in  the  opinion  o! 
the  publisher  is  satisfactory  to  per¬ 
form  the  work  the  publisher  may  en¬ 
gage  any  person  not  a  member  of  the 
union,  who  shall,  however  within 
seven  days  of  his  employment  make 
application  to  join  the  union.” 

Day  Off  Granted 

All  fulltime  employes  are  entitled 
to  one  day  off  in  every  seven.  The 
$42.50  scale  granted  compares  with  an 
average  weekly  wage  of  $35. 

Fulltime  verifiers  were  placed  on  a 
$30  weekly  scale,  based  on  50  hours 
a  week.  Provision  was  made  for  the 
publisher  to  employ  part  time  and 
extra  employes  in  both  branches  of 
circulation  department  work.  Mini¬ 
mum  part  time  pay  was  set  at  four 
hours  per  day  plus  a  $1.25  car  allow¬ 
ance  if  an  auto  is  required. 

Provisions  as  to  hours  exempted 
loadmen  from  the  50-hour  week  with¬ 
in  six  days,  exclusive  of  lunch  peri¬ 
ods,  which  were  set  up  for  all  other 
fulltime  employes.  It  was  specified 
that  publishers  may  divide  hours  dur¬ 
ing  the  week  to  meet  requirements. 

All  time  over  50  hours  in  any  one 
week  and  all  time  in  excess  of  10  con¬ 
secutive  hours,  exclusive  of  lunch 
periods,  in  any  one  day  is  regarded  as 
overtime.  Overtime  pay  is  time  and 
one-half  plus  a  pro  rata  of  the  car 
allowance  if  car  is  required.  Lunch 
periods  of  not  less  th^  15  minutes 
and  not  more  than  one  hour  at  the 
discretion  of  the  office  are  allowed. 
Such  periods  are  not  part  of  the  re¬ 
quired  hours. 

Dealers,  Boys  Excluded 

The  agreement  provided  that  “any 
work  performed  under  lease,  unit 
system,  ownership  or  route  man  sys¬ 
tems,  prior  to  May  1,  1937,  which  may 
hereafter  at  the  publisher’s  option  be 
changed  to  come  under  the  terms  of 
the  agreement,  shall  remain  under  the 
terms  of  this  agreement  for  the  life 
of  the  agreement.” 

One  clause  stated  “that  carriers, 
newsboys,  dealers  and  others  who  de¬ 
rive  their  income  from  the  purchase 
and  resale  of  newspapers  are  not  sub¬ 
ject  to  the  provisions  of  this  agree¬ 
ment.”  Employes  may,  with  permis¬ 
sion  from  their  office,  lay  off  for  peri¬ 
ods  ranging  to  30  days,  without  re¬ 
muneration. 

The  contract  will  rim  until  June 
6,  1938,  “and  thereafter  until  a  new 
contract  has  been  agreed  upon.” 
However,  after  the  expiration  date 
either  party  may  serve  10  days’  writ¬ 
ten  notice  upon  the  other  terminating 
the  agreement. 

COL.  WINSLOW  JOINS  DAILY 

Col.  Samuel  E.  Winslow,  former 
chairman  of  the  U.  S.  Mediation 
Board,  has  joined  Worcester  (Mass.) 
Evening  Gazette  as  a  special  writer. 


industrial  publications,  INC 

CHICAGO 

PUBLISHERS  OF  FIVE  PUBLICATIONS 


“f/e  Said  It,  I 
Parres  Retorts  on 

Murray  H.  Parres,  reporter  f*  (i 
Belleville  (Ill.)  Daily  Advocatt^^ 
has  achieved  nation-wide  fame  4  b 
local  and  press  association  storing 
Dizzy  Dean’s  “suspension  speed’ 
Belleville,  May  25,  officially  confrti^ 
the  story  this  week  in  a  wire  to 
TOR  &  Publisher. 

His  story  on  the  i  xtemporrien 
address  by  the  St.  Louis 
pitcher  which  subsequently  caas 
the  athlete’s  suspension  from  the  X’ 
tional  League  “was  correct  in  evn 
detail,”  he  said.  “The  statementia 
tributed  to  him,”  declared  Pa.T, 
“were  made  before  some  150  peogj 
and  my  story  was  written  the  sai 
evening  from  notes  that  I  tookoatl 
spot.” 

Replying  to  rumors  that  he  l»li 
grudge  against  Dizzy,  Parres  said  ta 
he  has  admired  the  Cardinal  sal 
player  since  the  day  he  started  pb 
ing  for  the  St.  Louis  club,  and  a 
plied  that  such  theories  of  vena 
ance”  were  unfoimded. 

Wrote  What  Dean  Sad 

“To  be  as  brief  as  Dizzy  was  wia 
he  said.  ‘I  ain’t  gonna  sign  nuttin’ 
Parres’  telegram  read,  “ail  1  cai  ai 
is  ‘he  said  it  and  I  wrote  it’." 

Dean’s  speech  was  made  at  a  ctun 
dinner  in  Belleville.  In  it  he  refern 
to  Ford  Frick,  former  baseball  »rii 
and  now  president  of  the  Natsa 
League,  and  George  Barr,  leagues 
pire,  as  “the  two  biggest  croob 
baseball.”  For  this  offense  he  w 
threatened  with  suspension  unless  I 
signed  a  written  apology,  vdiidi  i 
refused  to  do.  Twenty-four  he: 
after  the  suspension  order  had  ba 
released,  Frick  yielded  and  withii 
the  order. 


Leadership  iga  iiialterofiLlini 
not  iiietiiories...and  the  onlyr' 
<■lI^e  for  experience  is  expanjii't 
For  more  than  forty  years, 
Waldorf-Astoria  has  Iteen  thecu- 
Indian  of  great  legend 8...to<h) 
it  is  the  servant  of  an  era 
larger  responsibilities. 

IW» 

THE 

WALDORFASTORW 

PsrkAve  .  44th  to  SOth  St>  •  N"'** 


IN  THE  BUILDING  FIELD 
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PEORIA  JOURNAL-TRANSCRIPT  Inc. 

PEX>RIA,  IXjLINOIS 
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United  Feature  Syndicate 
220  East  Forty-Second  St, 
New  York,  N.Y, 


*5  Dear  Sirs:- 

’  Thanks  for  the  special  promotion  on 

'.t  Li'l  Abner's  campaign  to  save  Dogpatch  for 
Dogpatchers, 
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You're  doggone  ri^t  the  folks  out 
here  are  interested.lt  looks  like  one  of  the 
best  of  a  steady  run  of  exciting  sequences  in 
Li'l  Abner's  life.  The  other  day  the  strip  was 
left  out  of  an  early  edition  by  an  overs i^t  and 
we  were  getting  long  distance  phone  calls  from 
outlying  cities  a  few  hours  later  wanting  to 
knovY  what  happened  to  i-i'l  Abner, 


And  here  are  fvirther  congratulations 
to  Al  Capp  and  United  feature  Syndicate  for 
putting  Dogpatch  on  the  map  and  keeping  Li'l  Abner 
at  the  top  of  the  comic  page  stars.  We  are  happy 
to  say  that  The  Journal-Transcript  was  among  the 
first  half  dozen  or  so  charter  members  to  see 
the. future  for  Li'l  Abner  and  Dogpatch. but  we  are 
especially  happy  that  Mr.  Capp  has  maintained  the 
fast  pace  he  set  at  the  outset  for  Li'l  Abner. 


[visidii 

jnlyf' 

irs.Tlx 

ihetu- 

fi*  « 


We  are  betting 
Uogpatch  for  Dogpatchers. 


that  Li'l  Abner  saves 


Sincerely  yours 

Feature  Editor 

The  Jofornal-Transcrlpt 
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E  D  I 

HAIL,  CIO! 

Borne  down  by  the  weight  of  its  radical 
New  York  leadership,  the  American  News¬ 
paper  Guild  sinks  deeper  and  deeper  into 
the  AFL-CIO  bog. 

Pressured  into  joining  the  AFL  only  one  year 
ago  by  eloquent  pleas  that  this  move  was  the 
salvation  of  organized  writing  men,  the  leadership 
this  year  has  another  idea,  whoops  it  up  for  CIO, 
and  not  only  flops  the  organization  into  John 
Lewis’  ranks,  but  with  vast  generosity  summons 
clerks,  office  workers,  drivers,  telephone  girls, 
and  all  other  unorganized  newspaper  workers  into 
the  fold. 

With  such  a  rapid  digestion  at  work,  next  year’s 
assimilation  may  be  something  interesting  to 
behold. 

We  sympathize  with  the  rank  and  file  guildsmen 
in  the  various  cities  who  thought  they  were  join¬ 
ing  an  organization  of  writing  men,  whose  sole 
objective  would  be  to  work  for  the  betterment  of 
the  creative  workers  in  journalism,  both  econom¬ 
ically  and  professionally. 

They  now  find  themselves  embroiled  in  a  bitter 
labor  controversy,  pawns  of  a  leadership  which  is 
up  to  its  ears  in  the  labor  movement,  caring 
nothing  and  doing  nothing  to  promote  the  pro¬ 
fessional  standards  of  journalism,  leveling  men 
of  fine  talents,  education  and  ambition  down  wilh 
the  least  equipped  and  least  responsible  personnel. 
This  is  in  no  sense  intended  as  a  slur  at  office 
workers  and  others  on  newspaper  staffs,  but  the 
community  of  interest  is  not  there. 

The  New  York  group  had  its  way  a  year  ago; 
it  had  its  way  this  week.  Writing  men  and  women 
can  now  reconcile  themselves  to  being  the  tail 
of  a  CIO  kite,  outnumbered  and  outvoted  by 
workers  disinterested  in  editorial  problems, 
smeared  with  labor  partisanship  on  every  assign¬ 
ment  they  cover,  bound  to  support  every  vagary 
and  whim  of  an  erratic  leadership. 

But  our  heart  really  doesn’t  bleed  big  drops  of 
ink,  for  we  are  certain  that  the  St  Louis  action 
has  within  it  the  seeds  of  dissolution.  The  time 
has  finally  come  when  each  guildsman  must  con¬ 
sider  carehiUy  the  path  on  which  he  has  been 
led  in  one  short  year,  and  decide  if  he  cares  to  go 
any  further. 

The  facts  are  plain.  When  his  One  Big  Union 
demands  it,  he  must  be  ready  to  strike  for  another 
and  alien  department  whose  employes  may  want 
$1.50  more  a  week,  whose  problems  he  does  not 
know  or  share.  He  must  be  ready  to  toss  his 
future,  his  job  and  the  responsibilities  he  has 
built  up  over  a  period  of  years,  into  the  common 
pot  Mr.  Broun  and  his  inner  circle  hold  the 
hoop  and  the  members  have  jumped  through  it 
twice.  Many,  no  doubt,  are  wondering  where 
they  have  landed.  That  will  become  clear  when 
the  excitement  has  worn  off  2md  hard  facts  begin 
to  assert  themselves. 

Talk  until  they  are  blue  in  the  face,  guild 
leaders  cannot  convince  intelligent  reporters  that 
their  future  lies  in  the  hands  of  a  local  office 
soviet  Nor  can  they  convince  an  increasing 
number  of  writing  men,  that  except  in  a  few 
cases,  what  hour  and  wage  improvements  have 
been  made  could  not  have  been  made  by  a  pro¬ 
fessional  group  imencumbered  with  labor  tmion 
affiliation. 

The  outlook  seems  to  be  better  for  a  strictly 
professional  organization. 


WHAT’LL  IT  BE,  MR.  BREWER? 

4  4  ^  ^  T  hat  is  True  Temperance?”  asks 
cooperative  advertising  copy  of  the 
”  ^  Ontario  brewers  in  paid  space  in 
daily  and  weekly  newspapers  of  that  province. 

The  answer  apparently  is  that — in  Canada — 
true  temperance  is  a  topic  which  the  brewing 
industry  is  willing  to  discuss  straightforwardly 
with  the  public  in  space  openly  purchased  for 
that  purpose;  while  in  the  United  States  true 
temperance  is  an  aspect  which  the  brewers  would 
like  to  wear  in  public  if  the  newspapers  and 
writers  and  lecturers  will  rally  round  and  whoop 
it  up  on  their  own.  ’ 


RIAL 


There  is  one  glory  of  llie  sun.  and  another 
glory  of  the  moon,  and  another  glory  of  the 
stars,  for  one  star  differeth  from  another  star 
in  glory. — 1.  Corinthians.  XV ;  41. 


MENACE  IN  THE  WEST 

There  is  menace  for  every  publisher  in  the 
dirty  work  at  San  Pedro,  Cal.,  reported  on 
another  page  of  this  paper.  Angered  at  a 
straight  news  report  of  the  shooting  of  a  long¬ 
shoreman,  labor  interests  there  have  carried  to 
extreme  lengths  a  boycott  on  the  San  Pedro  News- 
Pilot,  according  to  an  executive  of  that  paper, 
forcing  merchants  to  cancel  advertising,  and  brib¬ 
ing  newspaper  carriers,  who  themselves  have  no 
grievance,  to  turn  on  their  employer  and  gather 
“stops”  instead  of  subscriptions. 

It  is  nothing  new  for  a  publisher  to  feel  the 
resentment  of  those  who  dislike  what  he  has 
printed.  Within  limits,  that  process  has  been 
something  of  a  safeguard  against  arbitrariness  on 
the  part  of  a  publisher. 

But  this  case  as  far  as  we  can  see  it,  is  no  in¬ 
stance  of  outraged  readers  “stopping  the  paper,” 
or  of  dissatisfied  advertisers  ceasing  to  buy  space. 
Here  we  have  readers  who  want  the  paper,  forced 
to  cancel  their  subscriptions  under  threat  of  a 
$25  penalty;  and  merchants  who  want  to  advertise, 
forced  to  withhold  copy  under  threat  of  boycott 
or  worse.  Given  sufficient  ruthlessness,  a  minor¬ 
ity,  or  even  a  handful  of  leaders,  can  use  this 
kind  of  tactics  to  destroy  any  concern  which  they 
are  unable  to  dominate. 

Publishers  generally  will  acclaim  the  News-Pilot 
for  its  expressed  determination  to  print  the  news 
regardless  of  pressure.  Truth  to  tell,  there  is  no 
other  course  open  to  any  self-respecting  publisher. 

MILKMAN  ’’SPEAKS  OUT” 

STATE  of  Maine  Development  Commission, 
planning  to  conduct  a  big  advertising  cam¬ 
paign  this  fall  for  the  Maine  potato  crop,  is 
paving  the  way  now,  before  there  is  any  potato 
crop,  by  holding  expositions  at  which  farmers 
may  learn  modem  methods  of  cleaning,  grading 
and  packing  their  potatoes  under  the  State  of 
Maine  trademark.  To  make  the  advertising  work, 
it  is  necessary  to  have  a  quality  product,  properly 
trademarked  and  designed  to  satisfy  the  buyer. 

This  idea,  so  commonly  recognized  in  product 
advertising,  applies  equally  well  to  the  much- 
discussed  problem  of  advertising  to  gain  public 
understanding  for  business.  If  a  business  is  not 
operating  in  a  way  to  deserve  public  approval, 
an  overhauling  is  indicated  before  such  advertis¬ 
ing  can  begin  with  any  hope  of  success.  If  a 
business  does  deserve  the  confidence  of  its  com¬ 
munity,  there  is  still  the  problem  of  making  the 
advertising  effective. 

For  its  work  in  meeting  this  latter  problem, 
let’s  hand  a  bouquet  to  Sheffield  Farms,  New 
York  dairy,  whose  advertising  campaign  is  cited 
in  a  new  bulletin  of  the  Bureau  of  Advertising, 
ANPA.  The  Sheffield  copy  gives  statistics  about 
its  business,  but  it  also  translates  those  statistics 
into  language  understandable  by  everybody  who 
buys  milk.  When  a  pictxire  shows  half  a  bottle 
of  milk,  it  is  easy  to  understand  that  “Nearly  half 
the  milk  dollar  goes  to  the  farmer.”  When  a 
picture  shows  the  last  drops  from  a  bottle  of  milk 
flowing  into  a  tablespoon,  and  the  heading  says, 
“Less  than  a  tablespoonful  for  profit,”  it  hammers 
home  the  idea  more  forcefully  than  the  pie-chart 
at  the  bottom,  with  its  legend,  “1-41/100  cents 
(of  the  milk  dollar)  net  profit  to  Sheffield  Farms.” 

Newspapermen  who  hope  to  cultivate  some 
“speaking  out”  by  their  local  businesses  might 
find  a  good  idea  in  the  Bureau’s  bulletin. 


LEVELING  A  BARRIER 

Along  step  forward  in  the  us.-  of  coJo,  l 
newspaper  advertisers  was  taken  thi* 
by  the  11th  Mechanical  Confe  rence  oj 
American  Newspaper  Publishers’  Assod^ 
Adop'.ion  of  standard  hues  of  the  three 
colors  has  now  been  formal'y  approved  by 
interest  concerned,  except  the  ink  manufactoei^ 
and  their  cooperation  can  be  taken  for  gmt^j 
It  cannot  be  said  that  the  new  plan  guaiwu^j 
good  color  printing,  of  course.  No  plan,  code  > 
color  chart  can  do  that.  The  plan  docs  conenfe 
lemove  one  of  the  major  handicaps  to  satisfaonv 
printing  and  should  give  the  growing  grout  i 
color  advertisers  a  reasonable  assurance  that  ihjr 
color  schemes  will  be  placed  before  the 
faithfully.  With  the  best  of  intentions  in  nwj. 
paper  pressrooms  that  faithful  reproduction  bi 
not  always  been  possible. 

The  industry  owes  a  large  debt  to  the  medur,. 
ical  department  committee  headed  by  A.  H.  Buns 
of  the  New  York  Herald  Tribune  for  the  repor 
The  committee’s  conclusions  seem  to  represo! 
the  simplest  solution  possible  now  of  a  proHen 
with  complex  ramifications.  It  may  not  be  th 
last  word,  but  it  is  the  most  authoritative  and 
useful  word  that  has  been  uttered  to  date,  and  iu 
conclusions  should  be  welcomed  by  the  more  thai 
500  newspapers  offering  R.  O.  P.  color.  It  is  il. 
together  likely,  too,  that  the  leveling  of  this  par¬ 
ticular  barrier  may  bring  into  the  color  printiiif 
ranks  newspapers  which  have  shunned  that  m- 
terprise  to  date. 

MOB  RULE 

Labor  took  a  holiday  in  Lansing,  Mich,  this 
.  week  and  at  least  one  aspect  of  the  ina- 
d  dent,  involving  the  Lansing  State  Jouml 
leaves  one  wondering  where  the  coimtry  is  headed 
with  labor  in  the  saddle. 

According  to  our  advices  a  “large  but  appar¬ 
ently  unorganized  delegation”  demanded  that  the 
city’s  only  newspaper  suspend  pronto.  “For  fear 
of  inflaming  sentiment”  an  extra  on  the  “holiday' 
had  not  been  issued  and  Publisher  Paul  A.  Biirta 
agreed  to  halt  activities  in  all  departments  at 
noon  Monday  after  sending  the  first  edition  to 
press  ahead  of  schedule. 

It  took  some  tall  talking  at  UAW  headquarters 
— including  the  argument  that  the  Jour^  had 
three  union  departments — to  convince  the  labor 
leaders  that  the  paper  should  be  allowed  to  pub¬ 
lish.  Through  an  amplifier  system  the  appeal  was 
relayed  to  the  milling  crowd  of  unionites  outside 
headquarters,  a  “street  vote”  was  taken  and  the 
UAW  membership  decided  almost  unanimously  to 
“let  the  local  paper  run.”  A  joint  CIO-UAW 
statement  that  it  was  “fair  to  organized  labor 
was  posted  on  the  newspapers  outside  bulktin 
board — and  then  it  was  safe  to  publish. 

It’s  an  unhealthy  sign  when  mob  rule  reigns- 
even  if  only  for  a  day.  In  this  democratic  comer 
of  the  world  it’s  social  revolution. 

WELL-EARNED  REST 

NEWSPAPERMEIN  from  one  comer  of  the 
coimtry  to  another  will  be  sorry  to  lean 
that  Henry  T.  Ewald’s  recovery  from  his 
eye  trouble  has  been  slow  enough  so  that  the 
Campbell-Ewald  Company  of  Detroit  feels  ii 
necessary  to  name  an  acting  president  Even 
where  he  is  not  known  personally,  the  results  d 
his  efforts  are  visible  month  after  month.  TheK 
is  not  a  newspaper  in  the  country  that  has  tax 
benefited  by  the  automobile  advertising  which  he 
has  done  so  much  to  develop  on  a  sound  basis 
But  his  agency  is  in  good  hands,  and  if  asy 
Detroit  advertising  man  is  entitled  to  rest  and 
enjoy  the  lake  breezes  this  summer,  he  shouio 
be  eligible.  It’s  probably  pretty  blamed  hot  in 
Detroit  anyway,  Mr.  Ewaid. 

DARWIN 

There  was  an  ape  in  the  days  that  were  earlier; 
Centuries  passed,  and  his  hair  grew  curlier; 
Centuries  more  gave  a  thumb  to  his  wrist. 
Then  he  was  Man  and  a  Positivist. 

Mortimer  Collins,  ^ 
m  Bryant’s  “Library  of  Poetry  and  S(«»g- 


Penonals 


urged  a  survey  by  the  NaUonal  Folk*  Worth  Knowing 
Municipal  League  to  determine  the  — 

best  form  of  charter  suitable  for  New  'pxYNAMIC  25-year-old  Ray  W. 
Bedford.  Martin  of  the  Washington  Daily 

H.  Powell  Chapman,  editor,  Roanoke  News  advertising  staff  has  been  “going 
(Va.)  Times,  in  his  address  before  places”  since  he  i 

the  alumni  association  of  Roanoke  joined  the! 

College,  Salem,  Va.,  June  5,  made  a  Scripps  -  How- 

vigorous  protest  against  the  present  organization  ' 

trend  of  college  athletics  towards  com-  ^  ,  ■,  „„„  „«! 

mercialism  and  professionalism.  office  bov 

Haddon  Ivins,  editor.  Union  City  „  , 

(N.  J.)  Hudson  Dispatch,  guest  ly  ^  u  * 

speaker  at  the  annual  installation  of  ,.^^1  y®ars  e  wen 

officers  of  the  Horace  Mann  PTA  of  H  ^'^h  Wil- 

North  Bergen,  N.  J.,  June  8,  forecast  li^nx  W.  Hawk- 

a  tremendous  increase  in  North  Hud-  chauman  of 

son’s  pK>pulation  after  the  opening  of  board  of 

the  Weehawken-Midtown  Tunnel,  Scripps  -  How- 

Jan.  1,  1938.  He  predicted  a  big  in-  ard  newspapers, 

dustrial  development  for  that  section  \V.  Martin  as  Mr.  Hawkins’ 

of  Hudson  County.  nrivate  secretary. 

W.  T.  Anderson,  president  and  pub-  He  stopped  off  on  one  of  those  trans- 
lisher,  Macon  (Ga.)  News  and  Tele-  continental  jaunts  to  break  into  the 

graph,  was  initiated  June  1  by  the  advertising  end  of  the  business;  then. 

Gridiron  Club,  about  two  years  ago,  switched  to 
University  of  Washington  to  establish  himself 

n  Georgia,  senior  speedily  as  a  top-flight  advertising 
honor  society,  salesman. 

He  was  accepted  Martin  considers  it  trite,  but  true, 
into  membership  that  the  basis  of  success  in  selling 

by  the  group  at  advertising  as  well  as  in  all  other 

a  dinner  held  in  lines  is  hard  work. 

Native  New  Yorker,  Martin  went  to 
work  as  office  boy  for  Allied  News- 
.  papers,  thinking  the  organization  had 
something  to  do  with  the  World  War 
Allies.  “I  didn’t  know  the  war  was 
over  when  I  applied  for  the  job,”  he 
confesses. 

He  found  the  office  to  be  the  na- 
i{_  tional  advertising  department  of 
Scripps  -  Howard.  Attending  night 
ka  school,  preparatory  school,  and  Co¬ 
in  lumbia  University  he  advanced  to  the 
;e-  position  of  secretary  to  Mr.  Hawkins 
er,  when  he  was  19  years  old.  It  was 
he  while  on  a  western  trip  with  his  chief 
D.  that  he  stopped  off  to  become  auto- 
^as  mobile  classified  salesman  for  the 
a  Indianapolis  Times. 


LOUIS  B.  SELTZER,  retiring  editor, 
Cleveland  Press,  who  was  re¬ 
cently  named  editor-in-chief  of  the 
five  Scripps- 

_ _ _ _ _  Howard  News- 

papers  in  Ohio, 
was  honored  by 
^  former  associates 

_  f  June  3  at  a  din-’ 

ner  party  in  the 
Mk  1',  Rendezvous  Bar, 

Hotel  HoUenden, 
Cleveland.  Jack 
Raper,  humorist, 
was  toastmaster. 
During  the  cele- 
bration  the  staff 

l,„c,s  R  SKtTZPR  printed  Mr. 

Seltzer  a  silver 
plaque,  struck  in  the  form  of  a  scroll, 
on  which  was  etched  the  name  of 
every  editorial  employe. 

Marcellus  Murdock,  publisher,  Wi¬ 
chita  Eagle,  and  Jolm  Griffith,  city 
advertising  manager,  are  visiting  mid- 
western  and  eastern  industrial  cen¬ 
ters  with  the  annual  Kansas  Industrial 
Tour  sponsored  by  the  state  Chamber 
of  Commerce.  The  trip  ends  June  19. 

J.  David  Stern,  publisher,  Philadel¬ 
phia  Record,  is  among  a  party  with 
Governor  Earle  of  p-----’  =- 

spending  a  vacation  at  a  camp 
Ottawa. 


Pennsylvania, 

- - ^ 

The  party  left  Harrisburg, 

Pa.,  by  plane  and  will  spend  10  days 
at  the  Gatineau  Rod  and  Gun  Club 
there. 

Daniel  N.  Slep,  president,  Altoona 
(Pa.)  Mirror,  received  a  degree  of 
Doctor  of  Laws  from  Jimiata  College, 

Huntington,  Pa.,  June  7. 

Harry  F.  Byrd,  publisher,  Winches¬ 
ter  (Va.)  Evening  Star,  and  jimior 
Senator  from  Virginia,  addressed  the 
32nd  annual  meeting  of  the  Retail 
Merchants  Association  in  Roanoke 
last  week. 

Frank  E.  Noyes,  publisher,  Mari-  _  _ _ 

nette  (Wis.)  Eagle-Star,  attended  this  branch  of  the  Nebraska  Press  Asso- 
week  the  Masonic  Grand  Lodge  of  ciation. 

Wisconsin,  in  an-  Sanford  Martin,  editor,  Winston- 
nual  communi-  Salem  (N.  C.)  Journal-Sentinel,  has 

\  cation  at  Madi-  been  appointed  to  the  board  of  North 

Carolina  conservation  and  develop- 
IB  time.  Although  ment. 

he  visited  the  Harry  Lee  Waterfield,  editor,  Clin- 

I^BpS^k  Grand  Lodge  ton  (Ky.)  Hickman  County  Gazette, 

vmofficially  prior  was  elected  president  of  the  West 

^  1886,  he  was  Kentucky  Press  Association  at  its 

V  first  accredited  meeting,  June  4,  at  the  Hotel  Irvin 

^  in  attendance  on  Cobb,  Paducah.  Other  officers  named 

that  year  and  were:  Joe  LaGore,  managing  editor, 

has  attended  Paducah  Sun-Democrat,  vice-presi- 

every  session  dent,  and  Murray  K.  Rogers,  of  Padu- 

tsANK  E  Noyes  since,  excepting  cah  Press,  secretary- treasurer. 

1890.  He  is  the  _ 


NDERSOS 


The  Buffalo  Times  pub¬ 
lishes  three  women’s  pages. 
In  a  recent  popularity  poll, 
readers  voted  Eleanor 
Roosevelt’s  “My  Day”  the 
best  of  all  the  features  on 
all  three  pages. 


DIXIE  LEADS  ALL! 


Only  a  short  time  before, 
the  First  Lady’s  daily  col¬ 
umn  placed  first  in  The 
Memphis  Press-Scimitar’s 
“Parade  of  Features”  con¬ 
test  among  readers. 


The  New  Bedford  Standard-Times  sent  out  ballots  to  read¬ 
ers  listing  all  features  used  in  the  paper. 

Readers  were  asked  to  vote  three  ways:  Like  this  feature 
very  much;  Like  it  fairly  well;  Don’t  like  it. 

Mr.  Charles  J.  Lewin,  Managing  Ekiitor,  gives  us  these  re¬ 
sults  : 

Total  replies  received — 5,500. 

Total  vote  on  Dixie  Dugan — 5,065. 

Total  favoring  Dixie — 4,909. 

Divided  Thus:  Like  Dixie  very  much — 4,367. 

Like  Dixie  fairly  well — 542. 

Don’t  like  it — 156. 

This  was  by  far  the  best  showing  made  by  any  feature  in 
the  fold. 


tor  samples  ol 
please  write  to 


FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


McNaught  Synilicate,  Inc. 

Greenwich,  Conn. 
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Editor  &  Publisher  for  June  12,  1937 


PERSONALS 

(Continued  from  page  27) 

Paul  Block,  president,  Paul  Block 
Newspapers,  received  the  honorary 
degree  of  Doctor  of  Literature  June  9 
at  the  annual  commencement  exer¬ 
cises  of  St.  Francis’s  College,  Loretto, 
Pa.  Mr.  Block  also  delivered  the 
commencement  address. 

In  the  Business  Office 

RS.  REIID,  general  manager,  Afor- 
•  gantown  (W.  Va.)  Post  and 
Dominion-News,  was  host  to  a  num¬ 
ber  of  West  Virginia  newspapermen 
at  his  summer  home  near  Buckhan- 
non  recently. 

Thomas  J.  Mullin,  business  man¬ 
ager,  Salt  Lake  Tribune  and  Tele¬ 
gram,  will  serve  as  one  of  three  judges 
of  a  debate  during  the  Pacific  Adver¬ 
tising  Clubs’  Association  convention 
in  Salt  Lake  City  the  middle  of  Jime. 
The  subject  will  be,  “Resolved:  That 
Fair  Trade  Legislation  Favors  the 
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Private  Brand  and  Should  Be  Op¬ 
posed  by  National  Advertisers.” 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald- 
Journal,  recently  pitched  his  mates 
on  the  Herald-Joumal’s  softball  team 
to  victory. 

E.  P.  Robinette,  formerly  of  the 
Tampa  Tribune  classified  department, 
has  been  named  advertising  manager 
of  the  Sarasota  Tribune,  succeeding 
T  K.  Lyle,  business  and  national  ad¬ 
vertising  manager,  who  resigned  ef¬ 
fective  Jime  12  to  open  his  own  adver¬ 
tising  service  and  photo-engraving 
plant.  The  office  of  business  manager 
has  been  abolished,  according  to  J.  E. 
Hansell,  general  manager. 

Rudolph  E.  Lent,  business  manager, 
Jersey  City  (N.  J.)  Jersey  Journal, 
and  Mrs.  Lent,  observed  their  20th 
wedding  anni¬ 
versary  June  5 
at  Buckwood 
Inn,  Shawnee- 
on  -  the  -  Dela¬ 
ware,  Pa.  They 
were  attending 
the  annual  meet¬ 
ing  of  the  New 
Jersey  Press  As¬ 
sociation. 

Charles  T.  Har¬ 
din,  classified  ad¬ 
vertising  manag¬ 
er,  Columbus 
(O.)  Dispatch, 
has  been  elected  to  the  board  of  trus¬ 
tees  of  the  Advertising  Club  of  Co¬ 
lumbus. 

Eldgar  T.  Bell,  business  manager, 
Oklahoma  City  Daily  Oklahoman, 
Evening  Times  and  Farmer-Stock¬ 
man,  has  been  appointed  vice  chair¬ 
man  of  the  finance  committee  of  the 
Oklahoma  City  chapter  of  the  Ameri- 
can  Red  Cross. 

Ed  M.  Brooks,  of  the  Ft,  Wayne 
(Ind.)  Journal  Gazette,  has  rejoined 
the  Indianapolis  Star  local  adver¬ 
tising  staff,  which  he  left  to  go  to 
Ft.  Wayne. 

Norman  C.  Johnson,  circulation 
manager,  Hartford  (Conn.)  Times, 
celebrated  his  25th  anniversary  with 
that  newspaper  May  8.  In  a  previous 
item  in  Editor  &  Publisher  it  was 
stated  that  he  received  a  basket  of 
flowers  from  his  two  sons,  employes 
of  the  paper.  The  latter  statement 
was  erroneous,  since  one  son,  Allan, 
is  seven  and  the  other,  (cordon,  is 
tliree  years  old. 

Abner  H.  Hastings,  of  the  Lynn 
(Mass.)  Item  advertising  department, 
and  Mrs.  Hastings,  are  the  parents 
of  a  daughter,  bom  May  27. 

Helen  Herrick,  of  the  Long  Beach 
(Cal.)  Press-Telegram  display  staff, 
is  recovering  from  a  recent  serious 
operation. 


Norman  Stuckey,  formerly  with  the 
Melbourne  (Fla.)  Advertiser,  has 
been  named  Waynesboro,  Va.,  repre¬ 
sentative  of  the  Staunton  (Va.)  Eve¬ 
ning  Leader  and  News  Leader,  suc¬ 
ceeding  A.  R.  Main.  Mr.  Main  is  now 
with  the  Roanoke  Times  circulation 
department. 

In  the  Editorial  Rooms 

JOE  H.  TORBETT,  managing  editor, 
Utica  (N.  Y.)  Daily  Press,  ad¬ 
dressed  the  Exchange  Club  of  Utica, 
June  3,  in  Hotel 
Utica.  He  de¬ 
clared  that 
newspapers  n  o 
longer  need  to 
take  sides  and 
that  their  power 
lies  in  present¬ 
ing  both  sides  of 
every  question 
fairly. 

Arthur  J. 
Strauss,  for  the 
past  nine  years 
Joe  H.  Toebett  tele^aph  editor 
Entd  (Okla.) 
News  and  Eagle,  has  been  named 
managing  editor  succeeding  Thomas 
E.  Campbell,  who  has  resigned  and 
purchased  a  dairy  farm  near  Bristow, 
Okla.  His  son  will  manage  the  farm 
and  Campbell  will  practice  law  at 
Bristow.  The  following  changes  were 
also  announced:  J.  Allen  Thomas 
succeeds  Strauss  on  the  News  night 
desk  and  Forrest  Warren  replaces 
Thomas  on  the  Eagle  telegraph 
desk. 

William  B.  Holt,  managing  editor, 
Marshall  (Mich.)  Evening  Chronicle, 
and  Lloyd  Kusch,  of  the  Albion 
(Mich.)  Evening  Recorder  editorial 
staff,  were  elected  president  and  sec¬ 
retary,  respectively,  of  the  recently- 


organized  South  Central  Michigan 
Baseball  League. 

David  A.  Miller,  vice-president  and 
managing  editor,  Allentoum  (Pa.) 
Morning  CaU,  received  the  degree  of 
Doctor  of  Letters  at  the  recent  com- 
mencement  of  Ursinus  College,  Col- 
legeville.  Pa. 

Harry  Morgan,  former  assistant  day 
managing  editor,  Los  Angeles  Ex¬ 
aminer,  has  been  made  night  city  edi¬ 
tor.  He  relieves  Sam  Israel,  now  on 
rewrite. 

Raymond  E.  Johnson,  for  the  past 
two  years  assistant  sports  editor, 
Nashville  Tennessean,  has  been  named 
sports  editor,  succeeding  the  late 
Claude  S.  “Blinkey”  Horn.  He  started 
his  career  on  the  Tennessean  papers 
18  years  ago  as  a  copy  boy  and  sub¬ 
sequently  became  head  of  the  depart¬ 
ment.  In  1925  he  was  transferred  to 
the  Evening  Tennessean  as  sports  edi¬ 
tor,  and  after  two  years  returned  to 
the  morning  paper  as  first  assistant 
to  Mr.  Horn. 

Charles  E.  (Pete)  Norton,  sports 
editor,  Tampa  Tribune,  and  conductor 
of  the  illustrated  sports  column, 
Morning  After,”  has  returned  to  work 
after  a  month’s  illness.  He  was  presi¬ 
dent  of  the  Florida  State  Sports  Writ¬ 
ers  Association  for  two  years. 

M.  L.  St.  John,  for  the  past  two 
yetirs  Southern  feature  writer  and 
night  photo  mat  editor  of  the  Asso¬ 
ciated  Press  Atlanta  bureau,  has  been 
named  city  editor  of  the  Americus 
(Ga.)  Times-Recorder.  He  succeeds 
Raymond  Duncan,  who  resigned  to 
establish  a  weekly  near  Ellaville. 

J.  J.  Graf,  a  graduate  of  the  Mis¬ 
souri  School  of  Journalism,  has  been 
named  city  editor  of  the  Macon  (Mo.) 
Chronicle-Herald.  The  position  had 
been  vacant  since  the  death  of  Edgar 
White. 
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DEBITS 

Debits  to  individual  accounts  in 
Louisville  for  the  first  quarter 
of  1937  were  55%  above  the 
1933  fiqure  and  6%  over  the 
same  period  last  year.  This 
market  is  prosperous  and  you 
can  reach  and  sell  it  through 
only  one  medium  .  .  . 

THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 
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piiiMiiiiiiiini  WE  CONNECT  THE  WIRES 


idea  Merchant uu. 

One  of  the  country's  top-flight  promotion  men — with 
several  national  awards  to  his  credit — is  ready  to  work 
for  you. 

His  experience  includes  nine  years  of  extensive  news¬ 
paper  experience,  with  a  knowledge  of  all  depart¬ 
ments.  Add  to  this:  actual  advertising  agency  and 
national  representative  experience,  and  you'll  have  his 
picture. 

You  might  wonder  that  he's  heen  ahle  to  crowd  so 
inueh  activity  into  such  a  few  years — he's  only  30 — but 
we've  checked  and  found  it  true. 

He's  a  college  graduate,  is  married  and  has  two  children. 

His  promotion  copy  SELLS  because  he  has  sold  and 
supervised  selling. 

If  you  want  new  life  and  new  zest  in  your  organization ; 
campaigns  that  will  not  only  attract  nation-wide  at¬ 
tention,  but  really  build  linage,  you'll  want  to  know 
this  young  fellow. 

Call,  write  or  wire:  (In  confidence) 


FERNALD'S  EXCHANGE,  INC. 
another  EDITOR  &  PUBLISHER  service 

Wm.  M.  Wilson,  Mgr. 

1708  Times  Building,  Times  Square,  N.  Y.  C. 

niiim  WE  CONNECT  THE  WIRES 


LOOK  TO  HOE 


PRECISION 
PLATE  MAKING 

A  striking  example  of  Hoe’s 
skill  with  plate -making  ma¬ 
chinery  is  the  recently  de¬ 
signed  Direct- Pressure  Matrix 
Molding  Press.  It  speeds  mat 
molding,  makes  more  perfect 
impressions  and  assures  more 
accurate  color  register  ...  all 
with  remarkable  simplicity  of 
operation.  Equally  important 
is  the  complete  line  of  standard  Hoe  equipment  including  register 
racks,  mat  rollers,  casting  molds,  shaving,  bending  and  forming 
machines ...  all  modem  in  design  and  built  to  high  standards  of 
precision.  Their  operating  efficiency  will  remove  much  of  the 
headache  from  plate-making  problems.  Write  for  literature. 


HIGH-SPEED 
PAPER  HANDLING 

With  Reels  that  are  designed  for 
speedy  and  effortless  roll-loading, 
with  Full-Automatic  Electric  Ten¬ 
sions  that  require  no  attention  from 
the  operator, with  Full-Speed  Pasters 
that  produce  splices  at  the  full  speed 
of  the  press  easily  and  consistently 
. . .  Hoe  has  perfected  the  modem 
means  of  handling  webs  at  high 
speed  .  .  .  eliminating  shut-downs 
and  slow  downs  for  roll  changes.  We’ll  be  glad  to  explain  the 
remarkable  simplicity  of  this  modem  paper-handling  equipment. 
Write  for  complete  description. 


WEEKLY  AND  DAILY 
COLOR  FACILITIES 

Too  much  for  illustration  and  de¬ 
scription  here,  the  comprehensive 
Hoe  line  of  color  equipment  covers 
the  complete  range  . . .  from  a  simple 
auxiliary  color  fountain ...  to  such 
outstanding  equipment  as  the  26- 
unit  Super- Production  Multi-Color 
Newspaper  Press  recently  installed 
at  the  Cleveland  Plain  Dealer . . . 
the  world’s  largest,  fastest  and  most 
modem  ever  built.  Between  these  two  extremes  there  is  available 
a  great  variety  of  auxiliary  equipment  and  special  facilities  to 
produce  newspaper  color  work  under  every  conceivable  printing 
condition.  The  complete  line  is  illustrated  and  described  in  a 
new  bulletin . .  .“Color  Attachments  by  Hoe.’’  Write  for  a  copy. 


MONOTONE 
AND  MULTI-COLOR 
ROTOGRAVURE 


Four  large  orders  in  a  row  with¬ 
in  the  last  several  weeks . . .  show 
how  the  publishers  and  printers 
of  America  turn  to  Hoe  for  the 
latest  and  most  efficient  roto¬ 
gravure  equipment.  Not  only  throughout  the  United  States  but 
even  in  far-off  Australia  modem  Hoe  high-speed  multi-color 
Rotogravure  Presses  are  demonstrating  new  operating  economies 
and  delivering  superior  quality  presswork  with  accurate  register. 
On  multi-color  work  these  modem  Hoe  Presses  operate  at  15,000 
to  20,000  cylinder  revolutions  per  hour . . .  the  equivalent  of  30,000 
to  40,000  papers  per  hour . . .  and  at  even  higher  speeds  when 
mnning  monotone  work.  We’ll  be  glad  to  show  you  the  reasons 
why  you  should  select  rotogravure  equipment  by  Hoe. 


SUPER-PRODUCTION 
BLACK  PRINTING 


Top-flight  efficiency  in 
newspaper  printing  is  em¬ 
bodied  in  Hoe’s  two  stand¬ 
ard  designs,  the  Arched- 
Type  and  Vertical-Type 
Super  -  Production  News¬ 
paper  Presses.  A  host  of 
modem  mechanical  refine¬ 
ments,  first  pioneered  and  then  perfected  by  Hoe,  but  far  too 
numerous  to  mention  here,  explain  the  success  with  which  these 
high-speed  presses  have  cut  the  period  of  time  between  “dead¬ 
line”  and  “delivery,”  at  the  same  time  making  possible  the  pro¬ 
duction  of  better-printed  newspapers,  while  increasing  the  safety 
of  the  operator  with  many  features  of  Hoe  design.  Much  of  the 
country’s  older  but  serviceable  equipment  is  made  unprofitable  to 
operate  by  modem  Hoe  Presses.  We’ll  be  glad  to  show  you  why. 


HOE 
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Editor  Si  Publisher  for  June  12,  1937 


MAIN  CLASSIFIED  OBJECTIVE  LOST 
IF  DISPLAY  RATES  ARE  HIGHER 

Want  Ads  Should  Build  Smaller  Accounts  Into  Users  of  Dis¬ 
play — Lower  Cost  and  Leeway  in  Classified  Columns 
Discourages  This — H.  W.  Manz  Heads  Ad  Club 


By  D.  B.  BARNHART 


WHAT  is  Classified  Advertising? 

Sounds  like  a  silly  question, 
doesn’t  it?  But  have  you  ever  heard 
a  definition  for  it  that  would  apply  to 
all  papers?  Have  you  ever  tried  to 
find  its  definition  in  your  dictionary? 
About  the  closest  you  will  come  will 
be  the  definitions  for: 

Classify — to  distribute  into  classes 
— to  arrange  according  to  a  system; 

Want — n. — that  which  is  needed  or 
desired,  v.t — to  wish  or  long  for;  to 
desire;  crave; 

Advertiseicent — a  public  notice  in 
some  public  print. 

Practically  everyone  who  ever  read 
a  newspaper  knows  what  classified 
ads,  or  want  ads,  are,  yet  Mr.  Web¬ 
ster,  when  he  vrrote  his  big  volume 
missed  out  on  a  definition  for  a  busi¬ 
ness  that  has  been  going  on  for  cen¬ 
turies  past. 

And  perhaps  he  had  a  good  reason. 

Clamaifimd  ‘*A  Hodge-Podgm” 
Offhand  you  could  give  a  definition 
of  classified  advertising.  And  it  would 
be  applicable  to  your  own  paper.  Take 
that  same  definition  and  try  to  apply 
it  to  several  of  the  exchange  papers 
lying  on  your  desk  and  it  would 
hardly  be  suitable.  Why?  Because 
you  will  need  to  look  over  more  pa¬ 
pers  than  we  have  found,  to  find  any 
two  systems  that  are  similar.  Basic¬ 
ally  the  same,  but  totally  different  in 
appearance.  The  only  papers  which 
resemble  one  another  are  &ose  which 
print  their  sections  in  one  size  type. 
They  have  their  personalities  and  dis¬ 
tinctive  appearances,  certainly,  just  as 
all  front  pages  have,  but  they  have 
a  somewhat  similar  appearance  that 
distinguishes  them  from  the  remain¬ 
ing  parts  of  the  paper. 

A  display  advertisement  is  a  dis¬ 
tinctive  type,  legal  advertising  is  dis¬ 
tinctive,  yet  most  classified  is  a  hodge¬ 
podge  combination  of  both,  with  dis¬ 
tinctive  features  on  the  majority  of 
papers.  Not  always,  however,  for 
many  papers  still  sell  display  adver¬ 
tising,  run  of  paper,  at  classified  rates, 
count  it  as  classified  linage,  yet  it  has 
no  business  even  being  bought  of  in 
the  same  breath  as  classified. 

An  outstanding  instance  is  a  paper 
which  imtil  recently  had  the  largest 
department  store  in  the  town  on  a 
classified  contract.  Page  after  page 
of  space  was  used,  all  display,  carried 
on  page  three  of  the  paper,  and  was 
counted  as  classified  linage. 

Extrmmm  Example  of  Abuae 
Seldom  a  week  goes  by  that  does 
not  see  a  special  page  of  some  kind 
oi  other,  sold  as  display  and  carried 
nm  of  paper,  that  is  considered  as 
classified. 

How  can  a  department  store  full 
page  ad  carried  as  run  of  paper  be 
considered  as  classified?  Under  what 
heading  is  it  classified? 

That  is  an  extreme  example.  The 
store  foimd  it  could  get  a  cheaper 
rate  by  carrying  its  advertising  as 
classifi^  and  asked  that  the  copy  be 
carried  as  such.  When  a  rate  adjust¬ 
ment  was  made  in  the  classified  de¬ 
partment,  making  the  rate  higher  than 
display,  the  store  returned  to  the  dis¬ 
play  department. 

'^e  primary  object  of  classified  ad¬ 
vertising  is  to  build  the  smaller  ac¬ 
counts  into  display  advertisers,  which 
can  never  be  done  if  the  classified 
rates  are  below  the  display  rates. 
Surely  the  greater  volume  of  linage 
and  revmue  is  derived  from  display 
advertising  yet  many  papers  are  con¬ 


tinually  making  an  effort  to  keep  ad¬ 
vertisers  from  using  their  display 
columns,  by  permitting  them  even 
more  leeway  in  the  classified  columns 
than  in  display.  A  paper  with  a  low 
classified  rate  certainly  will  discour¬ 
age  display  linage  if  they  permit  ad¬ 
vertisers  use  of  cuts,  borders  and  art 
work  in  their  classified  ads. 

Duplication  la  Coatly 
Undoubtedly  the  revenue  goes  in 
the  same  till  in  the  end,  but  why 
bother  with  separate  departments  in 
a  newspaper  plant  if  one  department 
is  in  competition  with  another  in  try¬ 
ing  to  get  the  same  dollar  from  the 
advertiser?  The  duplication  of  effort 
and  the  waste  of  time  is  a  costly 
proposition  that  lessens  the  profit. 

Classified  is  a  big  business.  Billions 
of  lines  of  classified  are  sold  every 
year.  It  is  a  wonder  that  it  is  not 
more  closely  allied. 

This  department  would  welcome 
your  definition  of  classified  advertis¬ 
ing.  Surely  a  definition  can  be  fovmd 
that  could  be  used  in  the  standard 
dictionaries  of  the  English  language. 

*  *  * 

Manx  Heada  Ad  Club 

Henry  W.  manz,  classified  ad¬ 
vertising  manager,  Cincinnati 
Post,  and  secretary  of  the  National 
Association  of 
Newspaper  Clas¬ 
sified  Managers, 
recently  was 
elected  president 
of  the  Cincin¬ 
nati  Advertisers 
Club,  in  which 
he  has  been  ac¬ 
tive  for  the  past 
five  years.  A 
graduate  of  Ma¬ 
rietta  College 
and  a  member 
of  Alpha  Tau  w.  m*nz 

Omega  and  Phi  ■ 

Beta  Kappa  fraternities,  he  served 
overseas  with  the  United  States 
Marine  Corps,  Sixth  Regiment,  be¬ 
coming  advertising  manager  of  the 
Parkersburg  (W.  Va.)  News  after  the 
war.  Later  he  was  advertising  man¬ 
ager  of  the  Huntington  (W.  Va.)  Her¬ 
ald-Dispatch  and  from  there  went  to 
the  Cincinnati  Post  as  a  salesman  on 
the  local  advertising  staff.  He  became 
local  display  manager  and  four  years 
ago  was  made  classified  manager.  He 
also  is  president  of  the  Marietta  Col¬ 
lege  Club  of  Cincinnati. 
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THE  CLASSIFIED  IDEA 
CORNER 

DATRONIZE  Business  Service 
Advertisers  and  receive  a 
guest  ticket  free  to  a  theatre  is  a 
feature  of  the  Washington  (D.  C.) 
Daily  News.  Patrons  bring  re¬ 
ceipts  of  $1.  or  over  from  adver¬ 
tisers  to  the  classified  department 
within  five  days  of  date  of  issue 
and  get  a  free  theatre  ticket. 
Loyal  Phillips  is  classified  adver¬ 
tising  manager. 


H.  B.  Burtt  Named  Ad  Manager 

Harold  b.  burtt,  who  has 

been  classified  manager  for  the 
past  year  on  the  Grand  Rapids 
(Mich.)  Herald, 


has  just  been  ap¬ 
pointed  as  ad¬ 
vertising  man¬ 
ager  of  that 
newspaper. 

Mr.  Burtt  was 
classified  man¬ 
ager  of  the 
y  o  u  n  g  s  - 
town  (O.) 
Vindicator  for 
five  years  before 
he  went  to 
Grand  Rapids 
and  for  the  four 
and  a  half  years  before  that  was  classi¬ 
fied  solicitor  on  the  Cleveland  Plain 
Dealer. 

A  successor  to  Mr.  Burtt  has  not 
been  named. 


Haaou)  B.  Bi'att 


EXPOSITION  OFFERS  PRIZES 

Cleveland,  O.,  June  7 — Cash  prize 
awards  totalling  $200  for  the  best 
newspaper  stories  on  the  Great  Lakes 
Elxposition  have  been  cumoimced  by 
the  Exposition’s  press  service  depart¬ 
ment.  All  newspapers  and  newspaper 


writers  outside  of  the  city  limits  of 
Cleveland  are  eligible  to  competi. 
The  awards  will  consist  of  a  first  prizt 
of  $100;  second  prize  of  $50,  and  third, 
fourth,  fifth  and  sixth  prizes  of  $20. 
$15,  $10  and  $5,  respectively.  Judges 
will  be  Paul  Hodges,  city  editor, 
Cleveland  News;  Everett  Derthkl; 
city  editor,  Cleveland  Plain  Dealer, 
and  Norman  Shaw,  city  editor,  Clevt  ’. 
land  Press. 

EDITORS’  LEAGUE  MEETS 

Chairman  Warn*  of  lncrea*ia|  I 
Newspaper  Cost* 

Newspaper  editors,  publishers,  and 
executives,  members  of  the  Wisconsin 
Daily  Newspaper  League,  were  guests 
of  the  Waukesha  (Wis.)  Daily  Free¬ 
man  at  a  one-day  convention  on  May 
27.  More  than  35  newspapermen  frooi 
all  parts  of  the  state  attended. 

The  increasing  significance  of  the 
newspaper’s  economic  problems  was 
stressed  by  H.  H.  Bliss,  president  oi 
the  League  and  editor  of  the  Janet- 
ville  (Wis.)  Gazette,  who  made  the 
opening  address.  In  view  of  the  ris¬ 
ing  costs  of  newsprint  and  of  labor, 
Mr.  Bliss  posed  the  question  of  how 
long  the  daily  newspaper  could  con¬ 
tinue  to  oiler  its  readers  the  news  of 
the  world  for  only  two  or  three  cents 
a  day. 

PAY  RISE  ANNOUNCED 

Employes  in  the  northern  New  York 
plants  of  the  International  Paper 
Company  are  receiving  wage  increases 
amounting  to  five  cents  per  hour  tor 
workers  paid  64  cents  per  hour  or  less, 
and  six  cents  for  higher  paid  men. 

C.  E.  Yotmgehild,  general  manager  of 
the  Glens  Falls,  N.  Y.,  plant,  said  that 
the  increase  became  effective  June 
first. 


YOVXL  MIISS 
SOMETHING 
IMPORTANT 


Yoa*ll  miss  something  im¬ 
portant  if  you  miss  Editor 
&  Publisher  a  singie  week. 
Why  not  have  it  mailed  to 
your  home  or  office  every 
week?  A  yearns  subscrip¬ 
tion  costs  but  $4.00 

1]§E  THIS  COIIPOIS 

EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 

Please  send  EDITOR  &  PUBLISHER — every  week  for  a  year,  together 
with  the  International  Year  Book  number  and  the  Market  Onide  number  to: 

Name  . 

Address  . 

Company  connection  . 
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allied  newspapers  ltd 

LORD  KEMSLEY’S  REVIEW 


Activities  of  Great  British  Fublishinff  House 


The  thirteenth  Ordinary  General  Meeting  of  i 
Allied  Newspapers  was  held  on  May  31st  at 
Southern  House,  London,  England. 
i.nrd  Kemsley  (Chairman  of  the  Company) 
resided,  supported  by  Lord  Iliffe,  C.B.E. 
(Deouty  Chairman),  A.  Paterson,  William  Will, 

Hon  G  Lionel  Berry,  R.  J.  Barrett,  David  An- 
Herson.  W.  M.  Teasdale,  H.  N.  Heywood,  Sir 
Robert  Webber,  Sir  Herbert  Morgan,  K.B.E., 

V  Ewart  Berry,  H.  J.  Staines  and  W.  Veitch, 
Directors  of  the  Company. 

The  Chairman,  in  the  course  of  his  speech, 

*The  shareholders  will  remember  that  in  Janu¬ 
ary  my  brother.  Lord  Camrose,  owing  to  increas¬ 
ing  r^ponsibilities  elsewhere,  resigned  his  posi¬ 
tion  as  chairman  of  the  company  and,  with  his 
sons.  Mr.  Seymour  and  Mr.  Michael  Berry,  re¬ 
tired  from  the  Board.  These  resignations  were 
accepted  with  great  regret. 

.My  brother  and  I  formed  the  company  to¬ 
gether  and  have  occupied  the  positions  of  chair¬ 
man  and  vice-chairman  respectively  for  13  years. 

The  Board  have  now,  as  you  know,  elected  me  in 
his  place. 

Lord  Iliffe  succeeds  me  as  vice-chairman. 

Tribute  to  Lord  Camrose 
I  should  like  to  pay  my  personal  tribute  to 
Lord  Camrose  for  his  many  services  to  this  com¬ 
pany.  Since  its  formation  it  has  passed  through 
some  of  the  most  difficult  periods  the  newspaper 
industry  has  ever  known,  during  which  it  has 
been  welded  together,  stren^hened  and  consoli¬ 
dated.  The  great  journalistic  skill,  constructive 
mind  and  business  acumen  of  Lord  Camrose 
have  always  been  brought  to  bear  upon  every 
newspaper  controlled  by  the  company  with  last¬ 
ing  benefit  to  them. 

With  this  expression  of  my  opinion,  I  know 
my  colleagues  on  the  Board  heartly  concur,  and 
I  feel  that  you  would  all  like  me  on  your  behalf 
to  convey  to  Lord  Camrose  our  recognition  and 
appreciation  of  these  services.  The  vacancies 
created  have  been  filled  and  additional  directors 
appointed  to  the  Board. 

From  the  report  you  will  see  that  the  profits 
for  1936  ‘'’^on*ited  to  £1,099,276,  as  compared 
with  £1.079,758  in  respect  of  1935.  The  direc¬ 
tors  are  proposing  that  £212,674  should  be 
carried  to  reserve,  which  will  bring  that  fund 
up  to  £2,000,000.  They  recommend  a  dividend 
on  the  Ordinary  shares  of  9  per  cent.,  less  tax. 
leaving  to  be  carried  forward  the  amount  of 
£260,883. 

The  sale  of  our  holding  in  Edward  Lloyd  In¬ 
vestment  Company,  Ltd.,  is  the  most  important 
change  in  our  investments  in  subsidiary  com¬ 
panies  to  which  I  have  to  draw  your  attention. 
The  profit  of  £880,483  which  accrued  to  this 
company  and  its  subsidiaries  constitutes  a  sub¬ 
stantial  addition  to  our  cash  resources.  It  also 
makes  it  possible  for  us  to  concentrate  the  whole 
pf  our  financial  strength  on  the  publication  of 
newspapers,  which  is  the  essential  business  of 
our  company.  The  shareholders  will  be  inter¬ 
ested  to  know  that  at  the  time  of  the  sale  we 
entered  into  a  contract  with  the  purchasers  for 
the  whole  of  our  supplies  of  newsprint  for  a 
long  period  of  years. 

Responsibility  of  the  Press 
In  my  opinion,  those  who  control  the  policy  of 
newspapers  have  a  responsibility  second  only  to 
Government  itself.  Our  newspapers  are 
the  daily  reflection  of  life  as  it  is  lived  today.  As 
we  describe  the  changing  values  of  morals  and 
nabits  of  the  people  so  the  people  accept  that 
picture.  I  do  not  believe  for  a  moment  that 
decency  need  be  dull.  I  do  not  believe  for  a 
moment  that  the  reading  public  want  nothing 
“lit  trash  and  sensationalism. 

Increase  in  Advertising 

1936  I  understand  there  was  a  na- 
in  ***  ii^crease  in  the  amount  spent  on  advertis- 
Sf,  which  showed  an  advance  of  5.16  per  cent 


over  the  expenditure  of  1935.  The  increased 
revenue  of  Allied  Newspapers  from  national 
advertising  was  in  excess  of  this,  proving  the 
value  placed  upon  our  media  by  the  great  busi¬ 
ness  houses  of  the  country.  It  also  suggests  that 
advertising  has  led  trade  recovery  and  is  gaining 
ground  year  after  year. 

Before  I  deal  separately  with  this  I  should 
like  to  say  a  word  about  Sunday  newspapers  of 
which  we  publish  six.  Our  total  sale  of  these  is 
considerably  over  three  millions  each  week  and 
they  cover  practically  every  class  of  the  com¬ 
munity.  Our  Sunday  papers  alone  offer  to  the 
advertiser  a  complete  advertising  campaigpi  in 
themselves. 


Sunday  Times 

In  London,  as  I  have  said,  we  publish  thr^ 
important  newspapers.  I  take  great  pride  in 
referring  to  the  “Sunday  Times,”  with  which 
Lord  Camrose  and  I  were  connected  for  over  22 
years.  This  is  one  of  the  world’s  greatest  news¬ 
papers. 

Its  brilliant  band  of  contributors  are  famous 
for  their  wit  and  their  learning,  their  judgment 
and  their  style.  As  a  result  of  their  co-opera¬ 
tion  and  the  scrupulous  care,  authority  and 
sense  of  responsibility  with  which  the  “Sunday 
Times”  is  conducted,  it  is  maintaining  and  ex¬ 
tending  its  influence  on  public  opinion  through¬ 
out  the  world.  The  “Sunday  Times”  has  a  sub¬ 
stantially  higher  circulation  and  advertising 
revenue  than  any  other  Sunday  paper  of  its 
class. 

The  “Daily  Sketch”  and  “Sunday  Graphic,” 
our  two  other  London  publications,  every  year 
improve  their  position  as  the  leading  home  pic¬ 
ture  newspapers.  Both  have  developed  a  field 
in  which  they  are  unsurpassed.  The  chief  pro¬ 
prietors  of  household  commodities  and  all  those 
seeking  a  market  for  their  products  among  the 
well-to-do  families  are  constant  advertisers  in 
both  of  them. 

We  claim  for  both  the  “Daily  Sketch”  and 
“Sunday  Grarihic”  that  they  are  indispensable 
media  in  any  national  advertising  campaign. 

Manchester  is,  of  course,  our  most  important 
centre.  As  you  know,  our  office  in  Withy-grove 
is  the  largest  newspaper  establishment  in  the 
country.  The  time  has  come  to  replace  a  con¬ 
siderable  number  of  presses  at  Withy-grove. 
We  are  taking  the  opportunity  of  standardizing 
the  new  machinery  which  is  being  installed  at 
Withy-grove  with  our  printing  presses  in  Lon¬ 
don.  Apart  from  these  very  considerable  ad¬ 
vantages,  we  shall  effect  economies  which  are 
vital,  as  it  is  only  by  modernizing  our  plant  that 
we  can  meet  rising  costs. 

An  order  has  been  placed  for  78  units  of  fast 
rotary  presses  for  producing  the  three  morning 
papers,  one  evening,  two  national  Sunday 
papers  and  the  other  publications  printed  here. 
To  give  you  some  idea  of  the  magnitude  of  this 
order,  I  believe  it  to  be  the  largest  single  order 
ever  placed  for  printing  machinery  in  this 
country. 

The  “Daily  Dispatch”  and  the  “Evening 
Chronicle”  have  the  largest  circulations  of  any 
morning  and  evening  papers  published  wholly  in 
the  Provinces.  They  are  invaluable  to  adver¬ 
tisers  selling  goods  to  the  vast  industrial  area 
centered  upon  South-East  Lancashire — one  of 
the  richest  markets  in  the  world. 

The  “Sunday  Chronicle,”  which  is  the  na¬ 
tional  Sunday  paper  for  the  home,  adds  every 
year  to  its  reputation  for  giving  exclusive  news, 
and  gains  new  laurels  for  the  high  standard  of 
its  contributions. 

The  “Empire  News”  has  for  many  years  been 
the  popular  Sunday  paper,  read  by  an  enormous 
number  of  the  prosperous  industrial  classes. 
The  average  net  sale  in  1936  was  1,450,407 
copies  per  week. 

The  advertising  revenue  of  both  the  “Sunday 
Chronicle”  and  tbe  “Empire  News”  rose  by  11 
per  cent,  in  1936.  This  was  after  substantial 
increases  in  the  preceding  year. 


Progress  in  Scotland 

Our  papers  in  Glasgow  continue  to  prosper. 
The  “Daily  Record’s”  average  daily  net  sale  for 
1936  exceeded  the  peak  figure  of  250,000,  while 
the  “Sunday  Mail”  secured  an  average  net  sale 
per  issue  of  312,919,  the  highest  circulation  of 
any  paper  published  north  of  the  Border. 

The  popularity  and  success  which  the  “Eve¬ 
ning  News”  has  always  enjoyed  have  encour¬ 
aged  us  still  further  to  widen  its  sphere  of  in¬ 
fluence. 

The  “Daily  Record”  made  news  history  last 
Tuesday  when  it  published  on  its  front  page  a 
four-coior  photograph  transmitted  by  wire  from 
London  to  Glasgow  on  its  new  telephoto  installa¬ 
tion. 

In  the  now  thriving  city  of  Newcastle  the  in¬ 
creasing  demand  by  advertisers  for  space  in  the 
“Evening  Chronicle”  has  made  it  necessary  for 
us  to  overhaul  our  printing  plant.  The  pros¬ 
perity  this  area  is  now  enjoying  is  shared  by 
the  “Sunday  Sun”  and  the  “North  Mail,”  as  well 
as  the  “Evening  Chronicle.”  Additions  to  our 
plant  will  ensure  a  much  speedier  output.  This 
is  essential  to  our  publications,  owing  to  their 
large  circulation  and  the  fact  that  they  serve 
the  whole  of  the  North-east  Coast. 

In  Sheffield  we  have  every  reason  to  be  satis¬ 
fied  with  the  progress  we  are  making  with  the 
“Sheffield  Telegraph,”  “Daily  Independent”  and 
“Yorkshire  Telegraph  and  Star.”  The  good 
trade  which  Sheffield  has  enjoyed  is  confidently 
expected  to  continue. 

Now  for  South  Wales,  where  it  is  very  grati¬ 
fying  to  see  that  in  a  summary  of  national  ad¬ 
vertising  for  the  month  of  April,  out  of  eleven 
high-class  provincial  newspapers  the  “Western 
Mail,”  the  national  daily  paper  of  Wales  and 
Monmouthshire,  came  first. 

The  “South  Wales  Echo,”  the  oldest-established 
evening  paper  in  South  Wales,  is  as  progressive 
and  enterprising  as  any  evening  paper  published 
in  the  country.  It  easily  leads  in  the  area  it 
serves. 

We  have  made  great  progress  with  improve¬ 
ments  at  the  offices  of  the  “North  Eastern 
Gazette”  in  Middlesbrough.  Hitherto  the  popu¬ 
larity  of  the  “Gazette”  with  advertisers  has 
made  it  necessary  for  us  to  ration  them,  but  the 
improvements  in  production  to  which  I  have 
referred  will  give  that  elasticity  and  accom¬ 
modation  so  essential  to  a  paper  with  a  growing 
circulation  in  a  rapidly  developing  district. 

The  most  northerly  point  of  our  great  under¬ 
taking  is  Aberdeen,  where  there  is  a  decided 
economic  improvement.  Increases  are  marked 
everywhere.  Our  two  newspapers  there,  the 
“Press  and  Journal”  and  “Evening  Express” 
are  an  integral  part  of  the  life  of  the  commun¬ 
ity,  and  are  both  held  in  the  highest  esteem  for 
the  services  they  render  to  their  public. 


A  Co-ordinated  Entity 
You  will  have  gathered  that  Allied  Newspa¬ 
pers  is  a  co-ordinated  entity  controlling  26  im¬ 
portant  daily  and  Sunday  newspapers. 

I  should  like  to  put  on  record  my  appreciation 
of  the  support  we  have  obtained  in  such  full 
measure  from  the  leading  advertisers  and  adver¬ 
tising  agents.  Our  sincere  thanks  are  due  to 
the  thousands  of  men  and  women  engaged  in 
newspaper  distribution,  and  to  our  executives 
and  the  members  of  our  staffs  in  all  our  centres 
for  their  magnificent  work  and  tbe  team  spirit 
they  have  shown  in  1936. 

On  the  proposal  of  the  Chairman,  seconded  by 
Lord  Iliffe,  the  report  and  accounts  were  unani¬ 
mously  adopted.  Resolutions  were  passed 
authorizing  the  creation  of  600,000  new  £1 
shares,  of  which  184,050  were  to  be  Six-and-a- 
Half  Per  Cent  First  Preference  shares  and 
the  remainder  Ordinary  shares.  The  shares,  it 
was  stated,  would  be  offered  to  all  classes  of 
stock  and  shareholders. 

The  proceedings  terminated  with  a  cordial 
vote  of  thanks  to  the  Chairman,  his  colleagues 
and  the  staff  of  the  Company. 


3>i  IFHOTOGiAPHT 
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"The  mirrors  are  ^  inch  thick  and  the  outstanding  photographic  depart- 
are  flat  within  ten  wave  lengths  of  ments,  which  includes  every  modem 
light.  The  reflecting  surfaces  are  appliance  and  apparatus  possible  to 
coated  with  evaporated  aluminum,  obtain.  Through  his  personal  effort 
protected  by  a  coating  of  quartz.  Hie  a  complete  pic- 
back  surfaces  are  coated  with  colored  torial  history  of 
lacquer,  which  absorbs  secondary  the  automobile 
images.  The  mirrors  may  be  removed  industry  and  its 
from  the  camera  and  cleaned  by  wash-  chieftains  has 
ing  in  distilled  water.  Mirrors  of  bron  recorded, 
various  reflections  and  transmissions  ‘Bill,”  as  he  is 
are  available.  This  makes  it  possible  known  to  his 
to  adapt  the  camera  to  new  emulsions  frienck,  is  re- 
and  extreme  differences  in  color  char-  sponsible  for  the 
acter  of  light.”  pictorial  history 

Stanley  Young  became  interested  in  rwr'^of'^the^  l^e 
color  photography  in  1927.  He  had 
previously  attended  Northwestern  l^ouzens  aid  it  is 
University,  studying  engineering.  His  beije^ed  his  pho- 
^ocation  w^  landscape  painting,  .ographic  record  of  Henry  Fort  » 
This  hobby  led  him  into  color  pho-  unequalled.  " 

tography.  His  interest  subsequently  «.  ■».  p  .  .p  ^ 

directed  him  into  research  in  color  Picture  Saved  Ty  Cobh 

cameras.  In  the  course  of  extensive  was  a  picture  made  by  "Bill” 

research  work  in  Chicago  and  Holly-  ^  prolonging  the 

wood,  Mr.  Young’s  interest  in  color  j  i  Baker, 

photography  shifted  from  that  of  a  Philadelphia  Athletics,  had  filed 

color  photographer  to  building  and  agai^  Cobb  of  unnecessary 

selling  color  cameras.  He  operates  his  ‘‘ottghness,  the  re^t  of  being  cut 
own  studio  at  326  N.  Michiean  Ave..  By  Cobb  s  spikes,  when  tl»  lat¬ 

ter  was  making  one  of  his  desperate 
slides  into  the  bag.  Ban  Johnson  had 
decided  to  dismiss  Cobb  from  baskiail 
It  was  Kuenzel’s  camera  which  had 

W  caught  the  play  showing  clearly  Baker 

ILLIAM  A.  KUENZEL,  manager  blocking  the  path  to  the  base.  After 
of  the  nhotoeranhic  deoartment  ckvnminatlrkn  raf  nVi/af  rwrravak  D.. 


IT  was  learned  this  week  from  au-  shortening  is  compensated,  eliminating 
thoritative  sources  that  the  East-  the  astigmatism,  distortion  and  lack 
man  Kodak  Company  has  recently  of  register  incurred  by  the  older  ar- 
sent  out  samples  of  their  Kodachrome  rangements.  Referring  to  the  dia- 
cut  films,  to  various  photographers 
who  have  specialized  in  color  photog-  [ 
raphy. 

In  order  to  complete  the  develop¬ 
ment  of  this  emulsion  for  commercial 
uses,  it  was  found  necessary  to  study 
the  reactions  of  the  operators  who  are 
experimenting  with  color  work.  Al¬ 
though  the  Kodachrome  has  been 
available  to  the  owners  of  small  movie 
cameras  it  has  not  been  offered  to  ' 
regular  commercial  interests  because 
of  the  size. 

If  the  results  of  the  work  with  the 
experimental  samples  proves  satis¬ 
factory,  the  film  will  soon  be  placed 
on  the  market  in  standard  sizes.  Of 
course,  users  will  have  to  send  their 
films  to  Rochester  for  processing  as 
the  operation  is  so  delicate  that  even 
if  a  photographer  imderstood  the 
secrets  of  the  formulas  used,  he  would 
have  difficulty  in  producing  the  best  ^ 
results. 

Greater  Uee  Predicted  I 

Since  W.  G.  H.  Finch’s  success 
in  sliding  color  pictures  by  wire,  the 
Kodachrome  cut  films  will  have  a 
greater  appeal  to  newspaper  photog¬ 
raphers.  Since  the  taking  of  pictures 
with  this  film  does  not  require  the  use 
of  special  cameras  with  intricate 
mechanisms,  the  films  will  find  a  defi¬ 
nite  place  in  the  supply  cabinets  of 
many  newspapers. 

The  use  of  this  new  film  will  prove 
most  valuable  to  the  roto  pages  and 
special  editions  which  are  devoted  to 
color.  It  will  have  an  important  role 
with  magazines  which  print  color 
pages.  Since  the  time  needed  to  de¬ 
velop  these  films  prohibits  immediate 
use,  nevertheless  they  will  be  a  factor 
enabling  feature  sections,  which  have 
more  time  to  publish,  to  present  color¬ 
ful  material. 

Just  what  the  manufacturers  will  do 
to  keep  pace  with  the  increased  tempo 
of  the  newspapers  when  Kodachrome 
popularity  reaches  a  high  peak  and 
there  is  a  demand  for  speedy  proc¬ 
essing  of  the  Kodachrome  film,  is  hard 
to  prophesy.  It  is  easy  to  understand 
that  for  the  present,  commercial 
photographers  specializing  in  color 
work,  constitute  a  considerable  market 
for  this  film,  but  within  a  short  time, 
we  believe,  the  real  market  will  be  the 
newspaper  photographic  departments. 

The  introduction  of  the  Kodachrome 
cut  films  marks  a  new  era  for  all 
branches  of  photography  but  most  of 
all  it  starts  pictorial  journalism  on  a 
new  road. 

Young  One-Shot  Color  Camera 

All  readers  of  this  paper  saw  in 
last  week’s  issue  the  remarkable 
color  i^oto  sent  by  wire  from  Chi¬ 
cago  to  New  York  by  the  Finch  Tele¬ 
chrome  process. 

Although  there  are  numerous  color 
cameras,  it  was  mentioned  in  the  story 
that  the  parrot  picture  was  taken  by 
the  Young  one-shot  color  camera  and 
a  description  of  it  here  may  not  be 
amiss. 

The  camera  is  the  invention  of  Stan¬ 
ley  Young  of  Chicago,  who  heads  his 
own  firm,  Stanley  Young  Cameras, 

Inc.  He  calls  his  camera  the  “pre¬ 
cision  color  camera”  and  has  two 
models  F  and  G. 

He  describes  them  as  follows: 

“In  the  dialyte  mirror  type  of  cam¬ 
eras,  models  F  and  G,  the  mirrors  are 
arranged  so  that  the  refraction  fore- 


"  .  A.  Ki'enzu 


Camera  Knights 


View  .-bowing  Stanley  Young  operating 
his  camera  with  flash  bulb  attachment. 


VfUOlO 


Diagram  of  Young's  camera. 


gram,  the  light  rays  transmitted 
through  mirror  M  1  are  foreshortened 
vertically  by  the  refraction  of  M  1. 
These  rays  continuing  through  mirror 
M  2  are  then  foreshortened  horizon¬ 
tally  to  the  same  extent  by  the  refrac¬ 
tion  of  M  2.  'The  light  rays  reaching 
the  back  plate,  which  is  the  blue 
printer,  are  then  of  the  same  propor¬ 
tion  as  those  reaching  the  top  plate, 
which  is  the  yellow  printer.  The  rays 
reflected  from  M  2  to  the  side  plate, 
which  is  the  red  printer,  pass  through 
compensator  C  and  are  foreshortened 
horizontally  by  the  refraction  of  C, 
making  them  the  same  proportion  as 
those  of  the  other  two  plates. 
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New  Opportunities  ♦♦  New  Methods 

Advertising  in  this  year,  1937,  faces  its  greatest  opportunities  for  service  to  business  and  to 
the  public. 

Recent  social  changes  have  affected  the  problems  and  methods  of  management.  They 
place  new  emphasis  on  the  usefulness  of  the  advertising  practitioner,  not  only  as  a  seller  of 
goods  but  as  a  builder  of  good  will. 

Advertising  must  prepare  to  meet  the  new  demands  upon  its  resources  and  talents.  There 
is  need  for  discussion  from  a  common  forum  of  the  new  requirements  of  the  profession,  of 
the  new  things  it  must  do  to  meet  its  opportunities. 

The  opportunity  for  such  professional  discussion  and  planning  is 
near  at  hand  ...  It  will  present  itself  at  the  33rd  Annual  Conven¬ 
tion  of  the  Advertising  Federation  of  America  to  be  held  at  the 
Hotel  Pennsylvania,  New  York,  from  June  20  to  23. 

Newspaper  advertising,  vital  factor  in  any  program  involving  the  development  of  good 
will  as  well  as  of  sales,  will  make  its  contribution  to  the  convention  program  through  the 
sessions  of  the  Newspaper  Advertising  Executives  Association  and  the  National  Newspaper 
Promotion  Association. 

Through  the  interest  of  newspaper  groups  in  the  development  of  advertising  to  meet  the 
new  responsibilities  imposed  upon  it,  many  notable  speakers  will  be  on  the  convention  pro¬ 
gram.  Frank  W.  Lovejoy,  sales  manager  of  the  Socony-Vacuum  Oil  Company  .  .  .  Frank 
E.  Tripp,  general  manager  of  the  Gannett  Newspapers  . . .  Frank  W.  Earnest  Jr.  of  Anthra¬ 
cite  Industries,  Inc.  .  .  .  Harford  Powel  of  Kimball,  Hubbard  &  Powel  .  .  .  Frank  E.  Fehl- 
man,  newspaper  advertising  counsel  .  .  .  Irwin  Maier,  advertising  director  of  the  Milwaukee 
Journal  .  .  .  Dan  A.  Sullivan,  promotion  manager  of  the  Pittsburgh  Press  .  .  .  These  will  be 
among  the  speakers  on  the  newspaper  programs. 

A  Retail  Advertising  Conference,  presenting  new  opportunities  for  serving  the  retail 
merchant;  an  International  Trade  Conference,  venturing  solutions  of  problems  facing  the 
export  marketer;  an  Industrial  Marketing  Conference,  in  which  the  problems  of  the  manu¬ 
facturer  in  sales  development  will  be  discussed  .  .  .  The  Annual  Convention  Banquet.  The 
A.  F.  A.  Advertising  Exhibit.  Breakfast  Conferences  of  Men’s  and  Women’s  Advertising 
Clubs  .  .  .  These  are  all  important  features  of  the  convention  program. 

The  reward  for  attendance  at  the  convention  will  be  dividends  paid  in  terms 
of  new  ideas,  new  knowledge,  new  contacts  . . .  The  price  of  absence  will  be 
to  miss  the  first  steps  in  the  forward  march  of  advertising  toward  solution 
of  the  new  problems  which  lie  ahead. 

ADVERTISING  FEDERATION  OF  AMERICA 

330  West  42nd  Street  New  York,  N.  Y. 
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RADIO  AND  THE  NEWSPAPERS 

'■  ■  -Bv  FRANK  A.  ARNOLD —  - 

Bringing  Television  Up  to  Date 

May  12,  1937,  will  go  down  in  his-  the  magic  kinescope.  This  is  a  large 
tory  not  only  as  England’s  tube,  shaped  like  a  funnel,  on  the 
Coronation  day,  but  also  as  marking  flat  end  of  which  is  first  seen  the 
the  semi-public  demonstration  of  a  image  to  be  televised.  This  picture 
laboratory  experiment  vitally  affect-  is  magnified  by  a  lens  by  which  it 
ing  the  future  development  of  tele-  is  projected  on  the  screen.  "Hiis  re¬ 
vision.  suits  in  enabling  the  operator,  by  use 

It  was  dviring  the  Silver  Jubilee  of  of  a  suitable  projecting  lens,  to  “blow 


the  Institute  of  Radio  Engineers  that 


his  picture  to  any  desired  size 


Dr.  Zworykin  and  Dr.  Law,  both  of  on  a  suitable  screen  within  a  maxi- 
the  RCA  Manufacturing  Company,  mum  of  8  ft.  by  10  ft.  It  must  be 
staged  their  surprise  which  was  so  understood  that  this  process  is  by  no 
entirely  unexpected  by  those  present  means  perfected,  nor  would  it  prob- 
as  to  almost  take  their  breath  away,  ably  at  present  stand  the  test  of  either 
To  go  back  a  little,  to  the  afternoon  home  or  commercial  use.  One  of  the 
of  Nov.  6,  1936,  when  RCA  staged  an  difficult  things  to  accomplish  is  that 
exhibit  for  television  for  the  benefit  of  obtaining  sufficient  light,  as  the 
of  radio  editors  and  the  press:  The  object  is  projected  on  the  large  screen, 
images  as  thrown  on  the  7  in.  by  10  to  make  the  picture  clear  and  definite 
in.  screen  were  all  of  the  343  line  in  all  its  details.  It  seems  to  be  the 
definition  and  represented  the  best  general  feeling,  however,  that  this 
results  obtainable  up  to  that  time.  It  problem  is  less  difficult  to  solve  than 
was  undoubtedly  the  most  satisfac-  some  of  the  others  which  involve  the 
tory  demonstration  that  television  had  economic  side  of  the  question, 
experienced  to  date.  But  to  show  The  electron  gun,  as  it  is  called, 
how  rapidly  changes  come  about  in  which  is  the  new  kinescope  used  for 
this  swift  moving  industry  you  will  projecting  television  images  on  a  large 
remember  that  a  few  weeks  later  the  screen,  is  fairly  expensive  when 
343  line  definition  was  superseded  by  looked  at  from  a  laboratory  view- 
the  441  line  which  is  now  standard-  point.  It  is  generally  imderstood, 
ized  by  the  Radio  Manufacturers  As-  however,  that  if  this  experiment 
sociation.  In  addition,  marked  im-  proves  as  practical  as  seems  likely  and 
provements  were  made  in  studio  the  use  of  this  projection  gun  be- 
technique  and  because  of  reports  that  comes  a  necessary  part  of  every  tele- 
England  and  Germany  were  on  the  vision  set,  that  its  cost,  on  the  basis 
eve  of  announcing  startling  discov-  of  mass  production,  may  easily  come 
eries — the  television  laboratories  in  within  a  reasonable  figure — perhaps 
the  United  States  were  working  over-  as  low  as  $10  This  immediately  raises 
time  behind  closed  doors.  the  question:  At  what  price  can  a 

Admittedly  one  of  the  most  serious  television  receiving  set  be  sold  to 
handicaps  to  popular  television  was  a  consumer  under  present  con- 
the  seemingly  arbitrary  limitation  of  ditions? 


the  size  of  the  picture  which  pre¬ 
vented  its  use  for  audience  groups. 


I  think  it  is  David  Samoff  who  is 
authority  for  the  statement  that  such 


I  well  remember  discussing  this  a  set  can  be  built  to  retail  at  from  $400 
point  with  a  group  of  engineers  about  to  $600  but  at  its  present  stage  the 
this  time  and  in  spite  of  my  skepticism  art  is  not  sufficiently  advanced  nor  its 
I  was  told  in  all  sincerity  that  any  processes  static  enough  to  warrant  the 


considerable  enlargement  of  the  7  in.  manufactvue  of  sets  in  any  consider- 
by  10  in.  pictime  for  projection  on  the  able  quantity, 
screen  was  contrary  to  aU  Ae  scien-  ,00  Experimental  Sete 

tific  rules  of  the  game — m  other  words  ,  ,p nr-*  v.  vi 

You  can  thaeiore  imagine  the  “ivmg  sets  loMtrf  in  the  homes  of 
astonishment  of  the  1,200  engineers  ^ng^eers  and  at  strategic  pomtswith- 


na  ci.nHnnint  -  experimental  television  re- 

You  can  therefore  imagine  the  ^eivmg  sets  locat^  in  the  homes  of 
astonishment  of  the  1,200  engineers  engineers  and  at  strategic  pomts  with- 
gathered  for  the  television  session  n  a  ^-mile  radius  from  which  regu- 
of  the  IRE  when  Dr.  Zworykin  as-  sports  are  received  and  referred 
sisted  by  Dr.  Law  projected  a  tele-  “ 

vised  picture  on  an  8  ft.  by  10  ft.  experiments. 

comparative  simplicity  of  this 

screen — the  average  movie  sizel  ...  _  •  i  /  i 

T  projection  apparatus  leads  one 

1  am  told  that  even  the  most  skep-  *  .  j  u  •.  f  ^  i  i 

.^•1  •  j  *1.  i.  »*•  ^  wonder  why  it  has  taken  so  long 

tical  were  convinced  that  the  im-  ♦  j  *  j-  j  ® 

ooc-sihle’’  had  been  accomnlished  and  ‘‘  discovery  and  prac- 

possible  had  been  accomplished  and  application.  However,  this  is 

joined  in  the  universal  tribute  of  ap-  .if  xs  r 

I  ^  olten  the  case  with  many  of  our  more 

^  A I  j  •  c  ■  *  important  inventions.  As  a  matter  of 

Dr.  Alexandereon  .  Experiment  parallels  the  long  period 

TN  one  or  two  mst^ces  there  have  of  fruitless  experimentation  in  an  at- 
1  Wn  successful  effort  on  a  lim-  tempt  to  discover  the  technique  of 
ited  scale  in  obtammg  this  same  re-  radio  telephony. 

suit.  I  will  remem^r  how  interested  This  device,  if  proved  commercially 


A  been  successful  efforts  on  a  lim¬ 
ited  scale  in  obtaining  this  same  re¬ 
sult.  I  will  remember  how  interested 


everyone  was  in  the  laboratory  ex-  practicable,  immediately  flashes  its 
hibit  of  Dr.  Alexanderson  when  in  c*wn  significant  warning  to  the  mov- 
19^  he  demonstrated  television  on  a  ing  picture  industry.  It  is  interest- 
6  ft.  screen  in  Schenectady.  This  was  ing  to  know  that  one  of  the  large 
done,  however,  by  using  the  old  re-  Hollywood  producers  almost  immedi- 


volving  disc  system  and  a  little  later  ately  announced  that  all  future  pic- 
the  same  experiment  was  tried  out  tures  produced  by  this  company  will 


more  or  less  successfully  in  Ger¬ 
many. 


be  in  Technicolor.  And  no  less  an 
authority  than  Samuel  Goldwyn  has 


It  must  be  remembered,  however,  predicted  that  black  and  whites  soon 
that  the  entire  technique  has  changed  will  be  as  rare  and  obsolete  as  the 
since  those  days  and  now  television  silent  movies. 


is  obtained  by  the  cathode  ray  and  not 
by  the  scanning  disc.  In  the  Zwory- 


This  brings  us  to  the  matter  of 
television  and  color.  While  it  is 


kin-Law  experiment  the  image  is  known  to  science  that  pictures  can 
projected  exactly  as  televised  within  be  televised  in  color  and  laboratory 
me  smaUer  compass  and  the  magni-  demonstrations  have  been  made  with 
fled  or  blown-up  ’  result  is  obtained  pictures  about  the  size  of  a  postage 
by  srniply  magnifymg  the  original  stamp,  yet  the  evoluUon  of  television 
vrithout  My  unusual  distortions.  All  in  color  is  too  remote  to  even  cast  a 
of  this  is  accomplished  by  use  of  shadow  of  anxiety  on  the  progress  of 


the  moving  picture  industry.  It  is 
fair  to  say,  however,  that  as  television 
advances  the  cinema  will  have  to  also  * 
keep  moving  in  order  to  continue  its 
progress  a  step  or  two  in  advance. 

This  latest  development  in  television 
naturally  opens  up  the  entire  subject 
for  discussion  in  view  of  the  rapidly 
widening  field  which  this  industry  is 
potentially  occupying. 

Projection  Greateet  Handicap 

The  greatest  handicap,  which  cer¬ 
tainly  does  seem  insurmountable, 
is  the  present  inability  to  project  an 
image  beyond  the  horizon  line.  This 
of  course  automatically  restricts  the 
area  of  reception  and  leaves  the  engi¬ 
neering  profession  face  to  face  with 
the  problem  of  discovering  some  way 
whereby  these  light  waves  can  be 
made  to  behave  in  the  same  way  as 
radio  waves,  without  undue  multi¬ 
plication  of  local  plants  and  booster 
stations. 

Occasionally  a  immor  sifts  through 
via  the  grapevine  route  that  some 
foreign  engineer  has  discovered  the 
secret  of  removing  this  obstacle  which 
Ls  largely  blocking  commercial  tele¬ 
vision.  But  as  yet  no  one  has  come 
through  with  an  actual  demonstration 
of  the  method  to  be  used  and  we  are 
obliged  to  face  scientific  facts  as  they 
now  exist. 

Commercial  television  is  very  much 
in  the  public  eye  and  there  prob¬ 
ably  has  never  been  a  time  when 
national  advertisers  were  considering 
the  entree  of  a  new  advertising  me¬ 
dium  so  seriously  as  is  the  case  in 
their  discussions  of  television. 

In  a  recent  address  before  the  Pa¬ 
cific  Coast  Electrical  Association  in 
Pasadena,  Harry  R.  Lubeke,  television 
director  of  the  Don  Lee  Broadcasting 
System,  made  the  statement  that  tele¬ 
vision  in  his  opinion  has  every  op¬ 
portunity  of  becoming  the  most  inti¬ 
mate  and  most  pleasiueable  contact 
between  advertisers  and  the  public. 
He  even  goes  so  far  as  to  envisage 
the  presentation  of  a  commercial  pro¬ 
gram  containing  the  theme  picture,  a 
theme  song,  and  perhaps  a  single 
word  instead  of  the  lengthy  commer¬ 
cial  announcements  now  in  use. 

Lenox  Lohr,  president  of  NBC,  still 
insists  that  years  will  elapse  before 
television  will  be  in  shape  for  com¬ 
mercial  sponsorship.  He  goes  so  far 
as  to  state  that  95  per  cent  of  the 
United  States,  geographically  speak¬ 
ing,  could  never  have  television,  due 
to  mechanical  handicaps,  and  that  at 
the  maximum  there  will  probably  be 
about  100  television  centers  through¬ 
out  the  country.  Should  this  prophecy 
be  confirmed  later  by  known  facts, 
it  would  mean  that  commercial  tele¬ 
vision  would  be  developed  locally  in 
the  largest  trading  centers  where  the 
potential  market  was  sufficiently  at¬ 
tractive  to  warrant  the  use  of  this 
new  and  probably  ultra-expensive 
method  of  advertising. 

Televieion’a  Vicioua  Circle 

1'^  HE  advertiser  is  not  interested  in 
conunercial  television  until  he  can 
be  assured  of  a  reasonably  large  au¬ 
dience  owning  television  receiving 
sets.  So  we  have  a  vicious  circle 
quite  unlike  the  development  of 
broadcasting  which  was  far  simpler 
in  its  technique,  more  economical  in 
both  transmission  and  reception  and 
where  the  amateur  had  such  free 
range  and  contributed  so  construc¬ 
tively  to  the  new  industry. 

At  best,  we  have  at  the  present 
time  a  highly  complicated,  intensely 
interesting  and  potentially  valuable 
experiment  showing  no  impossibilities 
as  to  its  future  growth  and  merely 
awaiting  one  or  two  more  laboratory 
discoveries  as  important  as  the  one  I 
have  just  described  to  make  television 
almost  overnight  the  talk  of  the  town 
with  thousands  anxious  and  willing  to 
encovu-age  the  industry  by  the  pur¬ 
chase  of  sets. 


W.  P.  HUGHES  retires 

O’Brien,  Galloway  Share  Hi*  D«(i^ 
On  Nonpareil 

W.  P.  Hughes,  general  manager 
the  Council  Bluffs  (la.)  Nonpar«Ji~ 
28  years,  announced  June  7  his  n. 
tirement  from  active  management^ 
the  newspaper.  With  his  retiieanm 
responsibility  of  active  managenaj 
was  placed  with  R.  R.  O’Brien, 
ness  manager,  and  Clark  H.  Gallon, 
managing  editor. 

In  his  announcement  Mr.  Hugl*, 
said  he  resigned  as  director  and  vk*. 
president  of  the  New  Nonparjil  Coo- 
pany,  publishers  of  the  newspip* 
which  positions  he  also  held  in  addi. 
tion  as  general  manager. 

Effective  immediately  Mr.  O’Briei 
became  a  director  and  vice-preadat 
of  the  company  and  assumed  full 
sponsibility  for  business  managemot. 
Mr.  Galloway  is  in  full  ch^  of 
news  management  and  editing.  ’ 
Both  Mr.  O’Brien  and  Mr.  Gallowiy  ' 
have  been  stockholders  in  the  Nn  i 
Nonpareil  Company  but  Mr.  0"^  ; 
and  LeRoy  Wallace,  city  editor,  hao« 
taken  over  all  of  toe  common  stud 
held  by  Mr.  Hughes. 

Orchard  Directs  Policy 
At  the  same  time  it  was  anniMin^tj 
that  Mr.  Galloway  has  purchased  i 
part  of  toe  conunon  stock  held  1^ 
W.  R.  Orchard,  editor.  Mr.  Orchard 
will  remain  in  charge  of  the  editorial 
policy  of  the  Nonpareil  and  Mr, 
Hughes  will  retain  his  preferred  stock 
in  toe  company  as  an  investor  in  or¬ 
der  to  retain  his  connection  in  an 
advisory  capacity  with  the  opa^tke 
of  toe  property  which  has  been  buih 
up  under  his  management. 

Mr.  Hughes’  newspaper  experieiw 
covers  a  period  of  45  years.  He  be¬ 
gan  with  toe  Marshalltown  (la.) 
Times-Republican  in  1892  as  a  stenog¬ 
rapher  and  secretary  to  the  manager 


93,636 

A.  B.  C.  VERIFIED 

was  Home  Delivery  Peak 
for  the 

Brooklyn  Times  Union 


starting  with  nothing  but  street 
guide  and  map,  we  built  in  four 
years  an  organization  of  1650 
carriers  in  Brooklyn  and  Long 
Island.  News  stand  sales  were 
also  tripled. 

Our  Publisher  frequently  said, 
“If  the  Advertising  Department 
could  only  do  as  well,  we  would 
soon  be  on  easy  street.” 

It  was  no  fault  of  mine  the  paper 
was  sold  and  later,  publication 
suspended,  but  it  let  me  out  and 
1  want  to  get  back  to  work. 

If  the  publisher  reading  this  has 
a  circulation  problem,  I  would 
like  to  discuss  it  with  him  in  an 
advisory  capacity  or  with  a  vie* 
to  employment. 

Best  of  references. 


E.  S.  DOBSON 

513  Wyoming  Ave.,  Millbnni,  N.  J- 

or  Phone  MiUbern  6-1990-W 
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iabor  boycott  of  daily 

IS  PROTESTED 
(Continued  from  page  7) 


il 


iee  much  value  in  business  secured 
3V  “the  dynamite  solicitor.” 

'•‘It  is  necessary  for  the  subscriber 
a)  pay  ^  Sood  price  for  the  paper,” 

Kr  Knox  added.  “The  time  has  come 
,hen  we  must  get  more  revenues 
irom  the  sale  of  newspapers.” 

Qliott,  Inc.,  Oakland  agency,  urged 
abater  adaptation  of  copy  to  the  in¬ 
dividuality  of  the  smaller  papers  and 
jticss  by  the  papers  themselves  of 
d^ir  individuality  in  selling  argu¬ 
ments.  He  cited  losses  through  un- 
funiliarity  with  local  conditions  and 
said  that  too  much  space  is  bought  on 
statistics  without  consideration  of 
local  needs  and  distribution. 

Kendrick  Pearson,  advertising  man- 
^r,  Kahn’s  Department  Store,  Oak- 
landl  said  an  advertising  manager 
lias  to  have  guts,  courage  to  go  ahead 
srhen  all  the  rest  of  the  city  is  doing 
something  else,  if  he  is  to  fill  white 
spaces  with  something  dramatic.” 

Convention  Awarde 

Winners  of  two  awards  each  at  the  con- 
fcntion  were  Mr.  Richta,  Alhambra  Post- 
.Wvocate,  and  Walter  Martu  of  the  Monrovia 
Sewt-Potl. 

1  Fenger-Hall  Co.’s  plaque  for  the  best  ex- 

Ijmple  of  merchandising  cooperation  rendered 
to  a  specific  national  adverti.ser  went  to  Mr. 
j  Kichu,  as  did  McCann- Erickson.  Inc.’.s  sec- 
1  ond-plM  award  in  the  contest  for  the  best 
^  consistent  local  campaign  sold  for  an  ex¬ 
tended  period  for  a  specific  account  or  group 
of  accounts. 

Mr.  Marto  won  West-Holliday’s  first-place 
larard  in  the  best  local  campaign  competition, 
ind  IVesterH  Advertising’s  second-place  awaril 
m  the  Fenger-llall  contest. 

Mr.  Brown,  San  Pedro  News-Pilot,  took 
die  i2S  offered  by  Metro  Service  for  the  most 
outstanding  city-wide  promotion  of  the  year. 
Cliff  Walk,  Redwood  City  Tribune,  was  sec¬ 
ond,  winning  $10  offered  by  the  Advertising 
Cheeking  Bureau. 

Dutton  O’Brien,  ^an  Mateo  Times,  took 
special-edition  honors  with  the  Antelope  Val¬ 
ley  Ledger  second.  Awards  were  by  Meyer 
Both  Company  and  Pacific  Gas  &  Electric 
Company. 

Vallejo  Times-Herald  won  the  trophy  for 
the  most  original  special  page  with  Mr.  Bishop 
of  the  Palo  Alto  Times  second.  .Southern 
Pacific  and  Gilmore  Motor  Oil  posted  the 
auards. 

N.  Y.  U.  AWARDS  PRIZES 
The  Editor  &  Publisher  prize  for 
the  best  critical  article  on  the  Ameri¬ 
can  press,  went  to  Charles  Ryweek. 
of  Long  ^ach.  N.  Y.,  at  New  York 
University’s  105th  commencement 
June  9.  Among  the  six  other  prizes 
awarded  for  journalistic  excellence 
were  the  Mellett  Memorial  prize  for 
the  best  editorial,  which  was  won  by 
Edward  Sales,  of  New  York  City,  and 
the  award,  offered  by  Psi  Sigma  Tau 
sorority,  won  by  Helen  Breitsprecher, 
of  West  Orange,  N.  J. 


"Interesting  and  modern." 

-OKLAHOMA  CITY  TIMES 

PICTURE 

SHOW 

A  weekly,  full-matied  picture 
page  that  tells  a  dramatic 
story. 

For  details  write 
A.P.  FEATURE  SERVICE 

311  MADISON  AVE.,  NEW  YORK 


Bill  Bans  Photographing 
Persons  W ithout  Consent 

A  New  York  ordinance  proposed 
recently  by  Alderman  W.  P.  Flood 
is  aimed  directly  at  all  newspapers 
by  prohibiting  the  taking  of  photo¬ 
graphs  of  any  person  or  the  pub¬ 
lication  of  any  person’s  picture  with¬ 
out  consent.  The  bill  originally  was 
intended  to  eliminate  itinerant  side¬ 
walk  photographers. 

While  practically  every  managing 
editor  and  city  editor  in  the  city  is 
alert  to  the  dangers  of  the  bill  and 
all  are  following  it  closely  none  of 
those  interviewed  this  week  seemed 
to  think  that  it  will  be  passed.  “Not 
a  bit  worried  about  it,”  several  said. 

The  bill  makes  it  imlawful  to  take 
the  photograph  of  any  person  with¬ 
out  the  written  or  spoken  consent  of 
such  person;  to  reproduce  the  picture 
of  any  deceased  person  unless  con¬ 
sent  was  obtained  previous  to  death 
or  from  next  of  kin;  to  take  the  pho¬ 
tograph  of  any  minor  without  spoken 
or  written  permission  from  the  proper 
guardians.  Violation  creates  a  mis¬ 
demeanor  punishable  by  a  fine  of 
from  $10  to  $25. 


"This  ordinance  does  not  apply  to 
pictures  taken  of  groups  of  three  or 
more  people  if  the  reproduction  of 
such  picture  does  not  identify  in  writ¬ 
ing  any  single  member  of  such  group.” 


N.  Y.  DAILIES  TO  MEET 

William  L.  Fanning,  president.  New 
York  Associated  Dailies,  has  prepared 
an  attractive  program  for  the  summer 
meeting  at  Briarcliff  Lodge,  Briarclilf 
Manor,  Jime  28  and  29.  TTie  editors 
and  their  families  will  be  the  guests 
of  the  Westchester  County  Publishers 
of  which  Mr.  Fanning  is  treasurer  and 
business  manager.  Business  sessions 
will  be  held  Monday  afternoon  and 
Tuesday  morning.  A  golf  tourna¬ 
ment  and  entertainments  have  been 
planned. 

FRIENDLYS  GOING  ABROAD 

Edwin  S.  Friendly,  business  man¬ 
ager  of  the  New  York  Sun,  Mrs. 
Friendly  and  their  two  children, 
Helen,  a  student  at  Hollins  College, 
Va.,  and  Edwin  S.,  Jr.,  who  attends 
Horace  Mann  School,  New  York,  will 
sail  Saturday,  June  19,  on  the  He  de 
France  for  a  visit  to  Jkigland,  France 
and  Italy.  They  will  return  to  New 
York  about  the  middle  of  August. 


NEW  SHORT  WAVE  SET 

New  short  wave  equipment,  with 
the  call  letters  W-9XSB,  has  been  ac¬ 
quired  by  the  South  Bend  (Ind.) 
Tribune,  which  also  operates  stations 
WSBT  and  WFAM.  It  was  used  for 
the  first  time  at  a  recent  Notre  Dame 
athletic  contest.  'The  announcer  cov¬ 
ering  the  event  used  a  short  wave 
pack  transmitter  complete  in  one  unit 
carried  on  his  back.  'This  transmitter 
sent  the  broadcast  to  the  local  studio 
of  WSBT-WFAM,  from  which  point 
it  was  fed  into  regular  lines  and 
broadcast  on  long  wave  transmis¬ 
sion. 

CHANGES  IN  OLYMPIA 

tby  telegraph  to  Editoe  &  Publishes) 
Olympia,  Wash.,  June  9 — Earl  W. 
Foster,  advertising  manager  of  the 
Olympia  (Wash.)  Daily  Olympian,  for 
the  past  four  years,  has  been  pro¬ 
moted  to  assistant  publisher  and  gen¬ 
eral  manager  of  operations.  ’This  ap¬ 
pointment  followed  the  resignation  of 
Frederick  F.  Chitty,  who  has  just 
purchased  the  Eugene  (Ore.)  News. 
Rickey  Bras,  former  manager  of  Sta¬ 
tion  KGY  in  Olympia,  takes  over  Fos¬ 
ter’s  duties  as  advertising  manager. 


What---- 

Advertise  In  FLORIDA  In  Summer? 
Why  The  Man’s  Crazy! 

That’  s  what  they  said  about  Fulton  and  his  steamboat  .  .  . 
about  Edison  with  his  electric  light  .  .  .  about  Marconi  with  his 

wireless. 

There  may  have  been  a  day  when  the  Florida  market  dozed 
peacefully  through  the  summer,  but  that  day  has  passed. 

Florida  is  full  of  summer  profits  for  summer  advertisers. 
Tloridians  are  busily  spending  the  dollars  they  made  last  winter. 
Summer  tourists  are  crowding  the  resort  communities,  revelling  in 
swank  accommodations  at  low  summer  rates  that  would  make 
winter  visitors  green  with  envy.  Florida  s  cool  coastal  resort  cities 
get  a  big  vacation  play  from  the  whole  southeast. 

But  the  1  ow  rates  enjoyed  by  summer 
visitors  are  no  bigger  bargain  than  the  small 
cost  of  covering  the  Florida  market,  winter  or 
summer,  with  this  group  of  Florida’s  No.  1 
dail  ies.  They  dominate  every  worthwhile 
market  in  peninsular  Florida  at  a  group  cost  of 
only  62  cents  per  line  daily;  56  cents  per  line 
Sunday. 

Use  them  for  a  summer  schedule  in  FI  orida 
and  bank  a  handsome  profit. 


FLwIDA  TIMES-UNION _ MIAMI  HERALD 

TAMPA  TRIBUNE.... ST.  PETERSBURG  TIMES 
ST.  PETERSBURG  INDEPENDENT 
LAKELAND  LEDGER  and  STAR  TELEGRAM 
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THE  ADVERTISING  SURVEY 


In  Which  **Boh”  Crooker,  Newly  Named  Acting  President  of 
Campbell'Ewald  Agency,  Tells  What  He  Sees  Ahead 
for  Automobile  Advertising 


By  ROBERT  S.  MANN 


Robert  harvey  crooker, 

boyish-looking  veteran  of  auto¬ 
mobile  advertising,  has  been  made 
acting  president  of  Campbell-Ewald 
Company,  huge  Detroit  advertising 
agency,  which  handles  the  lion’s 


Henry  T.  Ewald  Robert  H.  Crookeb 


share  of  the  big  General  Motors  ac¬ 
count,  among  others. 

He  takes  the  new  title  because  of 
the  continued  absence  of  Henry  T. 
Ewald,  who  is  still  recuperating  from 
eye  trouble  that  involved  an  exhaust¬ 
ing  operation  this  spring.  Mr.  Ewald, 
popular  founder  and  president  of  the 
agency,  has  for  nearly  four  months 
been  unable  to  give  his  attention  to 
the  agency’s  business  despite  his  eag¬ 
erness  to  do  so.  However,  he  is  not 
confined  to  his  home,  but  gets  about, 
wearing  goggles  for  protection.  Doc¬ 
tors  are  gradually  allowing  him  more 
light  for  the  affected  eye,  and  are 
confident  of  his  permanent  recovery 
after  a  further  period  of  rest.  He 
probably  will  spend  much  of  the 
summer  cruising  the  Great  Lakes  on 
the  yacht  of  D.  S.  Eddins,  Plymouth 
Motor  president  and  a  close  personal 
friend  of  Mr.  Ewald. 


Sup^roiset  Big  Account 

Mr.  CRCX)KER  until  now  has  had 
the  title  of  executive  vice-pres¬ 
ident  of  the  agency,  as  well  as  the 
less  imposing  but  significant  title  of 
accoimt  executive  on  the  Chevrolet 
automobile  account,  said  to  be  the 
biggest  single  advolising  accoimt  in 
the  country.  (Published  linage  re¬ 
ports  based  on  city  dailies  would  in¬ 
dicate  that  Chesterfield,  Camel,  and 
Lucky  Strike  cigarettes  were  the 
leaders,  but  the  regular  Chevrolet 
schedule  incudes  nearly  4,000  week¬ 
lies  as  well  as  almost  2,000  dailies; 
likewise  in  broadcasting,  Chevrolet 
not  only  uses  an  extensive  network 
program,  but  in  1936  put  nearly 
three  times  as  much  into  spot  broad¬ 
casting  on  a  grand  scale.) 

As  acting  president  of  the  agency, 
Mr.  Crooker  has  appointed  his  assist¬ 
ant  on  the  Chevrolet  account  for  the 
last  four  years,  J.  H.  Neebe,  to  be 
the  Chevrolet  account  executive  for 
all  new-car  advertising.  R.  K.  White 
continues  as  account  executive  for 
Chevrolet  used-car  advertising,  head¬ 
ing  an  entirely  separate  group  of 
Campbell-Ewald  men — and,  inciden¬ 
tally,  spending  as  much  as  or  more  for 
newspaper  and  radio  advertising 
nowadays  than  goes  into  Chevrolet’s 
new-car  advertising.  Believe  that 
or  not! 


let’s  advertising  manager,  then  back 
with  the  agency  again.  Before  that 
he  had  directed  or  helped  direct  ad¬ 
vertising  of  Buick,  Federal  Trucks, 
and  the  old  Chalmers  and  Regal 
automobiles.  Twenty-five  years  ago 
he  started  work  as  a  reporter  on  the 
Detroit  News.  While  with  Chalmers 
he  handled  the  first  million-dollar  ad¬ 
vertising  budget  in  the  automobile 
industry,  we  are  told. 

iVhat  Happened  to  Linage? 
\^^E  hunted  up  Mr.  Crooker  in 
V  V  New  York  this  week  to  ask 
him  fiatly  a  question  that  has  wor¬ 
ried  many  a  newspaperman:  Why,  in 
the  rapid  recovery  of  the  automobile 
industry  since  its  depression  low  of 
1932,  has  not  newspaper  advertising 
of  automobiles  kept  pace  with  the  in¬ 
creased  production  and  sale  of  cars? 

In  the  first  place,  he  came  back, 
it’s  not  Chevrolet  that  has  held  down 
automotive  linage.  Although  reluc¬ 
tant  to  “throw  any  rocks,’’  he  pointed 
out  that  one  large  company  has  dis¬ 
continued  its  newspaper  advertising 
for  long  periods,  both  this  year  and 
last — and  that  this  in  itself  would  be 
enough  to  have  an  important  effect 
on  statistics  for  the  whole  industry. 
Considering  this  company’s  past  ad¬ 
vertising  record,  men  in  the  industry 
have  been  surprised  at  these  lapses; 
they  are  not  so  much  surprised  at 
the  slackening  now  visible  in  its  sales 
figures. 

At  the  bottom  of  the  situation,  of 
course,  is  the  pent-up  demand  for 
cars  that  followed  the  depression 
years  of  scanty  production.  Another 
factor  is  the  strikes  that  have  deviled 
the  industry,  not  only  this  winter  and 
spring,  but  for  a  long  period  before, 
and  sporadically  since.  The  result 
has  been  that  at  various  periods  some 
companies  have  been  unable  to  keep 
up  with  their  orders.  Chevrolet  it¬ 
self  had  a  shortage  of  cars  for  six 
months  last  year.  This  year,  follow¬ 
ing  the  big  General  Motors  strike — 
and  the  43  succeeding  strikes — 
Chevrolet’s  production  is  1(X),000  cars 
behind  its  retail  sales.  It  is  natural — 
even  though  advertising  men  con¬ 
sider  it  sometimes  short-sighted — for 
manufacturers  to  reduce  or  cancel 
their  advertising  under  such  con¬ 
ditions. 


“Here  is  a  strong  point  for  the  opened  to  what  business  meant  n 
newspapers:  We  can  radio  dealers  to  the  nation, 
death,  give  them  all  kinds  of  outdoor  “I  shouldn’t  be  su^rised  to 
signs,  provide  them  with  the  best  di-  something  of  this  sort  in  the  auto  j. 
rect-mail  matter  in  the  world;  but  dustry  before  long.  People  sinal. 
if  we  are  not  in  the  newspapers,  the  must  be  made  to  realize  what  conto^ 
dealer  feels  that  we  have  let  him  ous  operation  of  industry  meam  a 
down.  He  regards  newspaper  adver-  their  own  city.” 
tising  in  his  locality  about  as  the  de-  How  to  Sell  Ueed  Cara 

partment  store  ovmer  does.  ,  ,  rg  promised,  back  in  the  fa. 

That  s  why  I  feel  confident  that  yy  column,  to  come  back  to  Chn, 
newspapers  wil  become  increasing  y  ^^let’s  great  seUing  job  in  used 
important,  not  less  so,  m  automobUe  something  unparalleled  anywh^ 
advertising.  industry.  We  told  part  of  tb 

Conaumer  Hoatility  Waning?  story  in  this  paper  at  the  time  of 


}^uick 

A 


‘  ‘  I  T  ERE’S  a  not-so-good  adver-  November’s  New  York  Auto  Shm 
il  tisement  for  Chevrolet,”  we  and  in  a  shorter  item  or  two  sins 
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told  Mr.  Crooker,  showing  him  a  re-  then,  revealing  that  the  power  d 
port  on  automobiles  published  by  consistent  display  advertising  ad  '"early 
one  of  the  “professional-consumer”  concerted  sales  effort  had  enable  'lu  attei 
organizations.  (No,  we  weren’t  vio-  Chevrolet  to  break  all  records  by  aell- 
lating  any  confidence.)  ing  2,019,839  used  cars  in  the  calea> 

He  was  not  surprised  and  not  im-  dar  year  1936,  while  having  its  grea- 
pressed.  His  impression  is  that  con-  est  year  in  new  car  sales — 1,168470* 

the  same  time. 

Mr.  Crooker  brought  the  story  up 
to  date  for  us.  Last  year,  he  said, 
Chevrolet’s  newspaper  advertisiig 
sort  of  thing,”  he  said.  “We  Ameri-  was  divided  approximately  70  psr  ...irks  w 

cans  must  be  a  writing  people,  judg-  cent  for  new  cars,  and  30  per  cot  kick’s 

ing  from  the  unsolicited  letters  we  get.  for  used  cars.  The  30  per  cent  co- 

“The  general  public  for  the  most  stituted  far  and  away  the  biggo 

part  believes  what  big  business  in-  used-car  display  campaign  the  world 


sumer  hostility  to  advertisers  has 
been  exaggerated,  possibly  is  waning. 

“I  could  show  you  hundreds  of  let¬ 
ters  from  consumers  resenting  that 
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stitutions  say  in  public  about  their 
products.  ’I^e  satisfied  owner  of  a 
Chevrolet,  or  any  other  advertised 
product,  objects  to  being  told  in  such 
pamphlets  that  his  judgment  is  no 
good,  and  that  he  has  made  a  bad 
purchase. 

“Truth"  Committee 

t  t  TF  a  business  concern  is  the  kind 
i  of  an  institution  it  ought  to  be, 
nobody  can  throw  mud  at  it  and  get 
anywhere  with  the  public.” 

And  then  Mr.  Crooker  told  us  some¬ 
thing  of  the  background  on  Chevro¬ 
let  advertising  policy — of  the  copy 
control  which  assures  the  paper  and 
the  public  that  advertisements  will  be 
truthful,  not  exaggerated;  conserva¬ 
tive,  not  blatant. 

Basis  of  the  control  is  the  Chevro¬ 
let  management’s  declared  policy  not 
to  use  unproved  claims.  Instrument 
of  the  control  is  the  Chevrolet  adver¬ 
tising  committee,  consisting  of  the 
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had  ever  seen. 

’This  year  the  division  is  about  5I1> 
50.  In  some  cities  where  used-ar 
stocks  are  large,  the  used-car  cam¬ 
paign  is  much  bigger  than  the  new- 
car  advertising.  In  New  York  City, 
60  per  cent  of  Chevrolet’s  newspaper 
space  advertises  used  cars.  In  scat¬ 
tered  markets  100  per  cent  deals  with 
used  cars.  Part  of  the  copy  is  in- 
stitutional  in  nature,  telling  readers 
to  buy  with  confidence  under  the 
Chevrolet  “red  tag”  guaranty  plan; 
but  the  selling  punch  still  is  found  in 
display  copy,  painstakingly  localiad 
by  insertion  of  descriptions  and  prices 
of  actual  cars  on  the  floors  of  the 
dealers  named.  And  the  dealers’ 
classified  advertising  is  an  additional 
factor. 


Baching  Up  the  Ada 

“W  E  use  reverse  English  on 
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used-car  advertising,”  Mr. 
Crooker  smiled.  “Other  concerns  say 


general  sales  manager  and  his  four  every  time  a  dealer  sells  a  new 


Chevrolet  Goes  Ahead 


HEVROLET  advertising,  how- 
ever,  is  going  right  ahead,  Mr. 
Crooker  told  us.  ’The  campaign  at 
present  is  not  a  forceful  bid  for  ac¬ 
tual  sales,  but  is  being  used  to  main¬ 
tain  Chevrolet  prestige  and  position 
so  that  the  company  can  step  on  the 
gas  when  necessary,  instead  of  try¬ 
ing  to  start  a  cold  motor. 


assistants,  the  advertising  manager, 
and,  when  available,  the  president. 
The  committee  meets  every  week, 
goes  over  all  copy,  and  takes  the  re¬ 
sponsibility  for  what  is  said. 

“It’s  the  finest  thing  of  the  sort  that 
I  have  ever  had  anything  to  do  with,” 
said  Mr.  Crooker  enthusiastically.  “It 
does  not  slow  up  the  work  and  it 
does  give  a  good  safety  valve  for  the 
advertising. 

“Automobile  advertising  is  keenly 
competitive,  and  there  is  a  great  temp¬ 
tation  to  make  it  too  strong.  In 
these  hundreds  of  letters  that  I  men¬ 
tioned,  there  are  continually  in¬ 
stances  of  Chevrolet  owners  seriously 
reporting  ridiculously  long  distances 
driven  on  ridiculously  small  amounts 


car,  he  has  to  sell  two  used  cars.  We 
tell  our  dealers:  ‘Before  you  can  sdl 
a  new  car,  you  must  sell  two  used 
cars.’  ” 

Chevrolet’s  used-car  campaign  goes 
on  week  after  week  as  consistently  as 
the  regular  new-car  campaign.  Only 
in  places  where  the  dealers  lack  used 
cars  is  it  interrupted. 

Naturally,  Chevrolet  does  not  throw 
all  this  advertising  out  before  the 
public  without  making  powerful 
moves  to  take  full  advantage  of  it 
Chevrolet  alone  in  the  automotive 
industry  has  set  up  a  complete  sales 
organization  to  concentrate  upon  used 
Cetrs.  In  March  of  this  year,  W.  £. 
Holler,  vice-president  and  general 
sales  manager,  announced  appoint¬ 
ment  of  W.  G.  Lewellen  (for  the 
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“You  can’t  find  a  month  for  years 
back  when  Chevrolet  has  not  been 
in  the  newspapers,”  he  said,  “‘except 
possibly  a  month  just  before  an¬ 
nouncement  of  new  models. 


Mr.  Crooker  himself  continues  to 
supervise  both  new  and  used-car  ad¬ 
vertising,  being  the  only  member  of 
the  agency  who  has  a  finger  in  both 
pies.  Let’s  come  back  to  this  used- 
car  advertising  later  on. 

He  has  had  an  important  part  in 
Chevrolet  advertising  since  1929 — 
first  in  the  agency,  then  as  Chevro- 


“The  schedules  may  be  curtailed 
from  time  to  time,  but  Chevrolet  is 
always  out  there  in  the  public  eye. 
Chevrolet’s  firm  belief  in  advertising 
has  not  diminished  a  particle,  as  far 
as  I  can  see. 


of  gas,  and  so  on.  The  owner  may  ^est)  and  T.  F.  Keating  (for  the 
have  made  a  careful  check,  but  we 

Afs  aiccictsinf  cfAnAval  calec  man- 

dont  use  his  claim,  because  Chevro- 
let  itself  didn’t  control  the  test  and 
can’t  prove  the  result.  We  don’t  want 
other  buyers  expecting  too  much 
and  feeling  cheated.” 

Advertiaing’a  Next  Job 


N 


OT  consumer  hostility,  but  labor  been  organized. 


East)  as  assistant  general  sales  man¬ 
agers,  also  nine  new  assistant  regional 
managers,  and  47  assistant  zone  man¬ 
agers — all  these  used-car  executives 
ranking  equally  with  executives  han¬ 
dling  new-car  sales.  Even  national 
dealers’  committees  on  used  cars  have 


“It  is  not  empty  talk  to  say  that 
Chevrolet  has  regarded  its  newspa¬ 
per  schedule  as  the  backbone  of  its 
advertising.  Figures  prove  that.  And 
the  minute  that  tills  year’s  sales  con¬ 
ditions  call  for  increased  pressure, 
you  can  be  sure  it  will  be  done  in 
the  newspapers. 


relations,  form  the  big  question 
mark  for  industry  today,  the  Camp¬ 
bell-Ewald  chief  went  on.  Not  until 
amicable  agreements  can  be  reached 
between  labor  and  business  need  any 


With  all  this  effort,  Chevrolet  deal¬ 
ers’  stocks  are  clean  this  year.  Used- 
car  sales  are  not  breaking  the  tre¬ 
mendous  record  made  a  year  ago- 
because  inability  to  deliver  new  cars 


one  expect  any  marked  expansion  of  as  fast  as  they  are  sold  holds  up  the 
advertising  and  sales.  flow  of  old  cars.  Sales  of  new  cars, 

“One  of  these  days,”  he  said,  “ad-  however,  are  far  ahead  of  those  at  this 
vertising  is  really  going  to  advertise  time  last  year;  and  as  the  used  cars 
business  instead  of  gadgets,  and  the  come  in,  the  organization  will  be  all 
American  people  will  have  their  eyes  set  to  handle  them. 
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uick  in  2,000  Papers; 
Also  Sponsors  Fight 

Continuing  its  aggressive  advertis- 
program,  Buick  will  carry  on  a 
prehensive  newspaper  campaign 
u^out  the  country  in  June,  ac- 
jing  to  Thos.  H.  Corpe,  director 
I  advertising  and  sales  promotion. 
Ihe  June  newspaper  schedule,  Mr. 
Lrpe  said,  will  be  the  heaviest  since 
t  announcement  period  last  fall 
D  will  include  four  advertisements 


CHARGE  TO  ‘ADVERTISING’ 

A  RESOLUTION  was  intro¬ 
duced  in  the  Michigan  legis¬ 
lature  June  7  providing  that  a 
portion  of  the  iitate's  $150,000 
advertising  fund  be  utilized  to 
provide  the  Duke  and  Duchess  of 
Windsor  with  living  quarters  at 
the  Governor’s  Cottage  at  Macki¬ 
nac  Island  “for  as  long  as  they 
care  to  stay.” 


•aring  in  approximately  2,000  wt  ,  ^  .  . 

spapers  throughout  the  country.  [SeW  LtUtl  Commission 


2^"  Jid  ^tSg^^AemT,"'TogrtSr  Will  Regulate  Business 

fith  Buick’s  style  and  performance.  Salt  Lake  City,  Utah,  June  7 — 
3,  early  June  the  advertisements  will  Governor  Henry  H.  Blood  of  Utah 
all  attention  to  Buick’s  broadcast  of  th0  past  week  appointed  a  Trade 
ie  Braddock-Louis  fight  to  be  staged  Commission  of  Utah  to  enforce  the 
.'une  22,  in  Chicago.  fair  trade  laws  recently  enacted  by 

This  broadcast  will  be  a  feature  state  legislature  and  other  state 

f  the  month’s  advertising  program,  laws  regulating  business  conduct, 
ir.  Corpe  said,  and  will  provide  the  h.  B.  4  is  a  fair  trade  act,  and  H.  B.  7 
lidest  radio  coverage  ever  given  to  jg  an  unfair  practices  act,  patterned 
j  major  ring  event.  More  than  125  after  the  Robinson-Patman  Act  and 
cations  of  the  NBC  red  and  blue  net-  the  Unfair  Practices  Act  of  Cali- 
torks  will  carry  the  fight  story  under  fornia.  H.  B.  8  called  for  the  appoint- 
3uick’s  sponsorship.  ment  of  the  Commission,  which  will 

The  comprehensive  newspaper  cam-  have  wide  powers.  The  three  laws 
jiign  wiU  be  supported  by  substan-  were  enacted  primarily  to  stop  loss- 
al  schedules  in  mass  weeklies,  class  leader  methods  of  the  big  food  chains, 
ind  fashion  magazines,  general  maga-  hut  affect  every  line  of  business, 
mes  and  trade  publications.  Arthur  whether  retail,  wholesale  or  manu- 
iudner,  Inc.,  is  the  agency.  facturing. 

All  laws  on  the  statute  books  of 
SKEPTICAL  ON  LIQUOR  ADS  jhe  state  relating  to  business  in  any 


Ludner,  Inc.,  is  the  agency. 


SKEPTICAL  ON  LIQUOR  ADS  jhe  state  relating  to  business  in  any 

W  —  TL  »  ^  enforced  by  the  new 

VCTU  War.  on  Copy  That  Claim.  commission. 

Aid.  to  Health  ft  appears  that  the  new  laws  will 

Washington,  D.  C.,  June  7 — War  on  not  affect,  to  any  great  extent  at 
in-  zewspaper  advertising  which  repre-  least,  the  large  volume  of  advertising 
dm  *nts  liquor  as  healthful  and  nourish-  the  newspapers  are  receiving  from 
tht  lag  has  been  declared  by  the  World  both  drug  chains  and  food  chains. 


dm;  Homan’s  Christian  Temperance  Union,  - 

din  MW  holding  its  annual  sessions  here.  N.  C.  CHOOSES  AGENCY 

liad  “Never  before  has  the  liquor  busi-  _  ,  ,  — — —  ,  w-  . 

rico  less  stressed  the  life-giving  proper-  Spend  It.  $250,000  Ad  Fund 

the  ies,  the  vitamin  content,  the  food  Out.ide  the  State 

lien’  -slue,  the  tonic  pick-me-up  effect,  Raleigh,  N.  C.,  June  7 — The  lion’s 


the  ies,  the  vitamin  content,  the  food  Out.ide  the  State 

lien’  -slue,  the  tonic  pick-me-up  effect,  Raleigh,  N.  C.,  June  7 — The  lion’s 
loDil  he  digestive  help  of  liquors,  as  it  is  share  of  North  Carolina’s  $250,000 
loing  today  through  press,  radio  and  advertising  fund  will  be  spent  in 
tllboards,”  Dr.  Maud  Allen,  super-  magazines  of  national  circulation  and 
j  (ju  atendent  of  the  medical  temperance  out-of-state  newspapers,  Paul  Kelly, 
ivision,  reported  to  the  assembly.  assistant  director  of  the  state  depart- 


jjj  ivision,  reported  to  the  assembly.  assistant  director  of  the  state  depart- 

_  -  ment  of  conservation  and  develop- 

new  NEW  AIRLINES  COPY  ment,  pointed  out.  While  some  will 

“Good  Night,  New  York— Good  go  for  radio  advertising,  none  will  be 
loming,  California,”  is  the  copy  available  for  billboard  displays.  The 
ieme  of  a  new  advertising  series  first  insertions  will  appear  in  news- 
lunched  this  month  by  United  Air  papers  late  this  month.  Eastman- 
gjuj  ines  to  announce  inauguration  of  Scott  Co.,  Atlanta,  Ga.,  which  re¬ 
ly  ,5  Mainliner  Sleepers”  over  its  mid-  ceived  the  advertising  agency  con- 
Qnj.  ontinent  route  from  New  York  and  tract,  will  set  up  offices  in  Raleigh 
^  licago  to  California.  As  a  part  of  to  handle  the  account. 

he  new  campaign,  a  secondary  A  resolution  will  be  introduced  at 
chedulc  for  intermediate  cities  will  the  North  Carolina  Press  Association 
Jso  be  released  to  newspapers.  Both  nieeting  June  18  asking  that  news- 
gyful  *wspapers  and  magazines  are  being  papers  of  the  state  cooperate  by  of- 
ised  to  carry  the  advertising  mes-  fering  their  columns  for  state  ad- 
otive  concerning  the  new  coast-to-  vertising. 

»ast  sleeper  service.  The  display  The  program  of  free  advertising,  if 
jjggj  spy  is  being  supplemented  by  direct  approved  by  the  state  press,  would 

|“'3il,  window  display  and  sales  pro-  follow  the  lines  of  the  $75,000  free 
motional  material.  J.  Walter  Thomp-  state  program  carried  out  in  Missis- 
on  Company,  Chicago,  is  the  agency,  sippi  in  1936.  In  that  state,  the  official 


- pointed  out,  newspapers  cooperated 

WINS  CHICAGO  AWARD  by  furnishing  $75,000  free  advertbing 
Paul  Fulton,  Chicago  Tribune  ad-  space,  while  the  state  spent  $100,000 
■ertising  staff  member,  was  selected  in  advertbing  oubide  the  state. 

’inner  of  the  Chicago  Federated  Ad-  It  already  has  been  decided  that 
'ertising  Club’s  contest  held  in  con-  North  Carolina’s  $250,000  advertising 
iinction  with  ib  student  course,  fund  will  be  spent  outside  the  state. 
This  Business  of  Advertbing,”  it  The  press  association  will  hold  its 
jas  announced  this  week  by  Leo  annual  business  session  at  Elizabeth 
^ejelski,  Swift  &  Co.  advertising  City  June  18  before  leaving  for  a 
^ager  and  chairman  of  the  club’s  convention  crube  to  Bermuda. 

“Wards  jury.  The  aweu'ds  jury  con-  - 

®ted  of  Mr.  Nejelski;  Chesser  M.  TRANSFERS  AD  OFFICE 
‘^pbell,  Tribune  advertising  man-  Transfer  of  the  Cincinnati  adver- 
pr;  Arnold  Gingrich,  editor  of  tbing  depiurtment  of  the  Big  Four 
^quire;  Lloyd  D.  Herrold,  professor  division.  New  York  Central  System, 
advertbing.  Northwestern  Uni-  to  Chicago  was  announced  this  week 
Maurice  H.  Needham,  jresi-  by  D.  M.  Bowman,  passenger  traffic 
Needham,  Loub  &  Brorby;  manager.  A.  R.  McCallum,  who  has 
^  Trank  Young,  director,  American  been  in  charge  in  Cincinnati,  will  go 
•cademy  of  Art.  to  Chicago. 


DUPLEX 

UNITUB  ULAR 

THE  FOLLOWING  PLANTS  ARE 
EQUIPPED  WITH  UNITUBULAR 
PRESSES  FOR  COLOR  PRINTING. 

Ardmore  (Okla.)  Ardmoreite 
Austin  (Tex.)  American  Statesman 
Baton  Rouge  (La.)  State  Times 
Billings  (Mont.)  Gazette 
Boston  (Mass.)  Goodman  Bros. 

Ganton  (III.)  Ledger 

Chicago  (Ill.)  Shaw-Chicago  Ptg.  Co. 

Detroit  (Mich.)  American  Puh.  Corp. 

Huntington  (Ind.)  Our  Sunday  Visitor 
Kewanee  (Ill.)  Star-Courier 
Lawrence  (Kans.)  Kansas  Color  Press 
Los  Angeles  (Calif.)  Compton  Ptg.  Co. 

Los  Angeles  (Calif.)  Rodgers  &  McDonald 
Los  Angeles  (Calif.)  Roy  E.  Shadle 
Parsons  (Kans.)  Sun 
Pine  Bluff  (Ark.)  Commercial 
St.  Charles  (Ill.)  Roto  Color,  Inc. 

Salem  (Ore.)  Capital  Journal 
Seattle  (Wash.)  Buyer’s  Guide 
Sterling  (Ill.)  Gazette 
Syracuse  (N.  Y.)  Syracuse  Color  Press 
Toledo  (Ohio)  Ameryka  Echo 
Walla  Walla  (Wash.)  Bulletin 
Waltham  (Mass.)  News-Trihune 
Wooster  (Ohio)  Record 

Canton  (China)  Tiger  Balm 
Caracas  (Venz.)  La  Esfera 
Durban  (So.  Af.)  Advertiser 
Hong  Kong — Tiger  Balm 
Johannesburg  (So.  Af.)  Star 
Montevideo  (Uruguay)  El  Pais 
Quito  (Ecuador)  El  Comercio 
Rio  de  Janeiro  (Brazil)  A  Nota 
Rio  de  Janeiro  (Brazil)  Telephone  Co. 

San  Juan  (P.  R.)  El  Imparcial 
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LOCAL  4.A  GROUPS 
NAME  OFFICERS 


First  General  Campaign  in  Weekday  Comics 


TERRY  AND  TED 


ywpy  uses  H/s  heal 


B.  C.  Duffy,  Ernest  V.  Alley,  Rowe 
Stewart  and  Maurice  H.  Need¬ 
ham  Head  Councils — Seven 
Chapters  Also  Elect 


V,  mak.i*46  iO  mO<«  M 


Officers  and  governors  of  the  sec¬ 
tional  councils  and  the  subsidiary 
chapters  of  the  American  Association 
of  Advertising  Agencies  were  an¬ 
nounced  this  week,  following  local 
elections  of  varying  dates  for  the 
year  ending  March  31, 1938.  The  com¬ 
plete  list  of  officers  follows: 

ATcto  York  Coufi- 


I  wu  *■  look  wngoy  ^  j 

I  Hffoc  coMfs  \  N 

V,  TJfcM  >€*<1  '  __ 

K  I'*-' 


*LU^v5  N  - 
~e«€  ^ 


W':9- 


m 


,  tto  ^  ^ 

f  * 


RIGHTI  I'y 
,  fHE  BREAD 

(  that  KEEPS 

•^XIONIDUI 
TOES...^ 
,  wme-uke 

\  LOAF  TMAr 

prefer 


cil  —  Chairman;  B. 
C.  Duffy  (1938), 
Batten,  Barton,  Dor- 
Stine  &  Osborn.  Inc.. 
New  York:  vice- 
chairman;  Theodore 
L.  Bates  (1939), 
Benton  &  Bowles, 
Inc.,  New  York; 
secretary  -  treasurer; 
Everett  W.  Hoyt 
(1939),  Charles  W. 
Hoyt  Company,  Inc., 
New  York;  gov¬ 
ernors  (in  addition 
to  above) :  Ted  Pat- 
B.  C.  Duffy  rick  (1939),  Young 

&  Rubicam,  Inc., 
New  York;  Cbas.  Dallas  Reach  (1938),  Chas. 
Dallas  Reach  Co.,  Newark:  V.  O.  Schwab 
(1939),  Schwab  &  Beatty,  Inc.,  New  York. 
New  England 


Windy  is  in  for  a  tough  time  before  Bond  Bread  (General 
Baking  Company)  gets  through  with  him  in  its  current 
twice-a-week  campaign  in  44  newspapers,  which  is  hailed 
as  the  first  general  advertising  campaign  to  use  the  week¬ 
day  comic  pages  with  comic  strip  technique.  Announce¬ 


ment  of  the  campaign  was  published  here  last  week  h 
this  first  insertion  of  “Terry  and  Ted,”  Windy  is  sip^ 
“1  hate  to  brag,  but — "  as  he  tells  of  his  baseball  prowea; 
then  “Socko.”  The  sales  appeal  is  in  a  separate  pml 
at  the  end. 


JHW 


Counoil — Chairman: 

Ernest  V.  .Alley 
(1938),  Alley  & 

Richards  Co.,  Bos- 
tiin;  vice-chairman: 

A.  E.  Greenleaf 

(1938),  The  Green- 
leaf  Company,  Bos¬ 
ton  :  secretary  -  trea¬ 
surer  ;  Mason  L. 

Ham  (1939),  Mason 
L.  Ham,  Advertis¬ 

ing,  Boston;  gov¬ 
ernors  (in  addition 
to  above) :  Henry  B. 

Humphrey  (1938), 

H.  B.  Humphrey  E.  V.  .\u.kv 

Company,  Boston;  J. 

L.  Lavin  (1939),  Lavin  &  Company,  Inc., 
Boston. 

Atlantic  Council — Chairman:  Rowe  Stewart 
_  (1938),  Stewart-Jor- 


Company,  San  Francisco;  John  Whedon 
(1938),  Lord  &  Thomas,  San  Francisco. 

Oregon  C/ia^(er— Chairman :  Ray  Andrews 
(1938),  Botsford,  Constantine  &  Gardner, 
Portland;  vice-chairman;  W.  S.  Kirkpatrick 
(1939),  W.  S.  Kirkpatrick  Advertising  Ser¬ 
vice,  Portland;  secretary-treasurer:  Hunter  H. 
Vinton  (1938),  Gerber  &  Crossley,  Inc.,  Port¬ 
land;  governors  (in  addition  to  above):  Ver¬ 
non  R.  Churchill  (1939),  McCann-Erickson, 
Inc..  Portland;  Mac  Wilkins  (1938),  Mao 
Wilkins  &  Cole,  Inc.,  Portland. 

Pittsburgh  Chapter  —  Chairman;  Leon  D. 
Hansen,  Batten,  Barton,  Durstine  &  O.sborn, 
Inc.,  Pittsburgh;  secretary-treasurer:  C.  E. 
Lawrence,  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  Pittsburgh. 

Southern  California  Chapter  —  Chairman: 
August  J.  Bruhn  (1939),  McCann-Erickson, 
Inc.,  Los  Angeles;  t-ice-chairman :  Fred  M. 
Jordan  (1939),  Buchanan  &  Company,  Inc., 
Los  -Angeles;  secretary-treasurer:  Dudley  L. 
Logan  (1938),  Logan  &  Stebbins,  Los  An¬ 
geles;  governors  (in  addition  to  above):  Don 
Francisco  (1938),  Lord  &  Thomas.  Los  An¬ 
geles;  T.  Russell  Paulson  (1939),  J.  Walter 
Thompson  Company,  Los  Angeles. 

IVashington  Chapter  —  Chairman :  R.  P. 
Milne  (1939),  Milne  &  Company,  Inc.,  Se¬ 
attle;  vice-chairman:  Warren  E.  Kraft  (1939), 
Erwin,  Wasey  &  Company  of  the  Pacific 
Coast,  Seattle:  secretary-treasurer:  C.  P. 
Constantine  (1939),  Botsford,  Constantine  & 
Gardner,  Seattle;  governors  (in  addition  to 
above):  W.  H.  Horsley  (1938),  The  Izzard 
Company,  Seattle;  Norton  W.  Mogge  (1938), 
J.  Walter  Thompson  Company,  Seattle;  Wil¬ 
liam  T.  Prosser  (1939),  Strang  &  Prosser 
-Advertising  Agency,  Seattle;  A.  H.  Syverson 
(1938),  Syverson-Kelley,  Inc.,  Spokane. 


Wisconsin  Kills  Ban  on 


Prices  in  Liquor  Ads 


Madison,  Wis.,  June  8 — Fought  by 
the  Wisconsin  Daily  Newspaper 
League  as  unconstitutional  and  by 
the  Wisconsin  Press  Association 
(weeklies)  as  being  unwarranted  in¬ 
terference,  the  Zimny  bill,  prohibiting 
the  advertising  of  liquor  prices,  has 
been  killed  by  the  state  senate,  16 
to  15. 


dan  Company,  Phil¬ 
adelphia;  vice-chair¬ 
man:  M.  E.  Gold¬ 
man  (1939),  The 
Aitkin  -  Kynett  Co., 
Philadelphia;  secre¬ 
tary  -  treasurer:  W. 
.\1.  Ecoff  (19.18), 
Oswald  Advertising 
Agency,  Inc.,  Phila¬ 
delphia;  governor  (in 
addition  to  above) ; 
Joseph  KaU  (1939), 
The  Joseph  Katz 
Company,  Balt  i  - 


Rowe  Stewaet 


IVestern  Council — 
Chairman:  Maurice 


II.  Needham  (1938),  Needham.  Louis  &  Brorby, 
Inc.,  Chicago;  vice-chairman;  E.  G.  Marshutz 
(1938),  Gardner  Advertising  Company,  St. 
Louis;  secretary- 


treasurer  :  Homer 
Havermale  (1939), 

McCann  -  Erickson, 

Inc.,  Chicago;  gov¬ 
ernors  (in  addition 
to  above) :  Paul 

Blakemore  (1939), 

Coolidge  Advertising 
Company,  Des 
Moines;  Leo  Burnett 
(1939),  Leo  Burnett 
Company,  Inc.,  Chi¬ 
cago;  H.  M.  Dancer 
(1938),  Henri,  Hurst 
&  McDonald,  Inc., 

Chicago;  John  M. 

McDonald  (1  9  3  9),  m.  H.  Needham 
The  Buchen  Com¬ 
pany.  Chicago;  David  .M.  Noyes.  (1938). 
Lord  &  Thomas,  Chicago;  Gerald  Page-Wood 
(1938),  Campbell-Ewald  (Company,  Chicago. 

Cleveland  Chapter — Chairman:  R.  M.  Aider- 
man,  McCann-Erickson,  Inc.,  Cleveland. 

Detroit  Cfuiptcr- -Chairman:  C.  W.  Brooke, 
Brooke,  Smith  &  French,  Inc.,  Detroit. 

Northern  California  Chapter  —  Chairman: 
Edmund  M.  Pitts  (1939),  J.  Walter  Thomp¬ 
son  (^mpany,  San  Francisco;  vice-chairman: 
Alvin  Long  (1939),  Long  Advertising  Service, 
San  Jose;  secretary- treasurer:  James  C  Knol- 
lin  (1939),  Gerth-Knollin  Advertising  Agency, 
San  Francisco;  governors  (in  addition  to 
above):  Fred  T.  Weeks  (1938),  Brewer-Weeks 


WITTEN  HEADS  BOSTON  CLUB 

(By  telegraph  to  Editob  &  Publisher) 

Boston,  June  9 — Edmund  S.  Witten 
of  Edmund  S.  Witten,  Inc.,  was 
elected  president  of  the  Advertising 
Club  of  Boston  at  the  annual  meet¬ 
ing  Tuesday.  Louis  Glaser  of  Louis 
Glaser,  Inc.,  and  Oliver  M.  Drum¬ 
mond  of  Crowell  Publishing  Com¬ 
pany  were  chosen  vice-presidents. 
Herbert  Stephens  of  the  American 
division  of  the  United  States  Print¬ 
ing  &  Lithograph  Company  is  the  new 
secretary  and  Edwin  E.  Leason  of 
Dickie-Raymond  Company  was  elect¬ 
ed  treasurer.  At  the  annual  dinner- 
dance  retiring  President  Philip  J. 
McAteer  of  New  EIngland  Electrotype 
Company  was  presented  with  a  wrist 
watch  and  chair  in  the  presence  of 
about  three  himdred  men  and  women 
who  attended  the  affair  at  the  Hotel 
Statler  in  Boston. 


Twice  before  this  body  had  regis¬ 
tered  approval  of  the  measure,  which 
had  been  supported  by  the  newly 
formed  Wholesale  Liquor  Dealers’ 
Association,  which  contended  that 
price  wars  were  demoralizing  the 
industry. 

The  state  senate  also  rejected  a 
proposal  to  license  outdoor  advertis¬ 
ing  and  restrict  roadside  advertising. 
The  rejected  bill  would  have  levied  a 
$25  annual  license  plus  50  cents  to  $1 
for  each  sign,  and  would  have  pro¬ 
hibited  signs  within  fifty  feet  of  a 
highway. 

A  bill  to  increase  to  $100,000  a  year 
the  state’s  appropriation  for  adver¬ 
tising  dairy  products  was  also  killed 
by  the  senate.  The  budget  provides 
$75,000  for  this  purpose. 


Campaigns  and  Accounts 


WILLIAM  H.  GRIFFITH  COM¬ 
PANY.  sole  di-stributor  of  In- 


T  v  PANY,  sole  distributor  of  In¬ 
wood,  Increte  and  Inoleum — satene 
selose  finishes  for  wood,  concrete  and 
linoleum — has  appointed  Gerth-Knol¬ 
lin  Advertising  Agency,  San  Fran¬ 
cisco,  to  handle  its  advertising.  A 
regional  consumer  and  trade  journal 
campaign  has  been  placed. 

New  England  Bolt  Company,  Inc., 
Everett,  Mass.,  has  placed  its  adver¬ 
tising  accoimt  with  the  Redmond 
Company,  Boston.  Newspapers  and 
magazines  will  be  used  to  feature  a 
ntw  product.  The  account  is  imder 
the  personal  direction  of  C.  A.  Dana 
Redmond. 


Rustless  Iron  &  Steel  Comsum, 
Baltimore,  has  retained  Ketdna, ' 
MacLeod  &  Grove,  Inc.,  PittolM^  | 
agency,  to  handle  advertising  a^i 
publicity  for  its  stainless  steels.  A4. 
vertising  will  start  this  sunune  k 
business  papers.  i 

Pharis  Tire  &  Rubber  Co.,  Nevik, 
Ohio,  has  named  Ralph  H.  Jones  Cen- 
pany.  New  York  and  Cincinnati,  b 
its  advertising  counsel.  Magaana 
and  newspapers  will  be  used. 

Russell  Potter,  director  of  the  k- 
stitute  of  Arts  and  Sciences,  Colas- 
bia  University,  annoimced  the  pladsg ; 
of  Institute  advertising  and  promotkn  i 
with  Frank  Kiernan  &  Co.,  41  Maiden  i 
Lane,  New  York  City.  Newspapen  i 
and  magazines  will  be  used.  Ge^ ' 
P.  Butterly,  Jr.,  accoimt  executive 

What  is  said  to  be  the  biggest  ad¬ 
vertising  campaign  ever  run  on  an;  ■ 
gin  is  being  carried  on  for  Flebch-  - 
mann’s  Distilled  Dry  Gin,  accordini 
to  Warren  Oakes,  vice-president  oi 
the  Fleischmann  Distilling  Corpora¬ 
tion.  About  140  newspapers  are  be 
ing  used,  and  five  magazines— Coiw- 
politan.  Red  Book,  Life,  Time  and 
Collier’s.  It  is  a  year-round  cam¬ 
paign,  intensified  in  the  summer  tine 
The  copy  theme  is  that  Fleischmann’s 
Gin  mixes  smoothly  with  other  in¬ 
gredients  of  mixed  drinks.  J.  Walter 
Thompson  Co.  is  the  agency. 

Brown  &  Williamson,  manufacturei 
of  Kool  and  Raleigh  cigarettes,  ha: 
signed  a  three-time-a-week  spot  over 
WEEI,  Boston,  pushing  the  Avalor. 
brand,  through  Batten,  Barton,  Dms- 
tine  &  Osborn,  Inc.  Featured  will  be 
Neal  O’Hara,  Boston  Traveler  col¬ 
umnist,  who  will,  in  general,  transfer 
his  column  to  the  B.  &  W.  spot  Otiiei 
spot  “live  talent”  shows  for  Brown  i 
Williamson  will  be  added  as  tines 
and  personalities  are  lined  up. 

Arfitz  Products  Corporatiok,  New 
York,  manufacturer  of  Alvana  Cos¬ 
metics  and  distributor  for  Lloyd’s  of 
America,  has  appointed  the  Roeding 
&  Arnold,  Inc.,  agency. 
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IN  NEW  QUARTERS 

Alexander  Advertising  Agency,  lo¬ 
cated  at  1482  Broadway,  New  York, 
since  1917,  has  moved  its  offices  to 
the  Brokaw  Building,  1457  Broadway. 
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CIRCULATION—.^^ 


kalEVES  IN  QUOTAS 
TO  BUILD  SALES 

|^,-.p.ign  Newt-Gaxetle  Circulator 
Tallt  How  He  Maintains  Staff  Mor* 

•  j,;  It  W.  Taylor  Outlines  Plan 
for  Reselling  Stops 


By  George  A.  Brandenburg 

Cl  riTHOUT  premiums,  price  reduc- 
V  tions,  free-time  or  combination 
ers.  J.  E.  WiNGLE,  Champaign  (Ill.) 
Vetps-Gazette  circulation  manager,  di- 
tcts  his  department  with  a  regular 
staff  of  seven  solicitors  and  192  city 
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starts.  The  .listrict  iiiaiuiKers  also  make  Rood 
use  of  these  lists  in  makiiiK  solicitations,  thus 
saving  time  as  they  only  have  to  stop  and  see 
people  they  know  are  not  regular  subscribers. 

“Our  greatest  number  of  stops  occur  during 
the  summer  months  when  peoiile  go  on  vaca¬ 
tions.  Our  boys  are  trained  to  be  on  the 
alert  for  these  people  when  they  return  to  the 
city;  but  as  a  great  number  of  them  go  away 
for  the  entire  summer,  for  the  last  two  years, 
we  have  planned  a  big  solicitation  to  resell 
summer  cancellations  on  the  day  after  school 
starts  in  the  fall.  The  big  solicitation  is  lim¬ 
ited  to  one  night  and  last  year  our  one  night 
solicitation,  in  which  every  carrier  took  part, 
netted  ns  over  900  orders. 

7*0  Take  Niagara  Trip 

1''  HE  second  of  the  Hartford  (Conn.) 
Courant’s  three-day  trips  for  car- 
ind  suburban  carriers.  Upon  such  a  rigi-g  take  place  June  28-30,  with 
jasis  the  News-Gazette  circulation  has  boys  visiting  Niagara  Falls.  It  is 
pcreased  50  per  cent  in  two  and  one-  expected  that  35  or  more  Courant 
lalf  years.  carriers  will  leave  Hartford  June  28. 

Discussing  his  policies  with  ^itor  ^ 

More  than  5,000  San  Francisco 
Examiner  carriers,  dealers  and 

_  sales  boys  attended  the  Curley  Grieve 

iefinite  ideas  for  his  own  department.  Staff  Sports  Revue  at  Dreamland  Au-- 
Se  mainteins  a  close  check  on  aU  car-  ditorium,  recently.  The  boys  enjoyed 
her  boys.  He  works  with  the  carriers  «  United  States  Re- 


|l  Publisher,  Mr.  Wingle  attributed 
apid  growth  in  circulation  to  a  great 
extent  upon  the  improved  newspaper 
36  has  to  sell.  He  has,  however,  some 


serve  Marine  band  and  a  program  of 
wrestling  and  boxing  matches.  Amer¬ 
ican  members  of  the  Davis  cup  tennis 
team  were  introduced  and  they  hit 
autographed  tennis  balls  out  into  the 
audience.  San  Francisco  and  Oakland 
carrier  boys  were  awarded  a  football 
autographed  by  “Slip”  Madigan,  St. 
Mary’s  football  coach. 

Graduation  Tabloid  Issued 
-  ^''WENTY  pages  of  pictures  and 
i  stories  concerning  LaPorte  high 
school  seniors  appeared  last  week  in  a 
separate  tabloid  section  of  the  LaPorte 
(Ind.)  Herald-Argus.  The  annual 
graduation  section  was  dedicated  to 
the  senior  class  and  served  as  the 
school’s  yearbook,  covering  all  phases 
of  scholastic  and  sports  activities. 
Where’s  Oscar? 

UNDER  the  direction  of  Eddie 
Geiger,  Chicago  American  sports 
promotion  manager,  the  paper  has 
launched  a  novel  cash  prize  contest  of 
interest  to  fishermen.  Last  Sunday, 
Oscar — a  big  fish — was  turned  loose  in 


s  well  as  with  solicitors.  He  sets  a 
juota  for  each  route  and  checks  col- 
jictions  carefully  to  determine  that 
ie  boy  receives  his  share  as  well 
I!  the  newspaper. 

“I  always  set  a  quota  for  myself  for 
Dtal  circulation,”  he  said.  “In  addi- 
ion,  quotas  are  set  for  the  suburban 
;taf!  as  well  as  the  mail  solicitors, 
fhen  a  city  carrier  attains  his  quota 
lie  becomes  a  ‘star  carrier,’  to  be  en 
lertained  monthly  at  a  theater  or  skat 
hg  party.  Suburban  carriers  are  re¬ 
warded  with  a  party  or  trip. 

"Healthy  circulation  gains  cannot 
ie  made  by  methods  such  as  special 
reductions,  free-time  subscription  of¬ 
fers  or  combinations  with  other  news- 
lapers  or  magazines,”  he  contends. 

‘A  newspaper  should  set  its  subscrip- 
ion  price  at  what  its  newspaper  is 
really  worth;  sell  it  for  that  price 
md  have  no  further  grief. 

“Most  anyone  can  gain  circulation  if 
Jiough  money  is  spent,”  he  added. 

Every  circulation  mainager  should  _ 
mdgetj^elf  at  the  beginning  of  the  Fox"'lake  ~wiA  a  ta^  attach^  “to  hi^ 


tail.  The  person  who  catches  Oscar 
and  redeems  the  tag  will  receive  $500 
in  cash  from  the  American.  “Fanny 
the  Fish,”  Oscar’s  wife,  will  soon  be 
turned  loose  with  a  tag  worth  $200. 
Hundreds  of  smaller  fish,  with  tags 
redeemable  for  prizes  of  $1  to  $lo, 
will  also  be  released,  making  a  total  of 
$2,000  in  prizes — something  worth 
fishing  for! 

Double  Delivery  Cost* 


rear.  Then  live  within  the  budget 
lot  more  than  25%  of  the  circulation 
revenue  should  be  permitted  in  the 
irculation  manager’s  budget.” 

In  such  a  budget,  Mr.  Wingle  be- 
ieves  items  such  as  automobiles,  pro¬ 
notion.  supplies,  wages  and  salaries, 
rent,  mailing  room  expense,  trucking 
ind  postage  should  be  included. 

Reselling  Summer  Stops 
l^^ITH  approach  of  summer  and  its 

subsequent  temporary  blight  on  jy^ANY  newspaper  publishers  are 
BTculation  due  to  vacations  circula-  iV X  paying  two  transportation  costs 
tors  shoidd  be  interested  in  the  system  because  of  inadequate  mail  train  ser¬ 
in  reselling  home  delivery  cancella-  vice,  requiring  papers  to  be  hauled 
followed  by  Robert  W.  Taylor, 
t  (Mich.)  Journal.  In  a  recent 
before  the  Central  States  group, 

Taylor  outlined  his  program  as 
uows: 

[  Our  proniution  is  continuous,  based  on  the 
ater  profit’  idea  and  not  on  prizes  or  pre- 
hums  and  carrier  boys  make  regular  weekly 
P  lcitati,,l,^.  Prepared  solicitation  hints,  con- 
kng  of  a  mimeographed  circular  with  some 
Iks  hint  built  around  a  different  idea  each 
arc  sent  with  the  lM)y*s  pa|>crs  each 
ucs'I.iy  afternoon  so  that  every  lujy  can 
>  bulletin  and  go  out  on  his  routCp 
Jf*  nis  papers  are  delivered,  and  have  a  new 
mg  point  with  which  to  contact  all  non* 

InsciiiK-iw. 

At  the  first  of  each  month,  each  carrier 
m  a  complete  list  of  all  the  non-sub* 
rs  on  his  route  to  his  district  manager, 
rus  arc  taken  from  these  lists  ny  which  we 
track,  at  the  office,  of  the  progress  the 
b^lH*  selling  non-subscribers.  To 

pi  up  competitive  interest  among  the  boys, 
pics  of  the  non-subscriber  record  are  sent  to 
substation  where  the  carriers  can  compare 
progress;  and  under  our  system  of  ‘suc- 
^  *'^*2ed,*  a  boy  surely  hates  to  see 
®  these  records  come  out  on  which  he 
**  not  show  some  old  stops  transferred  into 
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by  truck  to  postoffices  other  than  to 
those  in  the  place  of  publication,  the 
ICMA  Bulletin  points  out.  “This  fact 
is  becoming  more  apparent  in  a  sur¬ 
vey  of  the  ICMA  membership  by 
Lloyd  Smith  of  the  Kansas  City  Kan¬ 
san,  chairman  of  the  transportation 
and  postoffice  committee,”  states  the 
Bulletin.  “From  questionnaires  re¬ 
turned,  the  committee  has  found  that 
publishers  pay  two  costs  because,  first, 
they  pay  the  cost  of  truck  hauling, 
and,  secondly,  they  pay  at  the  full 
second  class  publishers’  mail  rate  for 
newspapers,  even  when  these  papers 
are  hauled  to  and  mailed  in  post- 
offices  of  destination,  and  are  handled 
by  the  U.  S.  mail  service,  only  of 
R.F.D.  routes  out  of  those  postoffices, 
ot  to  box  holders  in  those  postoffices.” 

This  problem  will,  no  doubt,  be 
thoroughly  discussed  at  the  ICMA 
convention  in  Milwaukee.  Chairman 
Smith  has  asked  circulators  to  co¬ 
operate  with  his  committee  by  return¬ 
ing  the  questionnaire  to  him  with  the 
desired  information. 

Organize  Delivery  Service 

ONE  solution  to  the  delivery  prob¬ 
lem  is  that  of  Canton  (Ill.)  Daily 
Ledger,  which  has  inaugurated  a  daily 
newspaper,  parcel  and  passenger  ser¬ 
vice  in  Canton’s  trading  territory. 
The  Ledger  has  arranged  a  special 
contract  agreement  with  the  Canton 
Taxi  Company  to  handle  distribution. 
The  taxi  company,  in  turn,  has  organ¬ 
ized  a  parcel  and  passenger  service 
to  and  from  towns  to  which  it  has 


contracted  to  haul  the  Ledger.  Taxi 
company  stations  have  been  estab¬ 
lished  in  each  of  these  towns.  The 
new  service  encompasses  all  of  the 
Ledger’s  distribution  to  suburban  car¬ 
riers,  A.  V.  Lund,  circulation  man¬ 
ager,  reports. 

JAMES  TALK  IN  BOOKLET 

A  talk  on  “Country  Boys  Make 
Good  in  a  Big  City,”  in  which  George 
W.  James,  editor  of  the  Bovmians- 
ville  (Ont.)  Canadian  Statesman,  dis¬ 
cussed  the  power  and  influence  of  the 
weekly  newspaper  before  members  of 
the  Advertising  and  Sales  Club  of 
Toronto,  recently,  has  been  dis¬ 
tributed  in  illustrated  booklet  form 
because  it  evoked  widespread  favor¬ 
able  comment  in  Canada.  In  his  ad¬ 
dress  Mr.  James  listed  a  number  of 
eminent  Canadians  whose  careers  he 
helped  influence  through  his  paper, 
and  stressed  the  intimate  relationship 
between  the  country  weekly  and  its 
readers  from  birth  notice  to  obituary. 

10,000  AT  WOMEN’S  MEETING 

Augmenting  the  usual  home  eco¬ 
nomics  program,  the  Los  Angeles 
Examiner  recently  conducted  the 
premiere  meeting  of  the  “Home¬ 
makers  Club,”  drawing  an  attendance 
of  10,000  women  at  Palomar  audi¬ 
torium. 


SUMMER  MEETING  SET 

Summer  meeting  of  the  Indiana 
Democratic  Editorial  Association  will 
be  held  Aug.  27-28  at  French  Lick. 


ATTENTION 

CIRCULATORS 

who  are  attending  the 

I.  C.  M.  A.  CONVENTION 

at  Milwaukee,  June  15-17 


DON’T  miss  the  exhibit  of  Book 
Presentations  arranged  by 
PUBLISHERS  SERVICE  COM¬ 
PANY,  Inc.,  in  the  foyer  of  the 
Schroeder  Hotel! 

See  for  yourselves  the  magnificent 
volumes  that  have  made  circulation 
promotion  history  from  Maine  to 
California — that  have  clicked  with 
newspapers  and  newspaper  readers 
in  practically  every  corner  of  the 
country ! 

Ralph  E.  Neusitz  and  Survey 
Manager  Frank  Marks  will  be  there 
to  tell  you  all  about  the  new 
PUBLISHERS  SERVICE  plans 
for  large  and  small  newspapers. 
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Graft  Revelations  Rock  San  Francisco 


As  Dailies  Follow  Corruption  Trail 


SAN  FRANCISCO  was  rocked  re¬ 
cently  with  front  page  disclosures 
which  tarnished  official  reputations, 
along  with  squabbles  aired  over  con¬ 
duct  of  the  grand  jury  investigation 
of  police  department  graft 
Casualties  so  far;  One  grand  jury 
ousted  because  certain  members  had 
connections  with  conditions  they 
were  charged  to  investigate;  the  pre¬ 
siding  judge  of  the  superior  court 
withdrew  from  participation  in  grand 
jury  investigations;  one  police  com¬ 
missioner  for  25  years  resigned  under 
fire;  sixteen  police  officers — including 
three  captains  of  the  most  important 
downtown  districts,  three  lieutenants, 
one  sergeant  and  ten  special  duty  men 
— dismissed  or  resigned  while  on  the 
grid  for  refusal  to  tell  sources  of  large 
accumulations  of  wealth  or  for  tell¬ 
ing  fantastic  tales  about  fat  bank  ac¬ 
counts. 


were  either  dismissed  or  resigned 
after  refusal  to  talk. 

As  the  graft  investigation  became 
prolonged,  public  interest  waned  until 
it  finally  was  crowded  from  the  front 
pages  by  the  involved  and  lengthy 
maritime  strike.  During  this  period 
there  was  a  difference  of  opinion  be¬ 
tween  the  San  Francisco  dailies  in 
their  attitude  toward  the  investiga- 


S.  F.  New  Launched  Probe 

To  the  Son  Francisco  News,  Scripps- 
Howard  paper,  goes  the  credit  for 
laimching  the  original  police  graft  in¬ 
vestigation.  This  resulted  from  an  in¬ 
formal  talk  made  by  John  V.  Lewis, 
U.  S.  Collector  of  Internal  Revenue  at 
San  Francisco,  before  the  Rotary  Club 
of  San  Rafael,  nearby  surburb. 

In  his  address  Collector  Lewis  dis¬ 
closed  that  a  retired  San  Francisco 
police  captain  had  paid  Federal  in¬ 
come  tax  on  an  accumulation  of  $110,- 
000  admittedly  from  vice;  that  hidden 
wealth  of  other  police  officers  de¬ 
rived  from  graft  had  been  discovered 
by  Federal  agents  who  had  forced 
these  men  to  pay  income  taxes.  The 
speaker  stated  the  graft  was  paid  by 
“several  himdred  houses  of  prostitu¬ 
tion.”  No  newspaper  men  were  pres¬ 
ent  at  the  luncheon. 

Collector  Lewis’  revelations  might 
have  gone  xmnoticed  had  not  Harvey 
Wing,  able  reporter  of  the  San  Fran¬ 
cisco  News,  been  lunching  two  days 
later  at  San  Francisco’s  Union  League 
Club.  Here  he  overheard  a  member 
discussing  the  import  of  Collector 
Lewis’  graft  speech  at  San  Rafael. 
Realizing  that  he  was  on  the  trail  of 
a  big  story  that  threatened  to  rival 
San  Francisco’s  sensational  graft 
prosecutions  of  three  decades  ago. 
Wing  hurried  to  San  Rafael  to  round 
up  the  facts.  He  interviewed  promi¬ 
nent  local  Rotarians  who  had  at¬ 
tended  the  luncheon,  and  from  their 
reports  was  able  to  piece  together  a 
very  accurate  transcript  of  Lewis’  re¬ 
marks.  When  confronted  with  Mr. 
Wing’s  report.  Collector  Lewis  con¬ 
firmed  it. 


Harvey  Wing 


“}Vho  Are  the  Grafters?” 

The  San  Francisco  News  broke  the 
story  the  next  day,  together  with  a 
front  page  editorial  headed  “Who  Are 
the  Grafters?”  along  with  Rodgers’ 
“dead  cat”  cartoon  which  hit  the  nail 
on  the  head.  The  story  created  a  big 
sensation. 

Forced  by  pressure  of  public  opin¬ 
ion,  an  appropriation  of  $25,000  was 
made  for  a  graft  investigation  by  the 
District  Attorney,  and  an  outside  in¬ 
vestigator — former  G-man  Edwin  N. 
Atherton  of  Los  Angeles — was  called 
in  to  conduct  it  When  that  appro¬ 
priation  was  exhausted  another  of 
$50,000  was  authorized,  the  period  of 
investigating  continuing  for  about  a 
year.  Despite  court  battles  to  block 
the  investigation,  a  parade  of  16  im¬ 
plicated  police  officers  eventually  ap¬ 
peared  before  the  grand  jury  and  the 
police  commission  for  trial,  telling 
tall  tales  of  fortxmes  hidden  in  myth¬ 
ical  woodpiles  or  other  grotesque 
stories  to  accoimt  for  sources  of  un¬ 
explained  hidden  wealth.  These  men 


tion.  But  the  San  Francisco  News 
kept  the  investigation  alive  month 
after  month  with  vigorous  editorials 
and  timely  cartoons. 

On  Nov.  30  last  Chief  Investigator 
Atherton  in  a  formal  statement 
charged  the  police  department  and 
Mayor  Angelo  J.  Rossi  with  lack  of 
support  and  annoimced  that  he  would 
bring  the  investigation  to  a  close  with 
preparation  of  a  formal  report.  The 
grand  jury  was  then  released  from 
service. 

Atherton’s  72-page  report  was  re¬ 
leased  March  16  and  published  in  full 
by  the  San  Francisco  News  and  other 
dailies.  The  San  Francisco  Chronicle 
issued  it  in  a  special  supplement,  tab¬ 
loid  size.  The  charges  of  widespread 
graft  were  sensational,  including 
among  many  others,  that  Dr.  Thomas 
E.  Shumate,  police  commissioner,  ob¬ 
tained  all  the  medical  business  from 
disorderly  houses,  also  that  he  was 
under  obligations  to  McDonough 
Bros.,  leading  bail  bond  brokers, 
named  in  the  report  as  “the  foimtain- 
head  of  corruption  .  .  .  with  many 
tentacles  in  the  city  government.” 

The  report  brought  loud  denials 
from  Mayor  Rossi  and  the  three  police 
commissioners;  also  vociferous  de¬ 
mands  that  Atherton  substantiate  all 
his  charges. 

“How  About  That  Note?” 

While  official  denials  were  still 
echoing  loudly  around  City  Hall,  re¬ 
porter  Harry  Lerner  of  the  San  Fran¬ 
cisco  Chronicle  pounced  upon  Police 
Commissioner  Shumate  and  asked 
him  point  blank;  “How  about  that 
note  you  owe  to  Pete  McDonough?” 
Lemer  really  had  no  actual  evidence 
that  Dr.  Shumate  was  thus  financially 
obligated,  but  the  commissioner, 
thinking  Lemer  was  in  possession  of 
all  the  facts,  called  the  reporter  into 
his  private  office  and  confessed.  He 
revealed  that  he  had  owed  Mc¬ 
Donough  $20,000  for  14  years  and  had 
never  paid  a  cent  on  the  principal, 
although  he  owns  large  real  estate 
holdings,  including  a  large  chain  of 
drug  stores.  This  revelation  in  the 
press  was  followed  immediately  by 
Shumate’s  resignation. 


This  prompt  confirmation  of  one  of 
the  Atherton  charges  caused  the  News 
to  repeat  publication  of  its  original 
editorial  and  the  “dead  cat”  cartoon, 
which  appeared  Augiist  28,  1935,  when 
that  paper  first  brought  the  police 
graft  situation  to  public  attention. 

A  new  grand  jury  was  impaneled 
under  the  guidance  of  Presiding 
Judge  George  J.  Steiger  and  District 
Attorney  Matthew  Brady  to  consider 
the  charges  made  in  the  Atherton  re¬ 
port.  All  local  dailies  were  now  ac¬ 
tive  in  following  through  on  the  graft 
situation,  particularly  the  News  and 
the  Chronicle. 

The  next  front  page  situation  re¬ 
vealed  that  McDonough  held  a  note 
of  District  Attorney  Brady,  allegedly 
covering  purchase  of  a  Buick  automo¬ 
bile  made  23  years  ago  before  Brady 
took  public  office.  Mr.  Brady  declared 
that  he  had  made  this  purchase  from 
and  his  payments  to  an  automobile 
salesmen  and  not  to  McDonough  Bros., 
and  officially  denied  through  the  press 
and  in  a  radio  talk  being  or  having 
been  under  financial  obligations  to  the 
McDonoughs. 

Next  the  San  Francisco  Examiner 
dug  up  and  published  on  its  front 
page  a  story  taken  from  the  News 
files  of  1931  revealing  Presiding  Judge 
Steiger  as  the  owner  of  Kearny  street 
property  formerly  used  for  vice  pur¬ 
poses  and  twice  raided  by  police. 

Police  Captain  Arthur  Layne  then 
told  the  press  that  Maurice  Rapheld, 
executive  secretary  to  Mayor  Rossi, 
had  asked  police  to  stop  raiding  a 
Tiu-k  street  gambling  joint,  also  a 
notorious  disorderly  house  operated 
by  a  woman  who  had  recently  served 
a  prison  term  for  contributing  to  the 
delinquency  of  two  yoxmg  girls. 

Juror  Disqualified 
When  this  new  grand  jiuy  con¬ 
vened  recently  to  consider  the 
Atherton  report,  it  was  revealed  by 
Graft  Investigator  Atherton  that  one 
of  its  members,  a  real  estate  broker, 
had  had  intimate  personal  contacts 
and  business  relations  with  proprie¬ 
tors  of  houses  of  prostitution.  This 
man  was  promptly  disqualified  and 
bounced  out  by  Judge  Steiger. 

The  next  revelations  further  in¬ 
volved  the  grand  jury.  It  first  voted 
that  State  Attorney-General  U.  S. 
Webb  be  called  in  to  conduct  the 
graft  investigation  instead  of  District 
Attorney  Brady;  then  the  jxmors 
turned  around  in  an  astonishing  about 
face  and  gave  a  vote  of  confidence  to 
the  District  Attorney,  also  to  Judge 
Steiger. 

Further  press  disclosures  revealed 
that  the  grand  jury  membership  in¬ 
cluded  one  distant  relative  of  Pete 
McDonough;  also  a  brother  of  a  San 
Francisco  policeman  and  still  a  third 
individual  who  was  an  advertising 
solicitor  for  a  police  department  pub¬ 
lication. 

Stunned  with  the  effect  of  these 
revelations  in  the  daily  papers.  Judge 
Steiger  ousted  the  entire  grand  jviry. 
After  consultation  with  his  colleagues 
on  the  Superior  Court  bench.  Presid¬ 
ing  Judge  Steiger  withdrew  from  the 
grand  jiury  investigation.  He  was 
succeeded  in  those  duties  by  Su¬ 
perior  Judge  James  G.  Conlan,  who 
has  cuinounced  that  a  new  grand  jury 
would  be  impaneled  to  hear  the  Ath¬ 
erton  charges. 

Following  a  personal  request  from 
Judge  Conlan,  State  Attorney-Gen¬ 
eral  U.  S.  Webb  has  named  Robert 
Harrison,  chief  deputy  attorney-gen¬ 
eral,  to  represent  the  state  in  the  new 
graft  probe. 

Policeman  Signs  Confession 
The  Examiner  April  3  also  broke 
the  story  that  Investigator  Atherton 
had  the  signed  confession  of  Joseph 
Murray,  one  of  the  ousted  police  of¬ 
ficers  who  had  previously  refused  to 


talk,  detailing  the  police  system  uk. 
in  making  vice  collections  and  ^ 
offs. 

A  bill  backed  by  District  Attom*. 
Brady  and  the  San  Francisco 
has  been  passed  by  the  legial^ 
which  makes  grand  jury  proceeds 
public  imder  certain  conditions^ 


Reporter’s  Bet  Lautichti 
Big  ’Frisco  Graft  Prolt( 

To  Harvey  Wing,  San  Franeko 
News  r^)orter,  goes  the  distinctka ,( 
having  launched  the  story 
engrossed  San  Francisco  newsp^ 
to  an  extent  that,  if  the  resultant  cttv 
were  laid  end  to  end,  the  world 
be  provided  with  a  newsprint  colit 

Wing  has  served  up  many  a  aegop 
from  the  City  Hall  beat.  Ihi,  ^ 
fell  in  his  lap.  A  retired  police  ofi. 
cer  friend  asked  that  Wing  settle  i 
bet.  The  wager  was  that  John  Lewie, 
Internal  Revenue  collector,  had  not 
said  in  speech  at  San  Rafael  that  b- 
come  tax  returns  indicated  police 
graft  in  San  Francisco. 

“You  decide  the  wager,”  the  friend 
urged.  “I’ll  have  to  check  and  let 
you  know,’  said  Wing,  as  the  stay 
was  then  absolutely  new  to  San  Fran, 
cisco.  Wing  immediately  got  busy 
and  the  News  broke  the  first  stay  of 
police  graft  charges.  Months  later 
this  continued  to  hold  San  Frandaco 
headlines. 
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HUDSON  ANNOUNCES  PLANS 


Tichenor  to  Manage  3  Dailiei  Ac-  i 
quired  by  Texan  j 

Announced  details  of  the  transac- 1 
tions  under  which  Hubert  R.  Hudnn  j 
Brownsville,  Tex.,  business  man,  and  i 
associates  took  over  three  'Texai 
Lower  Rio  Grande  Valley  dailips  re¬ 
cently,  revealed  that  J.  M.  Stein,  who 
has  been  publisher  of  the  Brovnu- 
ville  Herald  remains  as  editor  of  that 
paper,  and  Brad  Smith,  who  has  been 
editor-manager  of  the  McAllen  Moni¬ 
tor,  continues  in  that  position.  Mc¬ 
Henry  Tichenor,  who  has  been  pub¬ 
lisher  of  the  Harlingen  Valley  Morn¬ 
ing  Star,  third  paper  included  in  the 
deal,  becomes  business  manager  of  all 
three  dailies. 

Carl  C.  Magee,  nationally  known 
former  editor  of  the  Scripps-Howard 
Oklahoma  City  News  and  prior  to  that 
in  Albuquerque,  N.  M.,  will  make  his 
headquarters  at  McAllen  as  editor-in- 
chief  of  the  three  papers  allied  under 
Hudson  control. 

New  presses  have  been  ordered  for 
the  Valley  Morning  Star  and  the 
McAllen  Monitor  and  new  buildings 
will  house  the  enlarged  plants  and  in¬ 
creased  staffs. 

Combination  advertising  and  sub¬ 
scription  rates  have  been  worked  out 
and  will  be  placed  into  effect  inune- 
diately.  Circulation  Manager  Jack 
Calvin  of  the  Star  will  be  in  charge 
of  circulation  of  all  three  papers  and 
Troy  McDaniel,  Star  advertising  man¬ 
ager,  will  oversee  advertising  for  the 
combination. 

Price  paid  for  the  three  papers  was 
not  announced. 
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FCC  ACTS  ON  STATION 
Washington,  D.  C.,  June  9— An  ex¬ 
aminer  for  the  Federal  Communica¬ 
tions  Commission  this  week  recom¬ 
mended  that  the  application  of  the 
Bend  (Ore.)  Bulletin  for  a  permit  to 
construct  and  operate  a  broadcast 
station  be  granted  subject  to  the  se¬ 
lection  of  an  approved  trcUismitlB 
site. 


SPONSORS  MUSIC  FESTIVAL 

More  than  9,000  persons  filled  Waite 
High  School  stadium  in  Toledo  the 
night  of  June  2  for  the  10th  annw 
high  school  music  festival  sponsored 
by  the  Toledo  Blade. 
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SYNDICATES-41 


Morgan  Beatty  Writes  Interpretive 

Articles  for  AP  Feature  Service 


EMPIRE  PRESS  UNION 
MEETS  IN  LONDON 


AYFAIR  NEWSPAPER  SYNDI- 


By  ROBERT  U.  BROWN 

Supplying  the  demand  for  more  Syndicates  Merge 

interpretive  news  writing  the  As- 
^TiD  Press  Feature  Service  now 
^ers  a  weekly  article,  “What  It 
Means,”  written  by  Morgan  N.  Beatty, 
editor  of  the  Washington 


M 


Development*  in  New*  Tran*mi**ion 
Feature  Meeting*  May  24*28 — 
Color  Photo  by  Wire  Reproduced 
by  Daily  in  GIa*gow 


ieature 

bureau.  . 

Hie  AP  promotes  the  articles  as 
“first  aid  for  bewildered  readers.” 
Beatty  takes  a  complicated  story. 


been  merged  with  Associated  Midwest 
Newspaper  Syndicate,  Chicago,  effec¬ 
tive  June  1,  it  was  annovmced  this 
week  by  David  Murphy,  president  of 
the  Chicago  syndicate,  now  handling 
Mayfair  Needlecraft  Art  Service.  Mrs. 
F.  M.  Webb  has  been  retained  as  styl- 


gudies  its  backgroimd,  interviews  the  designer  for  Mayfair  service. 


jj^jessary  authorities,  and  writes  a 
dear-cut  story  telling  the  layman 
"what  it  means.”  The  first  story  was 
devoid  to  President  Roosevelt’s  econ¬ 
omy  move. 

^atty  has  been  with  the  AP  some 
nme  as  cable  editor,  chief  of  bureau 
It  Qeveland,  chief  of  bureau  at  Al¬ 
bany  and  reporter  in  Washington.  His  juinoi^. 
ichedule  for  “what  it  means”  stories 
s  not  set.  He  may  write  one  a  week, 
or  more  or  less,  depending  on  what 
iere  is  in  the  day’s  news  that  needs 
oplaining. 

SyndiceUe  for  Weehlies 

PRESS  FEATURES  of  140  West  42d  continuing  his  work  there, 
r  Street,  New  York,  has  been  or- 


janized  to  supply  a  featoe  service  to  ExpOSe  Brings 

jireekly  newspapers.  Its  manager,  it' 

j  Leonard  H.  Engel,  specifically  states 
IS  1  that  it  is  not  interested  in  any  other 


Increasingly  higher  speeds  of  news 
transmission  by  cable  and  radio,  de¬ 
velopments  in  direct  telegraphic 
printers,  and  transmission  of  a  colored 
photograph  by  wire  from  London 
to  Glasgow  were  developments  in 
modern  news  transmission  discussed 
at  the  British  Empire  Press  Union 
Conference  in  London,  May  24-28. 

Reproduction  of  whole  columns  of 
matter  in  a  few  minutes  by  facsimile 
telegraphy  which  would  make  today’s 
high-speed  teleprinting  look  ridicu¬ 
lous  was  promised.  Sir  Roderick 
Jones,  chairman  of  Reuters,  told  the 
conference  in  an  address  on  modern 
news  transmission.  Science  and  in¬ 
vention  had,  during  the  last  two 
decades,  reached  farther  into  the  un¬ 
known  than  ever  before  in  the  his¬ 
tory  of  journalism,  with  dazzling  and 
practical  effect.  While  facsimile  tele¬ 
graphic  transmission  was  only  used 
at  the  moment  for  pictures,  drawings 
and  advertisements,  research  into 
simplification  and  improvement  would 
lead  to  whole  messages,  irrespiective 

Suits  for  $500,000  of  length,  being  delivered  to  news- 


Robert  W.  Wright,  formerly  with  May 
fair,  has  been  appointed  eastern  and 
Canadian  representative  for  AMNS. 
Gordon  Bent,  formerly  with  the  New 
York  Post  and  Denver  Post,  has  been 
named  mid-western  representative. 
The  Chicago  syndicate  has  transferred 
its  incorporation  from  Delaware  to 


IVortman  on  Vacation 

Denys  WORTMAN,  creator  of 
“Metropolitan  Movies”  for  United 
Feature  Syndicate,  left  this  week  for 
his  Summer  home  at  Marthas  Vinyard, 
Mass.  He  will  remain  until  early  Fall 
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type  of  publication. 

Engel  has  been  a  contributor  to 
magazines  and  until  recently  has 
acted  as  director  of  publicity  for  sev¬ 
eral  midwest  organizations.  Allen  D. 
Fields  and  George  Bookman  are  the 
lyndicate  editors.  Fields  has  been  a 
free  lance  writer  and  photographer 
with  experience  on  the  Brooklyn  Eagle 
ind  the  Monticello  (N.  Y.)  Republi- 
xn-Watchman.  Bookman  is  a  Phi 
Beta  Kappa  and  has  been  a  contrib- 
ator  to  Ladies  Home  Journal  and 
Jther  magazines.  He  was  formerly 
with  the  Greenwich  Villager,  New 
York  World-Telegram  and  the  Long 
Branch  (N.  J.)  Daily  Record. 

Enlarges  and  Adds  Comic 

King  FEIATURES  this  week  is  en¬ 
larging  the  size  of  “The  Pussy- 
at  Princess,”  drawn  by  Ed  Anthony 
who  has  collaborated  with  Frank 
Buck  and  Clyde  Beatty  on  several 
inimal  books.  Heretofore  the  strip 
was  half  page  and  tabloid  size.  It  is 
low  going  to  full  page  size  with  a 
‘gag  animal  strip”  entitled,  “Animal 
Antics.”  also  drawn  by  Anthony,  as  a 
lop  strip. 

It  will  continue  to  be  issued  in  the 
lid  size  also. 

Bridge  Couple 

V^^ILUAM  E.  McKENNEY,  bridge 
’  ’  editor  of  NEA  Service,  and  Mrs. 
Marguerite  Hoffmeier,  were  married 
June  9,  at  the  Broadway  Tabernacle 
Congregational  Church,  New  York 
City.  McKenney  has  been  secretary 
of  the  American  Bridge  League  since 
iMuary,  1930.  While  in  recent  years 
“is  official  duties  have  precluded  his 
entry  as  a  player  in  many  national 
events,  he,  with  Ralph  R.  Richards,  of 
^troit,  in  1929  won  the  first  National 
Championship  Contract  pair  cham¬ 
pionship  of  the  United  States. 

McKenney  has  been  a  member 


Los  Angeles,  June  7 — Aftermath  of 
the  sensational  state-wide  liquor  in¬ 
vestigation  inspired  last  year  by  the 
Los  Angeles  and  San  Francisco 
Examiners,  three  suits  asking  aggre¬ 
gate  damages  of  $500,000  from  the 
newspapers  were  filed  in  superior 
court  late  last  week.  Two  are  libel 
suits  brought  by  Erwin  P.  Werner, 
attorney,  and  his  wife,  Helen  M. 
Werner,  “Queen  Helen”  of  Los  Ange¬ 
les  politics,  and  are  directed  at  the 
Los  Angeles  EIxaminer  and  Hearst 
Publications,  Inc.  The  third  is  a 
damage  action  for  trespass,  filed  by 
Werner,  and  naming  Ae  same  de¬ 
fendants  plus  the  San  Francisco 
Elxaminer.  The  libel  actions  seek 
$200,000  each,  and  the  damage  suit 
$100,000,  half  of  each  as  compensa¬ 
tory,  and  half  as  exemplary  damages. 

'Ihe  Werners  were  key  figures  in 
a  legislative  committee  investigation 
into  asserted  irregularities  in  liquor 
regulations  and  control,  and  later 
fi‘ced  trial  twice  on  bribery  charges 
based  largely  on  the  same  evidence. 
The  first  jury  disagreed,  and  the 
second  acquitted  them. 

In  his  trespass  suit  Werner,  at  one 
time  Los  Angeles  City  Attorney, 
charged  the  defendants  with  enter¬ 
ing  his  office  and  making  copies  of 
private  papers  and  installing  a  dicta¬ 
phone. 


paper  offices  in  a  flash,  he  declared, 
instead  of  letter  by  letter. 

Portable  Transmitters  Illegal 

Sir  Roderick  Jones  referred  to  the 
increasing  use  in  America  of  portable 
shortwave  radio  transmitters  in  news 
collecting,  but  pointed  out  that  the 
British  Post  Office,  which  controls  all 
use  of  radio  in  Britain  would  not  per¬ 
mit  such  transmitters  to  be  used  here 
except  by  the  police,  fire  brigades  and, 
on  very  rare  occasions  by  the  British 
Broadcasting  Corporation.  Sir  Rod¬ 
erick  said  the  report  that  an  Amer¬ 
ican  newspaper  representative  used  a 
portable  radio  transmitter  in  West¬ 
minster  Abbey  during  the  Corona¬ 
tion  seemed  very  doubtful,  and  any¬ 
way  if  it  were  used  it  was  definitely 
illegal. 

The  Scottish  Daily  Record  in  Glas¬ 
gow  is  believed  to  be  the  first  daily 
newspaper  to  receive  by  wire  and 
publish  a  color  photograph.  On  May 
25  on  its  front  page  this  paper  pub¬ 
lished  a  picture  of  a  Yeoman  Warden 
in  full  garb  which  had  been  sent  over 
a  telephone  wire  from  London. 

High  cost  of  telephoto  apparatus 
was  complained  of  by  T.  J.  Noble. 
He  asked  for  a  special  radio  wave 
length  for  British  Empire  newspapers 
for  picture  transmission.  Mr.  Noble 
is  art  managing  editor  of  the  London 


Daily  Sketch  and  the  Sunday  Graphic. 
He  appealed  to  British  engineers  to 
produce  a  portable  telephoto  apparatus 
at  £500  ($2,500)  with  a  range  of  six 
by  eight  inches  for  picture  size,  and  a 
picture  receiving  and  transmitting  ap¬ 
paratus  for  the  newspaper  head  office 
which  would  cost  $7,500. 

Speaks  on  Air  Transport 

Lints  Smith,  manager  of  the  London 
Times  spoke  on  air  transport  and  said 
it  cost  a  newspaper  twopence  a  copy 
to  send  copies  by  air.  He  threw  cold 
water  on  Sir  Roderick  Jones’  visual¬ 
ization  of  the  future  of  news  trans¬ 
mission  by  suggesting  that  one  great 
advance  would  be  made  if  cable  and 
radio  companies  brought  their  rates 
down  at  once.  Air  transport  rates 
would  also  have  to  come  down,  he 
averred,  before  British  papers  made 
use  of  aeroplanes  for  circulation. 

Government  advertising,  such  as 
that  done  extensively  of  late  by  the 
Post  Office,  the  Milk  Marketing 
Board,  Savings  Certificates,  and  so  on 
had  increased  both  the  dignity  and 
the  influence  of  advertising,  G.  P. 
Simon,  advertising  manager  of  the 
London  Daily  Telegraph  declared  in 
an  address.  These  developments  had 
given  official  recognition  to  the  power 
and  the  value  of  paid  press  advertis¬ 
ing  as  the  best  possible  means  of  dis¬ 
tributing  essential  information.  Never 
before  had  the  public  so  widely  un¬ 
derstood  that  advertisements  are 
news.  ^  'This  was,  he  considered  the 
most  important  single  trend  in  mod¬ 
ern  advertising. 


CHAINS  CHALLENGE  NEW  TAX 


« the  National  championship  team  of  lowed  by  similar  actions  by  theater, 


Exemption  of  New*  Stand*  Cited  in 
Suit*  Against  Pa.  Levy 

Harrisburg.  Pa.,  June  8 — 'fwo  gro¬ 
cery  chains  have  started  suit  in  the 
Dauphin  County  Court  against  the 
Commonwealth  of  Pennsylvania  to  | 
te-st  the  legality  of  the  state’s  new 
graduated  chain  store  tax  law,  which 
was  signed  by  Governor  George  H. 
Earle  on  June  6.  Attorneys  for  the 
chains  said  the  suits  were  to  be  fol- 


at  both  contract  and  auction 
She  was  the  first  woman  to 
!^e  two  terms  as  president  of  the 
womens  Auxiliary  of  the  American 
League,  serving  in  1934  and 
^35. 

Mr.  and  Mrs.  Paul  Harrison  an- 
wimce  the  recent  birth  of  a  son, 
““'Ard.  Harrison  is  Hollywood  cor- 
•wwpondent  for  NEA. 


5-and-lO-cent  stores,  drug  chains 
and  other  grocery  interests.  The 
American  Stores  Company  and  the 
Great  Atlantic  &  Pacific  Tea  Com¬ 
pany  are  the  two  stores  which  have 
already  filed  their  suits. 

Elxemption  of  news  stimds  (those 
whose  chief  sale  is  newspapers  and 
magazines)  is  cited  as  one  discrim¬ 
inatory  provision. 


SYD.NEY,  AUSTRALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  puhlishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St., 
SYDNEY,  AUSTRALIA 


The  Photo  Engraver 
Got  a  Break 

He  had  been  taking  a  lot  of 
criticism  that  he  thought 
belonged  elsewhere.  Then  for 
a  fortnight  he  noticed  that  his 
halftones  were  showing  up  bet¬ 
ter  in  the  paper. 

“Yes,”  admitted  the  stereo 
foreman,  “I  decided  to  experi¬ 
ment  a  little  and  have  been 
using  Certified  Mats  lately. 
Looks  like  I  might  use  them  for 
quite  a  while.  I  guess  those 
engravings  we  kicked  about 
weren’t  so  bad  after  all.” 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

0  Rockefeller  Plaza,  Dept.  P, 

New  York,  N.  Y. 
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Newspaper  Promotion  Review 


TEXAS  PRESS  MEETING 


BY  ROBERT  S.  MANN 


usually  skip  the  advertise- 
V  V  merits  that  purport  to  be  the  re¬ 
flections  of  a  copy  writer  telling  him¬ 
self  why  the  advertisement  in  hand 
simply  can’t  be  written. 

In  fact,  we  did  skip  this  one  for  the 
last  week  or  two — and  now  we  have 
decided  that  we  passed  up  a  gem  un¬ 
usual  in  this  age  when  people  hard- 
boil  their  oysters  for  fear  of  finding  a 
gleaming  pearl. 

Perhaps  we  were  prejudiced  by  the 
headline:  “Advertising  Writer  Pauses 
to  Reflect.”  Possibly  by  the  three- 
colunm  cut  at  the  top — an  earnest, 
good-looking  fellow  at  a  typewriter 
scratching  his  head.  No  reason  why 
we  should  have  passed  our  eyes  side- 
wise  aroimd  it,  except  that  it  was 
obviously  posed  to  illustrate  the  head¬ 
line. 

Anyway,  we  have  now  made  our 
apologies  to  Earl  Challenger,  and  to 
the  Honolulu  Advertiser,  which  car¬ 
ried  the  advertisement.  First  let’s 
quote  the  final  paragraph,  which  ex¬ 
plains  what  it  is  all  about: 


"NOTE- -In  a  reflrctivr  hour  Karl  Chal- 
It-ngrr,  our  promotion  managrr,  wrote  the  above 
copy.  Upon  reading  it  over  I  decided  that  it 
■ihould  be  presented  to  our  readers  and  that 
Challenger’s  picture  should  go  along  with  it. 
The  copy  was  not  written  with  the  thought  of 
publication,  but  it  expresses  well  what  is  in 
the  hearts  of  news|>apertnen.  Earl  pleaded  that 
the  personal  publicity  and  picture  would  give 
his  fellow  employes  the  impression  that  he  was 
‘bucking  for  corporal.’  We  will  assure  all  and 
sundry  this  is  not  the  case.  We  are  publishing 
it  for  one  reason  only  and  that  is  l>ecause  we 
feel  it  is  one  of  the  best  newspaper  promotion 
ads  we  have  seen — (perhaps  there  is  also  some 
sentiment  mixed  in  our  reasoning), 

"BUSINESS  MAN.M'.ER.” 


Soft?  Sappy? 

NOW  for  excerpts  from  the  text— 
and  it  is  not  easy  to  make  ex¬ 
cerpts  from  this  text.  But  here  goes: 

“So.  Here  you  are  again  in  the  same 
old  quandary.  It’s  time  to  write  the 
newspaper  promotion — your  full-page 
ad  for  the  Sunday  Advertiser. 

“You  always  scratch  your  head  and 
wonder  how  to  write  whenever  you 
tackle  this  company  ad — ev»i  with 
the  material  ri^t  on  your  desk  at 
hand.  .  .  . 

“Why  this  blockage?  Ah!  The  an¬ 
swer  comes.  It’s  simply  this.  The 
kind  of  an  ad  you’d  like  to  write,  you 
simply  can’t  write.  If  you  wrote  it 
the  way  you  see  it,  as  a  fellow- worker 
in  a  newspaper  plant,  it  might  not  be 
rightly  tmdersto^  by  readers.  Hiey'd 
think  you  were  going  ‘soft’  or  ‘sappy.’ 
And  you  couldn’t  write  it,  because,  in 
the  words  of  a  famous  composing 
room  foreman,  ‘type  ain’t  made  to  go 
that  way.’ 

“If  you  could  do  it,  you’d  write  this 
company  ad  about  that  which  is  the 
very  heart  of  a  newspaper’s  devotion 
to  duty  as  a  semi-public  institution, 
and  the  very  heart  of  its  success.  You 
would  write  about  the  daily  unsung 
striving,  the  faithful  hard  work  of 
fine  men  and  women,  all  of  them  in 
this  newspaper  plant,  who  put  the 
breath  of  life  and  meaning  into  the 
dumb  type-metal,  black  ink  and  the 
macerated  wood-pulp  that  is  news¬ 
print. 

Sense  of  Responsibility 

‘  ‘  OU’D  tell  about  the  grand 
1  spirit  of  willingness  to  serve, 
the  almost  over-developed  sense  of 
responsibility  for  doing  things  right, 
that  permeates  the  hearts  of  men  and 
women  in  this  plant  from  the  smallest 
office  boy  to  the  big  fellow  who  works 
so  hard,  too  hard,  to  keep  the  wheels 
going  round. 

“In  words  that  sing  you’d  tell  about 
reporters  up  in  the  ^itorial  room — 


some  of  them  just  kids— pounding  the 
pavements,  taking  it  on  the  chin  in 
interviews  with  the  haughty  and  the 
proud,  mucking  around  down  at  the 
morgue  at  midnight.  You’d  hammer 
out  the  rhythm  of  the  weary  miles 
along  the  police  beat,  the  political  beat, 
the  waterfront  beat — you’d  follow  all 
the  tangled  trails  reporters  tread  so 
you  and  1  can  read  the  news. 

“You’d  think  of  editors  and  editorial 
men  growing  older  and  grayer  in  the 
harness  with  the  years,  keeping  the 
sheet  clean  and  the  copy  clear  and 
concise,  so  your  tiniest  kid  can  read  it 
and  get  good  ideas  tomorrow  morning. 
You’d  remark  on  reputations  saved 
from  tarnish,  and  all  the  unimportant, 
petty  trash  that  goes  into  the  waste¬ 
basket  instead  of  the  composing  room, 
only  because  real  newspaper  men  are 
on  the  job  with  an  ideal,  only  because 
they  stand  guard  to  kick  yellow  jour¬ 
nalism  out  the  door. 

In  the  Composing  Room 

“You’d  write  effective  paragraphs 
about  those  boys  up  in  the  composing 
room,  sweating  over  hot  metal  and 
handfuls  of  type.  You’d  depict  lino- 
typers  hunched  over  the  keys,  galley 
boys  on  the  nm,  make-up  men  and 
mat-casters  and  type-pickers  who 
sleep  daytimes  so  they  can  start  work 
at  midnight.  You’d  give  a  word  to  the 
good  old  press  gang,  all  ink-smeared 
and  begrimmed,  ‘turning  her  over’ 
to  print  your  morning  edition  as  each 
new  day  is  graying  in  the  East. 

“You’d  go  on  telling  stories  of 
loyalty,  hard  work  and  good  head- 
work  among  your  pals  and  co-workers 
until  you  had  a  book.  Yet  you 
couldn’t  write  it.  For  you  can’t  put 
human  hearts  into  lines  of  lead  type 
any  more  than  you  can  ship  roller 
canaries  in  cast  iron  boxes. 

“All  you  can  do  is  sense  it  and 
admire  it — ^the  spirit  of  devotion  that 
real  newspaper  people  put  into  their 
work  year  after  year — the  spirit  that 
puts  their  newspaper  up  where  every¬ 
body  resects  it,  and  keeps  it  there. 

“So,  you  see,  the  ad  you’d  like  to 
write  for  your  newspaper  never  will 
be  written.  You’ve  got  to  live  and 
work  with  good  newspaper  people  in 
order  to  understand.  And  then  you 
can’t  write  about  it  very  brilliantly 
or  gild  a  verbal  lily  or  just  dash  off 
a  lot  of  prose.  You  think  about  it. 
And  let  it  go  at  that.” 


More  Time  for  Busineti  at  Future 
SettioB*  Asked 

(By  telegraph  to  Editos  &  I’cblishes) 

Brownwood,  Tex.,  June  10. — Mem¬ 
bers  of  the  "rexas  Press  Association 
will  be  asked  to  give  more  time  to 
business  at  future  meetings  and  less 
time  to  social  functions  if  a  recom¬ 
mendation  made  by  President  H.  H. 
Jackson  to  the  opening  of  the  48th 
Annual  Session  is  adc^ted.  Jackson, 
editor  of  the  Coleman  Democrat 
Voice,  also  asked  that  consideration 
be  given  to  an  excursion  trip  to  Hav¬ 
ana  or  Mexico  City  following  the 
next  meeting  a  year  hence. 

A  committee  was  authorized  to  wire 
Gov.  Allred  at  Austin  asking  that  he 
veto  a  bill  passed  by  the  recent  legis¬ 
lature  prohibiting  newspaper  adver¬ 
tising  by  Texas  dentists. 

The  delegates,  meeting  in  Brown- 
wood  for  the  first  time  in  32  years, 
were  welcomed  by  Will  H.  Mayes,  now 
of  Austin,  but  former  publisher  of  the 
Brownwood  Bulletin,  founder  of  the 
School  of  Journalism  of  the  Univers¬ 
ity  of  Texas,  and  past  president  of 
both  the  State  Association  and  the 
National  Elditorial  Assn.  Mayes  pro¬ 
tested  the  over-emphasis  on  sensa¬ 
tional  stories  and  the  use  of  insignifi¬ 
cant  news  pictures  in  present  day 
papers,  and  urged  that  editors  give 
larger  consideration  to  advancing  the 
intellectual  and  moral  tastes  of  the 
readers  rather  than  giving  the  read¬ 
ers  what  the  lower  element  among 
them  appear  to  want. 

The  session  will  continue  throu^ 
Saturday  morning. 


Says  Boys  Not  Subject 
to  U,  S.  WafiP-Hour  BilJ 

(By  telegraph  to  Kdito*  &  1’uilisri,) 

Washington,  D.  C.,  June 
impression  among  legislators  thi 
newspaper  boys  are  not  subject  % 
the  Black-Connery  wage  and  hoai 
bill  is  shared  by  Robert  P.  Jaekn 
assistant  attorney  general  and  ad^ 
istration  spokesman  on  the 
lation. 
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Replying  to  inquiry  addressed  b 
him  by  Senator  Rush  Holt,  Ja^ 
stated: 


‘“The  purpose  of  the  law  is  to  a|i|j> 
it  to  the  producer  rather  than  th 
seller  and  it  does  not  seem  to  » 
that  the  boy  who  takes  the 
and  sells  them  in  the  street  can  h 
held  to  be  in  interstate  comnott 
unless  there  is  some  unusual  featm 
about  it” 
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ANDERMAN  NAMED  PUBLISHER 


BAN  LIQUOR  ADS 

No  more  liquor  store  advertise¬ 
ments  will  appear  in  Evanston  (Ill.) 
Life,  new  weekly  picture  newspaper, 
in  deference  to  objections  raised  by 
leaders  of  the  Evanston  Ministerial 
Association.  In  a  recent  announce¬ 
ment,  the  paper  stated:  “The  minis¬ 
ters’  association  raised  the  point  that 
pictures  taken  in  churches  should 
not  be  used  to  promote  the  sale  of 
liquor.  If  church  pictures  and  liquor 
ads  be  in  the  same  newspaper,  it  be¬ 
comes  most  difficult  to  controvert  and 
we  yield  this  point  by  now  refusing 
liquor  ads.” 


Detroit  Times  Manager  Advanced 
by  Hearst 

Effective  June  7,  W.  E.  Anderman, 
formerly  manager  of  the  Detroit 
Times,  has  been  appointed  publisher 
of  that  newspaper,  according  to  an  an¬ 
nouncement  by  the  (general  Manage¬ 
ment  of  Hearst  newspapers. 

Mr.  Anderman  joined  that  newspa¬ 
per  as  local  advertising  manager  in 
February  of  1922,  a  few  months  after 
Mr.  Hearst  had  acquired  it.  Mr.  An¬ 
derman  was  bom  in  Chicago  and 
entered  the  newspaper  business 
directly  after  leaving  school.  He  spent 
thirteen  years  on  the  Chicago  Daily 
News  in  the  business  office  and  as  an 
advertising  salesman.  When  he  left 
the  News  to  go  to  Detroit  he  took  an 
exclusive  position  in  the  national  ad¬ 
vertising  departmmt  on  the  Detroit 
Times.  He  served  successively  as  local 
manager,  advertising  director  and 
business  manager.  In  June,  of  1933,  he 
became  general  manager.  He  is  mar¬ 
ried  and  has  three  sons. 


Press-Scimitar  Signs 
With  Memphis  GuSd 

(By  telegraph  to  Editor  &  I’ciuini) 

Memphis.  Tenn.,  June  10— Ik 
Press  -  Scimitar  and  the  Maqib 
Newspaper  Guild  today  signed 
contract  estabishing  a  40-hour  mk 
for  editorial  employes.  It  also  pn- 
vides  dismissal  and  retirement  pig¬ 
ments,  and  a  minimum  wage  sak 
ranging  from  $25  a  week  for  begn- 
ners  to  $40  a  week  for  woriien  of 
more  than  three  years  experience. 

The  agreement  on  the  dO-hov 
week  adapting  it  to  afternoon  news¬ 
paper  requirements,  is  said  to  be  a 
innovation.  Editorial  workers  will 
get  a  half-day  off  one  week  and 
day-and-a-half  the  following  week  n 
that  with  the  usual  Sunday  holidi) 
time  off  will  amount  to  114  days  om 
week  and  214  days  each  folknmp 
week. 

The  agreement  was  signed 
Press-Scimitar  by  Eldward  J.  Sfce- 
man,  editor,  and  for  the  guild  by 
Harry  Martin,  Memp^iis  president 
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AD  “INVENTORY”  STUDIED 

Proposals  to  carry  on  a  continurngb  con 
“inventory”  of  advertising  in  all  medialFertise 
to  determine  the  extent  of  copy  abuse^ts  up 
were  not  acted  on  at  a  meeting 
the  board  of  the  American  Associationlll  go  i 
of  Advertising  Agencies  June  8.  Pre-^  cont 
liminary  work  is  being  done  on  map-i 
zine  advertising,  but  the  board  post' 
poned  until  fall  any  action  on  exten-j 
sion  of  the  inventory  to  other  media,! 
feeling  that  further  study  was  neces¬ 
sary. 


52,448  AT  N.  Y.  NEWS  BOUTS 

The  New  York  Daily  News  Athletic 
Association  realized  more  than  $60,000 
from  the  International  Golden  Gloves 
matches  staged  Wednesday  night  at 
the  Yankee  Stadium  in  New  York, 
which  the  Italians  won,  6-5.  The  paid 
attendance  was  52,448,  establishing  a 
new  record  for  attendance  at  an  ama¬ 
teur  sports  event.  Jimmy  Powers,  A1 
Copeland,  and  Ray  Bates,  of  the  News 
sports  staff,  handled  the  greatest  part 
of  the  promotion  for  the  matches. 


Food  Manufacturers  Turn 
to  General  Advertising 

The  reduced  mention  of  nationally 
advertised  products  in  the  retail  ad¬ 
vertising  of  chain  stores,  which  the 
Bureau  of  Advertising,  ANPA,  re¬ 
cently  reported  as  resulting  from  the 
Robinson-Patman  Act,  has  been  ac¬ 
companied  by  increased  general  ad¬ 
vertising  by  Ae  manufacturers  them¬ 
selves. 

’The  Bureau  of  Advertising  this 
week  issued  a  chart  comparing  gen¬ 
eral  grocery  linage  for  the  first  three 
months  of  1937  with  the  same  period 
of  1936,  using  Media  Records  mea¬ 
surements  of  newspapers  in  99  U.  S. 
cities. 

The  chart  showed  for  the  1936  pe¬ 
riod,  17,593,531  lines,  and  for  the  1937 
period  20,905,783  lines,  an  increase  of 
18.8  per  cent. 

The  inference  is  that  money  saved 
in  reduction  of  advertising  allowances 
to  retailers  is  being  spent  in  general 
advertising  by  the  manufacturers. 


CIO  ORGANIZING  L.A.  BOYS 
Unionization  of  newspaper  boys  un¬ 
der  the  CIO  banner  spread  from  the 
San  Francisco  bay  area  to  Los  An 
geles  this  week,  with  the  first  rf 
series  of  organization  mass  meetinp 
held  June  6.  First  meeting  drew 
attendance  of  around  300,  from 
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eligibles.  About  200  joined  the  unionl 
Initiation  fee  is  set  at  $2,  and  d^4 
are  25  cents  a  month,  with  boys  unde#  J 
16  eligible  at  half  price.  !• 

ir( 


DAILY  PLANNED  IN  JAMAia 

Incorporation  of  the  Jamaica  pi 

-J,-,!  T  In  irirKTetnn  .Tamaica.  t#f I L  I 


ard.  Ltd.,  in  Kingston,  Jamaica, 
establish  the  island’s  second  d^ 
newspaper  has  been  announced.  1* 
paper  is  to  be  known  as  the 
Standard  and  the  company  will  « 
capitalized  at  $375,000. 


CUP  TO  “BEST  WEEKLY” 

The  Belleville  (Kan.)  Telescope  1* 
been  awarded  im  engraved  trophy  iW 
by  Wichita  Chamber  of  Comm^ 
following  its  designation  as  the 
Kansas  weekly  for  1937  by  the  U®' 
versity  of  Widiita  journalism  depart¬ 
ment.  A.  Q.  Miller  has  been  its  owner 
and  publisher  for  33  years. 
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eachinfl  Potato  Growers 
To  Benefit  from  Ads 

AocosTA,  Me.,  June  8— The  State 
■ygine  is  systematically  preparing 
launch  a  national  advertising  drive 
fall  to  sell  America’s  largest 
i«i  bato  crop.  Elstimates  based  on 
Inting  this  spring  forecast  a  crop 
Cl  excess  of  65,000  carloads  this 

fTith  the  intent  to  make  Maine 
l^tn  growers  “prestige  conscious,” 
educational  Potato  Trade- 
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Advertising  copy  writers  and 
would-be  copy  writers  and  lay¬ 
out  men  have  only  themselves  to 
blame  if  they  assume  there  is  noth¬ 
ing  to  interest  them  in  “Newspaper 

Advertising — How  to  Make  Layouts 

p-'  -  ,  „  ,  11  aud  Set  Ads,”  by  John  H.  Chambers, 

and  Packagmg  Shows  >mll  education  of  the  Intema- 

r  sponsored  and  fi^ced  by  the  Typographical  Union.  True, 

l^e  Development  ^mmis^n  m  volumVu  ^wspaper  Unit  IV  of 

Vunction  with  the  Marne  Depart-  jipy  Lessons  in  Printing,  and  is 

Lt  of  Agriculture  during  June  published  by  the  ITU  Bureau  of  Edu- 
iese  shows  under  the  guidance  of  Indianapolis.  But  while 

state’s  advertising  and  merchan-  designed  primarily  for  printing 

1^  couplers.  Brooks,  Simth,  apprentices  and  yoimg  journeymen, 
Lnch  4  Dorr^ce,  of  New  ^  ig  ^i^^  valuable  as  a  reference  book 

jrk  and  Detroit,  will  to  held  at  £qj.  ^ji  ^ho  handle  newspaper  adver- 

«que  Isle,  J^”®  14,  15  ^d  16;  tisjng  and  who  hope  to  get  it  into 

(ulton.  June  17,  18  and  19;  and  p^i^t  with  the  greatest  amount  of 

ngor,  June  21,  22  and  23.  effect 

Sew^per  advertising  has  Unit  IV  is  divided  into  10  lessons, 

'  pearing  for  several  weeks  m  Marne  including  such  topics  as  “How  to  De- 
jy  and  weekly  newspapers  to  gjgu  Newspaper  Ads,”  “Newspaper 
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^ulate  interest  and  assure  large 
^dance. 

'free  display  space  at  the  shows 
been  allotted  to  exhibitors  of  the 
lest  grading,  cleaning,  conveying. 
t  bagging  machinery  and  equip- 
(nt 

Every  possible  step  is  being  taken 
influence  Maine  potato  growers 
Li  shippers  to  start  off  the  national 
jirertising  campaign  in  the  early  fall 
Ml  the  crop  properly  packaged  and 
^Imtified  with  the  State  of  Maine 
Ipstered  trade-mark  and  blue  and 
h  color  scheme. 


Adroom  Practice  and  Procedure,’ 
“How  to  Mark  Ad  Copy,”  “What  the 


Printer  Should  Know  about  Elngrav- 
ings,”  “How  to  Put  Punch  Into  Ads,” 
“How  to  Make  Newspaper  Layouts,” 
“How  to  Make  Advanc^  Newspaper 
Layouts.”  Questions  follow  each  les¬ 
son,  undoubtedly  valuable  when  the 
volume  is  used  as  a  textbook.  But 
for  general  use  an  index  would  be 
more  desirable,  so  that  one  might  turn 
quickly  to  the  very  practical  discus¬ 
sions  of  Ben  Day  process,  proportions 
and  spacing  of  layouts,  how  to  mark 
copy  for  various  effects,  making  of 
engravings,  process  plates,  trends  in 
advertising  display,  use  of  reverse 
plates,  layout  weaknesses,  bleed  pages, 
etc. 

The  viewpoint  is  not  confined  to 
the  mechanical  side  of  advertising, 
although  that  is  never  lost  sight  of. 
Enough  sound  comment  on  the 
thought  and  wording  of  advertise¬ 
ments  is  introduced  to  cover  at  least 
the  elementary  factors  of  the  art  of 
writing  them. — R  S.  M. 


IN  THE  PERIODICALS 

NDERSTANDING  Inflation,”  by  H. 
B.  Elliston,  financial  editor  of 
Christian  Science  Monitor  is  included  in  June 
Atlantic  Monthly.  In  the  same  issue  Guenther 
Stein  is  representeil  with  "Japan  Wavers.” 

Mr.  Stein,  formerly  on  the  Berliner  Tage- 
hlatt  and  now  Tokyo  correspondent  for  Man¬ 
chester  Guardian,  also  contributed  “What 
Japan’s  Army  Wants”  in  the  current  Asia. 

June  American  Magazine  aids  the  news¬ 
paper  and  magazine  campaign  for  safe  driv¬ 
ing  by  printing  an  interesting  and  helpful 
chart  for  drivers.  Under  the  title,  "The  Na¬ 
tion’s  Traffic  Laws  in  a  Nutshell,”  it  lists 
driving  signals,  speed  limits  and  even  the 
amount  of  gasoline  tax  in  each  state. 

Ludwig  I-ore,  who  writes  “Behind  the 
Cables”  for  New  York  Post  is  the  author  of 
“What  Are  American  Nazis  Doing?”  in  the 
current  Nation.  The  same  issue  contains 
“Congress  Looks  Toward  1938,”  by  Robert 
W.  Horton,  Washington  correspondent  for 
Scripps-Howard  Newspaper  Alliance. 

Harper's  Magazine  is  87  years  old  this 
month.  Among  the  articles  in  the  present 
issue  is  “Uncle  Sam  as  an  Exporter”  by  Carl 
Crow,  former  U.P.  correspondent  in  the 
Orient  and  one-time  manager  for  the  Shanghai 
F.vening  Post. 


SULPHITE  MILL  STARTED 

Construction  of  a  $5,000,000  sulphite 
mill  on  the  Nipigon  River  has  already 
been  started,  and  if  building  progress 
conforms  to  schedule,  the  plant  will 
be  in  operation  next  March,  accord¬ 
ing  to  Premier  Hepburn  of  Canada. 


VANCOUVER  SUN  RATE  UP 

Wective  Jan.  1,  1938,  the  general 
l^lay  advertising  rate  of  the  Van- 
,»er  Sun  will  be  17  cents  per  agate 
!  flat  New  contracts  and  renewal 
1  l>y|ntracts  falling  due  will  be  accepted 
to  July  1  for  a  twelve-month 
|riod  at  the  current  rate  of  15  cents 
line.  After  July  1,  1937,  spUt- 
contracts  will  be  made  giving 


IIU»g| 

nediafcertisers  the  present  rate  of  15 


up  to  Dec.  31,  1937,  when  the 
^  ofln  rate  of  17  cents  per  agate  line 
iatxn^  go  into  effect  for  the  balance  of 
contract  period.  The  increase  is 
^  because  of  increased  production 
^  according  to  G.  A.  Cran,  adver- 
pg  manager. 


CHARTER  FOR  NEW  DAILY 

Columbus,  O.,  June  7 — Announce- 
of  the  incorporation  of  the 
TOark  (O.)  Daily  News  company 
V  made  today  in  the  office  of  the 
hetary  of  state  here.  Incorporators 
p  C.  A.  Frye,  Sandusky,  and  F.  R. 

Cleveland,  and  Miss  Louise 
pkins  of  Newark. 
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f  you  need 
irculation 
nen — 


Competent  to  take  charge  of 
yout  entire  aepartment,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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HOW  NTEWSPAPER 
ADVERTISIIVG  WORKS 


B>  IXA-NK  E.  FEHLMA> 


M*.  I.  Air  ('•■MitlMUaa 

A  BRIEF  eauuoaliofi  of  thia  intfiutry  R’lw  P««fila  Mm  Femi 
^  sad  what  the  eqvipmmt  ia  suppoaad  to  limallallnaaf 

da.  The  name  af  the  indiiatry  ta  aiialaad*  Tba  clactrie  public  utility  ar  company 
in|r.  It  ***  engineer's  oAce.  naturally,  becaaae  all  unit  room  eoolera 

Air  eenditMiiiaR  aquipmant  la  suppoaad  and  comipleta  inatallatwiui  are  depcndaai 
U)  do  thia — make  you  comfortable  meide.  on  cicctncity  to  operate  the  motars  that 
when  eateide  lemperaturea  are  not  coim  aia  an  intefrral  part  of  eswry  installation, 
fortable.  reRardleaa  of  ite  aite. 


FauiMMi  How  lo  Build  TUe 

f  leeai  RcaStMi 

The  simplest  device  known  was  seen  in  „  ,  .  .  ...  . 

Kuuu  City  lut  AvwiM.  Cow  12.50.  He-  , •“'•**’*  ">  *•“  •ni 

coW  nuiplnc  waur.  Tho^woUr  numiw  ^'*1**, .  Mpcrwnm 

ovor  >  niap^oM  pm  of  toUoo  four  f3  Ptw  Mpful  to  thou  oho  doTKlr  u  buiM 
uuuto.  TniStric  fwi  on  tho  floor  U  ”P  tl*“>««tion. 
force  air  throuch  the  wet  coCtan  cloth. 

ReeuH— Air  forced  throush  the  water  Reaeafck 

waa  cooled,  and  dried  euL  One  of  the  oldest  and  moat  hithly  de- 

Centraxt  Uua  aimpla  tadit«t  with  jroar  velopod  divisiona  of  fovemment  acrviee  ts 
local  theatre,  with  its  l&.OOO  to  $100,000  iha  Weather  Baroau.  Your  local  bureau 
inetallatien.  end  yea  have  tho  extremee  of  ran  tell,  and  shew  yoa  in  charte.  exactly 
coat.  the  temperataroe  in  your  city  aver  aeveraJ 

decadca.  Thia  Informalieo  la  the  key  aa 
Uom.  tkmmn  I*  —  ^  z-,..  to  whon  to  Start  advertiaian^nRth  of 

How  ueea  II  wart  i  ssii  teaaoit. 

It  cosU  about  thiua  tinea  aa  mach  to  wkh  thia  infarmatioa  you  ash  about 
raul  a  room  to  75  dsffraaa  whan  it  la  05  500  man  and  women  a  aimple  queetien 

dcfreae  eutaida,  aa  rt  daaa  to  haat  a  roeaa  Which  do  you  prefer  when  eatinff.  e  easm 
to  70  doRrcca  inaide.  when  temperutuiu  fortaMy  cooled  room,  or  aa  ordinary 
outaide  ia  acra.  room?  Thia  aame  queetum  aheuld  be  ap> 

The  inetallatien  of  a  brntiac  plant  in  a  plied  to  barber  shape,  movie  thealrea, 
lO-roem  houm  may  coat  from  $500  to  traina.  cU. 

$lpb00.  A  caollnc  ayMem  inataUad  with  With  thia  information,  you  vtoH  an 
the  hmting  equipment  may  eeat  aa  addi-  electric  company  eflkial.  OM  proaant  your 
tional  $2,000  or  even  moio.  Tba  princi^  first  Andiaca.  Few  know  that  in  the  past 
of  eoaliiqi  ia  quite  simple.  You  rMuca  the  20  i^ra  many  elactnc  companma  have 
air  temperaturr  entennR  a  room,  refu-  shiftad  their  peak  production  lead  from 
late  tha  amount  af  moiaturc,  and  chaaca  niitht  houri  to  daytime  hoars.  Thia  has 
the  air  contents  in  the  room,  at  laaat  three  been  accampliahcd  by  rate  reductions  that 
tlmaa  an  hour  make  poaaibia  the  use  of  doaona  of  electrk 

lU 

Here  is  the  List  of 
Selling  Articles 

1 .  Air  Conditioning 

2.  Bank  Advertising 

3.  Beauty  Shops 

4.  Beer 

5.  Business  Schools 

6.  Coffee 

7.  Corsets 

8.  Dress  Shop 

9.  Flowers 

10.  Furnaces  and  Heating 

1 1.  Furs,  Silver,  Antiques 
and  Rug  Storage 

1 2.  Department  Stores 
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1475  Broadway 


12 

Retail 

Campaigns 


If  you  sell  these  12  campaigns  on  a  12 
months'  schedule,  the  total  inches  will 
run  over  6,000 — that's  84,000  lines. 

Each  of  the  12  have  heen  sold — all  have 
proven  their  value. 

Some  papers  are  putting  a  copy  of  these 
12  sure-fire  campaign  outlines  in  the 
hands  of  every  local  and  national  adver¬ 
tiser  in  their  markets. 

5c  each,  lots  of  1,000  or  more  10%  dis¬ 
count.  Get  the  jump — wire  or  air  mail 
quantity  you  wish.  Space  on  last  page 
for  your  imprint  which  might  read — 
“When  you  need  sound  advertising  or 
merchandising  counsel,  the  So  &  So 
paper  is  ready  to  help  you.” 


PUBLISHER 

New  Yark,  N.  Y. 
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Editor  Si  Publisher  for  June  12,  1937 


HEARST  SPONSORS  TENNIS  Among  Advertising  Folk 


Grand  National  Amateur  Champion- 

•hip*  Conducted  by  17  Paper* 

The  Hearst  Grand  National  Ama¬ 
teur  Tennis  Championships  will  make 
its  debut  this  summer  under  the 
sponsorship  of  17  Hearst  newspapers 
throughout  the  country. 

District  competitions  in  these  cities 
will  be  held  in  men’s  singles,  doubles 
and  women’s  singles  in  June.  In  July 
sectional  championships  will  be  held 
at  four  points  sponsored  by  the  New 
York  Evening  Journal,  Chicago  Her¬ 
ald  &  Examiner,  San  Antonio  (Tex.) 
Light  and  the  Los  Angeles  Examiner. 

Winners  will  go  to  Los  Angeles  Aug. 
10  to  IS  to  compete  in  the  grand  na¬ 
tional  finals  conducted  by  the  Ebc- 
aminer. 

All  expenses  for  the  sectional  and 
final  tournaments  will  be  met  by 
Hearst  Einterprises.  More  than  153 
trophies  will  be  awarded  winners  and 
runners-up. 

According  to  the  offices  of  Hearst 
Enterprises  in  New  York  more  than 
1,600  entries  are  expected  in  that  dis¬ 
trict;  about  as  many  in  Boston;  about 
1,300  in  Los  Angeles,  and  compara¬ 
tively  large  enrollments  in  the  other 
cities. 

In  addition  to  the  four  papers  men¬ 
tioned,  local  toimnaments  will  be  con¬ 
ducted  by  Albany  Times-Union,  Bal¬ 
timore  News  and  Post,  Washington 
Times,  Boston  American,  Syracuse 
Journal,  Rochester  Journal,  Detroit 
Times,  Pittsburgh  Sun-Telegraph, 
Omaha  News-Bee,  Milwaukee  Wis¬ 
consin  News,  Atlanta  Georgian  Ameri¬ 
can,  Seattle  Post-Intelligencer,  and 
San  Francisco  Examiner. 


Albert  w.  sherer,  for  the  past 

eight  years  vice-president  of 
Lord  &  Thomas  agency,  has  joined 
the  National  Bis- 


A.  W.  Sheke* 


cuit  Company  to 
assist  F.  K. 
M  on  tg  ornery, 
vice  -  president, 
i  n  management 
of  sales  and  ad¬ 
vertising  depart¬ 
ments,  it  was 
announced  this 
week  by  Mr. 
Montgomery. 

John  J.  Mitch- 
ell,  Chicago 
financier,  was 
elected  director 


NEW  FRIGIDAIRE  PRODUCTS 

Frigidaire  Division,  General  Motors 
Corporation,  will  soon  enter  the  gen¬ 
eral  appliance  field,  according  to  E.  G. 
Biechler,  general  manager.  First  ap¬ 
pliances  to  augment  the  division’s 
domestic  and  commercial  refrigera¬ 
tion  equipment  will  be  electric  ranges 
and  electric  washers,  Mr.  Biechler 
said.  Marketing  plans  have  not  been 
fully  developed  pending  the  begin¬ 
ning  of  production,  but  indications 
are  that  announcements  to  the  or¬ 
ganization  and  the  trade  will  be  made 
late  this  year. 


REPORTER  TO  APPEAL  FINE 

(By  telegraph  to  Editoe  &  Publisher) 
Richmond,  Va.,  June  10 — The  board 
board  of  directors  of  the  Richmond 
Planet,  Negro  newspaper,  will  carry 
to  the  Supreme  Court  of  Appeals  the 
case  of  Josephus  Simpson,  the  news¬ 
paper’s  reporter,  who  was  fined  $3  in 
police  court  for  disorderly  conduct 
after  he  failed  to  move  on  in  the 
street  when  ordered  to  do  so  by  po¬ 
lice.  They  contend  the  conviction 
transgressed  the  freedom  of  the  press. 


of  United  Air  Lines  this  week,  suc¬ 
ceeding  Harold  Crary,  who  continues 
as  vice-president  in  charge  of  adver¬ 
tising  and  traffic. 

Miss  Holly  Shively,  formerly  in 
charge  of  radio  publicity  for  Lord  & 
Thomas,  Chicago,  was  named  manager 
of  radio  service  and  director  of  pub¬ 
licity  this  week,  succeeding  M.  Lewis 
Goodkind,  resigned.  Before  joining 
Lord  &  Thomas,  Miss  Shively  was 
with  the  Columbia  Broadcasting  Sys¬ 
tem  and  the  Chicago  Herald  and 
Examiner. 

Wesley  A.  Gilman,  vice-president 
of  N.  W.  Ayer  &  Son,  Inc.,  has  been 
elected  to  the  board  of  directors  of 
the  Automobile  Club  of  Philadelphia. 

William  A.  Armstrong  has  joined 
B.  W.  Stelle,  Inc.,  Philadelphia  agency, 
as  an  account  executive  and  copy 
writer.  He  previously  conducted  his 
own  advertising  copy  service  and 
prior  to  this  was  associated  with  the 
Basil  L.  Smith  System,  newspaper  ad¬ 
vertising  coimselors. 

Vincent  Astor,  president  of  News- 
Week,  has  appointed  Gordon  S.  Har¬ 
graves  as  advertising  director.  For 
fifteen  years,  Mr.  Hargraves  has  rep¬ 
resented  magazines  of  national  cir¬ 
culation  in  the  Philadelphia  and 
southern  territory.  Since  Jan.  1,  1936, 
he  has  represented  News- Week  in 
that  territory.  Mr.  Hargraves  stated 
that  all  the  members  of  the  advertis¬ 
ing  staff  will  continue  in  their  present 
assignments. 

William  R.  Durgin,  formerly  asso¬ 
ciated  with  Thompson-Koch  Agency, 
Cincinnati,  will  join  the  copy  staff  of 
Lord  &  Thomas,  Chicago,  effective 
June  15. 

Stadler  Photographing  Company, 
Inc.,  Chicago  and  New  York  com¬ 
mercial  photographer,  announced  this 
week  appointment  of  Charles  M.  Hart¬ 
man  as  sales  manager  in  connection 
with  modernizing  and  expansion  of 
both  its  studios. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  12-20 — National  Print¬ 
ing  &  Allied  Industries  Exposi¬ 
tion,  Coliseum,  Chicago. 

June  12-24— California  Press 
Assn.,  excursion  to  Jasper  Na¬ 
tional  Park,  Canada,  leaving 
from  San  Francisco. 

June  13-14 — Pacific  Advertis¬ 
ing  Clubs,  armual  convention, 
Salt  Lake  City. 

June  15-17  —  International 
Circulation  Managers  Assn., 
39th  annual  convention, 
Schroeder  Hotel,  Milwaukee. 

June  18-19 — Tennessee  Press 
Assn.,  annual  convention.  Palace 
Hotel,  Red  Boiling  Springs. 

June  19-24 — North  and  South 
Carolina  Press  Assn.,  joint  con¬ 
vention  cruise  to  Bermuda. 

June  20-23 — Advertising  Fed¬ 
eration  of  America  and  News¬ 
paper  Advertising  Executive 
Assn,  convention,  Pennsylvania 
Hotel,  New  York  City. 

June  20-23 — National  Assn, 
of  Broadcasters,  annual  con¬ 
vention,  Chicago. 

June  20-23 — Newspaper  Ad¬ 
vertising  Elxecutives  Assn., 
meeting  and  special  exhibit  on 
“Retail  Advertising  Cam¬ 
paigns,”  Hotel  Pennsylvania, 
New  York  City. 

June  21 — National  Newspa¬ 
per  Promotion  Assn.,  conven¬ 
tion,  Pennsylvania  Hotel,  New 
York  City. 

June  21-22  —  Iowa  Daily 
Newspaper  Mechanical  Confer¬ 
ence,  Iowa  City. 

June  21-24— National  Assn, 
of  Credit  Men,  convention  and 
7th  Credit  Congress  of  Indus¬ 
try,  Stevens  Hotel,  Chicago. 

June  27-29  —  New  England 
Conference  of  Typographical 
Unions,  Poland  Springs  House, 
Poland  Springs,  Me. 

June  28-29 — New  York  As¬ 
sociated  Dailies,  summer  meet¬ 
ing,  Briarcliff  Lodge,  Briarcliff 
Manor. 

June  28-July  1 — Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers,  annual  con¬ 
vention,  Peoria,  Ill. 

June  30-Juiy  2  —  National 
Assn,  of  Journalism  Directors 
of  Secondary  Schools,  meeting, 
Detroit,  Mich. 


NEWSMEN  FLY  TO  BERMUDA, PiGEC 


25  Reporter*  Are  Gue*t*  oa  Fliib  ^ 
from  New  York 

Newspapermen  from  New  York  aJ  c*  it"ul 
Washington  were  guests  on  one^ 
several  “preview”  flights  made  by  thi 
Pan  American  Airways  "Ber,-...^! 
Clipper”  to  Hamilton  Harbor, ‘ie,  ,u 
muda,  this  week.  Twenty-five  vt?*  , 
on  the  southbound  trip,  and  eW^a 
also  were  aboard  the  “Cavalier," 
to  the  Clipper,  which  pass^ 
northbound,  to  New  York,  Junel^^ 

The  newsmen  who  were  aboaid  • 

“Bermuda  Clipper”  were:  *lske  Trt 


Devon  rrancis,  Associated  IVess- 
Wright,  United  Press;  W.  W.  ChapUi,  wre< 

versal  Service:  R.  M.  Cleveland,  JVn,  ylsAir  Exi 
Times;  C.  B.  Allen,  .Vi-ro  York  HertU  f|.^crashed 
une;  Vincent  Sexton,  New  York  vtsw— ;:--fff|^trh 
Frank  Donoghue,  New  York  liveHing  Z  ^ 
Sherman  Altick,  New  York  Sun;  Allen  K,""-*  “ 

Next)  York  World-Telegram;  Leo  Katcber,  ViAChipmai 
York  Post;  Zack  Mosley,  Chicago  TriaiScrashed 
N.  Y.  Daily  News  Syndicate,  cartoooiit  ,  near!) 

George  McLaughlin,  Aero  Digest;  S.  PiJ,-  -ij 
Johnston,  Afiation;  James  Parton,  Time;  1^®* 

MacBride,  Cosmopolitan ;  Joseph  ffi® 

Washington  Star;  Alexander  F.  Jones,  H'l^fi.ind  the 
ington  Post;  A.  A.  Schechter,  National  Br...||jiately 
casting  Co.;  Levon  West,  photographer;  Dijcrjch 
Sutton,  Newspaper  Enterprise 
Lawrence  deNeufville,  Reuters;  Richarl 
Thruelson,  Saturday  Evening  Post;  Jo'-jPSphs 
Franklin  Fellowes,  Literary  Digest;  Csrf  J  brought 
Peeke,  Washington  Times;  Wm.  Van  Drar, jjQfjjig 
director  of  public  relations.  Pan  Americaii.  ^  mCSS 

Those  aboard  the  “Cavalier”  werc:nigg^ 

S.  S.  Toddings,  editor  and  publisher,  I'l ---»] 
Mid‘Octan  and  Colonial  Gtn^ernment 
Member  of  Bermuda  Colonial  Parliament;  t-  Ft 


T.  Sayer,  assistant  editor  of  Royal 
and  Colonial  Daily,  Bermuda,  and  UP  es  ,  .t, 

respondent  and  special  correspondent,  Lc-s,?  !**®"  , 
Daily  Mail;  John  L.  Carson  and  Henry  Ciij*®’'®  k 
Gipson,  Bermuda  News  Bureau;  Cbar'jthe  sit 
Fuller,  sports  editor  of  Mid-Ocean  /’mj  at|  tquippi 
Bermuda  representative  of  INS  and  US:  B  e  paper 
aid  J.  Williams,  editor  and  publisher,  E.-S 
mudian  magazine;  A.  L.  Flitcroft,  Btrnuil*®  .  ^ 
correspondent  for  .AP  and  acting  cnrrvj;;^* 
dent  New  York  Times;  Pat  Purcell,  reprfi. 75 from  / 


ing  his  father,  A.  M.  Purcell,  editor  of  Rc 
Gazette  and  Colonist  Daily  and  Reuters  c 
respondent  in  Bermuda;  Felix  Greene, 
Aork  representative  British  Broadcasting  Cc 
Jack  Hartley,  assistant  director  of  Sj-ai; 
events  of  NBC;  Dewey  Sturgeli, 
events  engineer  of  NBC. 
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OIL  CAMPAIGN  |  rolls  L 


Small  Fund,  Big  Results, 

Report  on  El  Paso  Ails  an  improved  product  is  prcxluced 


AMERICAN 

The  American  Oil  Company  ii  into  a 
starting  an  intensive  sales  cantpaip:  side  t 
in  the  Carolinas  as  a  consequence  t  tached 
decisions  reached  at  a  recent  adver  of  thi 
tising  and  sales  conference  of  com  leavin 
pany  executives  and  division  sale  for  a 
managers  at  Old  Point  Comfort,  Va  site  t 
according  to  F.  O.  Sallee,  divisia  was  a 
manager,  Charlotte,  N.  C.  Mr.  Salle  flight 
said  newspapers  will  be  used  liberal  I  heavy 
in  this  advertising  campaign.  Th  Fastei 
advertising,  he  said,  will  feature  thf 
improvements  made  in  the  company 
refinery  at  Texas  City,  Tex.,  by  whic 


SUBSCRIBERS  MUST  PAY  TAX 

The  Kansas  tax  commission  June  5 
issued  a  ruling  that  newspaper  sub¬ 
scribers  must  pay  the  2  per  cent  state 
sales  tax;  and  that  neither  the  pub¬ 
lisher  or  the  carrier  (or  agent)  could 
absorb  the  tax.  The  ruling  was  is¬ 
sued  after  reports  were  made  that  in 
some  instances  carriers  or  agents  were 
paying  the  tax  from  their  own  profits 
and  not  collecting  from  the  sub¬ 
scriber. 


OAKLAND  STRIKE  CONTINUES 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  June  9 — No  action 
has  as  yet  been  taken  on  the  appeal 
of  striking  Oakland  newspaper  teys 
for  a  National  Labor  Board  hearing, 
board  offices  here  said  today.  Car¬ 
rier  members  of  the  News  Vendors, 
Station  Attendants  and  Bootblacks 
Union,  Local  355,  CIO  affiliate,  con¬ 
tinued  on  strike  begiHi  May  25. 


STUART  IN  COAL  POST 

Washington,  D.  C.  June  9 — John 
Stuart  of  New  York  City,  for  many 
y’ears  a  Washington  and  foreign  cor¬ 
respondent  for  New  York  newspapers 
and  press  associations,  has  been 
named  Acting  Director  of  Public  Re¬ 
lations  by  the  National  Bituminous 
Coal  Commission.  For  the  past  ten 
years  he  has  been  in  publicity  and  ad¬ 
vertising  in  New  York  and  Washing¬ 
ton.  He  was  publicity  chief  in  Pres¬ 
ident  Roosevelt’s  campaign  for  Gov¬ 
ernor  of  New  York  in  1928  and  1930. 


Kerrville.  Tex.,  June  7 — Success  of 
El  Paso  County’s  national  advertis¬ 
ing  program  as  tbe  first  county  in 
Texas  to  adopt  a  tax-financed  form 


TO  PRESENT  AWARD 

The  Josephine  Snapp  Award  wil 
be  presented  at  the  Wednesdal 
of  such  advertising,  was  related  by  luncheon  session  of  the  Advertisii 
L.  A.  Wilke,  executive  secretary  of  Federation  of  America  at  the  annul 
the  El  Paso  County  Board  of  De-  convention  in  New  York  City,  Jur 
velopment,  before  the  Texas  Cham-  20-23.  The  award  will  be  conferre 
ber  of  Commerce  Managers’  Associa-  upon  the  woman  who  has  made  t 
tion  in  convention  here  this  week,  greatest  contribution  to  advertian  from 
Wilke,  former  Fort  Worth  and  El  during  1936.  It  is  being  offered  b, 
Paso  newspaper  editor,  deplored  the  fhe  Women’s  Advertising  Club 
fact  that  the  Texas  legislature  this  Chicago  to  perpetuate  the  memory 
year  failed  to  submit  a  constitutional  fhe  late  Josephine  Snapp,  a  fom-' 
amendment  which  would  authorize  it  president  of  the  club  and  formerly 
to  appropriate  funds  for  a  state  ad-  vice-president  of  the  AFA. 
vertising  campaign.  He  attributed  the 

failure  to  the  legislators’  lack  of  OFFERS  COPY  SERVICE 
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JOINS  TENNEY-WOODWARD 

Sydney  G.  Alexander,  formerly  as¬ 
sistant  space  buyer  for  Hanfi-Metzger, 
Inc.,  advertising  agency,  and  in  the 
national  advertising  department  of  the 
New  York  Journal,  joined  Tenney 
Woodward  &  Co.,  special  representa¬ 
tives,  this  week  as  sales  representa¬ 
tive. 


familiarity  with  what  advertising-  Harold  H.  Bredlow,  advertii^  blov 
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attracted  tourists  would  bring  to  the  director  of  the  Canton  (0.) 
state,  and  urged  the  chamber  man-  pository  until  June  1,  is  offering  h  men 
agers  to  “sell”  them  on  the  idea.  daily  newspapers  a  continuous  ReMperr 
Although  El  Paso  County  had  but  Copy  Service,  which  covers  mo-ipart 
$26,650  to  spend  on  its  campaign  the  than  200  retail  campaigns  he  has  H 
first  year,  definite  results  were  cited,  duced  and  sold.  He  is  also  ofieru* 
including  the  bringing  in  of  200  new  the  Fehlman  Copy  Service,  whiw  ‘  seer 
families  to  reside,  with  thousands  of  now  being  used  by  two  CaMsia^  5^ 
tourists  booked  to  visit.  dailies  and  eight  American  dailk*- 
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^*iPlGEONS  USED  BY  MEN  plane.  It  was  stated  that  if  neces- 
_ _ _  sary  to  keep  the  news  writers  and 


li|li 


at  air  crash  site  photographers  back,  a  cordon  of  sol- 

-  diers  from  Fort  Douglas,  not  far 

CsblM*  Copy  and  Photos  Sped  to  away,  would  be  thrown  around  the 


aai  5^t  Lake  City  Dailies  by  Birdi 
t  Of  Nearest  Phone  15  Miles  from 

’  Scene 

)ud|  _ 

Btr4  {By  letcgral'h  to  Kditos  &  Publishes) 


plane  and  every  approach  to  it 
stopped.  Bagly  did  not  proceed.  The 
official  party  finally  took  off  accom¬ 
panied  by  writers  and  cameramen. 


Tells  Constitution  Story 
In  Modern  News  Style 

Telling  in  modem  news  form  the 
day-by-day  story  of  the  Constitu¬ 
tional  Convention,  the  Christian  Sci¬ 
ence  Monitor,  Boston,  began  May  20 
the  publication  of  articles  by  Tully 
Nettleton  which  will  continue  tmtil 
after  Constitutional  Day,  Sept.  17.  The 
series  commemorates  the  150th  aimi- 


SEES  4  MILLION  RISE 
IN  COSTS  BY  1939 


Sir  Keith  Murdoch,  Managing  Editor, 
Melbourne  Herald,  Tells  Aus¬ 
tralian  Conference  of  “Ob¬ 
vious  Rises  Ahead” 


Salt  Lake  City,  Utah,  June  ^  CoL  Legislature  Adopts 

^Ificctiveness  of  pigeons  in  covering  /Vsjssie  nrin/ T/iv  versary  of  die  convention  at  Phila- 

^g)ot  news  in  remote  areas  where  use  lyeWS print  1  OX  tLXemptlon  dei^hia.  and  will  foUow  as  closelv  as 
telephone  and  telegrams  was  im-  Legislation  granting  exemption  to  a 
.■Impossible  was  demonstrated  by  the  Salt  California  tax  of  3%  on  newsprint  is 
Tribune  and  Salt  Lake  Telegram  before  Governor  Frank  F.  Merriam 
in  coverage  of  the  recent  discovery  of  bearing  virtually  unanimous  indorse- 
y  f  the  wreckage  of  the  missing  Western  ment  of  both  houses  of  the  state  legis- 
n/Ur  Express  transport  plane  which  lature.  If  signed  before  June  20,  it 
Tng  crashed  near  Lone  Peak,  high  in  the  becomes  law. 

n(M|  Wasatch  Mountains,  last  Dec.  15.  -Thg  tax  exemption  bill  was  designed 

The  ledge  between  Lone  Peak  and  to  clarify  the  issue  of  whether  news- 
'Schipman  Peak  on  which  the  ship  paper  publishers  should  pay  a  3%  tax 
itJJcrashed'and  plummeted  200  feet  over  on  roll  newsprint.  This  tax  has 
*■  I  nearly  perpendicular  cliff  is  about  never  been  paid  on  the  grounds  that  a 
,  ^*'^18  miles  airline  from  Salt  Lake  City,  “production  for  use”  levy  did  not 
-^On  the  ground  it  is  about  forty  miles  apply  to  roll  newsprint.  Hie  measure 
iKuiBind  the  nearest  telephone  is  approxi-  clarifies,  by  specific  exemption,  the 
Broaimately  15  miles  from  the  scene  of  the  working  of  the  “use  tax,”  passed  to 
crash.  eliminate  evasion  of  the  3%  sales  tax. 

Publishers  contended  that  roll 


delphia,  and  will  follow  as  closely  as 
practicable  the  dates  of  events  in  1787. 

The  daily  dispatches  appear  as  a 
form  of  special  correspondence  from 
the  Philadelphia  of  the  18th  century, 
the  reporter  being  sent  across  a  span 
of  time  rather  than  a  distance  to 
“cover”  proceedings  that  were  held  in 
deepest  secrecy  and  were  kept  largely 


•  iuc  _ _ _  _ .7  _ _ _ _  _  undisclosed  for  nearly  50  years. 

^^Chipman  Peak  on  which  the  ship  paper  publishers  should  pay  a  3%  tax  By  several  years  of  reading  and 

'  .  .  ,  , - .-j  .wwv  r__..  -  .  .  r,,, , —  research  Nettleton  has  drawn  together 

from  various  sources  the  setting  as 
well  as  the  action,  so  that  each  day 
is  reconstructed  with  the  background 
of- human  interest  and  political  inter¬ 
pretation  that  would  go  into  present 
day  news  coverage.  The  presentation 
thus  gains  the  vividness  of  timeliness 

“];^;graphs  of  the  plane’s  discovery  were  newsprint  was  not  stocked  in  Califor- 

jrrnihmusht  from  the  scene  bv  niseons.  together  the  salient  points  as  impor- 


First  and  accurate  news  and  photo- 


brought  from  the  scene  ^  by  pig^ns,  that  the  use  tax  was  designed 

chiefly  to  protect  the  state’s  mer¬ 
chants  from  sales  tax  evaders  and  that 
the  tax  was  not  payable.  The  Cali¬ 
fornia  Newspaper  Publishers  Asso¬ 
ciation  estimated  that  payment  of 
three  cents  on  every  dollar  spent  for 
roll  newsprint  would  increase  news- 


^Ki^Koring  a  beat  of  more  than  an  hour 
“•  on  messengers  who  fought  through  the 
wej  rugged  country  on  foot  and  horseback 
’  to  reach  a  telephone, 
nt;  t  Pack  Train  Brings  Supplies 
'.atn  The  pigeons,  maintained  in  a  loft 
^  stop  thie  Tribune-Telegram  Building, 

:hari<  the  site  with  reporters  who  were  annually. 

«  a»  equipped  with  ordinary  cameras,  rice  The  exemption  will  not  apply  to  flat 
:  Rb  paper  and  aluminum  capsules,  made  new^rint,  which  is  stock^  in  Cali- 
’  ^  so  they  may  be  strapped  to  the  leg  of  fornia.  The  Assembly  has  given  ap- 
pigeon.  Fresh  pigeons  were  sent  proval  to  a  similar  activity  in  its  vote 
from  Alpine,  the  nearest  town  about  to  exempt  from  the  state  tax  ship- 
Rom  15  miles  from  the  rescue  camp,  each  building  above  a  certain  tonnage 
”  morning  with  the  supply  and  pro-  This  is  to  avert  partial  nullification  of 
^  vision  pack  trains, 
spfcc  Dispatches  were  written  in  “cablese” 
the  reporters  on  rice  paper  and 
sent  at  intervals  by  pigeons.  Pictures 
were  taken,  the  films  tom  from  the 
CN  rolls  in  a  small  changing  bag,  rolled 
ly  i  into  a  small  cylinder  and  capped  in- 
ipaigi  side  the  bag.  These  were  then  at-  Upholding  the  validity  of  1935  legis- 
ice  0  tached  to  pigeons  and  released.  Each  lation  providing  for  levies  against 
idvei  of  these  dispatches  was  timed  on  Florida  citrus  fruit  to  provide  adver 
com  leaving  the  site.  Longest  elapsed  time  tising  funds,  the  State  Supreme  Court 
sale  for  a  pigeon  flight  from  the  crash  last  week  affirmed  a  ruling  of  Circuit 
t,  Va  site  to  the  Tribime-Telegram  office  Judge  H.  C.  Petteway  of  Polk  County, 
ivisia  was  an  hour  and  fifteen  minutes,  the  who  dismissed  a  suit  seeking  to  enjoin 
Salle  flight  having  been  made  during  a  collection  under  the  act  and  to  have 
lerall  heavy  sleet,  rain  and  snow  storm,  the  act  held  vmconstitutional.  Under 
Th  " 


a  6%  differential  allowed  by  the  Gov¬ 
ernment  on  bids  for  large  ships  made 
by  Pacific  Coast  yards. 


Court  Holds  Citrus  Ads 

n  n  L.I*  IT/  11  i-ors  ui  uie  ebuiit;  ui 

Uenejlt  ruolic  tr  elfare  ciatchy,  late  president  of  the  Mc- 


Sir  Keith  Murdoch,  managing  direc¬ 
tor  Melbourne  (Australia)  Herald,  is 
reported  in  Newspaper  News,  May  1, 
as  having  told  the  members  of  the 
Australian  Newspaper  Conference  last 
month  at  Hobart — “that  with  the  ob¬ 
vious  rises  ahead  we  can  put  our 
minimum  increased  costs  of  newsprint 
and  other  supplies  and  services  by 
1939  at  £850,000  (^,000,000)  a  year.” 

Sir  Keith,  speaking  as  president  of 
the  Conference  at  the  half  yearly 
meeting,  pointed  out  that  the  burden 
of  the  exchange  to  the  newspaper  in¬ 
dustry  in  Australia  was  about  £350,- 
000  a  year  and  in  all  probability  it 
would  increase  to  £400,000.  The 
question  he  asked  was — “How  is  the 
industry  going  to  stand  these  in¬ 
creases?” 

The  opinion  was  also  expressed  by 
Sir  Keith  that  costs  of  newsprint 
would  rise  steeply,  and  predicted  that 
newsprint  now  costing  £9/10/-  would 
in  two  years  probably  be  costing 
£12/10/-  sterling  overseas,  which 
was  getting  very  close  to  £16  a  ton 
Australian.  It  would  probably  cost 
more,  he  said,  perhaps  a  great  deal 
more.  This  would  involve  an  extra 
cost  to  the  industry  in  Australia  wdth 
other  supplies  and  services  Of  £ 600,- 
COO  a  year,  but  he  believed  that  they 
could  put  their  minimum  increased 
costs  in  this  direction  by  1939  at 
£850,000  a  year. 

Careful  Study  Needed 
There  seemed  to  be  no  prospect  of 
either  reducing  or  increasing  selling 
prices  of  newspapers,  but  he  sug¬ 
gested  that  the  time  had  come  for  a 
very  careful  study  of  the  newspaper 
industry  as  a  whole,  particularly  as 
regarded  the  proportion  that  adver¬ 
tising  revenue  bore  to  costs  and  the 
rates  in  other  countries. 

“One  thing  that  1  am  certain  would 
Ciatchy  Newspapers,  of  California,  emerge,”  he  remarked,  “is  that  Aus- 
have  filed  a  petition  with  the  U.  S.  tralian  rates  are  very  low,  and  that 


tant  crises  develop.  The  editors  be¬ 
lieve  this  will  give  new  interest  to 
the  story  of  the  making  of  the  nation’s 
fundamental  law. 

An  example  of  the  style  is  contained 
in  the  lead  of  the  opening  story: 

“Philadelphia,  May  19,  1787 — ^The 
booming  of  cannon  has  settled  down 
to  the  tenseness  of  anxious  waiting. 
A  week  that  opened  with  fanfare  of 
expectant  welcome  to  General  Wash¬ 
ington  and  his  fellow  members  of  the 
Federal  Convention  has  come  down 
to  Saturday  without  a  quorum  yet  to 
launch  the  business  upon  which  many 
believe  the  fate  of  the  American 
Union  depends,  namely,  proposing 
amendments  to  the  Articles  of  Con¬ 
federation.” 


ESTATE  TAX  CONTESTED 
Washington,  D.  C.,  June  8 — ^Execu¬ 
tors  of  the  estate  of  Charles  K.  Mc- 


Fastest  time  was  25  minutes. 

^  ^  Buzzer  Announce#  Arrival 

On  arrival  in  the  pigeon  loft,  the 
bird  trips  an  automatic  switch  on 
entering,  igniting  a  large  electric  bulb 
and  setting  off  a  buzzer  in  the  edi- 
*  torial  room.  From  the  time  a  pigeon 
d  wi  arrives  until  a  story  is  written  is  only 
nesda  a  matter  of  minutes, 
rtisir  Pigeons  are  still  being  relayed  back 
annul  to  the  site  by  pack  train  and  the 
Jur  corps  of  reporters  still  covering  the 
tiferre  story  rely  on  them  entirely  to  get  the 
ide  news  back  to  the  Tribime-Telegram 
srtisin  from  the  present  camp  site, 
red  b  precipitated  violent  argu- 

lub  c  ments  and  threats  of  shooting  in  the 
mountain  fastness  near  the  wreck 
Sunday.  Newspaper  representatives 
were  informed  that  an  armed  guard 
bad  been  ordered  to  shoot  anyone  go¬ 
ing  near  the  disaster  scene.  A  vigor¬ 
ous  argument,  all  but  accompanied  by 
erti^  blows,  resulted.  Finally,  the  press 
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the  legislation  a  tax  of  one  cent  per 
box  has  been  levied  against  oranges, 
three  cents  against  grapefruit  and  five 
cents  against  tangerines. 

In  its  ruling  the  Supreme  Court 
held  “It  cannot  be  reasonably  con¬ 
tended  that  protection  and  promotion 
of  the  citrus  industry  in  Florida  is  not 
a  matter  of  public  concern  or  that  the 
Legislature  may  not  determine  within 
reasonable  bounds  what  is  necessary 
for  the  protection  and  expedient  for 
the  promotion  of  that  industry. 

“We  are  committed  to  the  theory 
that  advertising  is  a  proper  method 
for  promoting  the  public  welfare  and 
that,  therefore,  the  tax  levied  to  pro¬ 
vide  funds  for  advertising  serves  a 
public  end.” 

Additional  suits  challenging  the  act’s 
validity  are  pending. 


Board  of  Tax  Appeals  for  review  of 
a  federal  gift  tax  liability  which,  ac¬ 
cording  to  the  Commissioner  of  In¬ 
ternal  Revenue,  discloses  a  deficiency 
of  $37,438.20.  The  application  for 
hearing  contends  that  the  Revenue 
Bureau  erred  in  computing  the  al¬ 
leged  deficiency  in  its  determination 
of  the  value  of  capital  stock  of  Mc- 
Clatchy  Newspapers,  which  comprised 
the  gifts  made  during  1933. 


AGENCY  CHANGES  NAME 

The  name  of  the  Benson  &  Parker 
Advertising  Agency  with  headquar¬ 
ters  at  Louisville,  Ky.,  has  been 
amended  to  Benson-McPheron  & 
Dupin,  Inc.  Mr.  Parker  has  not  been 
with  the  company  for  more  than  a 
year  and  a  half,  and  the  two  new 
members  have  been  actively  engaged 
in  the  business  for  a  considerable 
length  of  time.  J.  Dale  MePheron 
now  becomes  vice-president  and 
Thos.  R.  Dupin  is  treasurer.  No 
change  in  the  policy  or  set-up  of  the 
company  is  effected. 


HECHT  NOW  PROMOTION  CHIEF 

(.By  telegraph  to  I'ditor  &  Publisher) 

-  - .7,  —  r -  Chicago,  June  10 — Walter  Hecht,  as- 

.)  unmen  were  placated  with  the  state-  sistant  advertising  promotion  manager, 
probably  would  be  has  been  appointed  advertising  pro- 

5  WOT  permitted  to  accompany  an  official  motion  manager  of  the  Chicago  Her- 

,  mo  party  due  to  arrive  soon.  aid  &  Examiner,  succeeding  Norman 

S  Harry  Bagly  of  the  Salt  Lake  City  Meyer,  resigned.  Mr.  Hecht  joined  the 
Tribune  got  restless,  started  for  the  Herald  &  Examiner  in  Jan.,  1934,  as 

*<»ne  and  was  again  warned  that  he  classified  promotion  copy  writer,  later 

®i^t  be  shot  if  he  went  near  the  becoming  assistant  to  Mr.  Meyer. 


JOINT  RAIL  DRIVE  DROPPED 

Executives  of  western  railroads, 
meeting  in  Chicago  June  4,  decided 
not  to  sponsor  a  proposed  $300,000 
joint  advertising  campaign  in  news¬ 
papers  this  year.  Decision  that  such 
a  campaign  was  not  necessary  was 
made  in  view  of  increased  advertis¬ 
ing  appropriations  of  individual  rail¬ 
roads,  a  large  proportion  of  which  is 
being  expended  in  newspaper  adver¬ 
tising,  it  was  stated. 


in  a  country  where  newspapers  are 
under  heavy  special  penalties  in  costs 
of  production,  our  advertising  rates 

are  not  relatively  anything  like  as 
hi«»h  as  they  are  in  other  countries.” 

Referring  to  broadcasting.  Sir  Keith 
claimed  that  the  complete  sunremaev 
of  newspapers  as  an  advertising  medi¬ 
um  was  unchallenged  and  candidlv 
admitted  by  all  leading  advertisers 
throughout  the  country.  However, 
newsnapers,  he  said,  were  not  the 
enemies  of  broadcasting,  but  rather 
its  best  friends. 

In  a  thorough  investigation  of  prob¬ 
lems  and  the  conduct  of  experiments 
aconciated  with  a  project  for  the  es¬ 
tablishment  of  their  own  newsnrint 
nroduction  plant,  newspapers  in  Aus¬ 
tralia  had  already  expended  £250.- 
000.  said  Sir  Keith.  If  a  final  exam¬ 
ination  of  the  principles  affecting 
such  an  industry  proved  satisfactory, 
within  two  or  three  months  a  com¬ 
pany  would  be  launched  for  the  man¬ 
ufacture  of  Australian  newsprint 
‘•emewhere — “very,  very  probably  in 
Tasmania.” 


TO  PUSH  TOBACCO  MARKET 

Kinston,  N.  C.,  June  7— The  To¬ 
bacco  Board  of  Trade,  merchants, 
bankers,  and  others,  have  contributed 
more  than  $6,250  to  a  fund  to  ad¬ 
vertise  the  local  tobacco  market  this 
summer.  The  advertising  committee 
in  charae  s=>id  that  the  fund  would 
be  incre-'se'^  to  $10,000  and  the  ac¬ 
count  nlore'’  the  hands  of  an 
advertising  arercy. 
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W.  J.  HENDERSON  DIES, 
NOTED  MUSIC  CRITIC 


Veteran  N.  Y.  Sun  Writer  a  Suicide 
— Waa  Internationally  Known 
and  Author  of  Many 
Books 


William  James  Henderson,  82,  mu¬ 
sic  critic.  New  York  Sun,  and  one  of 
America’s  best  known  music  critics, 
was  found  in  the  library  of  his  apart¬ 
ment  in  the  Hotel  Langwell.  New 
York,  June  5,  dying  of  a  wound  from 
a  pistol  shot  in  the  mouth.  He  died 
the  same  day  and  police  recorded  the 
incident  as  “apparently  a  suicide.”  He 
had  been  in  Ul-health  for  some  time. 

He  was  the  author  of  nine  important 
books  on  music,  including  “The  Art  of 
the  Singer,”  published  in  1906,  which 
is  generally  recognized  among  mu¬ 
sicians  as  one  of  the  most  authorita¬ 
tive  works  of  its  kind.  It  has  been 
used  as  a  textbook  by  scores  of  promi¬ 
nent  practitioners  of  the  vocal  art. 

Started  Career  at  IS 

At  15,  while  a  student  at  the  Free¬ 
hold,  N.  J.,  Institute,  he  reported  for 
the  Monmouth  Democrat  and  later 
while  attending  Princeton  University 
worked  during  the  summer  vacation 
for  the  Long  Branch  (N.  J.)  Daily 
News.  Graduating  from  Princeton  in 
1887  he  later  joined  the  New  York 
Tribune  and  was  also  with  the  now 
defunct  Financial  and  Mining  News. 
He  then  joined  the  New  York  Times 
as  a  general  news  reporter. 

He  handled  a  number  of  stories  of 
major  importance  before  he  received 
the  assignment  to  cover  a  concert  of 
the  Liederkranz,  the  German  choral 
society,  which  was  the  turning  point 
in  his  career.  His  story  of  a  new 
composition  rendered  during  the  re¬ 
cital  caused  John  Reid,  the  managing 
editor,  to  frequently  assign  him  to 
minor  musical  shows.  In  the  spring 
of  1887  he  was  named  music  editor 
succeeding  Frederic  A.  Schwab  and 
his  first  important  assignment  was  the 
reporting  of  “Das  Rheingold,”  at  the 
Metropolitan  Opera. 

Became  Son  Critic  in  1902 

In  1896  when  the  New  York  Times 
went  into  receivership  he  joined  the 
Morning  Journal,  now  the  American. 
and  held  various  editorial  posts  and 
finally  was  placed  in  charge  of  the 
editorial  page.  When  the  New  York 
Times  emerged  from  its  difficulties  he 
rejoined  the  daily  as  music  editor. 
In  1902  he  joined  the  New  York  Sim. 
succeeding  James  Huneker  as  music 
critic  when  the  latter  transferred  his 
activities  to  the  drama  department. 

Mr.  Henderson  found  time  to  dis¬ 
tinguish  himself  in  other  lines  of 
endeavors.  He  was  an  expert  on 
yachting  and  navigation,  a  noted 
writer  of  boys’  books,  a  poet  and  a 
novelist. 

He  was  a  member  of  the  Princeton 
and  Town  Hall  Clubs  of  New  York; 
the  Silurians,  an  organization  of  old- 
time  New  York  World  newspapermen, 
and  the  Authors’  Club  of  London. 

His  wife  and  a  brother  survive. 


His  wife,  Mrs.  Florence  Strawn, 
was  with  him  in  New  York  at  the 
time. 

In  his  ABC  work  Mr.  Strawn  be¬ 
came  widely  known  among  newspa¬ 
permen,  as  he  made  frequent  trips 
about  the  country  to  adjust  difficulties. 
By  his  engaging  personality  he  was 
able  in  many  cases  to  bring  rival  pub¬ 
lishers  into  agreement,  and  he  settled 
many  controversies  over  delineation 
of  trading  territories  in  this  fashion. 

Before  joining  the  ABC  in  1930  he 
had  engaged  in  advertising  work  in 
New  York,  where  he  had  been  a  polo 
enthusiast  and  active  in  musical  and 
amateur  theatrical  circles. 

For  a  number  of  years  he  had  been 
employed  as  an  executive  in  the  ad¬ 
vertising  department  of  the  United 
States  Rubber  Company  in  New  York 
and  as  advertising  counselor  for  a 
number  of  companies,  including  the 
Firestone  Rubber  Company  of  Akron. 


LeRoy  Rollins,  65,  special  advertis¬ 
ing  representative  of  Polk’s  Bankers’ 
Directory  and  widely  known  in  Chi¬ 
cago  advertising  circles  for  the  past 
20  years,  died  June  5  at  his  home  in 
Chicago  from  a  heart  attack.  His 
wife  survives. 

Mss.  Peabl  Habhison,  wife  of  W.  J. 
Harrison,  circulation  manager,  Los 
Angeles  Herald  &  Express,  died  June 
5  at  her  home  in  Hollywood. 

Merle  V.  Cox,  52  Chicago  agency 
executive  and  former  New  York  and 
Cleveland  newspaperman,  died  of 
heart  disease  June  7  at  his  home  in 
Chicago.  He  went  to  Chicago  from 
Philadelphia  seven  years  ago  and  for 
the  past  five  years  had  operated  his 
own  advertising  agency.  His  wife  and 
mother  survive. 


maining  there  until  Aprfl  8,  ]j|| 
when  he  became  ill. 


©bituarp 


HAROLD  V.  STRAWN 


ABC  Executive  Widely  Known  as 
Newspaper  Conciliator 
Harold  V.  Strawn.  50,  of  Chicago, 
service  and  promotion  manager  of 
the  Audit  Bureau  of  Circulations,  died 
June  6  at  Polyclinic  Hospital,  New 
York,  of  coronary  thrombosis.  He  had 
suffered  a  slight  injury  in  the  calf  of 
one  leg  several  da3rs  before  when  a 
bus  on  which  he  was  riding  stopped 
suddenly.  Evidently  a  blood  clot 
formed  and  got  into  the  blood  stream. 
Increasing  pain  sent  him  to  the  hos¬ 
pital,  although  the  trouble  was  still 
considered  minor. 


REIED  McCARTY,  39,  city  editor, 
Danville  (Pa.)  Morning  News 
and  secretary  of  the  Danville  Cham¬ 
ber  of  Commerce,  died  suddenly  at 
the  Danville  State  Hospital  June  6 
from  a  delayed  cerebral  hemorrhage 
which  resulted  from  an  automobile 
accident  a  month  ago. 

Walter  A.  Washburne,  63,  veteran 
Chicago  newspaper  editor,  died  June 
3  at  his  home  in  Chicago  after  a  long 
illness.  Bom  in  Boston,  Mr.  Wash- 
bume  won  his  law  degree  at  21  and 
entered  newspaper  work  in  Chicago. 
He  was  city  editor  of  the  old  Chicago 
Herald  for  many  years,  holding  the 
same  position  with  the  Chicago  Trib¬ 
une  and  the  old  Chicago  Evening  Post. 
He  retired  in  1929.  His  wife  survives. 

Peter  Andersen,  69,  veteran  Chicago 
advertising  man,  died  June  2  at  his 
home  in  Park  Ridge,  Ill.,  of  a  heart 
attack.  He  started  his  advertising 
career  with  the  Chicago  Daily  News 
in  1889  and  retired  after  43  years  of 
service.  He  was  formerly  with  the 
Daily  News  national  advertising  staff 
and  made  his  headquarters  in  Detroit, 
Mich.  His  wife  and  daughter  survive. 

John  Robertson  Dunlap,  80,  former 
newspaper  publisher  and  editor  of 
numerous  engineering  and  scientific 
books  and  magazines,  died  June  5  at 
the  New  York  Athletic  Club,  where 
he  had  lived.  He  was  president  and 
general  manager,  Louisville  Daily 
Commercial,  from  1884  to  1887  and  in 
1889  founded  the  India  Rubber  World, 
New  York.  He  stsuled  Hardware  in 
1890;  the  Engineering  Magazine  in 
1891;  the  Engineering  Index  in  1895; 
Industrial  Management  in  1916,  and 
Industry  Illustrated  in  1921.  He  be¬ 
came  chairman  of  the  board  of  the 
Engineering  Magazine  Company,  sub¬ 
sequently  absorbed  by  M^raw-Hill 
Company  in  a  merger.  During  his 
career  he  published  more  than  40 
volumes  on  the  problems  of  manage¬ 
ment.  He  was  a  member  of  the 
American  Society  of  Mechanical  Engi¬ 
neers.  His  daughter  and  two  sons 
survive. 

Watson  Bell,  43,  well  known  South¬ 
ern  newspaperman,  died  at  his  home 
in  York,  S.  C.,  June  6,  of  a  heart  ail¬ 
ment.  He  began  his  career  on  the 
Gaffney  (S.  C.)  Ledger,  owned  and 
operated  by  his  father,  the  late  Cap¬ 
tain  James  B.  Bell.  He  formerly  was 
city  editor  of  the  Spartanburg  (S.  C.) 
Herald,  and  did  editorial  work  on 
Charlotte  and  Greensboro,  N.  C., 
Birmingham,  Ala.,  Richmond,  Va.,  and 
Baltimore  dailies.  Surviving  are  a 
brother,  Brian  Bell,  Associated  Press 
news  editor  at  San  Francisco,  and  a 
sister,  Mrs.  Nan  Bell,  of  Raleigh,  N.  C. 

Thomas  F.  Grant,  32,  court  reporter, 
Boston  Globe,  died  June  7  at  the  Peter 
Bent  Brigham  Hospital,  Boston,  fol¬ 
lowing  a  brief  illness. 


George  D.  Harding,  89,  former  edi¬ 
tor  and  publisher,  Jonesville  (Mich.) 
Independent,  and  Jonesville’s  last 
Civil  War  veteran,  died  May  31.  His 
v/ife,  two  sons  and  one  daughter  by 
a  former  marriage  survive. 

Thomas  Ouver  Barfield,  formerly 
Greenville  (S.  C.)  News-Piedmont 
advertising  department,  died  May  31 
at  a  hospital  in  Greenville,  following 
a  long  period  of  ill  health. 

Norman  R.  Jensen,  42,  for  seven 
years  circulation  manager  of  the  Los 
Angeles  Express  before  its  consolida¬ 
tion  with  the  Evening  Herald,  died  in 
Yokahama,  Japan,  May  31,  according 
to  cable  reports  receiv^  by  his  family 
last  week.  He  had  been  in  ill  health 
for  a  year  following  a  chest  injury 
in  an  accident.  Before  joining  the 
Express  he  was  circulation  manager 
of  the  Pasadena  (Cal.)  Post. 

Mrs.  j.  I.  Coleman,  71,  mother  of 
C.  C.  Coleman,  circulation  manager, 
Atlanta  Georgian,  died  at  her  home 
in  Atlanta,  June  1. 

Gilmore  Millen,  40,  of  the  Los  An¬ 
geles  Herald  &  Express  rewrite  staff, 
died  June  5  in  General  Hospital  from 
bums  he  suffered  at  his  home  May  26. 
He  was  author  of  a  novel,  “Sweet 
Man,”  a  few  years  ago,  and  started 
his  newspaper  work  on  the  Baltimore 
Sun. 


Mrs.  Aurelia  McDearmon  Cau. 
WELL  Glass,  wife  of  U.  S.  SauM 
Carter  Glass,  publisher,  Lyndikh 
(Va.)  News  and  Advance,  died 
5  at  her  home,  Montview  Farm,  neu 
Lynchburg,  following  a  long  illne«j 
heart  trouble.  Surviving  besides  br 
husband  are  two  sons.  Carter  (3^ 
Jr.,  and  Powell  Glass,  editor  and  ori. 
aging  editor,  respectively,  and  co- 
publishers  with  their  father  of  ^ 
Lynchburg  newspapers. 

Owen  S.  Kennedy,  72,  sporti  (4. 
tor,  Jersey  City  (N.  J.)  Jersey  Jo*,! 
nal  for  35  years  before  his  retire, 
ment,  died  June  5  in  the  Medio) 
Center,  Jersey  City,  of  a  stomadi  ail¬ 
ment  following  a  three-day 
He  was  with  the  sports  departments 
of  the  New  York  Sun,  Nev)  Yeti 
Herald  and  the  Brooklyn  Eagle  be¬ 
fore  joining  the  Jersey  Journal  Be 
specialized  in  racing  news  and  bad 
invented  special  racing  forms  for  the 
guidance  of  racing  reporters  and  fans, 
which  have  been  standard  guides  far 
many  years.  He  was  a  charter  mea- 
ber  of  the  Hudson  County  Pres* 
Club. 

James  Howard  Whitty,  73,  former 
newspaperman  and  authority  on  Ed¬ 
gar  Allan  Poe,  died  at  his  home  in 
Richmond,  Va.,  June  25,  of  pneumonia. 
He  entered  newspaper  work  in  Balti¬ 
more  and  later  was  with  the  old 
Richmond  Times,  now  the  Timet-Du- 
patch.  Mr.  Whitty  is  believed  to  have 
been  the  owner  of  the  largest  collec¬ 
tion  of  Poe  material  in  the  world. 

Arthur  A.  Linville,  46,  well-known 
in  the  graphic  arts  industry  as  Pitts¬ 
burgh  representative  for  the  Ideal 
Roller  &  Manufacturing  Co.,  was  HIH 
in  an  automobile  accident  May  28 
near  Norwalk,  O.,  while  driving  to 
Detroit  with  his  family  for  the  week¬ 
end.  His  wife,  Hattie,  a  son,  Robert, 
and  a  daughter,  Evelyn,  were  seri¬ 
ously  injured. 


William  P.  Gorey,  57,  veteran  news¬ 
paperman,  died  June  7  at  Greenfield, 
Mass.,  after  a  year’s  illness.  He  be¬ 
gan  his  newspaper  career  in  1902  as 
a  reporter  on  the  Greenfield  Recorder, 
leaving  in  1921  to  join  the  Wood  & 
Nathan  Co.,  sales  agents  for  printing 
machines.  He  returned  to  ffie  Re¬ 
corder  as  associate  editor  when  it 
beesune  a  daily  in  1920  and  in  1926 
became  vice-president.  In  1927  he 
succeeded  John  Haigis  as  editor,  re¬ 
signing  in  1929  to  become  publisher 
and  advertising  manager  of  the 
Greenfield  Gazette  and  Courier  in 
which  he  had  purchased  a  half-inter¬ 
est.  In  1932  he  returned  to  the 
Greenfield  Recorder-Gazette  staff,  re- 
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SHOP  TALK  AT  “30” 

(Continued  from  page  48) 


^  what  is  written  about  them.  How 
nearly  the  news  approximates  the 
truA  must  await  determination  after 
the  last  shot  has  been  fired  and  the 
observers  write  their  books  and  maga- 
nne  pieces. 

At  that,  the  volume  of  news,  both 
of  battle  and  of  civil  life,  has  been 
jpoTinglv  voluminous  from  Spain, 
compart  with  what  comes  from 
Gennany  and  Italy,  on  cognate  sub- 
jccts* 

Probably  no  conflict  can  be  impar¬ 
tially  reported  to  the  satisfaction  of 
both  participants.  With  religion  in¬ 
volved,  the  task  becomes  impo^ible, 
even  in  this  country  where  religious 
prejudices  have  reached  their  lowest 
ebb  in  world  history.  To  the  average 
ntan  in  the  street  and  to  the  majority 
of  newspapermen,  the  place  of  the 
Church  in  the  Spanish  conflict  is  sec¬ 
ondary  to  the  fact  that  a  Government 
elected  by  methods  recognized  in  this 
country,  though  new  to  Spain,  was 
attacked  by  a  group  representing  in¬ 
terests  which  American  readers  be¬ 
lieved  had  been  legitimately  ousted 
from  their  long  tenure.  That  would 
place  American  sympathy  normally 
with  the  established  government.  This 
normal  sympathy  has  been  accentu¬ 
ated  by  the  fact  that  the  “rebels”  have 
sought  and  received  aid  from  Ger¬ 
many  and  Italy,  representing  a  form 
of  government  which  has  few  lovers 
among  us.  That  makes  the  Loyalist 
government  distinctly  the  imderdog, 
a  sentiment  which  has  apparently  not 
been  dulled  by  the  patent  fact  that 
Madrid-Valencia  has  received  help 
from  Soviet  Russia,  also  antipathetic 
to  American  ideas. 

No  coloring  of  news  was  done  to 
create  these  sentiments.  No  coloring 
of  news  or  shift  of  emphasis  is  likely 
to  change  them.  If  by  some  miracle, 
both  sides  could  be  induced  to  end 
censorship  and  permit  the  free  trans¬ 
mission  of  accurate  and  complete 
news,  it  is  possible  that  public  opinion 
mignt  be  cnanged,  and  it  is  also  pos¬ 
sible  that  present  views  and  preju¬ 
dices  might  be  strengthened.  The 
Catholic  Church  needs  no  advice  on 
the  virtues  of  patience — but  it  might 
not  be  amiss  to  mention  its  application 
to  the  present  situation.  If  the  wheel 
turns  against  the  Madrid  forces, 
their  foes  will  have  their  day  in  the 
news. 

If  it  does  not,  no  organization  knows 
better  than  Rome  how  to  regain  its 
power  and  prestige  among  tempo¬ 
rarily  rebellious  subjects.  The  Amer¬ 
ican  press  cannot  be  and  should  not 
be  in  the  Church  picture. 


GANNETT  AD  MEN  MEET 

Newspaper  circulation  has  increased 
and  interest  and  public  confidence  in 
newspapers  has  grown  greater  than 
ever,  Frank  E.  Gannett,  publisher  of 
the  Gannett  Newspapers,  told  the 
semi-annual  convention  of  the  Gan¬ 
nett  Newspapers’  advertising  man¬ 
agers  June  3  in  Hotel  Utica,  Utica, 
T.  Frank  E.  Tripp,  general  man- 
eger,  presided,  assisted  by  J.  Frank 
Duffy,  advertising  counsel.  Ways  cmd 
means  of  better  advertising  were  dis¬ 
cussed  by  the  convention. 


413,000  FUND  FOR  CHILD 

The  “Jimmy  Tiernan  Fund”  spon¬ 
sored  by  the  New  York  Evening 
J^rjuil,  totaled  nearly  $13,000  when 
fhe  contributions  closed  June  9.  The 
fluid  was  started  several  weeks  ago 
care  for  the  boy  who  narrowly 
escaped  death  at  the  hands  of  his 
moflier  when  she  killed  her  daughter 
recently. 


EDITOR  &  JUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

AIX  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  .60  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


Business  Opportunity 


INVESTMENT  FOB  EDITOBIAE 
EXECUTIVE 

Former  business  manager  of  Metropoli¬ 
tan  Middle  West  daily  is  negotiating  with 
owners  of  four  daily  and  Sunday  news 
papers  in  centrally  located  county  of 
California.  If  deal  can  be  swung,  com¬ 
bination  will  control  all  dailies  in  county 
and  atford  a  substantial  income.  Deal 
will  take  $450,000  to  close,  of  which 
$350,000  can  be  borrowed  through  pub¬ 
lic  financing. 

I  want  a  trained  Editorial  Executive  35 
to  45  years  old  in  position  to  invest  $25,- 
000  to  $40,000  and  assume  editorial 
duties.  I  will  handle  business  end. 
Cities  are  under  25,000  population.  Liv¬ 
ing  conditions  and  climate  ideal.  Refer¬ 
ences'  exchanged.  If  you  have  not  the 
money  to  invest  don’t  bother  to  write. 

Box  2335,  Editor  &  Publisher. 


Business  Opportunity  Wanted 


Experienced  Editor,  33,  married,  qualified 
for  managing  editorship,  wishes  invest 
in  daily  in  town  5.000  up.  Box  2318, 
Editor  &  Publisher. 


Newspaper  For  Sale 


For  Sale:  For  excellent  reasons,  Oklahoma 
daily,  weekly  and  job  plant  with  good 
earning  record  placed  on  market  for  first 
time.  Located  in  city  of  6,000;  county 
of  30,000.  Only  newspaper  in  city  and 
one  of  two  in  county.  Excellent  equip¬ 
ment,  including  two  machines  and  web 
press.  Price  $37,500,  half  cash. 
Provide  evidence  of  ability  to  make  down 
payment.  Box  2320,  Editor  &  Publisher. 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Leu  Peighner  Agency,  Nashville,  Mich. 


Newspapers  Wanted 


Newspaper  properties  wanted  for  financially 
able  buyers.  Any  location  east  of  Mis¬ 
sissippi  River.  No  fees  whatever  until 
property  is  sold.  Aggressive,  confiden¬ 
tial  handling  of  all  matters. 

Newspaper  Appraisal  Corp’n  (Brokers) 
1707  'limes  Bldg.  New  York,  N.  Y. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti 
tation  continues  to  acid  sound,  substan* 
tial  circulation  on  a  self-financinsr  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 


New  CirculAtlon  Methods — Huds*on  De  Priest 
&  Associates,  World’s  Record  Circula* 
tion  Builders,  246  Fifth  Avenue.  Ne>s 
York  City. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Position— 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Qualifieationa,  photoa,  and  raiaraneaa 
on  Kim. 

FERNALD'S  EXCHANGE,  INC. 

another  BDITOK  A  PUBUSHSB  gervlce. 
170$  Tlnwa  Bldg.,  TtaMs  Square,  N.  T.  0. 
WM.  M.  WILSON,  Mgr. 


Representative  Wanted 


National  BepresentatiTe  wanted  wlu>  can 
direct  me  to  daily  paper  grossing  $30,000 
or  over  which  can  be  handled  for  $15,000 
down  payment.  Prefer  exclusive.  Box 
2236,  Editor  &  Publisher. 


Promotion  Ideas  Wanted 


What  have  you  in  new  ideas  for  newspaper 
promotions  f  Will  buy  or  operate  on 
royalty  basis.  Box  2240,  Editor  &  Pub¬ 
lisher. 


Scraps  Books  for  Press  Clippings 


Do  you  keep  a  scrap-book?  If  so  you  will 
want  to  see  LUCE'S  EVERFLAT — the 
only  scrap-book  that  lays  flat  when  opened 
— the  only  scrap-book  that  retains  its 
shape  when  filled.  250  pages — more  than 
double  the  iis-ual  number.  Handsome 
binding.  Reasonable  prices.  Send  for 
circular.  LUCE’S  PRESS  CLIPPING 
BUREAU,  157  Chambers  St.,  New  York. 
N.  Y. 


Help  Wanted 


Advertising  copywriter  and  promotion  man 
for  outstanding  trade  paper.  Sound  ex¬ 
perience  in  general  advertising  copy¬ 
writing  absolutely  essential.  Fash'on  or 
trade  paper  experience  helpful.  Origin¬ 
ality  and  proper  use  of  sp,.ce  are  pi.oie 
requisites.  New  York  or  nearby  resi¬ 
dents  only.  Send  complete  details  of 
experience,  photo  and  references  in  first 
letter. 

Femald’s  Exchange,  Inc.,  (Agency) 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Advertising  copywriter  (male  or  female)  to 
prepare  copy  and  layouts  for  busy  news¬ 
paper  selling  staff’s  accounts.  No  sell¬ 
ing  necessary.  Indiana,  or  nearby,  resi¬ 
dent  preferred.  Experience  in  genera) 
newspaper  advertising  copy  es'sential. 
Fair  starting  salary  and  excellent  oppor¬ 
tunity  CO  right  person.  Enclose,  photo 
and  references  in  first  letter.  Samples 
of  work  will  be  requested  at  later  date. 

Fernald’s  Exchange.  Inc.,  (Agency) 
1708  Times  Bldg.,  Times  Square,  N.  Y,  C. 

Advertising  Solicitor  who  has  done  an  ex¬ 
cellent  job  in  furniture  in  the  East.  Only 
man  with  unusual  record  and  thorough 
experience  will  be  cons-idered.  Write  at 
onoe.  giving  telephone  number  and  full 
information.  Box  2330,  Editor  Jc  Pub¬ 
lisher. 


Advertising  Solicitor — Young,  single,  south¬ 
erner  preferred.  Must  know  layout  and 
copywriting  in  addition  to  having  two- 
fisted  sales  ability.  Commensurate  salary 
and  splendid  opportunity  on  top  notch 
southern  daily.  Send  photo  and  full 
details  together  with  references  in  first 
letter. 

Fernald’s  Exchange,  Inc.,  (Agency) 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 


Experienced  Man — Familiar  with  New  York 
City  suburban  weekly  editorial  work. 
State  age.  Box  2322,  Editor  &  I’ublisher. 


Experienced  telephone  salesmen  for  Labor 
Day  issue.  Union  Labor  News,  321  Tre- 
mont  ettreet,  Boston,  Massachusetts. 


Good  man  with  plenty  of  proof  that  be  can 
handle  a  tough  assignment  in  a  competi¬ 
tive  Eastern  city  of  a  half  million.  A 
good  newspaper,  good  s'alary,  finest  work¬ 
ing  conditions.  If  you  know  a  man  with 
an  outstanding  sales  record  in  food,  please 
inform  him  of  this  ad.  Replies  treated 
strictly  confidentially.  Box  2325,  Editor 
&  Publisher. 


Wanted:  Experienced  pressman  on  Duplex 
tubular.  Daily  paper  in  city  of  20.00U. 
Excellent  working  conditions.  Give  refer¬ 
ences.  Box  2295,  Editor  &  Publisher. 


Seeking  a  Connection?  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  branch  ol 
newspaper,  magazine,  advertis-ing  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires’’ 

FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  &  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson.  Mgr. 


Situations  Wanted 


A  young,  experienced  executive  and  edi¬ 
torial  writer  wants  to  help  a  growing, 
medium-s'ized  daily  solve  the  “Interpre¬ 
tation  -  Presentation"  problema  Arthur 
Robb  writes  about.  Capable  writer,  ra¬ 
tionally  progressive,  intelligent  and  in¬ 
dustrious,  will  start  at  low  salary.  Box 
2256,  Editor  &  Publisher. _ _ 

Circulation  Manager  twenty  years  experi- 
ence  in  promoting  and  organizing  cam¬ 
paigns.  Proven  executive,  sober,  honest, 
good  collector,  clean  past  record.  Best  of 
references.  Box  2276,  Editor  *  Publisher. 

Classillod  Advertising  Manager  small  Metro- 
politan  newspaper,  age  25,  seeks  similar 
capacity  out-of-town  daily.  Box  2332,  Edi¬ 
tor  &  Publisher. 


Situations  Wanted 


Circulation  Blsnsger 

with  19  years’  experience,  last  tan  as 
manager  two  highly  competitivo  fields; 
thorough  understanding  budget  operation; 
been  through  four  price  raises ;  can  de¬ 
velop  perb-onnel  and  carriers  into  hard¬ 
hitting  selling  organization;  can  create 
content  and  sales  promotions  that  click; 
resourceful;  realization  ed'torial  coopera¬ 
tion.  Now  employed  at  $5,000,  no  hurried 
change  contemplated,  j^ust  preference  for 
connection  in  North  Central.  Central  or 

East. _ Box  2323,  Editor  &  Publisher. 

Classified  Manager— Outstanding  record.  15 
years  on  metropolitan  newspaper.  Mark¬ 
edly  successful  in  building  linage.  Over 
two  million  lines  1936.  Practical  ide.a*, 
dependable.  Married,  ro  anywhere.  Box 
2321,  Editoj;^  &  Publisher. 

Competent  newsroom  executive,  wide  experi¬ 
ence,  seeking  connection  with  average  size 
daily  us  managing  or  news  editor.  Also 
qualified  as  sports  editor.  Good  record 
and  reterences.  Box  2328,  Editor  &  Pub¬ 
lisher. 

Editor,  go  anywhere,  and  nrefer  I'-ner  ihat 
needs  new  life  and  ideas,  rather  than 
soft  berth.  Will  start  ai  noiiiiuai  s'aiary. 
Box  2319,  Editor  A  Publisher. 

Indiana  University  journalism  graduate,  22, 
14  months’  experience.  Capable  in  any 
type  of  editorial  work.  Will  go  anywhere 
as  reporter,  feature  writer.  Salary  sec¬ 
ondary.  Box  2297,  Editor  &  Publisher. 

Newspaperman,  26,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  us  reporter,  feature  writer,  or  cor- 
respoiiuent.  $30  per  week  to  start.  Box 
2316,  Editor  &  Publisher. 

Rewrite  man,  reporter,  sit-in  on  copy  desk. 
Accept  editorship  weekly.  Seven  yearv 
experience  on  dailies.  $35  weekly.  Box 
2333,  Editor  &  Publisher. 

Reporter,  general  news  and  commodity  ex¬ 
perience;  four  years  assistant  to  New 
York  editorial  representative  National 
trade  paper,  for  past  six  months  handling 
desk  alone;  at  present,  correspondent 
news  service  U.  S.  Department  of  Agri¬ 
culture.  Age  19;  Christian.  Best  of 
references.  Box  2327,  Editor  &  Pub¬ 
lisher _ 

Reporter,  22;  Journalism  school;  expert 
enced  in  news  items  and  society  com¬ 
ment.  Will  go  anywhere.  Box  2290, 

Editor  &  Publisher. _ 

Some  Publisher,  with  a  circulation  of 
around  50,000,  has  an  opening  for  a 
metropolitan  trained  man  who  is  capable 
of  reorganizing  and  revitalizing  bis  cir¬ 
culation  department. 

A  Circulator  with  twelve  years  con¬ 
tinuous  executive  experience  on  papers 
of  60,000  to  150,000,  versed  in  costs 
and  who  realizes  what  the  news'print 
raise  means,  would  like  to  contact  him. 
_ Box  2292.  Editor  &  Pnhlisher. 

successfuiT  publisher 

Ten  years  owner  and  pubiisuur  oi  leading 
Ixing  island  weekly,  thoroughly  versed 
in  editing,  advertising,  circulation  and 
job  printing;  also  experienced  in  agency 
work.  Married,  Christian.  Age  39.  Best 
References.  Available  immediately.  Box 
232^  EdRor  &  Publisher, 

Young  Woman,  college  graduate.  Experi¬ 
enced  in  general  news,  features  and 
society  on  small  weekly  and  daily.  Refer- 
ences'.  Box  603.  Alfred.  New  York. 


Mechanical  Equipment  For  Sale 

Hoe  X-type  Sextuple  (48  |iage)  pres-s  with 
extra  color  section,  four  stereotyping 
pieces  and  electric  drive.  Price  to  move 
quickly  $5,000  f  o.b.  Springfield,  Missouri. 
Address  Springfield  Newspapers,  Incor- 
porated,  Springfield,  Missouri. 

32-page  Hoe  press,  motor,  complete  stereo¬ 
typing  equipment — not  necessary  for  pur¬ 
chaser  to  spend  another  dollar  for  any¬ 
thing.  May  be  seen  running.  Change  of 
plans  makes  equipment  unueces.sary  to  us. 
Priced  right.  Box  2315,  Editor  &  Pub¬ 
lisher. 


Photo-Engraving  Equipment  For  Sale 

e7^~S L LLEBAlttitK  ClJ 
Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 


_ Newspaper  Supplies 

Stereot^e  and  Pressroom  Supplies — -Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


Ml  negotUaioms  eomfidemtial 


Palmer,  Suter  &  Palmer 

3S0  Mladison  Av*.  N«w  York 

Baalnaas  BafhMrted  la  ISM 
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By  ARTHUR  ROBB 


the  lessons  the  great  war  taught  on 
propaganda  and  censorship.  From 
both  headquarters  come  dispatches 
reflecting  the  sights,  soimds, 
and  thoughts  behind  each  battle¬ 
line. 

And  even  if  the  correspondents 
know  that  these  sights,  sounds,  and 
thoughts  are  partly  the  product  of 
propaganda  for  their  benefit,  censor¬ 
ship  is  an  effective  barrier  to  any 
translation  of  their  suspicions  into 


WITH  A  LOT  of  fellow  toilers  in  stresses  that  were  unknown  three  cable  words.  Sometimes  the  most  ob- 
the  newspaper  vineyard,  we  have  years  ago.  You  rely  on  your  re-  vious  defects  and  scars  in  the  local 

thought  that  the  journalistic  function  porters  for  an  accurate  account  of  picture  can  be  slipped  past  the  censor 

would  be  better  ex-  what  they  see  and  hear;  you  expect  by  an  adroit  correspondent;  some  have 
Keeping  ercised  if  news  were  from  your  copy  desk  treatment  in  been,  but  in  general,  a  correspondent 
the  New*  up-to-date,  from  editing,  headlining,  and  selection  that  who  wants  to  keep  breath  in  his  body 

U  -t  -D  t  colors  to  the  news,  regulations  any  more  than  neces- 

p-  o-  •  e  benefit  of  citizen  And  while  this  column  repeats  that  sary. 

readers  with  no  other  it  has  no  personal  knowledge  that  It  isn’t  a  question  of  patriotism,  as  it 


readers  with  no  other  it  has  no  personal  knowledge  that  It  isn’t  a  question  of  patriotism,  as  it 
reliable  source  of  information  than  Guildsmen  have  monkeyed  with  news  was  with  the  American  correspon- 
their  daily  newspaper.  We  still  har-  values,  it  has  heard  from  Guild  sources  dents  at  Bar-le-Duc.  It  isn’t  a  ques- 
bor  such  a  notion,  but  sometimes  that  Guild  members  designedly  “gave  tion  of  sympathy  with  either  side  in 

wonder  whether  it  is  physically  pos-  the  break’’  to  the  striking  building  Spain’s  troubles,  for  many  of  the 

sible  even  in  the  learned  society  of  employes  in  New  York  two  years  ago,  correspondents  have  proven  their 
the  U.  S.  A.  and  from  editors  that  the  CIO  people  complete  impartiality.  The  corre- 

We  have  called  this  idea  interpreta-  gQ^  all  possible  “breaks”  in  the  Jan-  spondent  knows  that  he  can’t  get  cer- 
tive  journalism — a  combination  of  re-  uary  strikes  in  Michigan.  One  Mich-  tain  news  past  the  censor,  and  that 
porting  as  nearly  objective  as  possible  igan  editor  declared  that  he  and  other  he  can’t  try  without  destroying  his 

with  illuminating  comment  that  would  people  at  the  scene  of  the  strikes  did  usefulness  to  his  newspaper  and,  in 

create  a  surplus  neither  of  highlights  ^ot  recognize  the  event  in  the  reports  extremis,  stopping  a  Lueger  bullet 
nor  shadows.  And  we  realized,  we  they  read  in  out-of-town  newspapers,  with  his  own  carcass.  Patience  is  the 
thought,  the  es^ntial  difficul^s  ^  Whatever  the  Guild’s  responsibiUty  word,  and  correspondents  for  all  of 
c^mg  out  such  a  progi^.  Maybe  industrial  disputes  for  alleged  the  major  press  services  and  news- 


they  ^  greats  than  we  thought.  distortion  of  news,  it  ^  hard  to  charge 
Last  November,  you  recaU,  a  major- 

of  news  values  on 

ity  of  the  Amencan  press  was  span^d 

to  news- 


distortion  of  news,  it  is  hard  to  charge  psp®*"®  have  foimd  ways  of  telling 
it  with  the  twisting  of  news  values  on  their  stories  aft^  they  get  out  of  the 


ity  of  the  Amencan  press  was  spanked  Spanish  War  imputed  to  news-  censor’s  reach.  'That,  of  course,  makes 
by  ite  profesaona^  critics  for  be-  generally  by  the  Catholic  press,  it  impossible  for  them  to  return  to 

ttayal  of  nation^  p^uto  mter^t  ^  familiar  scenes, 

by  opposingjhe  New  Deal.  The  crit-  ^  ^  ^  ,  ,  , 


«_  •  ..1.  1  rf1l_  ^lA.  C&KCiAll,  Ak  tAACiV  tllC  IICWO* 

by  opposini;  the  New  Deal.  The  crit-  u*u  j 

jr  p|/k/s»A«AB  papers  which  are  so  devoted  to  the 

ICS  yammered  that  the  press  was  ir-  e 

^  , ,  ...  j  .  causes  of  Big  Busmess,  and  presum- 

ably  are  on  U»  aide  of  the 


_1  11  OkJAV  A  OaVeXaiiA.  cue  UlA  kAAe  AAUe  UJ 

and  wo^d  put  tooth  and  claw  into  Co^nmunists  and  destroyers  of 
he  fight  against  any  drastic  regula-  ^  g  ^ 

tory  program.  The  press,  it  was 

leged,  was  a  part  of  Big  Business,  and  ^  editorial  and  cartoon.  Catholic 


would  forward  a  program  designed  to  newspapers  led  by  the  Brooklyn  Tablet, 
better  the  condition  of  the  “prole-  ^^e  portraying  the  secular  newspapers 
tariat”  only  so  far  as  the  program  did  ^  mouthpieces  for  Spain  s  Loyal- 
not  levy  any  cost  on  business  that  i^ts.  Nationalists,  Communists,  or 
could  not  be  passed  on  (at  a  profit)  to  whatever  your  pet  name  for  the  Mad- 
the  consumer.  faction  may  be.  The  first  outbreak 


THE  NEWS  of  the  outrages  that  the 
Catholic  spokesmen  emphasize  has 
come  from  the  very  newspapers  they 
denounce  for  not 

Reliable  equally  emphasizing. 

War  New*  succeeded 

„  in  getting  out  of 

in  re**  Spain  any  reliable 

information  that  has 
not  appeared  in  the  daily  press,  some- 


the  (xmsumer.  faction  may  be.  The  first  outbreak  times  months  before  it  becomes  a 

•  *  •  was  noted  several  months  ago,  when  point  of  propaganda.  No  American 

TWO  WEEKS  ago,  one  of  the  high-  l^e  Philadelphia  hierarchy  descended  newspaper,  to  our  knowledge,  ap- 
est  priests  in  the  hierarchy  of  Big  Busi-  ®  bricks  upon  the  Phila-  proves  for  a  moment  the  slaughter  of 

ness,  Mr.  Cameron  of  the  Ford  Motor  delphw  Record  for  an  editorial  ex-  priests  and  religion  that  seems  to  be  a 
Company,  laid  to  Pfession  which  the  Cardinal  Arch-  concomitant  of  every  radical  uprising 
Cameron’s  newspapers  the  major  bishop  deemed  unduly  misrepresent-  — but  no  American  newspaper  has  the 
.  ,  responsibility  for  the  ®five  of  the  Church’s  interest  in  the  power  to  do  anything  to  prevent  it, 

“**  CIO  battle  to  union-  conflict.  1^10  war  was  new  then,  and  nor  by  condemnation,  to  forestall  fu- 
on  Dailios  ^  Ford  operations.  '^®  Record’s  comment  that  it  had  not  ture  outrages  behind  a  battle  line 
That  would  appear  to  considered  any  religious  element  in  3,000  miles  away.  As  we  have  read 
put  the  erstwhile  apostles  of  Big  ‘^s  original  article  was  accepted.  Since  editorials  in  American  newspapers. 
Business  on  the  other  end  of  the  iben,  every  newspaper  expression  of  the  general  idea  seems  to  be  that 
economic  seesaw.  And  as  Malcolm  sympathy  with  the  Loyfdist  regime,  Spain  has  been  badly  misgoverned  for 


Cameron’s 
Attach 
on  Dailies 


put  the  erstwhile  apostles  of  Big 


economic  seesaw. 


W.  Bingay  drolly  remarked  in  his  Ibey  have  been  few,  has  been  many  years,  that  individuals  in  the 

contribution  to  our  symposium  last  hopped  upon  by  Catholic  editors  as  Catholic  Church,  if  not  the  Church 
week,  it  is  difficult  to  conceive  of  evidence  of  how  newspapers  are  being  itself,  have  been  aligned  with  the  mis- 
the  New  York  Herald  Tribune,  the  Auped  by  the  Commimist  propagand-  governing  powers,  and  that  the  Span- 
Los  Angeles  Times,  and  the  Chicago  Every  cable  dispatch  concerning  ish  people  are  entitled  in  their  own 

Tribune  in  any  such  position.  Mr.  *^®  dramatically  heroic  defenses  of  way  to  determine  how  they  are  to  be 
Bingay  might  have  added  all  the  Madrid  and  Bilbao  has  been  smacked  governed  in  future.  The  situation 
Detroit  newspapers,  and  most  of  the  ®bout  as  so  much  more  evidence  of  does  not  seem  to  be  much  different 


desk  men  belonging  to  the  American  these  outrages  as  evidence  of  lat-  out  of  its  troubles  and  the  Church  in 


about  as  so  much  more  evidence  of  does  not  seem  to  be  much  different 
propaganda.  Every  mention  of  the  from  that  prevailing  in  Mexico  a  few 
German  and  Italian  contingents  active  years  ago — when  some  hotheaded 
on  the  “rebel”  side  of  this  “civil  war”  spokesmen  for  the  Catholic  Church 


obvious  propaganda,  or,  if  subtiy  a.,- 
that  it  might  kindle  the  war  fire* 
in  this  coimtry.  Our  Catholic  friMMit 
want  neither,  one  may  be  sure. 

Meanwhile,  their  steady  crittc^ 
of  the  daily  press  for  presentw^  ^ 
news  as  it  finds  it  can  concein^> 
create  a  new  atmosphere  of  di^rw 
of  our  journalism.  All  of  the  meti*. 
politan  cities  have  strong 
populations,  a  large  percentafi  gf 
whom  read  their  diocesan  sheet* 
some  regularity.  They  read  the 
newspapers,  statistics  would 
with  more  regularity,  and  they 
find  in  them  anything  hostile  to  their 
interests  as  Catholics.  With  the  ma. 
jority  of  editors,  we  believe  that  At  ! 
majority  of  Catholics  share  our  bdiif 
that  this  war  is  only  incidenta^f  i  ! 
religious  war,  and  that  religion  is  ool; 
one  element,  albeit  a  major  eleau. 
in  Spain’s  struggle  for  democney. 
How  long  this  tolerant  view  will  staid 
in  the  face  of  incessant  dnim-fite  by 
the  religious  press  to  the  contrny  k 
a  serious  question. 

*  *  * 

THE  CA’IHOLIC  PRESS  cannot  be 
censored  for  its  indignation  at  i 
Commimist  regime  which  avowsdiy 

wishes  to  destroy  rt- 

Newspaper*  ligion.  That  is  iti 

Must  Print  natural  reaction,  bat 

eh.  N.w.  ^  ®*P*®t 

the  New*  exponents  of  i 

tolerant  religioa  t 

tolerance  toward  a  newspaper  intmt  j 
which  must  print  the  news  reganflea 
of  its  incidence  upon  intnssM 
parties.  ’The  Catholic  editors  rtfsni 
the  success  of  Franco  and  his  Gemsi 
and  Italian  allies  as  vital  to  tia 
speedy  restoration  of  the  Churdi  to  its 
long-honored  function  in  Spain,  aid 
they  imdoubtedly  feel  badly  wfasn 
American  dispatches  relate  that  the 
Italian  legions  could  not  stand  the 
aerial  fire  of  the  Loyalist  Russian  for¬ 
mations.  They  don’t  like  to  accept 
the  news  that  German  airmen  boodied 
Guernica,  a  city  as  sacred  to  the  re¬ 
ligious  Basque  rebels  as  it  is  to  die 
religious  Madrid  Loyalists.  Maybe 
the  Germans  did,  maybe  not— tiiifi 
one  of  the  things  the  censor  wron't  let 
be  established  one  way  or  the  other. 
Nor  is  it  pleasant  to  read  headBnei 
that  your  own  friends  lined  up  frre 
warships  and  poured  hell  into  a  de¬ 
fenseless  civil  population;  nor  dot 
these  Communist  criminals  fight  with 
the  courage  of  the  devil  a^  have 
kept  the  saviors  of  civilization  fron 
m^ing  the  conquests  of  Madrid  and 
Bilbao  that  they  have  been  predict¬ 
ing  for  mouths.  But  these  things  are 
news,  they  have  not  been  contro¬ 
verted,  and  they  do  make  headlinei. 
And  regardless  of  how  an  editor  feds 
concerning  the  atrocities  that  are  in¬ 
separable  from  war,  his  fceyagi 
cannot  long  influence  his  news  treat¬ 
ment. 


remaining  1900  Haili.«;  of  the  Country,  propaganoa.  Jlivery  mention  of  the  from  that  prevailing  m  Mexico  a  few 
Not  one  of  tb.m,  by  act  or  omission,  Gernian  and  Italian  contingents  active  years  ago — when  some  hotheaded 
can  be  justly  accused  of  fomenting  a  ^®  “rebel”  side  of  this  “civil  war”  spokesmen  for  the  Catholic  Church 
strike  against  Ford  or  any  other  indus-  to  the  Catholic  spokesmen  so  would  have  liked  to  see  Uncle  Sam 

trialist.  But  even  among  the  editors  more  propaganda.  And  the  in-  step  in  and  restore  to  the  Church 

who  answered  E  &  P’s  questionnaire,  frequent  mention  in  the  secular  press  privileges  it  had  lost  in  the  radical 
there  is  a  tendency  to  give  Messrs.  ^®  rebels’  killing  of  Catholic  revolt.  Fortunately  calmer  counsels 
Ford  and  Cameron  the  benefit  of  any  clergy  and  religionists  is  regarded  as  prevailed,  both  in  the  U.  S.  govem- 
doubt  there  may  be.  Mr.  Bingay  evidence  of  deliberate  suppression;  ment  and  in  the  Church  in  this  coun- 
seems  worried  that  reporters  and  copy  ^1*®  dearth  of  condemnatory  editorials  try  and  Mexico  seems  to  be  working 


Newspaper  Guild  may  in  their  union-  ®®^  sympathy  with  the  crime  and  the  Mexico  with  it. 
ist  zeal  lead  the  press  into  paths  criminals.  jg  difficult  to  understand  what  the 

where  editors  and  publishers  are  not  *  *  Catholic  press  expects  to  gain  from 

heading.  That  is  no  far-fetched  spec-  IF  EVER  there  was  a  difficult  story  enlistment  of  the  secular  press  as  a 
ulation.  The  present  Guild  leadership  for  the  metropolitan  press  of  the  propagandist  for  the  Franco  regime, 
(this  is  written  before  the  St.  Louis  United  States  to  present  fairly,  the  There  is  little  possibility  that  news- 
convention)  is  definitely  committed  to  Spanish  war  is  it.  paper  pressure  could  force  the  Roose- 

the  CIO  against  the  AFL,  and,  by  a  Gettina  First  of  all  is  the  dif-  velt  government  to  intervene,  either 


convention)  is  definitely  committed  to 
the  CIO  against  the  AFL,  and,  by  a 
fair  inference,  against  the  employers 
who  are  fighting  the  Lewis  organiza¬ 
tion. 

'The  Guild  element  has  introduced 
into  American  newspaper  offices  some 


Getting  First  of  all  is  the  dif-  velt  government  to  intervene,  either 

Past  the  Acuity  of  getting  as  a  mediator  or  by  economic  pres- 

Ceasor*  news  that  approxi-  sure,  on  behalf  of  a  Fascist  hegemony. 

mates  objectivity.  There  is  grave  danger  that  such  news- 

Both  factions  are  paper  pressure  might  create  either  a 

staffed  by  foreigners  who  know  all  of  flareback  in  public  opinion  against 


THE  CHARGE  is  also  made  by 
Catholic  clergymen  that  the  Amerkan 
press  has  exerted  no  serious  effort  to 
do  more  than  a  w- 
Superficial  perficial  reporting 
Reporting 

p  ,  They  add  that  no  re¬ 
charge  F.l.e  been 

done  on  the  life 

the  people  in  the  interior  remote  from 
the  front-line  clashes  and  that  accu¬ 
rate  reporting  of  this  kind  migiit 
change  American  opinion  of  the  aim* 
and  methods  of  the  Loyalists.  N* 
one  can  discuss  such  charges  intelli¬ 
gently. 

The  fact  is  that  several  stoiim 
have  been  carried  in  the  metropoMInn 
press  on  conditions  behind  the  bel¬ 
ligerent  zone — but  again  the  ceMk 
drops  his  curtain  between  condllifl^l 
(Continued  on  page  47) 
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